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(NAPSA)—If you’re an everyday
girl with a kind heart and a gener-
ous spirit, if you sincerely care about
others and you have a simple desire
to make a difference, you are surely
a girl that glows. 

Now, through the “Search for
Girls Who Glow” contest, 10 girls
in two age categories, 8 to 11 and
12 to 14, will each win an Ulti-
mate Sleepover in recognition of
their personal efforts to make the
world a better place. 

“There are so many incredible
girls out there, doing amazing
things,” says Karen Bokram, Pub-
lisher of Girls’ Life Magazine.
“We’re very excited to partner with
g.l.o.w.-Girls Leading Our World
on this contest to give these girls
the recognition they deserve.”

To enter yourself or to nomi-
nate a friend, submit a written
essay of 200 words or less, de-
scribing the accomplishment or
contribution that has made the
world a better place. For more
information, check out the Octo-
ber/November 2002 issue of
Girls ’ Life Magazine or go to
www.ReadySetGlow.com for offi-
cial rules. Entries can be sent to,
“Search for Girls Who Glow,” RR
Promotions, 130 S. Bemiston, St.
Louis, MO 63105.

Winners will receive an Ulti-
mate Sleepover, an Ultimate Sleep-
over Party Pack complete with
g.l.o.w.-Girls Leading Our World
products and a one-year subscrip-
tion to Girls’ Life Magazine. The
sleepovers will take place at luxury
hotels near the winners’ homes. 

Follow these tips for instant
slumber party success at home: 

• Make or purchase your invi-
tations or go to www.ReadySet
Glow.com for free slumber party
invitations that you can email. 

• Discuss rules with your par-
ents before the party.

• Plan a variety of activities.
✓ Make beaded bracelets and

then trade among friends. 
✓ Include an activity that bene-

fits someone in need.
✓ Pair your friends up and fix

each other’s hair. Have a contest
to pick the craziest look.

✓ Gather your nail polish and
give each of your guests their own
footsie brushes for an awesome
pedicure. 

✓ Make up your own dances to
your favorite songs and give them
secret names.

✓ Allow plenty of time for sto-
rytelling and jokes.

✓ Take pictures throughout the
evening and if you can, take home
videos to capture the memories.

• Offer lots of  snacks and
don’t forget your favorite break-
fast foods for those midnight
cravings.

• Give your guests slumber
masks such as those made by
g.l.o.w.-Girls Leading Our World,
to ensure at least a little sleep.

• Send your friends home with
a special memory, like a photo or
two of the fun had during the
night’s activities.

• After your guests leave, a lit-
tle cleanup and a big nap are in
order!

g.l.o.w.-Girls Leading Our
World offers a comprehensive line
of affordable high-quality bath
and body accessories and products
for girls ages 8 to 14. The line
includes lotion, body wash and
fragrance, shimmer puffs, mini
mirrors, body brushes and suds
gloves, slumber masks, fragranced
door hangers and gift sets. Girls
that glow stand out because they
celebrate differences, appreciate
individuals and respect others,
while they focus on making the
world a better place. 

Contest Honors Girls Who Glow
Win Ultimate Sleepover

A sleepover can include everything from music to manicures to
munchies. Girls who make a difference can win the Ultimate Sleep-
over in a new contest.

(NAPSA)—Each year we try to
keep ahead of the storm. So when
it comes to removing snow from
driveways it’s wise to create a
plan of attack.  

First, become familiar with the
snowplow owner’s manual. It pro-
vides valuable information includ-
ing maintenance procedures, oper-
ation guidelines and tips about
taking your plow out of storage. 

Next, make yourself familiar
with the area to be plowed. Walk
around the area to check for
obstacles that will become hidden
after it snows.  

“Look for obstacles such as
curbs, sidewalk edges, shrubs, fire
hydrants, sprinkler heads and
fences,” says Rick Robitaille, mar-
keting director for The Boss Snow-
plow. “Mark the obstructions that
will be hard to see once snow is on
the ground. This step helps pre-
vent damage to the area being
plowed, as well as to your snow-
plow and truck.” 

Finally, determine in advance,
the best place to pile the snow.
Choose a location large enough to
allow snow to be piled there
throughout the winter.      

As the snow starts to accumu-
late, put your plan into action by
first removing the snow from in
front of the garage. With the blade
raised and in the straight-posi-
tion, drive up to the garage, lower
the blade and pull the snow away
from the garage door—approxi-

mately two car-lengths back.   
Once complete, turn your vehi-

cle around—backing into the
cleared area—push the snow to
the end of the driveway.  

If the snow is deep and hard to
push, raise your plow several inches
off the ground to shear off the top
layer first, and then make another
pass to remove the remaining snow.
When plowing wet snow, be sure to
finish the job.  Wet snow can freeze,
making it difficult or nearly impos-
sible to remove later on.

When plowing very long drive-
ways, begin by making one pass
down the middle. Widen the path
by positioning the plow at an
angle, which will push the snow to
the side of the driveway. Be sure to
make the path wide enough to
accommodate additional snowfalls.

“For short to medium-size dri-
veways, push the snow down to
the end of the driveway. Finish by
pushing the snow into the corners.
Be sure not to leave snow on the
road or on sidewalks,” says
Robitaille. 

The following are six common
sense rules all snowplow owners
should follow.

