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(NAPSA)—Although buying a
home is the largest investment
most people will ever make, the
decision doesn’t have to be as
daunting as it may seem to many.
There are some simple guidelines
that can help you find a home you
will be happy with for a very long
time.

A recent study conducted by
Merillat, a leading manufacturer
of cabinetry, found that the
kitchen is the most influential
room when deciding to buy a
home, followed by the great room
and then the master bedroom. 

“The kitchen is the gathering
place for special occasions, family
functions and day-to-day activi-
ties, which is why it is so impor-
tant for prospective buyers to
ensure that their new kitchen will
meet the needs of their family
from a design and functionality
perspective,” said design expert
Paul Radoy.

The kitchen deserves special
attention when shopping for a
new home and has many aspects
not always visible with a quick
glance. Follow these two simple
guidelines and you’ll be better
able to decide if the kitchen is
right for you. 

Keep A Checklist
Ask yourself:
• Do I like the layout of the

kitchen? (Consider the kitchen
from an overall perspective and
keep in mind all the items that
will require storage.)

• Does the kitchen look com-
fortable and make me feel good
when I’m in it? 

• Does the kitchen help facili-
tate frequent casual interactions
with family and friends? (Con-
sider the views into the surround-
ing rooms. Do the spaces enable
you to easily associate with family
and friends?)

• Is the cabinetry durable and
well built? Is the finish on the cab-
inetry smooth and consistent?

• Does the kitchen have visual
impact or a good focal point such
as an island, cooking grotto or
other unique feature? (Islands are
a useful feature that many home-
owners desire. When examining
an island, identify the tasks or
storage functions it serves to be
sure it will meet your needs.)

• Does the kitchen have ade-
quate storage space and built-in
features to accommodate my pos-
sessions? (The study found the
biggest regret homeowners have
after a kitchen remodel is that they
didn’t include enough storage fea-
tures. Look for drawer organizers,
pull-out trays and a lazy Susan.) 

Test-Drive The Kitchen
• Open and close the drawers

several times to be sure they roll
in and out smoothly and quietly.

• Open the wall and base cabi-
nets, because you may discover
unique storage solutions.

• Pretend you’re making a
meal and role-play the neces-
sary steps involved to see if the
space is laid out as efficiently as
possible.

• Examine the thickness of the
wood on the drawer fronts and
sides, as well as the cabinet doors.

• See if the hinges are ad jus t -
able to make for a correctly
aligned cabinet door.

• Investigate the cabinet inte-
riors to determine whether they’re
covered with a durable water- and
stain-resistant material versus a
lower-quality product.

• Check to see that the color
of the interior complements the
exterior.

Most importantly, when shop-
ping for a new home, take your
time and analyze all aspects of the
home to ensure it is perfect for
you and your family. To learn
about kitchen design and storage
features, visit Merillat, a leading
manufacturer of cabinetry, at
www.Merillat.com.

“Check Out” The Kitchen When Shopping For A New Home

“Test-driving” the kitchen allows you to get a feel of how day-to-day
life may be in a house you’re thinking of buying.

(NAPSA)—While most people
think about outdoor entertaining
during the spring or early sum-
mer months, the late summer or
cooler seasons can be a great time
to transform a blah backyard into
an outdoor oasis with the addition
of a beautiful deck. 

Here are a few tips to help.
• Keep Your Cool—Installing

decking and railing involves spend-
ing a large amount of time in the
great outdoors—especially if you’ve
decided to handle the labor yourself.
Try to arrange to do the work when
the temperature is moderate.

• Score a Deal—Taking the
time to obtain price quotes from var-
ious contractors may pay  off with a
substantial cost  savings on labor.
Just be sure to ultimately select a
reputable professional to tackle your
installation. To help, Trex Company,
the nation’s largest manufacturer
of wood-alternative decking, railing
and fencing products, recommends
contractors with extensive training
and product knowledge.
Homeowners may locate an experi-
enced TrexPro® on www.trex.com.

