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by Regina Lewis
(NAPSA)—Fruitless resumé

mailings, unanswered messages,
awkward interviews—these are
all familiar frustrations if you’ve
ever looked for work in today’s
tough job market. But whether

you’re searching for
your first job or for a
new one—a better
alternative may be
just a few key-
strokes away.

The Internet can
shave hours, days
and even weeks off

your job search. After all, finding
the right job is all about doing the
painstaking research of identify-
ing and following up on prospec-
tive leads. By making it easier to
zero in on prospects that best
match your skills and interests,
the Internet simplifies the
process. And with the Web’s
nationwide reach, you cannot only
learn about jobs close to home, but
in other cities that may have con-
siderable relocation appeal. 

Here are some tips and expert
advice on how the Internet can
give you a competitive edge in
today’s tough market and help you
land your next job:

1. Scour Online Listings. Put
down the newspaper and click
onto job sites like Career
Builder.com and AOL’s Find A Job
Channel. These offer access to
over 400,000-plus job listings from
more than 25,000 employers—the
virtual equivalent of reading the
want ads from newspapers across
the country. Whether you’re look-
ing for a $10-an-hour part time
job or trying to snag a six-figure
position, the postings are plentiful
and there’s no recycling involved.

2. Get a “We’re Hiring” Heads
Up. For a leg up on your competi-
tors, sign up for Job Alerts, which
will notify you when a job opening
is posted that meets your criteria.
For instance, AOL Job Alerts will

come directly to you by Instant
Message, via e-mail or even on
your cell phone.

3. Forgo the Formula Approach
and Customize. Forget forwarding
the same resumé to everyone on
your list. Instead, customize your
resumé to specific job openings
whenever possible. A recent job
site survey found 71 percent of
hiring managers preferred re-
sumés customized to their open
positions, and an appropriate
cover letter. (AOL’s Find A Job
Channel lets you save different
versions of your resumé.)

4. Keywords are Key. Use key-
words to describe your skills that
match the job posting. Types of
keywords that should be included
are technical knowledge, results
that you have achieved and your
relevant personal qualities, such as
being self-motivated. Also, describe
your experience using nouns, as
resumé scanners used by re-
cruiters tend to search by nouns
more often than verbs. Example:
instead of writing “managing pro-
jects,” say “project manager.”

5. Keep it Simple. Forget the
fluff—ornate designs often don’t
translate well as online submis-
sions so keep them simple and
straightforward. Once you have
posted your resumé online, check
it and see how it looks, review it
for typos and whether or not it is
formatted correctly. When you do
need to send your resumé by e-
mail, use simple text in the body
of e-mail rather than as an attach-
ment. Many companies will delete
e-mail attachments as a matter of
policy (at worst the file could have
a virus, at best it takes the
employer more time to scan your
resumé).

To learn more, including how to
find and apply for jobs online,
visit the Find A Job Channel at
AOL Keyword: Find a Job. 

Regina Lewis is an online con-
sumer advisor for America Online.
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Start Pool Season Off Right
With Four Easy Steps

(NAPSA)—After a cold, rough
winter, your pool water may need
some simple care to be ready for
summer. Following these easy
steps will keep pool water clear
and sparkling.

• Ensure the filter and the
pump are in good working order.
Clean the filter with a chemical
cleaner developed specifically for
swimming pool filter use.

• Fill the pool to the proper
level. Circulate water for 24 to 48
hours.

• Take about a pint of water to
a BioGuard pool care professional
for a quick, 10-minute computer-
ized chlorine demand analysis.
(Chlorine demand is the amount of
chlorine your pool needs to main-
tain a proper chlorine level. The
Chlorine Demand Test Station can
quickly determine the products
needed to satisfy your pool's chlo-
rine demand.) 

• Test and treat your water
regularly using a simple pool care
program prescribed by your Bio-
Guard pool professional for the
most brilliant and algae-free
water possible.

For more information on the
effective use of  pool and spa
products and to find a BioGuard
Pool & Spa Care Center, visit
www.bioguard.com or check the
yellow pages.

(NAPSA)—When it comes to
selecting a digital camera, con-
sumers are finding that there is a
lot they need to know about digi-
tal photography. 

For example, they may know
they want to go digital but that
decision can lead to more ques-
tions, such as what features they
want in a camera, how can they
share their photos and what’s the
best way to get prints from their
digital camera.

Fortunately, a new Web site
has been created to provide an
unbiased source of information for
consumers interested in learning
about digital photography. 

This user-friendly Web site is
designed to help consumers make
wise purchasing decisions by help-
ing them determine the right digi-
tal camera and accessories for
them. And for those consumers
who already own a digital camera,
this site is filled with picture-tak-
ing ideas and creative uses for
their digital photos, as well as the
output options available to them,
whether printing at home, online
or at their local retailer.

The site—www.prints-are-mem-
ories.com—is sponsored by the
Photo Marketing Association Inter-
national (PMAI). As an industry,
PMAI is committed to help con-
sumers have as great an experience
with digital photography as they
have had with film. 

