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(NAPSA)—The first new drug for
Parkinson’s disease in more than
three years is helping to provide
patients with an improved ability to
perform everyday tasks, such as
walking and getting dressed. That
is good news for the 1.5 million
Americans who suffer from this
chronic and progressive neurologi-
cal condition, medical experts say.

While its cause is unknown,
the symptoms of Parkinson’s dis-
ease are primarily the result of
the degeneration of dopaminergic
cells, or neurons, in a part of the
brain that controls and modulates
movement. Symptoms include
limbs that tremble, slowness of
movement, stiffness of limbs and
difficulty walking or balance prob-
lems. As the disease progresses,
these symptoms usually increase
and impact a person’s ability to
work and function. 

While there is no cure for
Parkinson’s disease, many effec-
tive medications are now avail-
able to treat its symptoms. The
most widely-used agent to treat
the symptoms of the disease is a
drug called levodopa, which has
remained the “gold standard” of
care for people with Parkinson’s
for nearly 40 years. The effects of
levodopa tend to diminish or
“wear off” over time. 

When levodopa “wears off,”

patients find that their symptoms
reappear before their next dose.
Despite this fact, levodopa is still
an effective agent in managing
Parkinson’s disease symptoms,
and as a result, newer drugs are
often used to extend its benefits. 

A new option for these Parkin-
son’s patients comes in the form of
a new levodopa therapy called
Stalevo™ (carbidopa, levodopa and
entacapone) tablets. 

Stalevo is a combination of lev-
odopa and two other ingredients—
carbidopa, which reduces the side

effects of levodopa; and enta-
capone, which extends levodopa’s
benefits. Stalevo is an enhanced
levodopa therapy that signifi-
cantly improves Parkinson’s dis-
ease patients’ ability to control
body movements and the ability to
perform basic functions such as
walking and dressing. 

“‘Wearing off ’ is a top challenge
for Parkinson’s disease patients
and their doctors. When patients
have hours of tremors, slowed
movement and stiffness, this inter-
feres with their ability to function
normally. Many patients have to
avoid daily activities like shopping
or dining out because they are
afraid they might freeze up when
their medication wears off,” ex-
plains William Koller, M.D., direc-
tor of the Movement Disorder Cen-
ter at New York’s Mount Sinai
Medical Center. “With Stalevo, peo-
ple with Parkinson’s disease who
have ‘wearing off ’ can expect more
consistent and longer-lasting relief,
which may help them to live more
normal lives.”

Stalevo simplifies treatment
for many patients by providing
three medications in one tablet,
which reduces the number of
tablets that patients need to take
daily. For further information,
consult your doctor, or call 1-866-
STALEVO (866-782-5386).

New Help For Parkinson’s Disease 

A new drug can help to improve
the ability to walk, dress and
function for many Parkinson’s
patients.

Note to Editors: The effectiveness of levodopa administered with carbidopa and entacapone in the treatment of Parkinson’s disease was
established in three 24-week multicenter, randomized, double blind placebo-controlled trials in patients with Parkinson’s disease experiencing
“wearing off.” In these trials, this combination increased “on” time (the period where patients experience no symptoms), reduced “off” time (the
period where the patients’ symptoms return) and improved motor function and daily activities such as patients’ ability to walk and dress. The
most common side effects of Stalevo therapy are dopaminergic in nature (e.g. dyskinesia, nausea). These side effects may be manageable with
alteration in the drug dosing schedule. Other common side effects include diarrhea, hyperkinesias, urine discoloration, hypokinesia, abdomi-
nal pain, dizziness, constipation, fatigue, pain and hallucinations. For full prescribing information, visit www.stalevo.com or call 1-866-
STALEVO (866-782-5386). 

(NAPSA)—City planners have
discovered that cutting construc-
tion costs by using inferior materi-
als can be a bad idea—both for
homeowners and the communities
these homes are built in.

“The reality is that the builder
owns the home for a few months, the
new homebuyer may own it for a few
years, but the community will own
it forever,” said Charles Ostrander,
executive director, Illinois Masonry
Institute Promotion Trust, who works
with some Chicago-area towns.

A growing number of communi-
ties are revising building ordi-
nances, increasing the amount of
brick, stone or concrete masonry
required in new home construction.

Orland Park, Il., a Chicago sub-
urb, now requires 100 percent
masonry for commercial construction,
90 percent masonry for residential
construction and 50 percent masonry
for multi-family construction. 

Denver suburb Aurora, Colo.
now requires a minimum of 50 per-
cent masonry on new single-family
homes and 60 percent masonry on
all new multi-family buildings.

“We spend a great deal of time
master planning our communities
to ensure they are developed accord-
ing to very high design standards,”
said Aurora Mayor Paul Tauer. “We
are creating unique neighborhoods
with a sense of place in Aurora—the
masonry ordinance is one of the
design tools we have established to
accomplish that goal.”

Revised ordinances in Arling-
ton, Texas, have increased ma-
sonry requirements from 65 per-
cent on the first floor for homes
1,600 square feet or less to 100
percent masonry (regardless of
square footage) to the top floor of

the entire house.
“We experienced a housing

explosion in the southeast part of
town, and were already starting to
see deterioration,” said David
Whitely, a senior planner for the
City of Arlington, Texas.

