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(NAPSA)—While some change
in memory is normal as we grow
older, the symptoms of Alzheimer’s
disease are more than simple
lapses in memory.

People with Alzheimer ’s can
experience difficulties communi-
cating, learning, thinking, and
reasoning.

To help family members and
health care professionals recog-
nize warning signs of Alzheimer’s
disease, the Alzheimer’s Associa-
tion offers this checklist of com-
mon symptoms.

1. While it’s normal to forget
appointments, names, or telephone
numbers, those with dementia will
forget such things more often and
not remember them later.

2. People with dementia often
find it hard to complete everyday
tasks that are so familiar we usu-
ally do not think about how to do
them, such as using a household
appliance, or participating in a
hobby.

3. Everyone has trouble find-
ing the right word sometimes,
but a person with Alzheimer ’s
disease often forgets simple
words or substitutes unusual
words, making speech or writing
hard to understand. 

4. It’s normal to forget the day
of the week or where you’re going.
But people with Alzheimer’s dis-
ease can become lost on their own
street, forget where they are and
how they got there, and not know
how to get back home.

5. No one has perfect judg-
ment all of the time. However,
those with Alzheimer’s may dress
without regard to the weather, or

show poor judgment about money,
giving away large amounts of
money to telemarketers or paying
for products they don’t need.

6. Someone with Alzheimer’s
disease could forget how to bal-
ance a checkbook, what the num-
bers are and what needs to be
done with them.

7. A person with Alzheimer’s
disease may put things in
unusual places: an iron in the
freezer or a wristwatch in the
sugar bowl.

8. Rapid mood swings—from
calm to tears to anger—for no
apparent reason may be a sign of
Alzheimer’s disease.

9. Personalities ordinarily
change somewhat with age, but a
person with Alzheimer’s disease
can change a lot, becoming ex-
tremely confused, suspicious, fear-
ful, or dependent on a family
member.

10. The person with Alzhei-
mer’s disease may become with-
drawn or not want to take part in
usual activities.

Early diagnosis of Alzheimer’s
disease or other disorders causing

dementia is an important step in
getting appropriate treatment,
care, and support.

Many avenues are being ex-
plored to find new treatments for
this debilitating disease, including
several that are in clinical trials.
Participation in clinical trials
allows patients to play an active
role in their own health care and
gain access to new research treat-
ments before they are widely
available. 

One such treatment is being
studied in over 20 U.S. medical
centers. Called the COGNIShunt
System, this medical device is
designed to improve the clear-
ance of harmful chemicals found
in the fluid surrounding the
brain that are believed to con-
tribute to the progression of Alz-
heimer’s disease. 

Early clinical study results,
published in the October 22, 2002
issue of the journal Neurology,
indicated that the device may
slow or stop the progression of
Alzheimer’s disease symptoms.
This multi-center pivotal trial is
designed to demonstrate its safety
and efficacy. 

Physicians across the country are
currently enrolling patients who
are:

• Diagnosed with Alzheimer’s
disease;

• In the early to middle stage
of the disease;

• 62 to 85 years of age; and
• Otherwise in good health.
To learn more, call 1-888-4MY-

MIND (1-888-469-6463) for infor-
mation about the ongoing clinical
trial or visit  www.eunoe-inc.com.

With Alzheimer’s, Early Intervention Offers Best Results

Early diagnosis of Alzheimer’s
disease is an important step in
getting appropriate care.

(NAPSA)—What do you and
bees have in common? If you’re a
part of a recent trend, it may be
more than you think.

A new phenomenon in American
living is re-centering and bringing
activities back into the home.
Coined as ‘hiving,’ or setting the
home abuzz with happenings and
liveliness, people are seeking com-
fort and a connection with others
without leaving the home. 

Yankelovich Inc., a consumer
research firm based in Chapel Hill,
N.C., cites that unlike cocooning, in
which Americans retreated to their
homes to disconnect from the rest
of the world, the “hiving trend” is
redefining homes. 

“Home improvement projects
are at an all-time high because of
this hiving phenomenon,” said
Mike Smith, brand manager for
PGT® NatureScape® Patio Rooms.
“So many activities take place
within the home these days that it
needs to be as functional and com-
fortable as possible.”

Maybe you’re looking to build a
home office but don’t have any

room. Is watching TV in the din-
ing room getting old? Is it possible
you’re using the kitchen as every-
thing but a cooking space? Have
you ever thought about what more
could be done with that concrete
slab or deck out back?

