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Healthcare Scholarships
(NAPSA)—The Department of

Labor projects that the number of
healthcare jobs in the U.S. will
increase by 26 percent between
now and 2008. That’s 2.8 million
new jobs, in such fields as dental
hygiene, occupational therapy,
pharmacy, nursing and speech-
language pathology.

For many people, one of the
biggest obstacles to pursuing a
career in a healthcare-related
field is the cost of schooling. At
private colleges and universities,
an undergraduate education aver-
ages $22,533 per year. Then
there’s graduate studies, medical
school or nursing school.

Fortunately, there’s a scholar-
ship program that makes funding
available to students pursuing
healthcare studies. Now in its
11th year, the Tylenol Scholarship
Fund will present 160 awards,
totaling $250,000.

Since 1992, McNeil Consumer
and Specialty Pharmaceuticals,
makers of Tylenol, has granted
over $5.2 million. Applications are
available at Albertson ’s, CVS,
Eckerd, K-Mart, Kroger, Rite Aid,
Target, Wal-Mart and Walgreen’s
or online at www.tylenol.com.
Applications must be postmarked
by April 30, 2002. Winners will be
notified by July 15, 2002.

An annual scholarship pro-
gram helps many students pur-
sue a career in healthcare.

✁
Note to Editors: Do not run this article
after April 30, 2002.

(NAPSA)—According to one
new diet plan, losing weight can
be as easy as 1-2-3. 

That’s because the plan uses
three phases to get both immedi-
ate and long-term results.

According to Ann Louise Gittle-
man, M.S., C.N.S, author of the
Fat Flush Plan (Contemporary
Books, $21.95), the first two-week
phase of the diet helps you lose
weight and feel better.

“In two short weeks, you’ll be
lighter, and your body and mind
will be healthier and more fit,”
said Gittleman. 

During the first two weeks, the
diet is comprised of essential fats,
balanced proteins and quality car-
bohydrates. It’s designed as a two-
week jump start for the metabo-
lism, using easy meal plans and a
balanced diet low in sugars and
sodium—which can work well for
diabetics.

Phase Two is a long-term plan
which aids in adjusting the body
to its new state. Phase Three is a
lifetime plan to help dieters stay
fit permanently. 

According to iVillage.Com,
more than 7,000 visitors to the
site tried the diet and reported
success in keeping weight off.

Much of the diet’s success may
be attributed to two ingredients—
cranberries and flax oil.

“A recent study published in the
November 19 issue of Journal of
Agricultural and Food Chemistry,
determined that cranberries are
not only high in disease-fighting
phenols, which reduce the risk of
chronic diseases, but they fight

heart attacks and have the highest
antioxidant levels of any fruit,” said
Gittleman, author of 16 books on
health and nutrition and Diet Guru
of the Month on iVillage.Com. “Flax
oil is high in omega-3 fatty acids,
helps to lower cholesterol and
makes your heart healthy.”

Dieters have found that the
diet also improves circulation,
increases energy, stabilizes mood
swings, induces sound sleep,
improves skin texture, makes
nails stronger and helps to lessen
depression and anxiety.

Gittleman’s book is endorsed
by and has a foreword written by
Barry Sears of the “Zone” diet.

New Diet Plan Designed To Flush Out Fat

A new diet doesn’t stop at
“flushing out the fat.” It can also
improve the way people feel.

(NAPSA)—For many U.S.
workers, traveling is serious busi-
ness. Americans take over 200
million business trips each year,
with each lasting an average of
three and a half days, according to
the Travel Industry Association.
Because 75 percent of these are
solo trips, experts suggest a lot of
business travelers’ relationships
may suffer from anxiety caused by
separation. 

Being away on business, how-
ever, doesn’t have to spell the end
to romance. 

Business travelers employ a
variety of methods to stay in
touch with loved ones while
they’re on the road—whether it’s
whispering sweet nothings over
an airphone mid-flight, sending
heartfelt e-mails or simply bring-
ing significant others along.

Joanie Flynn, vice president of
leisure marketing for Hilton
Hotels Corporation, has helped
travelers plan getaways for more
than 18 years. Following are some
of her tips for keeping romance
alive while on the road:

• Update the age-old love let-
ter for the 21st century by pen-
ning a love e-mail or, even better,
jotting down a hand-written mis-
sive and sending it via fax. 

• Pick up a small gift for your
loved one during your travels.
Whether it’s a good book, a box of
chocolates or a set of coasters from
the airport gift shop, your partner
will know you were thinking of
him or her while you were away.

