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Encourage Reading
by Kathy Doyle Thomas

(NAPSA)—Getting your chil-
dren to read can be fun and easy if
you follow a few tips from the
experts:

• Take your children to the
library. Make a big deal about get-
ting their very own library cards.

• Have your child read cooking
directions or package ingredients
while you cook. 

• Offer a 15-minute extension
on bedtime—if the time is used to
read. 

• Review your home library to
make sure books are suitable and

within reach. 
Each year, Half Price Books

publishes “Say Good Night to Illit-
eracy,” to help children develop
lasting reading habits and raise
money for literacy organizations.
The Storybook Writing Contest for
the 11th Edition of “Say Good
Night to Illiteracy” runs from Oct.
1 through Dec. 1. Applications are
available in stores or at www.half
pricebooks.com. “Say Good Night
to Illiteracy” books are $4.98 and
can be purchased at Half Price
Books locations or by calling 1-

An annual  s torybook helps
promote literacy nationwide.

(NAPSA)—From ghoulish
images to pumpkin carvings to
black cat superstitions,  Hal-
loween conjures up a variety of
spooky traditions that are fun for
the whole family. 

This festive holiday is also a
great opportunity for kids of all
ages to express their creative
spirit. Following are a few ideas
for spooktacular Halloween
activities that are sure to pro-
duce a whole load of frightful
family fun: 

• Involve kids in creating their
own haunted look with “no sew”
costumes. Detailed step-by-step
directions for costumes such as
Dracula, pirate and princess are
available on VeryBestKids.com.

• Keep the bewitched memo-
ries from past Halloweens alive.
Each year, take photos of all fam-
ily members in costume and dis-
play the photos in festive photo
frames.

• Enjoy a family evening mak-
ing boo-tiful decorations. For an
easy ghost decoration, cover
helium balloons with an old bed
sheet and tie off at the neck. Draw
spooky faces on the sheet and
secure with a string to a tree or
railing.

• Rouse some fright by telling
ghost stories round-robin style.
Light the room with only a flash-
light and have each person hold
the flashlight while telling a part
of the story. The last person in the
circle decides the hair-raising end
to the tale. 

No matter what the activity,
make sure to provide some “bone
chillin’ brew” and ghoulish good-
ies. Following is a quick and easy
recipe to set the Halloween
mood.

For more spookalicious recipes
and Halloween activities, visit
VeryBestKids.com.

Bone Chillin’ Brew
(Makes 24 servings)

Floating hands:
Water
Clear plastic gloves
Rubber bands or twist ties

Punch:
2 bottles (64 fluid ounces each)

Punch Flavor LIBBY’S®

JUICY JUICE® Premium
100% Juice, chilled

1 can (12 fluid ounces) frozen
lemonade concentrate,
slightly thawed

4 cans (12 fluid ounces each)
lemon-lime soda, chilled

For floating hands: Pour water
into gloves, adding enough water
to fill the gloves loosely but not so
full that the fingers will not move.
Fasten gloves with rubber bands
or twist ties. Line baking sheet
with paper towels and place filled
gloves on paper towels. Freeze for
3 hours or until firm.

For punch: Combine Juicy
Juice and lemonade concentrate
in large punch bowl. Gradually
stir in soda. Carefully cut gloves
off hands with scissors. Float
hands in punch.

“Hand”-made punch is a real scream.
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(NAPSA)—New computer soft-
ware is adding a new dimension to
people’s artistic endeavors.

If you’ve never attended art
school, don’t worry. The latest pro-
grams make it possible to design
in 3D with ease. In fact, these
titles were created to appeal to
everyone, from children to more
advanced designers, who desire to
develop digital “fine art.”

For example, Splinex Kaleido-
scope is a productive playtime
activity that encourages creativity
in children and also works as a
joint parent-child project. Users
can learn the fundamentals of 3D
design while having fun creating
memories. Perhaps the most useful
aspect of this program is that you
don’t need to learn how to draw in
3D. With a few easy steps, you can
begin to develop digital fine art
that is suitable for framing. 

First, select the shape you want
to work with (known as a “primi-
tive”) and drag it to the design
area. Then add “textures”—that is,
colors, patterns, digital photos, clip
art—to the shape. This can turn a
photo into a 3D digital master-
piece. The software’s simple ani-
mation feature can make your own
computer screen come alive with
3D animated fun.

Kaleidoscope bridges art with
key mathematical principles.

Intended mainly for entertain-
ment and education, it can stimu-
late the imagination and increase
one’s spatial awareness while pro-
viding hours of enjoyment as you
create artistic shapes and designs
on a three-dimensional canvas.

For those who want to create
3D animations, there’s Splinex
VoxelArt, which puts a simple 3D
paintbrush at your command. The
program is a starter tool for aspir-
ing 3D animators and people
interested in learning about 3D
model creation.

