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(NAPSA)—The hotel pool, the
amusement park, the souvenir
shop—been there, done that.
When it comes to travel, finding
“the unique” is what can make a
vacation truly memorable. 

Instead, what about eating a
hamburger where it was first
served, or seeing the house used in
a favorite television show or
movie? If the spirit for adventure
urges one to unearth the lesser
known, the Internet makes finding
these off-the-beaten-path locales
easier.

Hampton Inn, for instance, has
created “Hidden Landmarks” at
www.hamptonlandmarks.com, an
insider ’s guide filled with hun-
dreds of offbeat sites for exploring
a different side of America’s pop
culture past. Even the well-trav-
eled vacationer will find some-
thing new to discover, such as:

• The Marilyn Monroe Pose
Stand where Monroe posed sug-

gestively over the updraft of a
New York City subway grating for
the movie “The Seven Year Itch.” 

• Raise a Glass at the Foun-
tain of Youth

Toast youth where Ponce de
Leon found the fabled spring in St.
Augustine, Florida. Visitors are
invited to sample its waters.

• James Dean Died Here
Visit the Dean memorial at

Jack Ranch Café outside of Bak-
ersfield, Calif. Nearby is Black-
well’s Corner, where he bought an
apple and Coke before the fateful
crash in 1955. 

• Get Your Kicks on Route
66

Soak in the past in Oatman,
Arizona on U.S. 66 where Clark

Gable and Carole Lombard spent
their honeymoon on their way
back to Hollywood. 

• Hold the Ketchup
Enjoy a burger at Louis’ Lunch

in New Haven, Conn., where the
restaurant served the first ham-
burger in 1900. 

• Play ball!
Run the bases, play catch,

bat—simply have a ball at the
actual “Field of Dreams!” The
house and cornfield outside Cedar
Rapids, Iowa are open to visitors. 

From food and sports firsts to
unexplainable mysteries and infa-
mous crimes, this free resource
holds plenty of opportunities to

discover America’s hidden past. 
“No other country embraces,

celebrates or studies pop culture
like America,” says Chris Epting,
author and pop culture historian.
To that end, Epting has dedicated
a good part of his life to finding
the little known sites where some-
thing big occurred. 

Hampton partnered with Ept-
ing to create Hidden Landmarks
as part of its “Save-A-Landmark”
program that protects and brings
attention to needy landmarks
across the country. 

With the Internet and Hidden
Landmarks, this year’s vacations
will be anything but ordinary.

America’s “Hidden” Landmarks, Uncovered At Last!

They built it. And people still come. Made famous in the 1989 movie,
“Field of Dreams,” this is one of the ultimate baseball landmarks in
the country. Some 60,000 people flock to this cornfield each year to
reenact their baseball dreams.
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(NAPSA)—Pet owners are get-
ting a helping hand in caring for
their four-legged friends. From
medicine-filled cotton swabs, dis-
posable pet wipes, and a mop-
sized hair pickup adhesive roller,
to pheromone potty training
sticks, pet pill dispensers and a
hands-free leash, the latest prod-
ucts are making it easier than
ever to care for pets.

The recent American Pet Prod-
ucts Manufacturers Association
(APPMA) annual trade show fea-
tured nearly 600 new products.
Considered the cat’s meow were:

• The PetMinder, which works
like a beeper system and includes
a collar tag and portable monitor
device to alert you if your dog
leaves his protective area (www.
PetMinder.US).

• Puplight, a new flashlight to
be worn around a dog’s neck light-
ing both the way and the dog
(www.puplight.com). 

• Creative Pet Products first
aid kits including Bow-Ow and
Meow-Ow include medical essen-
tials and an easy-to-understand
pet first-aid book (www.pet
firstaidkits.com).

• Sneak-a-Pill, a handy dis-
penser with beef-flavored pill
pouches that makes it less of a
struggle to give dogs medication
(www.sneakapill.com).

• The Bramton Company’s Pee
Post Pheromone-Treated Yard
Stick, which encourages dogs to
use a specific part of the yard
while discouraging puppies and
dogs from urinating indoors
(www.simplesolution.com).

• Dogmatic Products’ ReLeash,
a hands-free leash system which
makes walking, hiking, running or
skating much easier (www.dogmat
icproducts.com) for pet owners. 

• The Couch Potato Kitty
“Outdoor Adventure” DVD lets

cats chase squirrels, jump at seag-
ulls, paw at fish and hunt for
turtles, all on the TV screen
(www.couchpotatokitty.com).

• Evercare’s broom size roller
great for removing pet hair from
floors and furniture (www.ever
care.com).

• Petkin’s liquid filled cotton
swabs geared toward cleaning
specific areas, such as ears and
eyes; treating ailments; and stop-
ping bleeds from cuts and wounds
(www.petkin.com). Totally Ferret
makes the same swabs for ferrets
(www.totallyferret.com.

Rush Direct, Inc. offers Rush-
lac, milk replacement for puppies
and kittens that looks just like
baby formula (www.rushdirect.
com).

• Paul Mitchell’s new line of
pet grooming products called John
Paul Pet including tearless sham-
poo for puppies, waterless sham-
poo, oatmeal shampoo and condi-
tioner and range of combs,
brushes, clippers and toys
(www.johnpaulpet.com).

• Sharp’s line of Plasmacluster
air purifiers, which use Ion tech-
nology to remove odors, allergens
and pet dander (www.sharpusa.
com).   

