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(NAPSA)—Natural ventilation
is becoming an increasingly
attractive method for reducing
energy costs while improving
indoor air quality, according to
green building advocates.
“Natural ventilation created by

venting skylights is much more
effective than opening a window,”
says John Carmody, director of
the Center for Sustainable Build-
ing Research at the College of
Design at the University of Min-
nesota and author of several
books on green building design. “A
venting skylight can reduce the
need for air-conditioning, espe-
cially in Northeastern climates,
and most green building guide-
lines encourage homeowners to
provide more natural ventilation,
primarily because it reduces
energy consumption.”
Joe Patrick, senior product

manager with VELUX America,
explains that the chimney effect
created by an open skylight
exhausts volatile organic com-
pounds (VOCs) along with humid,
moist, stale air. “Homes that can’t
‘breathe’ can be unhealthy,”
Patrick says, “as VOCs can build
up in tightly sealed spaces and
cause health problems.”
Venting skylights are particu-

larly effective for removing
heated, moist air from kitchens
and bathrooms.
On greenhomeguide . com,

Kirsten Ritchie, a civil engineer
and regional director for sustain-
able design for Gensler, a global
architectural, design, planning
and consulting firm, said that
among her favorite design ideas
for a green kitchen are “lots of
operable windows for natural day-
light and free ventilation.”
Patrick points out that opera-

ble skylights serve the same func-
tion as vertical windows and offer

many accessories to adjust and
control light and ventilation.
“Plus, skylights offer sensors to
close them in case of rain,” he
says.
Venetian blinds are available to

adjust light, cellular shades to dif-
fuse light, lightblock shades to
block light from inside and exte-
rior heatblock awnings to block
heat before it enters the home.
Electrochromic glass is also avail-
able in skylights, and can be dark-
ened or lightened by remote con-
trol without cutting off the view to
the sky.
ENERGY STAR®-qualified sky-

lights with energy-efficient, insu-
lated, low-E glazings offer protec-
tion against solar heat gain, resist
condensation twice as long as
clear glass and protect interiors
by reflecting the vast majority of
the sun’s fade-causing rays.
For information on selecting

skylights or for free house plans
incorporating skylights, call (800)
283-2831 or visit veluxusa.com.
For information on window and
skylight energy efficiency, visit
energystar.gov. For independent
agency information, visit nfrc.org
or efficientwindows.org.

Going Green A BreezeWith NaturalVentilation And Light

Venting skylights can close auto-
matically in case of rain.

The Perfect Book For Dad
(NAPSA)—What kind of dad do

you have? Is he Cro-Magnon Dad?
Machiavellian Dad? Space Dad?
Whatever his individual

quirks, highly qualified dad Paul
Barker’s illustrated romp through
every dusty corner of dad-ness
will help cement your apprecia-
tion for that most central of men

in your life. And the handy identi-
fication guide is just the begin-
ning—inside “The Perfect Book
For Dad” (HarperEntertainment)
is a compendium of quizzes, lists
and cartoons that leave no dad-ly
question unanswered, from choos-
ing the perfect golf club to the
importance of a good chair.
And it’s not just for dad-mirers

either. Current dads and dads-to-
be will find Barker’s book chock-
full of invaluable advice. It tells of
fearing parent-teacher confer-
ences where “you either discover
the teachers don’t know the half of
it or that you don’t know the half
of it,” and of navigating the in-law
minefield: “the simplest way of
avoiding problems with in-laws is
to avoid in-laws.”
The book is available where

books are sold and online at
www.harperentertainment.com.

It’s All AboutThe Shoes
(NAPSA)—From comfortable

mules to towering stilettos,
women love to accessorize from
the bottom up. According to a
2007 consumer survey, American
women own, on average, 19 pairs
of shoes—and 15 percent of
women own 30 pairs or more.
To give women the opportunity

to shop for a good cause, leading
multimedia retailer QVC and the
Fashion Footwear Association of

New York (FFANY) will once
again host QVC Presents “FFANY
Shoes on Sale,” a charitable shoe
sale benefiting breast cancer
research and education.
This annual event, now in its

15th year, has to date raised more
than $28 million for the cause.
And the sale, which airs October
15 from 7 to 10 p.m. (ET), lets
women indulge their love of shoes
while giving back and helping to
support a cause that hits very
close to home.
With more than 100,000

pairs of shoes being offered at
half the manufacturer ’s sug-
gested retail price, this is a ter-
rific opportunity for both fash-
ion-conscious and budget-minded
shoppers to indulge charitably.
For details, visit www.QVC.com.

Women who love shoes can help
a great cause while indulging
their personal style.