A “voxel” is a 3D version of the
pixel—those tiny colored squares
and rectangles that our eyes see
as complete images on computer
monitors and television screens.
With VoxelArt software, you can
draw with 3D cubes and spheres
instead of flat surfaces. The pro-
gram includes a basic color palette
and simple drawing tools to create
animated characters and real-life
objects, such as animals, boats,
and cars.

Both Kaleidoscope and Voxel-
Art require a minimum of Win-
dows XP Home, Pentium III or
equivalent and 128MB DRAM.
Free trial versions are available
for download. To learn more, visit
www.splinex.com/kaleidoscope.
php and www.splinex.com/voxel
art.php.

How To Create 3D Art With Ease

Revolutionary computer software makes it easy for both kids and
experienced designers to draw and animate in three dimensions.

(NAPSA)—For the thirteen per-
cent of Americans who “tailgate” at
least once a year but find certain
aspects of the experience less than
enjoyable, there is now an easier,
more comfortable, less expensive
and time-consuming way to go.
When football season is upon us,
it’s time to consider “virtual tailgat-
ing”—a great way to enjoy the
game, race or concert in the comfort
and ease of your own backyard!

Think about it: no traffic, no
hassles parking, no rainouts, no
strangers coming by to mooch
your food and beverages and no
waiting in line.

Just you, your family and
friends, having fun with your
trusty grill and a TV set. No car,
no gas to buy, no need to cart
along multiple coolers of food and
beverages, no long crawls in traf-
fic. Enjoy the game or race close
up, with replay and slo-mo. Sound
good? Read on.

In a recent independent survey
of more than 1,000 American con-
sumers, the Hearth, Patio & Bar-
becue Association (HPBA) learned
that 79 percent of tailgaters drive
less than two hours round trip
and that more than half of them
tailgate more for the fun of it than
for the event itself.

The major attraction by far is
football games, with concerts,

auto races and other sporting
events next in line. What consum-
ers like most about tailgating is
spending time with friends. What
they like least is traffic and park-
ing problems, using portable facil-
ities, bad weather and having
uninvited strangers mooch their
food and beverages.

Food favored by the tailgaters
surveyed includes burgers, hot
dogs and sausage, chicken, ribs
and steaks.

When asked what item they
would not leave home without,
consumer responses included
chairs, beer, toilet paper, the grill
and a radio or TV.

In case you haven’t gotten the
point, all it takes to virtually tail-
gate is what is already in your
backyard plus a TV set and
friends. Ninety million U.S. house-
holds barbecue (85 percent of all
families). Virtual tailgating is sim-
ply the great new way to go (in
other words, you don’t need to go!).

Virtual Tailgating—A Win-Win Proposition 
For More Backyard Fun

(NAPSA)—Maybe it’s a reaction
to the depressingly frigid winters
we’ve been having, but this year’s
newest knits and sweaters will fea-
ture bright colors, lively designs
and some of the freshest new looks
in recent memory.

“Instinctively, the modern
woman reaches for a sweater when
she wants comfort,” says Olga
Yurechko, vice president for design
at Designers Originals. “But now
that knits are so much more femi-
nine, fun and new, they’re great for
whatever mood you’re in.” 

Yurechko says her new collec-
tion “updates the classics.”
Designers Originals added Lycra
to its now famous Luxelon for-
mula (a cashmere look-alike/feel-
alike material), turning it into
something “even more modern.”
Here’s a look at what else is new in
this season’s collection:

Classic Cuts
The collection’s sweaters are

expected to be formfitting and
sophisticated. “We’ve refined and
modernized the proportions of
our collections,” adds Yurechko.
“The silhouette is style conscious
but not skimpy. The sweaters are
chic and sexy and appeal to every

glamour girl.” 
Adornments To Adore

Eye-catching hardware—such
as metallic rings and buckles, pins
and beaded scarves—have been
added to the knit’s necklines.
“We’ve been doing pearls for 40
years and fashion is just catching
up,” says Yurechko. “Everything
from deep V necks to the light-
reflecting beads and buckles are
designed to flatter the face.” 

The sweaters also include
fringed, Chanel-like edging, asym-
metrical buttons, “Marilyn” neck-
lines (with an optional zipper) and
shirred turtlenecks. 

Get Wild
This year’s line has a dash of

disco thrown in. It features ’70s-
inspired rhinestones and sequins,
as well as leopard, giraffe and
Dalmatian prints—for those who
like to walk on the wild side. 

A Collection Of Colors
The line’s sweaters may help

brighten up some of the darker fall
and winter days this year. The color
theme is “big and bright,” with all
hues taken from the sunnier side
of the palette. Colors include
meringue, sorbet, limeburst, aqua
mist, pink ice, marzipan and Rio
pink. “You can’t help but notice the
collection’s color,” says Yurechko.

Retailing for under $50, the
sweaters are available in depart-
ment stores. 

Fresh Look—Rhinestones, beads,
sequins and ribbons top off this
year’s collection of knits.

Wild Thing—Leopard, giraffe and
Dalmatian prints adorn today’s
hottest sweaters.

The New Sweater Girl




