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(NAPSA)—The proverbial
“Money Pit” has many forms. Take
for instance that deck you just
added on. While you entertain,
relax and otherwise enjoy your new
outdoor living space you’ve now got
a wasteland lurking below the
boards. Whether it measures 8-
inches or 8-feet, that space can be
dry, attractive, and useable with
easy, economical installation of the
DrySpace Deck Drainage System. 

“Decks are the least expensive
way to increase outdoor living
space,” notes Tom Kraeutler (host
of The Money Pit™, a nationally syn-
dicated weekly home improvement
radio show), advising the savvy
homeowner. “And DrySpace Deck
Drainage System can make that
deck more useable by freeing-up
valuable storage or leisure space
below the main structure.”

DrySpace Deck Drainage Sys-
tem components protrude out, in
off-white, weatherable PVC that
creates a clean, finished look to
your under-deck ceiling and
installation is easy for 16- or 24-
in. on-center joist decks. An innov-
ative F-bracket fastening clip
attaches to the joist sides by nail-
ing firmly, but not tightly, in place
through an initially installed “U”
joist cover, where waterproofing
has been enhanced with a bead of
adhesive caulk applied to the top
of both sides. To complete installa-
tion, just snap or slide the rigid
14-1/4-in. wide concave V-panel

into the F-brackets with the panel
pointing down to channel water
away from the house. 

“We constantly hear from lis-
teners all over the country who are
trying to find ways to increase
storage space in their homes.  This
product is an easy, and economical
do-it-yourself project that will pro-
vide a busy family more of the
storage, or leisure, space they’re
craving,” concludes Kraeutler. 

All DrySpace components are
available in either 12- or 16-ft.
lengths and are backed by a lim-

ited lifetime warranty. Although
not part of the DrySpace Drainage
System, a gutter and downspout
can be easily added. 

For the name of the nearest
supplier or for more information,
contact Crane Products Ltd., P.O.
Box 1898, Columbus, Ohio 43216-
1898, (888) 326-2638 or visit
www.craneproducts.com/hh.

For information on Tom
Kraeutler and The Money Pit,
including show times, tips and
other valuable bits of information,
visit www.888moneypit.com.

Is There A Money Pit In Your Backyard?

BACKYARD SPACE that homeowners can use for leisure and stor-
age is truly the final frontier.

(NAPSA)—Expressing yourself
can be hard, especially when
you’re young. The under-25 set is
on a constant search for some-
thing different to help them stand
out in a crowd, and dramatic hair-
color is quickly becoming their lat-
est mode of self-expression.

“This is a trend that started in
the early ‘90s with rock stars and
club kids who were using Kool-Aid
to achieve extreme color effects on
their hair,” explains Marcy Cona,
colorist and owner of M.C. Hair
Consultants in Cleveland, OH.
“But today, intense haircolor is
mainstream and in hot demand in
salons.”

Gens X and Y, who represent
35 percent of salon color clients,
are driving the latest boom in
haircolor. They are using sensa-
tional shades of color—bright
blues, pinks and greens—as the
next must-have accessory. Re-
search among salon color clients
conducted by Clairol Professional
revealed that 60 percent of women
under age 35 color their hair to
“look or feel more distinctive.” As
Cona says, “Experimenting with
haircolor is a simple change that
gives the satisfaction of making a
memorable personal statement

without the permanence of a tat-
too or body piercing.”

Research shows that whether
members of this group are having
their hair colored in a salon or
doing it themselves at home, they
are looking for the same thing:
head-turning color that makes
them stand out. “It’s not just
women,” observed Cona. “Young
men are also using haircolor for
self-expression.”

Consumer demand has prompt-
ed companies to introduce products
that deliver intense high-impact
colors. Lines such as Clairol’s Mc
Max allow teenagers and twenty-
somethings to achieve the look with
daring, unconventional color.
“Today’s youth values their individ-
uality and they want to express
themselves boldly,” says Cona.

To feed this appetite for edgi-
ness, hair colorists are applying
funky shades to the hair in dra-
matic streaks and chunks. “Using
haircolor for self-expression is
rewarding for both the client and
the colorist,” says Cona. “It allows
colorists to release their inner
rock star and make bold artistic
statements. After all, today’s col-
orist was yesterday’s club kid with
Kool-Aid dyed hair.”

Youths Find Head-Turning Ways 
To Express themselves

Extreme color effects have gone mainstream and are now much in
demand at salons. Gens X and Y are using color creatively—bright
blues, pinks and greens—for a dramatic edge.

(NAPSA)—The first annual
“Whose Toy Is It?” survey has
uncovered that parents may outdo
their kids when it comes to get-
ting what they want for birthdays
and holidays.

