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(NAPSA)—The American Soci-
ety of Landscape Architects says
an attractive and functional land-
scape can increase property val-
ues from 5 percent to 20 percent.
But the time and money you
spend creating a well-designed
landscape can be wasted if you
have weeds in your lawn.

Weeds are ugly, embarrassing
and harm the value of your home.
They spread across your lawn and
over to your neighbor ’s yard,
which doesn’t exactly help your
reputation at the next neighbor-
hood meeting.

“Weeds can cause serious dam-
age to your lawn if they’re not con-
trolled,” says Lance Walheim,
Bayer Advanced™ Garden Expert
and co-author of “Lawn Care for
Dummies.” “Clover, Dandelion,
Henbit, Plantain, Knotweed, Spot-
ted Spurge and other broadleaf
weeds are some of the most trou-
blesome for homeowners.”

If you search the Internet,
you’ll find a wide variety of weed-
control products, including some
that literally torch weeds with
fire. But it’s easier and cheaper to
prevent weeds, instead of letting
them get out of hand.

Weed Prevention Tips:
• Fertilize: Warm-season gras -

ses, such as Bermuda and St.
Augustine, require fertilizer be -
ginning in late spring. Cool-season
grasses, such as tall fescue or Ken-
tucky bluegrass, require fertilizer
in spring or fall.

• Deep watering is best:
Your lawn requires a good soaking
of water to a depth of 6-8 inches.
You can use a screwdriver to
probe the soil to determine if the
water is reaching the recom-
mended depth. 

• Mow your grass weekly:
Regular mowing makes your lawn
healthier and easier to cut. Set the
mower at the recommended height
for your grass type. Also keep the
mower blade sharp for a clean cut
and to reduce lawn disease.

• Use brand-new Bayer
Advanced Season Long Weed
Control for Lawns: Of course,
there are plenty of weed-control
products available in your garden
center. But Bayer Advanced Sea-
son Long Weed Control for Lawns
is a revolutionary new weed con-
trol solution available only from
Bayer Advanced. It contains a
proven blend of three weed
killers to kill  many existing
weeds PLUS a residual herbicide
to keep many weeds from coming
back for up to six months. Tradi-
tional lawn weed killers require
multiple applications, which is
frustrating, time consuming and
costly for homeowners. 

A l w a y s  r e a d  a n d  f o l l o w
a l l  l a b e l  d i r e c t i o n s .  V i s i t
BayerAdvanced.com for more gar-
dening tips and how-to videos or
call (877) BAYERAG.

Your Personal Lawn Wellness Program
To Prevent Weeds 

Weeds are ugly, embarrassing
and can harm the value of your
home.

(NAPSA)—If your
family is like most,
you spend about
three to four hours in
the kitchen every
week. Increasingly,
the room is being
reinvented as a sec-
ond, day-to-day living
space—suitable for
entertaining, work-
ing and spending
some much-needed
leisure time. 

What’s more,
people are choosing
to spend more time
at home instead of
dining out. It
comes as no sur-
prise then that a
recent Nielsen sur-
vey discovered that
one in every five households has a
“budding gourmet chef.” 

This newfound culinary craze
has also prompted more and more
Americans to unearth the benefits
of growing their own fruits and
vegetables and buying locally from
vendors at area  farmers’ markets. 

How can you make your space
work better for family and at-
home dining? Here are some quick
solutions: 

• The kitchen is the heart of
the home. Ensure there’s suitable
seating for family and guests to
lounge comfortably by converting
one end of the counter into a work
or crafting area. 

• Tuck baskets under the cabi-
nets for an out-of-the-way place to
store onions, potatoes or your
reusable shopping bags. 

• Artfully display those long-
time-collected cookbooks and your
favorite spices near your food
preparation area for inspiration
and easy access.

• In the pantry, organize fla-
vorful ingredients for the chefs
in  your  home by  insta l l ing
ClosetMaid’s® laminate shelv-
ing options, perfect for storing
canned, boxed and dry goods.

• You can also use the com-
pany’s affordable wire shelving to
display decorative but seldom-
used serving platters or to hang
beloved teacups using S-shaped
hooks. 

For more organizational tips or
to access the online Visual Storage
Planner, visit www.closetmaid.
com. For additional information,
call (800) 874-0008.

The Live-In Kitchen

Food For Thought: A well-organized kitchen can
make cooking, eating and entertaining easier and
more fun.

