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Smart Supplies
(NAPSA)—Learning doesn’t

stop when school is out. When
you’re packing for your family
vacation, bring along a travel bag
of fun things like cassette tapes,
story and activity books, puzzles,
paper and crayons. The time on
the road will go by faster for your
children—and they’ll use their
imaginations for entertainment.

Loads of unique activities,
books, toys and games to challenge
your child’s mind can be found at
your local Parent-Teacher Store.
To locate a store near you, please
visit www.TeacherStores.com.

Among other useful items you
can find at your neighborhood
Parent-Teacher Store are:

• Nature science kits
• Flashcards
• Reward stickers
• Educational board games
• Puppets
• Arts and craft kits
For fun that engages a child’s

mind, Parent-Teacher Stores can
be the cool place to shop.

A bag of books, puzzles, paper
and crayons can make a long car
trip seem shorter.

Pinning Down Ways 
To Stay Fit

(NAPSA)—For a number of
Americans, the road to health has
led to bowling lanes. Bowling has
become a popular—and fun—way
for adults to keep their minds and
bodies sharp.

Doctors say regularly lifting
and rolling a bowling ball provides
many of the same health bene-
fits—such as improved balance
and endurance—as some weight
bearing exercises, yet it is less
stressful on older people’s joints
than higher impact sports such as
running or speed-walking.

In addition, the aerobic bene-
fits of bowling can help older peo-
ple burn calories, lose weight and
feel invigorated.

Perhaps just as important,
however, going bowling can serve
as a fun social activity. Studies
show older Americans who remain
socially active tend to live longer,
more healthy lives than those who
do not.

For more information, visit
www.amf.com.

Bowling has become a popu-
lar way for older Americans to
stay fit and have fun.

(NAPSA)—As the grilling sea-
son heats up, Americans are look-
ing for adventurous ways to spice
up their grills. According to the
Best of the Wurst survey, sausage
is making a comeback. In fact, the
survey revealed that sausage was
ranked the number one grilling
alternative to beef and chicken. 

Grilling Adventures
More than half of all Americans

will fire up their grills at least
once a week this season. In order
to make this grilling season safe
and successful, grilling expert and
creator of GirlsattheGrill.com
Elizabeth Karmel provides grill-
ing tips and advice.  

“Barbecue grills are like cast-
iron skillets; they get better the
more you use them. When food
cooks on the grill, the fats and
juices vaporize and create the
smoke that flavors the food with
the legendary grilled taste,” said
Karmel.  

Some of her recommendations
on how to make grilling a safe and
exciting adventure include:

• Seasoning Your Grill: The
easiest way to season your grill is
to fill the cooking grate with tasty
link sausages, such as one of the
12 varieties from Hillshire Farm.
Grill the sausages slowly on a low
to medium heat until very brown.
The smoke accumulates on the
inside of the grill and is “sea-
soned,” making your food “sing”
with grilled flavor. Remove the
sausages and let the grill burn off
the residue for 20 to 30 minutes.
Clean the cooking grate with a
brass-bristle brush and you are
ready to cook flavorful meals. 

• Fire Safety: Never place the
grill close to a combustible mater-
ial. The outside of the grill radi-
ates high-level heat and acciden-
tal ignition could result if placed
too close to wood, paper or other
flammable material. 

• Adding Smoke Flavor: Con-
sider adding hardwood chips or
chunks (soaked in water for at
least 30 minutes and drained) or
moistened fresh herbs such as
rosemary, thyme or lavender to
the grill. Place the wet wood or
herbs directly on the coals just
before you begin cooking. 

• Food Safety: Set aside two

pairs of tongs to handle the food.
Mark one pair with red tape
(Red=Stop) to handle raw food
and the other pair with green
tape (Green=Go) to handle
cooked food. Be sure to use sepa-
rate plates for raw and cooked
food, too. This will help prevent
cross-contamination. 

How Sausage Fared
Hillshire Farm recently con-

ducted the Best of the Wurst sur-
vey among 1,000 Americans who
revealed how they prefer to pre-
pare and serve dinner sausage.
The following are some of the
most interesting findings from the
survey:

• Condiments Across the Coun-
try: Different sauces for different
states. While mustard was the top
condiment for West Coasters and
those living in South Central
states, other condiment prefer-
ences varied by region. Northeast-
erners prefer to serve their
sausage with spaghetti sauce,
North Central residents would
rather have ketchup and South
Atlantic residents like their
sausage topped with onions.

• Star-Studded Sausage: Ameri-
cans want to link up with celebri-
ties behind the grill. Women chose
flamboyant chef Emeril Lagasse
(36 percent) as the celebrity they’d
most like to grill sausage with,
while men preferred hardcore rock
star Ozzy Osbourne (30 percent).
(Even though Ozzy was Queen
Elizabeth’s opening act, women still
prefer a professional.) 

For more information and
great recipe ideas, visit www.hill
shirefarm.com.

Add Adventure To Grilling

(NAPSA)—Taking the follow-
ing quiz may help you decide if
you are ready to become a home-
owner. The quiz covers some basic
terms used in the process of secur-
ing a home mortgage.

True or False?
1. The annual percentage rate

(APR) is a rate that reflects the
total cost of your mortgage loan.

2. Your credit history is the
record of your open and fully
repaid debts.

3. Your debt-to-income ratio is
the relationship of what you owe
each month on long-term debt
divided by your gross monthly
income, expressed as a percentage.

