
(NAPSA)—As the weather gets
warmer, homeowners and busi-
ness people needn’t get hot under
the collar about the cost of cooling
their homes or businesses. One of
the most commonly overlooked
ways to reduce the sun’s heat is
window film. To learn more, visit
www.vista-films.com.

**  **  **
To help children become better

writers, Kumon recommends
they keep a journal to become
more comfortable putting their
thoughts on paper. To learn more
and for information on the
Kumon Reading Program, visit
www.kumon.com.

**  **  **
The Nissan Titan has built on

its already extensive resume with
its new Long Wheelbase version
and enhanced PRO-4X model. The
truck also features a largest-in-
class fuel tank, and truck fans can
choose from four bed lengths.
Visit www.nissanusa.com/titan.

**  **  **
A program has been created to

help protect children with autism.
Children enrolled in the program
are provided with personalized
identification jewelry designed
just for children and engraved
with a membership number, med-
ical condition(s) and a 24-hour
toll-free hotline. Learn more at
www.medicalert.org.

**  **  **
JAKKS’ Neopets plush ties in

to the extensive variety of

Neopets species and characters
featured throughout Neopia and
includes a code that can be
entered online, allowing kids to
show off their collection and play
games with a digital version of
their plush friends.

**  **  **
Never attempt to lift or move

your garage door by placing fin-
gers near or in the joint between
door sections. Monitor children
who might be tempted to insert
their fingers in these small open-
ings. More garage door safety
information is available online at
www.housemaster.com. 

**  **  **
TriForce Squeeze-On, which

controls ticks, fleas and mosqui-
toes, is available at  farm, home
and pet supply centers in four
dosages for dogs and cats of all
sizes. For more information, call
(877) 734-7565 or visit www.tri
 forceforpets.com and print a
coupon for your next purchase of
TriForce Canine.
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(NAPSA)—If you’re planning
on—or just dreaming of—traveling
abroad for business or pleasure,
you’re far from alone. The world
has witnessed a peak in interna-
tional travel within the last few
years. Last year, travel by U.S.
residents increased 8.6 percent to
Asia and 8 percent to Central
America, according to the Depart-
ment of Commerce. Businesses
continue to expand across borders
while more and more families
choose destinations abroad for
their vacations, making cultural
awareness increasingly signifi-
cant. You may have a better time
or do better business if you have
sufficient knowledge of foreign
customs, culture and etiquette. 
An overwhelming 81 percent of

Americans agree there is a need
in the United States for an in -
creased understanding of other
countries’ cultures, according to a
recent omnibus survey conducted
by The Hilton Family of Hotels.
However, less than half of Ameri-
cans surveyed say they research
current events before visiting
another country. 
If you plan on traveling abroad,

here are a few tips to help make
your trip a mutually rewarding
experience for yourself and the
local people:

1. Do Homework—To be a
responsible tourist, read up on the
local culture before journeying to
your destination—surf the Inter-
net or browse through travel
guides. By researching the culture
ahead of time, you will be more
conscious of local traditions and
customs, which can help prevent
you from making any social faux
pas that may offend locals. Famil-
iarizing yourself with current

news can also help you be more
aware of the present social and
political situations in the country. 

2. Keep An Open Mind—
When you are out and about
exploring another country, you
may see or experience things that
are outside your comfort zone.
Cultures vary in their conceptions
of acceptable social behavior, per-
sonal space and proper etiquette.
Try to step out of your normal
mind-set and see things from the
locals’ point of view. Doing so will
allow you to appreciate the native
way of life, no matter how differ-
ent it is from yours. 

3. Try New Things—While
abroad, you may be asked to sam-
ple a native dish or participate in
a local custom or ceremony. You
don’t have to dive in headfirst but
trying new things can help you
see the world from a fresh per-
spective. After all, part of the
beauty of traveling is connecting
with the local community and
experiencing life in a new and
exciting way. If you choose to opt
out of an experience, politely

decline and thank your host for
the opportunity.

4. Respect—No matter where
you are in the world, respect is a
universal concept that is practiced
in all cultures. As a guest of a
country, you should always treat
the local population with respect.
Thoughtful gestures like greeting
the senior member of a group first
or exercising patience in crowds
can help foster an amiable rela-
tionship with the native people. In
addition, you should also be con-
siderate of the land—refrain from
littering and disturbing the nat-
ural environment.

5. Represent Your Country—
As you intermingle with the local
community, keep in mind that you
are representing your home country
at all times. Your interactions with
not only locals but also travelers
from other countries can make a
huge impression. Remember, your
ac tions influence the way others
perceive Americans, and it is impor-
tant to present yourself—and your
country—in a respectable manner. 
To encourage Americans to

embrace other cultures while trav-
eling in a foreign country, pro-
grams such as The Hilton Family
of Hotels Be Hospitable Traveler
Program advocate re spect for the
customs and traditions of others.
The initiative also aims to provide
valuable tools and cultural infor-
mation for U.S. Olympic and
Para lympic athletes as they pre-
pare to represent the United
States and includes an online
resource for business and leisure
travelers planning to visit China. 
For more helpful tips on how to

be hospitable when traveling to
other countries, you can visit
www.behospitabletraveler.com.

