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(NAPSA)—There’s encouraging
news for people who feel the need
to contribute more to the environ-
ment, but usually can’t find
enough hours in the day.

It’s easier than you might think
to celebrate America Recycles Day
every day. Few people realize that
they are making a contribution
everyday  by recycling and buying
products packaged in 100 percent
recycled paperboard.

In the last decade, recycling has
become a mainstream part of the
lives of most Americans. In fact, the
United States is rapidly approach-
ing the 50 percent paper recycling
mark. Nearly 50 million tons of
paper are recycled each year.

Nationwide, a growing number
of manufacturers support recycling
by packaging their products in 100
percent recycled paperboard.
Chances are, when you look at your
cereal box tomorrow morning you’ll
notice a symbol for 100 percent
recycled paperboard. This means
that the box holding your favorite
corn flakes, has been made from
recycled paper. This is how con-
sumers and manufacturers work
together to close the loop on recy-
cling, and most shoppers probably
didn’t even know they were doing it.

Traditionally used in cereal and
pasta boxes, 100 percent recycled
paperboard is finding new uses in
pharmaceuticals, cosmetics and
consumer electronics—anywhere
paperboard packaging can be used.

Today’s shoppers support these
manufacturers by looking for the
symbol when making daily pur-
chase decisions. According to a
recent survey by Leflein Associ-
ates, consumers send a strong
message to manufacturers to fol-
low the example of these “green”
companies:

• 77 percent of consumers feel
better about a company that uses
100 percent recycled paperboard
in its product packaging

• 61 percent of consumers are
“more inclined” to purchase prod-
ucts from a company that uses
100 percent recycled paperboard
packaging

• 85 percent believe that using
100 percent recycled paperboard
in packaging will “make a better
future for their children”

• 80 percent feel they are
“doing something good for the
environment” when they buy
products packaged in recycled
paperboard packaging

Shoppers can take a more
active role to make every day
America Recycles Day by purchas-
ing products with the 100 percent
recycled paperboard symbol on
the packaging and encouraging
friends to do the same. 

Make Every Day America Recycles Day

This symbol means the pack-
aging is made from 100 percent
recycled paperboard.

Shopping offers an opportu-
nity to teach children about the
importance of recycling.

Reducing Emissions
(NAPSA)—When handled prop-

erly, most industrial chemicals
can be used safely. In addition,
new storage and delivery methods
are helping minimize leaks, emis-
sions and other threats to the
environment.

The drycleaning industry has
already taken steps to ensure safe
handling of perchloroethylene
(perc), the main solvent used in
the process. The new generation
of drycleaning equipment is so
tight that it has cut perc emis-
sions down by 70 percent over the
last ten years.

Consumers may have noticed
the difference with their noses.
Not only do today’s drycleaned
garments smell fresher than those
of years past, but so do the dry-
cleaning establishments they
come out of.

To receive a free brochure
about perc, e-mail your address to
the American Council on Science
and Health at perc@acsh.org and
ask for “What’s the Story? The
Dry-Cleaning Chemical Perc.”
ACSH is an independent, non-
profit consortium of physicians
and scientists dedicated to con-
sumer education.

The nose knows, and at today’s
drycleaning businesses, there’s
less of a chemical smell.

(NAPSA)—You never know how
important communication can be.
Sometimes, it can save your life,
as was the case for six business-
men on the high seas. Bob Unnold,
co-founder of i3 Mobile, Inc. of
Stamford, Conn. and five other
executives, set out into the Atlantic
on Unnold’s 43-foot catamaran,
Solitude, in early May. The boat
was equipped with two maritime
communications radios and a
Globalstar satellite phone, which
ultimately helped the men avoid
near-certain disaster.

Last spring, the boat and crew
left Bermuda for the Stamford
Yacht Club on Long Island Sound.
Weather reports that morning
forecasted less than ideal condi-
tions, but the crew, eager to start
their journey, set sail. Twenty-four
hours later, they found themselves
in stormy waters and high-speed
winds, battling 30-foot waves.
They immediately lowered the
sails. Equipped with life jackets
and secured by ropes to the boat,
the crew fought to maintain their
course. Then something gave
way—the mast broke, snapping in
two and crashing through the
cabin window, injuring a crew
member and destroying the crew’s
two radio antennas. Without a
mast, the crew had no way to sail
to safety and could barely control
the boat under diesel power. With-
out the radios, the crew had only
one way to call for help: the Glob-
alstar satellite phone.

Within minutes, the crew was
able to place calls to Bermuda offi-
cials and the U.S. Coast Guard.
The calls were made as simply as
if they were using a cell phone,
even though they were hundreds
of miles from the nearest cellular
service. Over the Globalstar
phone, the U.S. Coast Guard
informed them that the nearest
ship was one hundred miles
away—not close, but not so far
that there wasn’t hope. But then,
the worst that could possibly hap-
pen, did. The steering failed.

Again, the crew called for help
on their Globalstar satellite
phone. The Bermuda officials

answered their calls for help and
reviewed possible options. The
crew needed to be able to send
radio signals out to other boats to
identify a vessel closer than the
one a hundred miles away. The
main radio antenna was wrecked
from the falling mast. The officials
wanted to know if there was any
way to rig up an alternative. In
the urgent atmosphere aboard the
boat, the crew had overlooked that
they had a small portable radio in
a drawer at the navigation sta-
tion. Without the suggestion from
the Bermuda officials, they might
never have remembered.