• Look for Low Mainte-
nance—If you want to spend more
time enjoying—rather than main-
taining—your deck, choose materi-
als that keep a “like new” appear-
ance for decades without the harsh
chores of sanding, staining and

sealing. Wood-alternative decking
such as the new Trex Transcend™

can endure harsh weather and
heavy foot traffic. It will even stand
up to BBQ stains, dropped grill
tools and other cookout mishaps.

“For long-lasting beauty, choose
high-performance decking that
offers the natural looks of wood
while resisting staining and fad-
ing,” says Adam Zabanini, director
of marketing for Trex. “Also, be
sure to look for decking that may
be purchased with a complemen-
tary railing—which allows for a
customized look and sets it apart

from others in the neighborhood.”
• Prepare for Rough Wea th er

—Homeowners with wood decks need
to wash, stain and seal—a process
that can take several days. If you have
a wood-alternative deck, however,
you’ll simply need to do a basic clean-
ing with soap and hot water—or a
mild deck cleanser. Use a plastic
rather than a metal shovel to remove
any snow from your deck and calcium
chloride or rock salt to melt any ice
collected on the surface. 

For more inspiration and infor-
mation to create the deck of your
dreams, visit www.trex.com.

Extend The Outdoor Living Season With A Dream Deck

It’s not too late to build the deck of your dreams.

by Richard L. Trumka
(NAPSA)—Every night, 15 mil-

lion people in this great country
go to sleep hoping that tomorrow
will be the day they find a job.
Hundreds of thousands of employ-
ees of our states and cities wake
up hoping this won’t be their last
day on the job. Five million people
wake up trying to save their
homes from foreclosure by the big
banks. And nearly 17 million chil-
dren go to bed hungry. This isn’t
the America I dreamed of.

It’s time for all Americans to
remember that patriotism is about
more than fighting abroad. It’s also
about fighting for ourselves, our
neighbors and our communities
here in the United States. It’s time
for economic patriotism. How can
we be patriotic? 

First, I call on every American
to make a choice to be patriotic in
our everyday lives. That means
demanding to know which prod-
ucts are made in America and
then choosing them. We can buy
products made in countries where
workers make a few pennies an
hour with few if any protections
on the job, or we can support prod-
ucts made here where our neigh-
bors and community members
make a living from what they cre-
ate. It’s time we buy American
and buy on Main Street. And
when we do that, we’ll invest in
our communities and ensure that
our jobs are good jobs and our
children have a thriving future. 

We need policies that allow cor-
porations to be economic patriots
without being penalized. Over
time, corporations made choices
that put short-term profits over
humanity, and the world market
over American communities, and it
hollowed out our great nation. 

Currently, our policies favor
companies that ship our good jobs
overseas to countries where there
are few laws in place to protect
workers’ safety, their rights and
the environment. We must stop
rewarding outsourcing and
 promote manufacturing in the
United States instead. Our
 leaders must also hold China
accountable for manipulating its
currency, which hurts America’s
workers and creates a massive
trade im balance. We must invest
in our crumbling roads, schools
and bridges, which will create
good jobs and create a solid foun-
dation for the next generation.
And we must elect leaders who
share these goals.

Every one of us has a choice. As
patriots, let’s choose the path for-
ward to create good jobs, jobs that
can’t be shipped overseas, jobs
that can support a family. It’s
about time to invest in the coun-
try we love.

Trumka is president of the 11.5
million–member AFL-CIO, which
represents firefighters, teachers,
nurses, electricians, scientists and
communications workers. 

Making Patriotic Choices To Save The Economy

Our nation is at a crossroad, and
working people are calling for
economic patriotism to drive us
forward.
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New York and Vermont lead the United States in maple syrup pro-
duction but the Canadian province of Quebec produces more maple
syrup than all 50 states put together.

Meteor Crater of Arizona lies between the towns of Flagstaff and
Winslow. Scientists believe that a meteorite struck the Earth about
50,000 years ago and dug a hole about 4,150 feet across and 570 feet
deep.

***
The moment the slave resolves that he will no longer be a slave,
his fetters fall. He frees himself and shows the way to others.
Freedom and slavery are mental states. 

—Mohandas Gandhi 
***

***
Never give in! Never give in! Never, never, never, never. In noth-
ing great or small, large or petty, never give in except to convic-
tions or honor or good sense! 

—Winston Churchill 
***