(NAPSA)—GoodSkin Labs cre-
ated Filextra to help plump,
hydrate and revolumize skin’s
appearance. The cream’s potent
ingredients immediately improve
skin’s translucency and radiance
while stimulating natural colla-
gen rebuilding in the long term.
For more information, visit www.
 goodskinlabs.com.

**  **  **
Caregivers need to protect

themselves legally. An ARAG-
Russell Research study, “Legal
Needs of Today’s Multi-Genera-
tional Workforce,” reported that
caring for an aging family mem-
ber is one of the 10 legal-related
matters most often experienced
by Americans. To learn more,
visit www.ARAGgroup.com.

**  **  **
Dr. Fidelis Hegngi, senior staff

veterinarian with USDA’s Animal
and Plant Health Inspection Ser-
vice, says bird breeders need to
report sick birds or die-offs to the
cooperative extension office, a
veterinarian or USDA Veterinary
Services at (866) 536-7593. Learn
more at http://healthybirds.
 aphis.usda.gov.

Human beings normally have 26 chromosomes; a goldfish, on the
other hand, has 94.

On the day the rest of the nation commemorates Columbus Day,
the citizens of Berkeley, California, celebrate Indigenous People’s Day,
in honor of those living in America before Columbus.

***
He who has water and peat on his own farm has the world his
own way.

—Irish Proverb
***

***
Better be sparing at first than at last.

—Irish Proverb
***

***
If you buy what you don’t need, you might have to sell what you
do.

—Irish Proverb
***

***
Youth fades; love droops, the
leaves of friendship fall/A
mother’s secret hope outlives
them all. 

—Oliver Wendell Holmes
***

***
Sweater, n.: garment worn by
child when its mother is feeling
chilly.

—Ambrose Bierce
***

***
Being a full-time mother is one
of the highest-salaried jobs in
my field, since the payment is
pure love.

—Mildred B. Vermont
***

The first nickelodeon—now
called a movie theater—was
established in McKeesport, Penn-
sylvania, in 1905 by John P. Har-
ris and Henry Davis.

(NAPSA)—If energy costs are
getting you hot under the collar,
consider these hints: 

• Install a programmable ther-
mostat you can turn down when
you’re not home.

• Use compact fluorescent
lightbulbs.

• Air dry dishes instead of
using your dishwasher’s drying
cycle.

• Turn off your computer and
monitor when not in use.

• Plug home electronics, such
as TVs and DVD players, into
power strips; turn the power
strips off when the equipment is
not in use. (TVs and DVDs in
standby mode still use several
watts of power.)

• Lower the thermostat on
your hot water heater to 120°F. 

• Take short showers instead of
baths.

• Wash only full loads of dishes
and clothes.

• Keep your home cooling costs
from going through the roof by
installing a cool roof that can help
reduce energy use. Steel shingles
are not only energy efficient, they
can reduce roof heat by 100
degrees.

A cool roof reflects and emits
the sun’s heat back to the sky
instead of transferring it to the
building below.

Benefits of a cool roof can
include:

• Energy savings
• Improved occupant comfort
• A possible tax savings.
If your roof tiles are Energy

Star–qualified by the U.S. Depart-
ment of Energy and the Environ-
mental Protection Agency, you
may qualify for tax credits under
the American Recovery and Rein-
vestment Act. It provides up to
$1,500 in tax credits for installing
a qualified energy-efficient roof

before the end of 2010. The tax
credit applies only to existing
principal residences. Your tax pro-
fessional can determine if you
qualify.

Qualified roof products reflect
more of the sun’s rays, decreasing
the amount of heat transferred
into your home. The amount of
energy savings, if any, depends on
the building’s design, location and
various other factors. Fortunately,
you can get cool metal roof tiles in
a variety of styles and colors,
including slate and cedar looks.
The MetalWorks Cool Color Steel
Shingles from TAMKO Building
Products, Inc., one of the largest
roofing manufacturers in the
U.S., are impact and fire resistant
and come with a 50-year limited
warranty.

Learn More
For more information on

Energy Star–qualified products
and the possibility of earning tax
credits, see your tax professional
and the “ARRA Tax Credits” link
on the bottom of the Web site
www.TAMKO.com.

You can also learn more by call-
ing (800) 641-4691.

Cool Ways To Lower Energy Bills

Installing a “cool” metal roof may
reduce the energy required to heat
your house and may also be eligi-
ble for federal tax credits. 