“With sales of digital cameras
exceeding those of traditional film
cameras, this year marks an
important turning point in the
imaging industry,” said Ted 
Fox, executive director, PMAI.
“Although digital imaging technol-
ogy is different than film our pur-
pose remains the same—to help
consumers preserve their memo-

ries with high quality prints that
can be easily shared.”

Consumers can also use the site
to locate qualified digital proces-
sors to get real photographic
prints from their digital image
files.

According to Fox, “As more and
more consumers discover the bene-
fits of using retail printing solu-
tions, the retailer locator feature
will be an increasingly important
tool for consumers.”

The retail locator puts con-
sumers in touch with a database of
over 10,000 qualified digital pro-
cessing centers (QDPC) capable of
printing digital photographs. 

To become a QDPC, a retailer
must be a PMAI member, own and
operate equipment to process pho-
tos from digital cameras/media on
site and provide information on
what kind of media can be
accepted.

For 79 years, PMAI has served
as an international trade associa-
tion for the photo imaging industry.

To learn more, visit the Web site
at www.prints-are-memories.com.

Getting The Picture On Digital Cameras

A new Web site has been cre-
ated to provide an unbiased
source of information about
digital photography.

(NAPSA)—Dangling from a
gutter is usually an avoidable situ-
ation, especially when a ladder is
used properly. However many peo-
ple still sustain injuries related to
ladder use. Statistics compiled by
the U.S. Consumer Product Safety
Commission reveal emergency
rooms treat 164,000 ladder-related
injuries each year.

The easiest way to avoid a
ladder-related accident is to read
and follow the instructions that
come with it, which should pro-
vide guidelines on use, care and
weight and height limits. Briefly,
Underwriters Laboratories Inc.
(UL) recommends that homeown-
ers follow these guidelines when
using ladders:

• One person on the ladder at
one time.

• Set the ladder on a firm,
level surface.

• Never exceed the ladder ’s
weight limit, otherwise known as
the maximum load rating.

• Avoid setting up ladders on
soft or muddy ground. 

• If you have to place the lad-
der in front of a door, make sure
that door is locked or at least

being monitored by someone other
than you.

• Use the right height ladder
and make sure it extends 3 feet
over the roofline or working
surface.

• Steps on ladders should be
slip resistant.

• Use wooden or fiberglass lad-
ders when near vicinity of power
lines and electrical wiring. Metal
ladders conduct electricity.

• Keep your body centered
between the rails—a slight lean
can throw the ladder off balance.

• Use a tool belt to carry tools.
You need both hands to hold on.

For more information on UL’s
spring campaign, tips on lawn and
garden safety, and weather-
related safety, visit UL’s Web site
at www.ul.com/consumers. 

Live Longer. Learn Ladder Safety.

(NAPSA)—When parenthood is
on the horizon you have a lot to do
—decorate a nursery, get lots of
sleep and figure out what prod-
ucts you’ll need to help make child
rearing easier. 

From diaper changing and
safety essentials to the most color-
ful mobiles and softest blankets,
there are hundreds of items to
choose from when registering for
baby gifts. As you peruse the
safety products aisle to select cab-
inet locks, gates and door handle
covers, be sure to include Kidde
fire safety products (smoke
alarms, carbon monoxide alarms
and fire extinguishers) on your
gift registry. These products can
save lives; is your family ade-
quately protected? 

Home Fire Safety Check-up
When was the last time you

performed a home safety check-
up? Before you bring your baby
home, you can help reduce your
family’s chance of becoming vic-
tims of fire by implementing a
complete home fire safety plan. 

• Do you have smoke alarms
installed in every room of your
home, including at the top and
bottom of stairways? The Kidde
Talking Alarm™ is a combination
smoke and carbon monoxide (CO)
alarm that includes proprietary
voice technology to sound an
alarm upon detection of smoke,
fire or CO. The alarm will either
exclaim “Fire! Fire!” or “Warning!
Carbon Monoxide!”

• Are fire extinguishers within
reach on every level of the home,
including one extinguisher for

every 600 square feet of living
space? This may be the only
chance to create a path to safety
in the event of a fire.

• Have you prepared and do
you frequently practice a compre-
hensive fire escape plan during
the day and at night? Is an adult
assigned to account for each child
in your home when the smoke
alarm sounds?

• Do you have escape ladders
in second floor bedrooms to aid in
escape if trapped? 

• Are carbon monoxide alarms
installed on every level of your
home and in sleeping areas? Odor-
less, colorless and tasteless, CO is
the cause of more accidental poi-
soning deaths than any other
agent, according to the Centers for
Disease Control. 

Before baby’s arrival, give your-
self piece of mind. Make sure to
ask your family and friends to con-
sider giving the gift of safety when
shopping for your bundle of joy. 

For more safety information,
visit www.KiddeUS.com.

Before the Stork: Perform A Home Safety Check-up

***
Adversity has the effect of elic-
iting talents, which in prosper-
ous circumstances would have
lain dormant.

—Horace
***

***
Generations to come, it may

well be, will scarce believe that
such a man as this, ever in flesh
and blood, walked upon this
earth.

—Albert Einstein on Gandhi
***

***
The greatest good you can do
for another is not just share
your riches, but reveal to them
their own.

—Benjamin Disraeli
***