4. Discount points are the dis-
counts given by certain mortgage
lenders.

5. Equity is the part of your
home that is owned by the bank.

Answers
1. True. The APR reflects fac-

tors such as the interest rate on
your mortgage loan, the term of
the loan and other applicable
costs of financing such as points,
fees and certain closing costs.

2. True. A credit history helps
a lender determine whether a
potential borrower has a history
of repaying debts in a timely
manner.

3. True. It is also called the bot-
tom ratio or back-end ratio.

4. False. Discount points are
charges levied by the mortgage
lender and usually payable at

closing. One point represents one
percent of the face value of the
mortgage loan.

5. False. Equity is a home-
owner ’s financial interest in a
property. Equity is the difference
between the fair market value of
the property and the amount owed
on its mortgage.

The best time to learn about
terms such as these is not at or
after your closing, but before you
shop for a home.

A new Web site makes it easier
to understand the important terms
and steps involved in securing a
home mortgage.

Visitors to www.Century21
Mortgage.com can use the site’s
online mortgage calculators to gain
a better understanding of the eco-
nomics of securing a home mort-
gage and reference the site’s alpha-
betical list of relevant mortgage
and real estate terms.

Each CENTURY 21 office is inde-
pendently owned and operated.

Test Your Knowledge Of Home-Owning Terms 

A new Web site helps visitors
build on their knowledge of the
home buying process.

Financing provided by Century 21 Mortage, 3000 Leadenhall Road, Mt. Laurel,
NJ 08054. Please note: Not authorized to lend in Virginia. Arizona Residential
Mortgage Licensee #BK BR 0102845; Licensed by the Department of Corpora-
tions under the California Residential Mortgage Lending Act; Georgia Residen-
tial Mortgage Licensee; Illinois Residential Mortgage Licensee #5940; Massachu-
setts Licensed Lender #ML1944; Minnesota—This is not an offer to enter an
interest rate lock-in agreement. New Hampshire First Mortgage Banker #5625-
MB & Second Motgage Home Lender #5626-MHL; Licensed by the N.J. Depart-
ment of Banking and Insurance; Licensed Mortgage Banker—NYS Banking
Department; Licensed First Mortgage Banker and Secondary Mortgage Lender
by Pennsylvania Department of Banking; Rhode Island Licensed Lender. Century

21 Mortgage is an Equal Housing Lender. Century 21® Mortgage
SM

; ® and SM are
trademarks licensed to Century 21 Real Estate Corporation.

(NAPSA)—If you thought New
Orleans was only an adult play-
ground, think again. The city
offers something for everyone,
from toddlers to teenagers to the
big kid in you. For more informa-
tion, call 800-201-4735 or visit
www.NewOrleansOnline.com to
request a free copy of the “Good
Times Guide,” offering over
$2,500 in coupons on shopping,
dining and attractions.

A popular crafts project is to
stain Adirondack chairs with
stencils that complement the
deck. This can be easier than you
think. For help with prepping and
staining exterior wood, call The
Flood Company. The company’s
technical service representatives
provide immediate answers, even
on weekends. You can also request
Flood’s Can-Do guide, a “how-to”
booklet that provides consumers
with a worry-free experience for
exterior wood care projects. For
more information or to receive a
free Can-Do guide, call 1-800-321-
3444 or visit www.floodco.com.

College and university pro-
grams that prepare persons to
become special education teachers
know how important support is
during the years of study. This is
particularly true if students are
re-entering post-secondary school-

ing after a period of time or have
had educational experiences that
were less than optimal. For fur-
ther information on supports to
look for in programs that prepare
you to be a special education
teacher, contact the National
Clearinghouse for Professions in
Special Education at www.special-
ed-careers.net or 800-641-7824.

Businesses in which families
work together have a better
chance of working well when pro-
fessional and personal pressures
are kept under control. To keep
stress levels at a minimum, the
Alliance for Affordable Services
suggests that family members
communicate regularly, respect
each others’ space and keep the
personal out of the workplace. For
more information, call 1-800-733-
2242.

(NAPSA)—With self-stick
hooks, clips, hangers and poster
strips with Command adhesive
from 3M, adding art to your decor
is neither permanent nor expen-
sive. The 3M mounting products
adhere to most flat surfaces and
can be removed by special stretch-
release technology that leaves no
holes, marks or traces of sticky
residue. For ideas about using 3M
self-stick mounting products with
Command adhesive, visit www.
commandadhesive.com or call 1-
800-577-8778, ext. 70 for a free
brochure, “Command Adhesive
Decorating Tips.”

The Nestea “Take the Plunge”
Contest invites people to submit
an essay of no more than 300
words explaining the “plunge”
they’ve always wanted to take
and why they have not been able
to make it happen. Two grand
prize winners will each have their
plunge come true and receive a
year’s supply  of Nestea products.
To enter, send in your entry
clearly printed or typed on 8” x
11” sheets of paper. Include your

name, address and daytime phone
number on the top of all materials
submitted and mail to: Attn:
Nestea “Take the Plunge” Con-
test, P.O. Box 809014, Dallas, TX
75380. Mailed in entries must be
postmarked by 8/15/02 and
received by 8/23/02. For a copy  of
the official rules and to enter
online, visit www.Nestea.com.