Practical Products Emerge As Top Dog

Innovative pet products are bark-
ing up the right tree with pet
owners

by Eric Peters
(NAPSA)—Assuming Walter

Cronkite still writes his own copy
at age 87, one can only conclude
that the journalist a national poll
once tabbed “the most trusted
man” on television is getting a bit
stodgy.  

During his many
years as the anchor
of “CBS Evening
News,” Cronkite
carefully honed a
reputation as “a
fair, balanced and
reliable” reporter—
one who kept his

own political prejudices well-
caged within the framework of
objectivity.

Now comes “Uncle Walter” to
tell us that he really was a closet
liberal after all, and further, the
majority of his colleagues were as
well. In a recent column, Cronkite
openly acknowledged that he and
most of his buddies in the main-
stream press identify themselves
as liberals.

To accentuate that point,
Cronkite now has joined the cho-
rus of left-wing pundits like Ellen
Goodman, Paul Krugman, Mau-
reen Dowd, Marianne Means and
Molly Ivins, who in their utter
contempt for President Bush,

have become ardent cheerleaders
for John Kerry, the Senate’s fore-
most ultra-liberal.

In his columns, Cronkite has
been particularly critical of the
Bush Administration’s environ-
mental record—openly scolding
the president for not buying into
the myth of man-made global
warming and for not signing the
exorbitantly costly Kyoto Treaty
on climate change.

Yet the treaty itself is not so
much an environmental document
as it is a political power coup
designed to transfer huge chunks
of American sovereignty to the
United Nations and huge amounts
of American wealth to a host of so-
called developing nations. 

The only basis for Kyoto’s man-
dates are two flawed 1997 com-
puter models that print out a
worse-case scenario that predicts
a cataclysmic 8-10 degree Fahren-
heit warming of the Earth by the
end of this century. 

Since then new studies by
respected scientists at prestigious
institutions like MIT and Harvard
have debunked those projec-
tions—pointing out that periods of
warming and cooling have been
taking place for hundreds of
years, and are triggered by cycles
of solar activity rather than

human-induced emissions of
greenhouse gasses like carbon
dioxide.

In his desire to castigate a con-
servative president, Cronkite sim-
ply ignores the scientific evidence.
He apparently is also oblivious to
projections by the U.S. Energy
Information Administration that
the 30 percent cutbacks in energy
consumption required by Kyoto
would decimate the economy and
plunge the country into a pro-
longed depression.  

If truth be told, the real motive
of global warming enthusiasts is
to disadvanatge America in the
global marketplace.

That same kind of hypocrisy
has been evident during
Cronkite’s 60 years masquerading
as an objective, unbiased journal-
ist. You may love or loathe Bill
O’Reilly or Sean Hannity, but they
never disguised their views as
anything but conservative.  

Unfortunately, “Mr. Believable”
spent seven decades in journalism
denying he was what he was—an
unblinking zealot of the left.  Now
at last, his fledgling newspaper
column has provided us with “the
rest of the story.”

Eric Peters is a Washington
journalist and a contributing editor
to Consumers Research magazine.

Cronkite’s New Column Swings Far Leftward

Eric Peters

(NAPSA)—What does your
home say about you? According to
a recent survey, your living space’s
appearance has a dramatic effect
on how others view you. As a
result, tackling spring cleaning
may be more important than you
think.

Opinion Research Corpora-
tion’s CARAVAN conducted the sur-
vey, which asked: What is it about
the appearance of someone’s home
that could change your opinion of
them? Of the six choices, the high-
est percentage named lack of
organization/clutter (69 percent)
as the most determining opinion-
changing factor.

But while many homeowners
lament that they don’t have the
time for spring cleaning or a home
makeover, Marshalls’ home style
expert Jenn DeBarge-Goonan
explains that “With the right tools
and attitude, anything is possible.
It’s surprising that so many home-
owners don’t realize that finding
solutions is easy.”

Here are a few quick-fix tips for
home personality disorders indi-
cated as important by respondents
of the survey: 

• Lack of Organization/
Clutter (69 percent): Manufac-
turers have come a long way in
terms of great design for organiza-
tional products. Start small:
Something as simple as a box for
mail can make a huge difference.
When browsing, be creative about
how items might be used to clear
up clutter. Let the fresh air in and
let the cleaning begin. 

• Unpleasant Pictures/Art-
work (35 percent): Decorating

becomes an extension of you for
others to experience. Household
items stir up memories and help
rewind the movie that is your
life. For warmer months, find
inspiration from beach or country
vacations.

• An Out-of-Touch Color
Scheme (32 percent): Look to
fashion trends for ideas. This sea-
son’s hot spring colors, prints and
textures can translate into home
textiles or accessories. 

• Outdated/Old-Fashioned
Décor (27 percent): Reflect on
your space with some thoughtful
consideration. Ask for criticism
from friends whose style you
admire; now is the perfect oppor-
tunity to show off the new you.

• Inadequate Lighting (26
percent): Lighting has incredible
mood-altering power. The differ-
ence that tinkering with bulbs,
lampshades and placement of
light sources makes is between
night and day—literally. Natural
light in winter and spring varies a
great deal, and should be taken
into consideration. 

Sprucing Up Your Home For The Season

Many of a home’s “personality
disorders” can be fixed easily
and inexpensively.