The Truth About Bone Health
(NAPSA)—What some are call-

ing a breakthrough “natural prod-
uct” could help women in their
dietary management of osteope-
nia—a common condition in which
bone mass is lower than normal
but not low enough to be classified
as osteoporosis.
“These products are available

by prescription and contain food-

based ingredients in quantities
unattainable in ordinary diets,”
says Dr. John Edwards, M.D.,
medical director for Fosteum, an
all-natural product proven to
build bone mass when calcium
and vitamin D are not enough.
About 34 million Americans over
age 50 are affected by osteopenia.
Each Fosteum capsule contains

genistein aglycone, derived from
soy, as well as citrated zinc bisglyci-
nate and vitamin D. Dr. Edwards
says a daily dose of two capsules—
shown to build bone in clinical
studies—provides the same amount
of soy derivative contained in
approximately 11 pounds of tofu or
2 gallons of soy milk.
Together, the ingredients in

Fosteum have been shown in clini-
cal studies to actually slow the
process of bone breakdown and,
unlike other products, enhance
bone building at the same time.
That’s especially important for
many women age 45 to 65 who are
at risk for further bone loss.
For more information, visit

www.fosteum.com.

A “natural breakthrough product”
could help improve women’s
bone health.

(NAPSA)—If you’re like an
increasing number of Americans,
your next vacation destination
might be closer than you expect:
your own backyard.
More and more people report

passing up the annual family
travels on a plane or by car in
favor of a less expensive, stay-at-
home vacation. In fact, U.S. home-
owners are spending more time
and money than ever before to
create outdoor living space. More
than a third of the annual $230
billion spent on remodeling and
renovation now goes toward out-
door amenities, including porches,
decks and decorative patios.

Tools Of The Trade
Whether you decide to build a

new deck or patio this year, or if
you already have one, you’ll want
to have the “outdoor room” basics:
a grill, table, chairs and umbrella,
a firepit or chiminea, and a com-
fortable seating area.
Many homeowners are opting

for at least two grills, a gas model
for quick grilling and a char-
coal/smoker grill for the flavor and
entertainment factor.

Protecting Your Yard
While creating or updating your

outdoor living space, remember to
protect the deck or patio surface,
too. With spills, sparks and flare-
ups from outdoor appliances being
major culprits of surface destruc-

tion, consider using The “Original”
Grill Pad underneath every grill,
smoker, fryer and firepit.
Made of flexible, durable and

lightweight fiber cement, the pad
will likely outlast most any grill.
It is easily cleaned with a garden
hose and, unlike other deck pro-
tectors, it breathes to minimize
water buildup that can damage
the surface beneath. The pads are
even available in five designer col-
ors—Earth Tone Brown, Berry
Black, Garage Gray, Big Green or
Brick Red. They’re also made in
rectangular, oval and round
shapes.
You can also find Collegiate

Edition pads, which are imprinted
with an official college logo. The
pads provide protection while
offering the fun of supporting a
favorite team.
For more information, visit

www.grillpad.com.

Planning A Backyard Vacation

Protective pads can shield decks
from spills, grills and more.

(NAPSA)—Here’s an idea many
families can warm to: You may be
able to save money and energy
with a new refrigerator.
It’s chilling but true: If your

refrigerator was manufactured
before 1993, it could be using more
than twice as much energy as a
new energy-efficient model and be
costing you over $100 a year to run.
On the energy bright side, the

U.S. Department of Energy (DOE)
says that if all the refrigerators
bought this year met the new
ENERGY STAR® criteria, it would
save enough energy to light all the
homes in Washington, D.C. for
over 20 months. In fact, the next
generation of such refrigerators is
so efficient that the average one
uses less energy in a year than a
60-watt lightbulb left on all year.

To earn the designation, refrig-
erators are required to be 20 per-
cent more efficient than the mini-
mum federal standard.

Video Contest
To further encourage people to

recycle their old fridges and to pur-
chase qualified units, the DOE is
leading the first nationwide refrig-
erator recycling initiative. The
Recycle My Old Fridge campaign is
a national call to recycle older, inef-
ficient refrigerators and for con-
sumers to tell their stories about
recycling their older refrigerators

and encourage others to do the
same. Participants can submit one-
minute videos between April 28
and July 28, 2008, which will be
posted on YouTube™. The videos
will be voted on at the campaign’s
Web site, and up to three partici-
pants will be selected as winners
and come to Washington, D.C., to
participate in an awards ceremony.

Learn More
To learn more, visit www.

energystar.gov and www.Recycle
MyOldFridge.com. For more
information on how to recycle
your old refrigerator, visit the
Steel Recycling Institute’s Web
site, www.recycle-steel.org.

Your Older Fridge: An Energy Hog?

If you have an older refrigerator,
it could be costing you over $100
a year to run.

Stephen Perry of the London-
based rubber manufacturing
Perry and Co. patented the rub-
ber band in 1845. He saw it as a
way to hold papers or envelopes
together. He made the first ones
by chopping sleeves of vulcan-
ized rubber into bands.

When gains equal losses,
stock traders call it a “wash.”




