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(NAPSA)—The next time
you’re out on a deck, you won’t be
alone. That’s because there are
nearly 40 million Americans who
own decks. They all should know
it’s important to examine the
deck’s condition and conduct any
necessary upkeep before breaking
out the patio furniture and grill.

To help, here are solutions for
the top five most common deck
dilemmas:

Deck Dilemma #1: Scuffs and
abrasions from furniture or foot
traffic can mar the beauty of a
deck’s surface. Consequently, half
of all Americans are not satisfied
with the appearance of their decks.

Solution: To keep wood decks
looking pristine, it’s important to
wash, stain and seal them in
advance of the arrival of warm
weather—as the process can take
several days and may require the
use of heavy equipment like a
power washer. With a wood-alter-
native deck, scuffs and abrasions
should naturally fade or disappear
during the weathering process.

Deck Dilemma #2: BBQ sauce
is delicious, but not when it’s coat-
ing your deck. In fact, oil and
grease stains can be downright
unappetizing—especially if they’re
set in.

Solution: Whether you have a
wood or a wood-alternative deck,
try scrubbing stains with a
household degreasing agent (ide-
ally as soon as it occurs). For set-
in stains, try an automotive de-
greaser or a carburetor cleaner
and rinse immediately with hot
water.

Deck Dilemma #3: Mold and
mildew are enemies of any exte-
rior surface—especially shady
decks exposed to pollen or other
organic debris and moisture. Prob-
lem areas typically are where
water stands for periods of time or
where puddles form under potted
plants.

Solution: Sweeping away
pools of water and periodically
cleaning the deck surface creates
a first line of defense against mold
and mildew. These actions prevent
the creation of an environment
that nurtures the growth of fun-
gus. Use conventional deck
washes or cleaners that contain
sodium hypochlorite (bleach) and
detergent. In addition, wood decks
should be sealed every other year
to protect against other types of
moisture damage, such as rotting
planks—a problem that 44 per-
cent of Americans feel makes their
decks unsafe for kids and pets.

Deck Dilemma #4: Outdoor
fun should be ouch-free, but that’s
not likely if your deck is plagued
with splintering boards—which
could leave barefoot outdoor revel-
ers with painful splinters of their
own.

Solution: The amount of time
and effort required to fix splinter-
ing boards on a wood deck
depends on the extent of the dam-
age. Lightly splintered boards
may be salvaged through sanding,
while severely splintered planks
will continue to deteriorate and
most likely will need to be re-
placed. For a splinter-free deck,
choose a highly durable wood-
alternative material that offers
the natural beauty of wood but
leaves behind all the rotting and
splintering.

Deck Dilemma #5: Loose
nails that are exposed above the
deck’s surface create hazards,
especially for children and pets.
In fact, nearly 10 percent of
Americans believe that their
decks are unsafe because of
exposed nails.

Solution: If you own a wood
deck, inspect the boards to find
any protruding nail heads. Ham-
mer them down or replace them
with galvanized screws that are
approximately 1⁄2 inch longer than
the original nails. For a smooth
deck surface that is completely
free of any type of nails or fasten-
ers, consider a wood-alternative
material such as Trex Brasilia®

with its exclusive Hideaway® Hid-
den Fastening System, suggests
Adam Zambanini, senior product
manager of decking at Trex, the
country’s largest manufacturer of
wood-alternative decking, railing
and fencing products.

For more information on how
to clean and care for a wood-alter-
native deck, visit www.trex.com.

Simple Tips For Sprucing Up Your Outdoor Living Space

(NAPSA)—Thanks to small,
independent communications
providers, broadband is getting
even broader.

But the fiber-optic cables that
provide this service aren’t getting
bigger. Instead, they’re reaching
farther, offering phone and Inter-
net access to people in rural and
less-populated areas.

About broadband
Chances are you or someone in

your family has used a broadband
application in the past 24 hours.
You may have downloaded music
files, streamed a TV show to your
laptop or sent new baby pictures
to a long-distance relative. No
matter whether they’re seriously
wired or just casual computer
users, people across the globe are
increasingly relying on broadband
services to meet their economic,
personal security and entertain-
ment needs.

Broadband increases the qual-
ity of life in rural communities
and plays a critical role in main-
taining—and increasing—the
populations of these communities
throughout the nation. For
instance:

• Enhanced telemedicine facil-
ities enable doctors to diagnose
homebound patients from hun-
dreds of miles away.

• Rural schools are able to
band together to offer online for-
eign language courses that no one
school could afford on its own.

• Workers can connect from
home and gain uninterrupted
access to files and applications at
speeds that rival those of their
office.

• Broadband access can also
limit or reverse “urban migration.”
Rural residents—youth—who had
been abandoning small towns for

opportunities in the city can now
access the same advanced tech-
nologies as their urban counter-
parts. In addition, high-capacity
broadband can help create new
jobs and prevent the loss of oth-
ers—both of which are key to rural
communities’ ability to not just
survive, but to thrive.