Enacting or amending building
ordinances may help to create
more durable and maintainable
communities, and can increase a
town’s long-term appeal. And
often, as with Aurora, it’s the citi-
zens who take action, asking their
towns for solutions to “beige fun-
gus” and rundown neighborhoods. 

A home built with 50 percent
brick may cost a little more than
other exteriors, but these initial
costs are more than offset by sav-
ings in maintenance costs, lower
insurance rates and an average
six percent premium on resale.

To help cities, suburbs and
their residents learn how to enact
or amend masonry ordinances, a
City Planner ’s Toolkit is now
available at www.buildingwith
brick.net.

Building Homes For Long-Term Appeal

While a brick home may cost
slightly more to build, reduced
maintenance and insurance
costs—along with high apprecia-
tion—more than make up for the
initial expense.

(NAPSA)—Walk into any con-
sumer electronics retail location
today and ask about a new televi-
sion for your living room, and nine
times out of 10 you’ll be directed to
the digital television (DTV) section
of the showroom floor. Why?
Because DTV is TV today. DTV is
here, it is now and it is the must-
have technology for the U.S. home. 

What does DTV, and HDTV in
particular, mean for the average
U.S. consumer? It means crystal
clear picture quality—more than
years times the clarity of your old
analog set—and digital sound
quality similar to that of a com-
pact disc. Because television sets
have a lifespan of approximately
eight years, consumers want to
purchase a set that will provide
the maximum benefit for the max-
imum number of years to come.
For consumers today, that means
the purchase of an HDTV product.

While existing analog TVs will
continue to display programming
for many years to come, con-
sumers interested in purchasing a
TV set or set-top box that will sat-
isfy demand should opt for the
DTV product and, specifically, the
HDTV product. Why? Because the
nation’s TV transmission system
is going digital—and that means
that consumers’ demand is moving
digital with it.

Oftentimes, consumers with
digital cable service or digital
satellite service confuse their sys-
tem with DTV or even HDTV.
These are two distinct systems,
however. Digital satellite and digi-
tal cable simply refer to a bit-
stream delivering the TV signal to
the home. DTV, which comes in
varying degrees of quality—stan-
dard definition (SDTV), which is
the good; enhanced definition
(EDTV), the better; and high-defi-
nition (HDTV), the best—refers to
the quality of the programming,
signal and equipment bringing

the consumer the entertainment.
DTV is a new standard that will
ultimately replace today’s analog
TV system.

As one might guess, a system
overhaul of this magnitude comes
with its hurdles, and the DTV
transition is no exception. Until
recently, HDTV sets were avail-
able on the market only for over-
the-air (antenna) consumers and
for a few DSB households. The
Federal Communications Com-
mission (FCC) recently approved
an inter-industry agreement, how-
ever, that will allow the nation’s
digital cable subscribers to pur-
chase integrated HDTV sets (digi-
tal cable ready or DCRs) for a
seamless “plug-and-play” transi-
tion from analog to HDTV service
and enjoyment.

Hopefully, consumers won’t
think twice about this or even pon-
der how the set came to be for sale
at retail—this is the point and
intention of the “plug-and-play”
agreement. Consumers in the digi-
tal world should purchase and
install DTV and HDTV equipment
as simply as they did analog TV.
The difference with HDTV is the
enjoyment. Never before has the
American TV viewer known such
high quality audio and video
entertainment. Now is the time for
consumers to sit back and enjoy. 

Digital Television and HDTV: What Everyone Should Know

Technology is rapidly changing
the way we look at television.

(NAPSA)—A recent survey
reveals good news about relation-
ships tweens have with adults—
about 90 percent of tweens say
that how they are treated by the
adults in their lives makes them
feel good about themselves. The
survey was conducted on behalf
of uniquely ME! The Girl
Scout/Unilever Self-Esteem Pro-
gram. The uniquely ME! program
was developed by Unilever and
Girl Scouts of the USA and is
designed to build and foster self-
esteem in girls 8 to 14 nationwide.
For more information, visit
www.girlscouts.org.

The holidays are normally a
time of celebration, but for some-
one experiencing the recent loss
of a loved one, this time can be
overwhelming. Sometimes antici-
pation of a holiday can be more
difficult than the arrival of the
day itself. For help managing
your grief or the grief of loved
ones during this season, or for
information on hospice care, call
VITAS Innovative Hospice Care®,
the nation’s leading provider of
hospice services at 1-800-93-
VITAS.

A checklist for cell phone cus-
tomers who are considering
changing wireless carriers and

taking their numbers with them
has been created by Cingular
Wireless to help consumers wade
through what may be a compli-
cated process. The Federal Com-
munications Commission has
ruled that as of  Nov. 24, the
nation’s 146 million cell phone
users will be able to keep their
phone numbers if they change
carriers. The “number portabil-
ity” service will first be available
only in the country’s 100 largest
metropolitan areas but will be
available throughout the country
by May 24, 2004. The Cingular
Checklist is available at Cingu-
lar retail locations as well as
online at www.cingular.com.




