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(NAPSA)—Good news for many
homeowners who want to do
something to update the look of
their houses, even in a tough
economy: You can still benefit
from a home remodeling project.
Smart investments, such as spruc-
ing up your home’s exterior with
vinyl siding, can pay off in value
and curb appeal. With today’s
wide range of vinyl siding profiles,
architectural trim and accessories,
plus color options to meet a vari-
ety of architectural styles, vinyl
siding can deliver beauty and
durability at a great value. 

Here are five reasons vinyl sid-
ing is a great home improvement
investment:

• Lowest installation cost
• High return on investment
• Easy to maintain
• Superior  green bui lding

performance 
• Wide range of design and

color options
Lowest Installation Cost 

and High ROI
Vinyl siding has the lowest

total installed cost of any exterior
cladding, yet offers among the
highest returns on investment.
Install ing vinyl siding on your
home is one of the top home im -
provement projects in terms of
added value that is recouped at
resale. In fact, vinyl siding, unlike
painting, can qualify as a capital
improvement, providing breaks on
capital gains taxes when you sell
your home.

Simple Maintenance 
Vinyl siding also requires little

maintenance. While a painted exte-
rior needs to be repainted every few
years, requiring time and money,
all vinyl siding re quires is cleaning
with mild soap and water. What’s
more, vinyl siding is engineered to
resist heat, cold, moisture and high

winds, which means it provides
beautiful looks that last.

It’s Green
When it comes to being green,

vinyl siding is a surprisingly
smart choice. Looking at its
entire life cycle, vinyl siding out-
performs other exterior cladding
options on a host of energy and
environmental performance fac-
tors. Insulated vinyl siding, in
particular, has been shown to
save energy and reduce green-
house gas emissions. 

Great Design and 
Color Options

You can be confident that vinyl
siding is a good investment but
that’s only half the story. Vinyl sid-
ing also offers many design options
that increase the curb appeal of
your home. Today’s vinyl siding
comes in an increasingly diverse
selection of profiles, architectural
trim and accessories. Color options
now range from neutral tones to
deep reds, blues and greens. 

“Vinyl siding is now available in
bold colors. It can suit a sweeping
range of architectural styles and

design tastes from historic to con-
temporary,” says Jery Y. Huntley,
president of the Vinyl Siding Insti-
tute (VSI). “In addition, vinyl sid-
ing offers more color options than
any prefinished cladding on the
market today, 350 of which are cer-
tified for color retention.” 

Vinyl siding manufacturers
offer a wide range of choices and
colors to create diverse architec-
tural styles, such as Craftsman,
Cape Cod, Georgian, French Colo-
nial and Folk Victorian. The good
news is designing with vinyl siding
is easy and within reach for the
average homeowner. One available
tool for builders, architects and
homeowners is “Designing Style: A
Guide to Designing with Today’s
Vinyl Siding.” It was developed by
VSI and can be downloaded free at
www.vinylsiding.org/design. 

According to Huntley, “Designing
Style is a great way to identify the
style of a home or select a new look
to create. It helps contractors and
homeowners choose specific profiles,
architectural trim and accessories to
achieve an authentic look.” 

Gain Value And Curb Appeal For Your Home

(NAPSA)—You can learn the
truth about a few urban legends
that have been circulating on and
off the Internet for ages. Think
back to the Y2K bug and all the
hype around global computer fail-
ures that would occur at the
stroke of midnight.

You have probably heard other
stories about technology, whether
they are fact, fiction or something
in between. Recent survey find-
ings debunk several popular tech-
nology myths.

The survey, conducted by Har-
ris Interactive on behalf of
Microsoft among 1,200 informa-
tion technology professionals in
small to large organizations in the
U.S., U.K., Germany and Japan,
revealed some surprising infor -
mation about what impact the
economy is having on the tech
industry and the decisions that
companies are really making.

1. MYTH: In the current
economy, no one is investing
in information technology.

REALITY: Not true. Even in a
down economy, 98 percent of tech-
nology decision-makers are gener-
ally maintaining or increasing
their planned investment in infra-
structure technologies to support
their business. “Security is a top
priority for NuStar, requiring
ongoing attention and invest-
ment,” said Robert Amos, man-
ager of infrastructure systems at
NuStar Energy. “Using Microsoft
identity and security solutions,
NuStar has enhanced network
security by defending computers
more thoroughly, realized U.S.
$200,000 annually in IT efficien-
cies, and reduced desktop down-
time by 450 hours annually.”

2. MYTH: Going “green” is
all hype and just a buzzword.

REALITY: The survey found
that 84 percent of IT professionals
consider green factors when mak-
ing datacenter decisions, but this
factor plays into the final decision
for only 44 percent of those orga -
nizations. However, the survey
also found that nearly all IT pro-
fessionals will maintain or in -
crease investments in technolo-

gies that help them go green,
which suggests there may still be
some confusion as to what it
means to “go green.”

3. MYTH: Small businesses
face very different challenges
than large organizations.

REALITY: Tech is tech,
whether you’re small, medium or
large. Though the perception is
significantly more likely in the
large enterprise (44 percent),
small organizations (32 percent)
also tend to think their IT chal-
lenges are greater than those of
companies smaller than theirs.
In fact, even when you look at
top concerns, 60 percent of both
small and large organizations
agree that security is their No. 1
challenge.

This research may help you the
next time you encounter the latest
technology trend or hoax. To learn
more, visit www.microsoft.com/
infrastructure.

Top Three Technology Myths Busted
Planned Investment Changes in 

Selected Technologies
 

59%59%59%35%35%35%

5%5%5%
2%2%2%

Will invest in one to three areas
Will generally maintain 
investment plans
Will invest more in everything
Will decrease all investment

Percentages rounded

Graph summarizes all four
responses to the following ques-
tion: ‘Given the economy, what
are your plans for investing in
each of the following technolo-
gies [Will invest less, Will not
change our plans, Will invest
more]? 1. Virtualization; 2. Cloud
computing; 3. Security; 4. Sys-
tems management software.’

***
I will not permit any man to narrow and degrade my soul by mak-
ing me hate him.

—Booker T. Washington
***

***
Romance and poetry, ivy, lichens and wallflowers need ruin to
make them grow.

—Nathaniel Hawthorne
***

(NAPSA)—Many fast-food
restaurants,  including KFC,
Taco Bell, Pizza Hut and Long
John Silver’s, now offer a variety
of menu options that can be part
of a sensibly balanced diet. To
learn about the importance of
fitness and nutrition, visit
www.keepitbalanced.com. 

**  **  **
Visit the National Digestive

Diseases Information Clearing-
house website at www.digestive.
 niddk.nih.gov for information and
free publications about inguinal
hernia. 

***
Syncopation is in the soul of every true American.

—Irving Berlin
***

***

He that can heroically endure adversity will bear prosperity with
equal greatness of soul; for the mind that cannot be dejected by
the former is not likely to be transported with the latter.

—Henry Fielding
***

The first college basketball game using five-player teams took
place in Iowa City, Iowa on Jan. 16, 1896. The University of Chicago
defeated the University of Iowa 15-12.

Before the Civil War, Oberlin and Antioch colleges were the only
coed colleges to allow women to matriculate, but only in a special pro-
gram separate from men.