Much of this broadband expan-
sion has been made possible due
to a law that was passed 75 years
ago. The Communications Act of
1934 as amended ensures that
consumers in rural and geographi-
cally isolated areas receive tele-
com services that are comparable
in price and scope to those in
urban areas.

Yet to make certain all Ameri-
cans benefit from this communica-
tions connection, America needs a
clear national broadband policy
that distinctly defines broadband
as a fully supported universal ser-
vice—ensuring our network infra-
structure is capable of delivering
the advanced services that con-
sumers demand.

To learn more about universal
service and how it affects Amer-
ica’s rural population, visit
www.ntca.org.

Rural Areas Making The Broadband Connection

Thanks to “universal service”
legislation, rural communities
can get broadband access.

(NAPSA)—Many successful
entrepreneurs say the trick to suc-
cessful online marketing is im-
proving ways by which your busi-
ness can be found online by
customers.

One of the best ways to do this
is through local search advertising,
which lets you target potential cus-
tomers in a desired region using the
right keywords and search phrases
to pull them to your Web site or
storefront. The trick to connecting
with these consumers involves a
successful local search marketing
strategy that helps improve your
chances of being found online. Also,
with local search, it’s about deliv-
ering highly relevant search results
to consumers looking for specific
products and services.

Here are some tips to help you
get started:

1) Conduct a search for your
business on Local.com and some of
the other major local search sites.
Does your business appear? Is the
information accurate and up-to-
date? Many of the major players
allow businesses to add and
update these free listings. This
will help ensure that customers
can actually find you and it does-
n’t cost anything. To get started,
go to http://advertise.local.com.

2) Determine who your target
customers are and what type of
products or services they want to
purchase.

3) Determine the keywords these
potential customers use when try-
ing to find you and your type of
business. Add these keywords to
your Web site and make them part
of your core marketing blueprint.

4) Add fresh content to your
Web site regularly. This can
include news and press releases to
keep your customers informed;
special discounts or updates on
your products and/or services; cus-
tomer quotes or testimonials that
validate your company’s business;
resources for recommended ven-
dors or affiliate partners; and
links to information or companies
you support. You could also add
blogs, bulletin boards, podcasts or
educational discussion forums
that may open the lines of commu-
nication with potential customers.

5) Make it easy to be found
online. Whether you have a Web
site or not, you can leverage the
marketing tools offered by your
search engine provider, including
free and paid online listing ser-
vices that offer flexibility and
cost-effective marketing and
allow you to:

• Create a personalized land-
ing page, which can be instantly
updated as products or services
change

• Build “back-links” or links
from the local search engine to
your site to assist with your
search engine marketing efforts

• Cost effectively reach pros-
pective customers already search-
ing for your type of business on
the Internet.

To learn more, call (888) 723-
9271 or visit www.local.com.

If Customers Can Find You,They Will Come

To ensure that customers can
actually find them, many busi-
nesses make good use of free
listings on local business sites.

Grasshoppers can jump over
twenty times their length. Fleas
can jump eight feet. Humans
could leap the length of a foot-
ball field, if they had the same
skill proportionate to their size.

Eighty five percent of a plant’s
roots are found in the top six
inches of soil.

(NAPSA)—Buying original ink
cartridges from manufacturers
such as HP can save you time and
money, since studies suggest
they’re more likely to work every
time. Additionally, ink cartridge
recycling programs, such as HP
Planet Partners, help reduce the
environmental impact by divert-
ing cartridges from landfills.

**  **  **
If insects cause too much dam-

age, you’ll have to hire an expen-
sive tree service to cut the trees
down. Prevention is the key:
Bayer Advanced™ 12 Month Tree
& Shrub Protect & Feed (bayerad
vanced.com) kills insects and pre-
vents new infestations for up to a
year. 

**  **  **
During the days leading up to

the tax deadline, most Jackson
Hewitt locations have extended
hours, providing greater access to
tax preparation and free elec-
tronic filing. Visit www.jackson
 hewitt.com. The Web site
includes a “What to Bring” check-
list to make filing easier.

**  **  **
A new book has been designed

to help veterans navigate the
often confusing world of govern-
ment organizations. Called “Vet-
erans Benefits for Dummies”
(Wiley), it includes information
on medical benefits as well as
education assistance, pensions
and burial benefits. Learn more

at Wiley.com.
**  **  **

America’s Top Doctors®, a
guide to the top 5,700 specialists
and subspecialists across the
U.S., may be a smart investment
to make as it can yield a high,
perhaps lifesaving return. The
book is available for $34.95 online
at www.CastleConnolly.com, by
calling (800) 399-3627 toll-free
and at major bookstores.

**  **  **
Not only do mangos sparkle in

a variety of dishes and beverages,
they’re an excellent source of vita-
mins A and C and a good source of
fiber. Mangos bring an essence of
the tropics to any gathering. For
recipes and instructions on how to
select and cut a mango, visit
www.mango.org. 

**  **  **
A low-dose, prescription-only

gel indicated for the treatment
of  moderate-to-severe hot
flashes is called Elestrin. Visit
www.BioSantepharma.com for
more information.