According to the nationwide
survey of 1,000 parents, one-third
admit they drop hints to their
spouse about gift suggestions
while another one-third have gone
directly to the kids. In fact, moms
and dads plan ahead so persis-
tently when undertaking gift lob-
bying that 68 percent admit to
starting their efforts two to four
weeks before the gift-giving event.  

“We are THE toy store for
parents,”  says Kim Maguire,
executive vice president-mer-
chandising, Circuit City. “Moms
and dads come back to see if
what they didn’t get for Christ-
mas is still at the store. Some
even drag the kids in so they can
‘subliminally’ plant the gift in
their mind.”

It may be the biggest secret
since Santa Claus. According to
the “Whose Toy Is It?” survey,
more than half (53 percent) of par-
ents want consumer electronics.
Nearly two-thirds (63 percent)
want digital cameras and half
want DVD players and CD burn-
ers. Camcorders (37 percent) and
digital phones with Internet links
(31 percent) round out the list.

Perhaps, The Perfect Gift
Sixty-seven percent of dads and

74 percent of moms remember all

those handmade gifts from their
children, with almost all (97 per-
cent) parents saying such gifts
have special value. Parents want
more personal indulgences, too.
Fifty-seven percent say they
deserve something special, and 56
percent specifically want something
“cool and more exciting” to go along
with the handmade, kids’ specials.

Circuit City has what may be
the solution. Through June 23, Cir-
cuit City stores nationwide will
offer kids the chance to have their
digital picture taken and make
personalized cards. After having
their picture taken, kids can give
the picture to their parents in a
frame as a special gift.

“As children we can’t thank our
parents enough,” said Maguire.
“Although mom or dad may be
looking for something big and cool
from a spouse, when kids give

from-the-heart presents like per-
sonalized cards, they really hit
home. We think giving mom and
dad a personalized digital card is
a fun and unique way for kids to
say, ‘I love you.’” Digital cards are
free for all Circuit City customers.

So, along with the cute stuff
from kids, what are the cool and
exciting gifts that spouses want
from each other this year? Dad’s
overwhelming favorite this year,
at 72 percent, is a digital camera.
Audio/video/DVD equipment is a
must-have category for two-thirds
(66 percent) of dads. While moms
still view flowers as a favorite gift,
when it comes to something that
lasts, more than half (52 percent)
of moms are keen on DVD players
and a collection of favorite films in
this format. 

Forty-one percent of dads and
one-third (33 percent) of moms
said they’d be surprised or hurt if
their spouse didn’t get them a pre-
sent, too. What happens if sweetie
forgets or gives a gift that wasn’t at
the top of the wish list?  Twenty-
three percent of moms have gone
ahead and bought themselves their
own special indulgence gift.

With 603 Circuit City Super-
stores and 20 mall-based Circuit
City Express stores, Circuit City
Stores, Inc. (NYSE:CC) operates
more consumer electronics spe-
cialty Superstores in more mar-
kets than any other retailer. 

You can find great gift ideas
online at www.CircuitCity.com.

Grownups Get Toys,Too

(NAPSA)—Using services of-
fered by a credit union may help
your family’s bottom line. Benefits
include getting a higher interest
payment, paying smaller fees when
banking, paying less interest on
bank loans and being able to vote
on decisions that affect your credit
union’s future. For more informa-
tion about credit unions, go to
www.nafcu.org.

Dry skin is commonly associ-
ated with sensitive skin since it
is, in fact, more prone to external
irritants. When skin is dry, the
skin barrier is altered to such a
point that it no longer protects
the skin from certain irritants.
Avoid harsh soaps that tend to
further damage the skin barrier.
Instead, you may want to opt for a
gentle body cleanser like Olay
Complete Body Wash Dry Skin
formula and hydrate both face
and body regularly with a sensi-
tive skin moisturizer like Olay
Active Hydrating Beauty Fluid for
Sensitive Skin. For more informa-
tion on products for sensitive
skin, visit www.olay.com.

Looking for simple ways to
wow Mom? Check out www.
Farmrichfun.com to enter her in
the “Cool Mom Contest.” Each
month in 2002, one lucky mom
will be randomly selected as the

nation’s “coolest” Mom. All
monthly winners will be entered
in the grand prize contest featur-
ing a prize that’s sure to result in
even more quality family time at
home—an ultimate family fun
game room featuring the latest in
gadgets and gizmos for the whole
family, valued at $10,000. That’s
one present Mom may be likely to
remember.

One of the most popular cock-
tails this year is the Kahlúa Mud-
slide, a delicious frozen drink
made with Kahlúa and Irish
Cream. To make it, blend 1 cup
Kahlúa and 1/2 cup Carolans Irish
Cream, 1/2 cup Stolichnaya Vodka
and 1/4 cup milk or cream and 4
cubes ice. For more information
on Mudslides or other cocktails
and great Kahlúa food recipes,
you can log onto www.kahlua.com.