Following the officials’ sugges-
tion, the crew radioed out a may-
day signal, and soon received a
response from a container ship,
SeaLand Performance, that was
only nine miles away. An hour and
a half later, SeaLand Performance
rescued the crew. As they made
their way towards shore, the crew
used their Globalstar satellite
phone to arrange flights home, file
insurance claims and most impor-
tantly, call home to reassure their
families of their safety.

The boat’s owner, Bob Unnold,
had bought the Globalstar satel-
lite phone for cost-effective com-
munication in the islands and for
emergencies such as this. But
until the day comes, you never
know how important emergency
communication can be.

A Mid-Ocean Phone Call That Saved Lives

Communication played a cru-
cial role in the rescue of Bob
Unnold’s crew.

(NAPSA)—From beauty soap to
baby wipes, cereals to salad dress-
ing, there’s always something that
shoppers can’t find on grocery store
shelves. That could be why a Web
site that specializes in carrying
“hard-to-find” varieties of popular
products is a particular favorite
during the holiday season.

The site, www.netgrocer.com is
especially popular during the holi-
days because it makes it easier to
surprise your aunt with those
Mallomar cookies she couldn’t find
or your dad’s favorite brand of fla-
vored coffee that stores no longer
carry. These long lost favorites, a
delight to receive, make perfect
stocking stuffers.

Netgrocer has the ability to offer
regional favorites to consumers on
a national basis. The site carries a
variety of hard-to-find nonperish-
able grocery and healthcare items,
including Parmalat flavored milks,
Quaker QUISP cereal, Kraft Maca-
roni & Cheese Topping, Seven Seas
Green Goddess Dressing and more.
Since Netgrocer delivers nationally
to customers via no-signature
required FedEx service, busy holi-
day shoppers are not required to be
home when a delivery arrives. 

“Whether it’s a flavored cereal
or an allergy-specific baby for-
mula, Netgrocer allows shoppers
nationwide to shop for difficult-to-

find items, including regional spe-
cialties or hometown favorites,
with the click of a mouse,”
explains Lisa Kent, president of
Netgrocer. “As the holiday season
approaches, and we struggle to
balance the social and gift-giving
needs of family and friends, online
shopping can save time, especially
when items are shipped directly to
your home, office or vacation spot.”

In addition to carrying hard-to-
find items, Netgrocer offers visi-
tors recipes with click-to-buy
ingredient lists, personalized
shopping tools and frequent shop-
per loyalty rewards. For more
information visit the Web site at
www.netgrocer.com. 

A Lost And Found For Long Lost Favorites

STOCKING STUFFER—Those
hard-to-find regional products
found at one national shopping
site are finding their way into a
lot of holiday stockings.

(NAPSA)—As part of a con-
certed effort to encourage con-
sumers to get back on the road,
Howard Johnson International
has introduced a special program
which offers special discount room
rates as low as $39 per night in
the United States.

Called the Spirit America pro-
gram, the offer runs through
March 31, 2002. Rates range from
$39 to $59 ($59 to $79 Canadian),
and rooms can be booked online,
by phone or through any travel
agent.

“One of the basic pleasures
Americans enjoy is the ability to
travel freely,” said Mary Mahoney,
Howard Johnson president and
chief executive officer. “We encour-
age people to exercise their free-
dom to travel to visit friends and
family or explore the richness of
our country.”

In addition to the Spirit Amer-
ica rates, Howard Johnson hotels
provide added value and fun for
families through its Kids Go HoJo
program, in which children stay
free and receive a free Crayola

FunPack. As part of the program,
children 12 and younger may also
enter to win a $50,000 scholarship.

For more information about the
Spirit America program and rates,
visit www.hojo.com, call (800) I-
GO-HOJO or speak with a travel
agent.

Howard Johnson International
Inc. franchises nearly 500 hotels
and Inns in the United States,
Canada and a dozen other coun-
tries worldwide. Howard Johnson
is a proud supporter of America’s
Promise—The Alliance for Youth,
and is helping to point kids in the
right direction.

Low Hotel Rates Encourage Travel

A program which offers hotel
rooms at a discount is helping
Americans get on the road again.

The National Consumers
League at www.nclnet.org.
The American Pet Products
Manufacturers Association at
www.appma.org.
The American Diabetes Associa-
tion Wizdom™ information and
education program for children
at www.diabetes.org.
Racine Danish Kringles® at
www.kringle.com.
Veterinary Pet Insurance at
petinsurance.com.
Proxeed™ at www.proxeed.com.
Lands’ End at www.landsend.
com/kids.
Iams Dog & Cat Foods at
www.iams.com.
Springboard credit counseling
at www.credit.org.
Commercial Credit Counseling
Services at CorporateTurn
around.com. 

Check Out
These Web Sites:

***
Nature is slow but sure; she
works no faster than need be;
she is the tortoise that wins the
race by her perseverance.

—Henry David Thoreau
***