• Consider extending a busi-
ness trip and arranging for your
loved one to join you for a long
weekend. Look for hotels with spe-
cial packages that include roman-
tic touches. For example, Hilton,
Doubletree, Hilton Garden Inn
and Conrad hotels offer romance
packages that include upgraded
accommodations, early check-in
and late check-out, a bottle of
champagne upon arrival and
breakfast in bed.

• Think of every day as having
potential for romance. Make a
“date” to talk on the phone at a
specific time each evening. Leave
small notes in unexpected places
for your significant other to find
when you’re gone.

For more information, visit
www.hilton.com/romance or call 1-
800-HILTONS.

Keeping Romance Alive While On The Road

Business travelers can employ
some romantic methods of show-
ing loved ones they care.

(NAPSA)—The next time you
turn on a light, an appliance or a
computer, you can thank America’s
nuclear power plants which, experts
explain, not only provide the elec-
tricity for all these things and more,
but protect us three ways.

1. Because these plants pro-
duce energy for the nation, they
help reduce our dependence on oil
and gas from volatile parts of the
world like the Middle East.

2. Nuclear power protects the
environment. Unlike other energy
sources, it produces no green-
house gas emissions and virtually
no air pollution.

3 . The people who build and run
the plants have had many years of
experience keeping Americans safe.
The methods used in building and
running nuclear power plants not
only protect the public from expo-
sure to radioactive material, they
make plants unattractive for sabo-
tage. The Federal Bureau of Inves-
tigation considers security forces
and infrastructure at nuclear power
plants formidable. 

Here are just a few of the
safety steps the nuclear power
industry has taken:

• All commercial nuclear
power plants have well-armed and
highly trained security forces that
are routinely drilled and tested. 

• Access to the protected areas
of nuclear power plants is controlled
by security officers who search all
entering vehicles and people. 

• Employees with “unescorted
access authorization” are under
continual behavioral observation
programs. 

• All commercial nuclear plants
have emergency operating proce-
dures and contingency plans evalu-

ated during drills. Expert teams
from the Nuclear Regulatory Com-
mission observe and evaluate these
drills. 

Some people have proposed new
nuclear security legislation, but
experts point out that making secu-
rity officers federal employees does
not necessarily improve upon the
strict hiring standards, background
checks, training and performance
reviews already in place. Qualifica-
tions outlined in the bill are so
broad as to be less stringent than
those already in place at many
power providers. 

Many Americans are suggest-
ing to their legislators that as far
as public safety is concerned: “If it
ain’t broke, don’t fix it.” Anyone
can write, on either side of this or
any issue, to the U.S. Senate,
Washington, D.C. 20510 and the
House of Representatives, Wash-
ington, D.C. 20515.

To learn more about nuclear
power and how it protects us, see
the Web site of Entergy Corpora-
tion, a major global energy com-
pany, at www.entergy.com.

Nuclear Plants Provide Power And Protection

Increased use of nuclear power
can reduce our dependence on
Middle East oil.

(NAPSA)—ShopEasy, an
online shopping service, uses per-
sonal shoppers to  search the
Internet for gifts. The free service
is an extended version of the typi-
cal automated searches that sim-
ply send predetermined sugges-
tions based on gift category and
price range. The site can be
accessed at www.shopeasy.com.
ShopEasy is owned and operated
by iBill. For more information,
visit www.ibill. com. 

The Business Software Al-
liance (BSA), a watchdog group in
Washington, D.C., says consumers
often aren’t aware that software
bought online, particularly on
popular Internet auction sites,
could be illegally copied or
pirated. They suggest being suspi-
cious of software products that do
not include proof of authenticity,
such as original disks, manuals,
licensing, service policies and
warranties. Buyers suspecting
software piracy, counterfeit soft-
ware and/or fraud on auction
sites, should contact law enforce-
ment agencies and BSA at 1-888-
NOPIRACY or www.bsa.org.

Government agencies responsi-
ble for road maintenance must
find an efficient and economical
way to make driving safer with-

out damaging road surfaces,
harming vegetation or damaging
vehicles. A growing number of
state and local governments are
discovering that a technique
called anti-icing addresses these
concerns. Anti-icing keeps roads
safer by preventing ice and snow
from bonding with the road sur-
face, eliminating the need to plow.
Anti-icing requires the applica-
tion of relatively small amounts of
a liquid chemical such as LIQ-
UIDOW ARMOR Deicer to the road
surface shortly before or at the
start of freezing precipitation. For
more information, visit www.dow
calciumchloride.com.

Every day birds consume half
their own weight in food, so the
phrase “eats like a bird” is hardly
accurate.

The ant can lift 50 times its
own weight and pull 30 times its
own weight.