• Always wear a seat belt and
never plow with your head out the
window.

• Try to plow during low-traffic
hours, not exceeding 14 mph
while plowing. When transporting
your plow, keep the speed under
40 mph and position the blade so
it doesn’t block your plow head-
lights or your vision.

• “Check with city and county
regulations first before pushing
snow across a road, as it is illegal
in many areas,” advises Robitaille.
“However, some areas will allow
it. If allowed, push the snow far
enough back to allow for upcom-
ing snowfalls and be sure not to
leave snow on the road.”

• Avoid piling snow on side-
walks, water drains, catch basins,
or structures; next to mailboxes,
dumpsters, electrical boxes, or fire
hydrants; or on other people’s
property. Also, don’t stack snow so
close to the road that it blocks
cross-traffic visibility.

• When moving in reverse,
don’t rely only on the vehicle mir-
rors. Turn around and look where
you are going.

• After plowing, lower the
blade to the ground and turn off
the plow control for safety.

For more snowplowing hints,
tips and techniques, visit the Web
site at www.bossplow.com.

General Snowplowing Tips and Common Sense Rules

(NAPSA)—An ancient method
of exploration may soon have a
new life in deep space.

Nearly 400 years ago, scien-
tists proposed the possibility of
using sails to explore space. It was
believed solar winds could propel
spacecraft the way winds move
ships on the oceans. 

While the idea has since been
disproved, scientists have discovered
that sunlight has the potential—
even at great distances—to exert
enough energy to move objects. 

Researchers estimate that at
the distance from the sun to
Earth, roughly 93 million miles,
sunlight can produce just less
than one pound of force over an
area of one square mile. Eventu-
ally, it’s believed, the continuous
force of the sunlight on a solar sail
could propel a spacecraft to speeds
up to five times faster than that of
traditional rockets. 

In an attempt to take advan-
tage of this source of energy,
NASA has been experimenting
with technologies that may lead to
giant solar sails that could be
pushed through space by the pres-
sure of light. 

The research has focused on
ultrathin, ultralightweight materi-
als—about a seventh of the weight
of a sheet of copier paper—that
could be used to build a sail. Early
plans have been made to develop a
prototype that is nearly half a kilo-
meter wide that would be unfurled
in space. 

Once unfurled, the solar sail
would act as a giant mirror
reflecting the sunlight. Sunlight
would hit this reflective solar sail,
moving the craft forward. 

A down-to-earth benefit of this
type of technology is the Geostorm

Warning Mission, which would
provide real-time monitoring of
solar activity and increase the
warning time for geomagnetic
storms. This mission is designed
to be stabilized in orbit using
solar sails.

Geomagnetic storms induce
currents in power transmission
lines that can lead to switchgear
and transformer failures. In 1988,
an estimated six million people in
Quebec, Canada, lost their electri-
cal power due to such a storm.

Solar sails may also be able to
make future space missions less
costly and more successful.

Today, a large fraction of a
satellite’s mass is often the fuel
needed to power the spacecraft
from near the vicinity of the Earth
outward to its final location. Sav-
ing the cost of fuel, perhaps by
using solar sailing, will allow more
scientific instruments or other
capabilities to be included.

To learn more about solar sail
technology, visit the Web site at
www.nasa.gov.

A New Way To Detect Storms On The Sun

New NASA technology will use
the sun’s energy to propel space-
craft across the cosmos.

(NAPSA)—Every fall, many
Americans do more than talk
about finding a cure for diabetes—
they walk the Walk.

To find a cure, 100,000 people
will team up with their friends,
neighbors, and co-workers to walk
in America’s Walk for Diabetes,
which takes place in almost 300
cities nationwide.

Approximately 17 million
Americans have diabetes, and
this year alone 190,000 will die
from its complications—they
include blindness, kidney failure,
amputation, heart attack and
stroke.

Almost a third of the people
who have diabetes may not even
know that they have it until they
develop complications.

If you add up healthcare costs,
lost work days and productivity,
diabetes costs this country
roughly $100 billion every year.

To help fund research to find a
cure, walkers gather sponsors and
donations from local businesses
and individuals for the American
Diabetes Association.

Many people form corporate
t e a m s  a n d  w a l k  w i t h  t h e i r  
co-workers.

Events like America’s Walk for
Diabetes allow colleagues the
opportunity to contribute to their
local communities, and improve
t h e i r  h e a l t h  a n d  e mployee
communication.

National corporate sponsors
include Cary’s Sugar Free Syrup,
Ensure Glucerna, Equal Brand
Sweetener, EUniverse, Fiber One
Bran Cereal, Kraft Diabetic
Choices, Murray Sugar Free
Cookies and Olivio Premium
Products. Both Health magazine
and People magazine are the
event’s national media sponsors.

The American Diabetes Associa-
tion is the nation’s leading volun-
tary health organization support-
ing diabetes research, information,
and advocacy. Founded in 1940,
the Association has offices in
every region of the country, pro-
viding services in more than 800
communities.

For more information on Amer-
ica’s Walk for Diabetes, to sign up
as a walker, sponsor, or volunteer,
or to donate, call the American
Diabetes Association at 1-888-
DIABETES (1-888-342-2383) or
visit www.diabetes.org.

Walkers Go The Distance for Diabetes Cure

Every fal l  thousands of
Americans team up and walk to
raise money to fund diabetes
research.