Hospitality Tips For Traveling Abroad

U.S. Olympic hopefuls learn
about cultural understanding in
preparation for Beijing.

(NAPSA)—When asked to list
their assets, many people are
likely to fail to include their abil-
ity to earn an income. However,
when that ability is impaired
because of a disability, some may
be left financially unprotected. 
In fact, research indicates that

only 58 percent of full-time
employees say they have disabil-
ity income insurance protection.
Nearly half of those, 41 percent,
admit they don’t know how much
protection they have. Plus, the
majority of working Americans (59
percent) have taken no steps to
determine their households’ needs
with regard to disability coverage.
That’s according to the 6th annual
MetLife Study of Employee Bene-
fits Trends. 
In the event that an individual

becomes unable to work because
of sickness or injury, disability
income insurance can replace a
portion of lost income, helping to
ensure that day-to-day living
expenses are covered and that
long-term financial goals can be
addressed. 

The experts at MetLife believe
that when consumers are obtain-
ing disability coverage, they
should consider the following:
• If your employer provides a

group disability insurance plan,
determine the percentage of in -
come it covers, what the waiting
period is before benefits begin and
the length of time that you’d be
covered.
• Is the amount of coverage

provided by your employer enough
for your situation? For example,
group disability insurance offered
by an employer as an employee
benefit typically will not cover
additional sources of income such
as bonuses or incentive compensa-
tion. If your employer offers the
opportunity to purchase addi-

tional coverage to meet your
needs, there are advantages to
buying disability insurance
through the workplace, including
the convenience, group rates, lim-
ited underwriting and payroll
deduction. 
• If you don’t have coverage

through work or are not able to
obtain enough, you should con-
sider purchasing an individual
disability income policy.
• Look to replace 60 to 75 per-

cent of your net earnings. Many
people—especially high-wage
earners—will need an individual
policy to maximize their income
replacement.
• Be sure to understand the

maximum duration that benefits
will be paid. The most frequently
offered benefit periods are two
years, five years and to age 65. 
For free access to additional

disability insurance resources,
visit the MetLife Disability Insur-
ance Calculator at www.metlifeis
easier.com/disabilitycalculator,
read MetLife’s Disability Income
Insurance Life Advice brochure at
www.lifeadvice.com or contact a
MetLife agent or broker.

Tips On Selecting Disability Insurance
Many employees do not have sufficient 
disability insurance coverage should they 
become injured or ill. According to the 6th 
annual MetLife Study of Employee Benefits 
Trends:
• Only 58 percent of full-time employees 
have disability insurance coverage. 
• Of those that have coverage, 41 percent 
do not know how much coverage they 
have. 
• Of those that do know how much 
coverage they have, more than half—
57 percent—don’t believe, or are unsure, 
that this amount of coverage is adequate.

(NAPSA)—Americans across
the country have helped soldiers
who are wounded, injured or ill
feel a bit closer to home. 
Each year, thousands of U.S.

military people need medical sup-
port. While the need for care is
often a cause of great stress, so
too is the travel that the care can
sometimes require. 
Indeed, members of the mili-

tary and their families are sta-
tioned worldwide and must often
travel great distances for special-
ized medical treatments. To help
make them feel more at home,
wherever they need to go, Ameri-
cans have worked with or donated
to groups such as the Fisher
House Foundation. 
The organization donates “com-

fort homes,” which are built on the
grounds of major military and VA
medical centers. These homes
enable family members to stay
close to their hospitalized loved
ones. 
There is at least one such house

at every major military medical
center to assist families in need
and to ensure that they are pro-
vided with the comforts of home in
a supportive environment. 

Getting Involved
People can help out by donating

to the organization at any Best Buy
register, or through the store’s Web
site, www.bestbuy.com. The Web
site also has information on dates
the donations will be accepted.
The store is accepting dona-

tions as a part of an ongoing part-
nership with the foundation. It’s
also helping the foundation fur-
nish its “homes away from home”

with the latest technology to help
connect families with loved ones
during hospital stays. The store’s
vendor partners, including Sam-
sung, Toshiba, Gateway and LG,
are donating flat-screen televi-
sions, laptop computers and appli-
ances to the campaign. 
“Without computers, Internet

access and even televisions, ser -
vice members and their families
can feel isolated and forgotten
during an extremely stressful
time,” said Fisher House Founda-
tion President David A. Coker.
“That’s why this partnership is so
important.”
The store’s employees also have

hands-on volunteer involvement,
having helped collect money for
the foundation at this year’s Indy
500 and by installing some of the
newly donated computers and
appliances at a foundation center.
For more information, visit

www.bestbuy.com.

Helping Heroes Heal

A unique program helps injured
soldiers enjoy some of the com-
forts of home. 

(NAPSA)—New eSMART
houses built by Beazer Homes are
designed to save energy, conserve
water and improve indoor air
quality. For information on how to
save energy and money at home,
visit www.beazer.com/esmart/. 

**  **  **
Spray paints such as new

Rust-Oleum Universal make it
easy to give your old outdoor fur-
niture a designer look. For inspi-
ration and project ideas, visit
www.paintideas.com. There are
hundreds of easy, inexpensive
projects that can help you trans-
form any outdoor or indoor living
space.