Experts at PGT recommend
utilizing that area for extra, fully
functional space you and your
home may need. NatureScape
Patio Rooms offer options that are
easily customizable with virtually
any combination of windows, door
styles, colors and rooflines. “Best
of all, owners can design a room to
fit any home, need or climate,
while increasing overall value,”
added Smith.

Patio rooms offer a place to
entertain guests, exercise, watch
TV, dine in the open air, do home-
work, or simply spend quality
time with family and friends—all
perfect ways to use extra space!

Free Brochure
For a free brochure about sun-

room living, call toll-free, 877-550-
6006 or visit pgtindustries.com for
more information.  

A Bee Line To Patio Rooms

Patio rooms are an ideal way to re-center activities and maximize
leisure space within the home.

(NAPSA)—In 1947, the first
wireless phones were being devel-
oped as a type of two-way radio—
but frequencies were limited—
allowing only 23 simultaneous
calls in one service area. Today,
business people are among the
more than 100 million wireless
phone users in the U.S. By 2005,
the number is expected to hit 1.2
billion worldwide, according to the
Cellular Telecommunications
Industry Association. Today’s
entrepreneurs have many choices,
making it easier to save time and
money. For example, an integrated
communications provider such as
Sprint can provide everything a
growing business needs—local and
long distance service, high-speed
Internet access and wireless.

As the War on Terror enters
its third year, television’s pre-
mier documentary series opens
its fall season with two new, war-
related programs: a look at the
ongoing war in Iraq and an
investigation of possible terrorist
activity here in the U.S. In
“Truth, War, and Consequences,”
premiering Tuesday, October 9,
at 9 p.m. on PBS (check local
listings), Frontline offers viewers
an inside look at how America’s
pre-war plans for a post-Saddam
Iraq have fallen prey to govern-
ment infighting, local factional-
ism and the war ’s destruction.
Then on October 16, at 9 p.m.,

Frontline turns its lens back on
the United States to investigate
a group that U.S. intelligence
has called “the most dangerous
terrorist cell in America.” 

The desire to own their own
business is leading thousands of
people each month to visit the
busiest franchise opportunity
Web site on the planet—BeThe
Boss1.com. Affiliated with Mon-
ster.com, the BeTheBoss1.com
Web site is a Virtual Franchise
Expo. Giving people an easily
accessible cyber link to detailed
information about more than 150
of today’s hottest franchise oppor-
tunities—plus direct links to all
of them. For more information,
visit www.BeTheBoss1.com or call
201-226-1130.

(NAPSA)—It’s common knowl-
edge that the simplest way to in-
crease the space in your cramped
closet is to add a second pole. Ideas
like this were generated more than
20 years ago by companies such as
ClosetMaid and a 17-year-old col-
lege freshman, who lived in a
dorm. The student, Neil Balter,
founded the California Closet Co.
with a client roster that included
Sylvester Stallone, Dolly Parton
and Kevin Costner. Today “the
closet guy” is a consultant for Clos-
etMaid (www. closetmaid.com),
developing a line of custom closet
systems. A free brochure, Tips for
Creating Your Dream Closet, can
be ordered by calling 1-800-874-
0008. Or contact a ClosetMaid
installing dealer (listed under “Pro-
fessional Installation” on www.closet
maid.com).

The Wisconsin Department of
Tourism has produced a free, 29-
page guide highlighting the
state’s many Native American
attractions. The new, full-color
Native Wisconsin guide is filled
with information on Wisconsin’s
diverse tribal cultures as well as
attractions, lodging and little
known facts about their history,
traditions and lore. To order a

free copy of Native Wisconsin or
to obtain travel information, visit
travelwisconsin.com or call the
24-hour toll-free number 1-800-
432-TRIP/8747.

Anytime is a great time to
travel to Kissimmee-St. Cloud in
Central Florida, but fall and win-
ter are especially fi l led with
rewarding, fun opportunities.
The journey begins with a simple
click onto www.floridakiss.com,
where visitors can access more
than 50 special offers from area
attractions and accommodations
and such noted visitor favorites
as Walt Disney World Resort and
Universal Orlando. A brochure
promoting The Fabulous Vaca-
tion Specials can be ordered
online at www.floridakiss.com or
by calling toll-free 800-333-KISS
(5477). 

***
It is always easier to fight for
one’s principles than to live up
to them.

—Alfred Adler
***

***
The difference between genius
and stupidity is that genius has
its limits.

—Unknown
***

***
Nothing is as terrible to see as
ignorance in action.

—Goethe
***

***
The highest reward for man’s
toil is not what he gets for it,
but what he becomes by it.

—John Ruskin
***




