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(NAPSA)—Today’s teens feel
they are ready to make tough eth-
ical decisions in the future. How-
ever, many admit to taking part in
unethical behavior today.
Eighty percent of teens re-

ported that they either somewhat
or strongly agree that they are
prepared to make ethical business
decisions when they join the work-
force, yet more than a third think
that you have to break the rules
at school to succeed.
Additionally, more than one in

four teens think behaving vio-
lently is sometimes, often or
always acceptable. Twenty per-
cent of respondents said they had
personally behaved violently
toward another person in the past
year. Those are among the key
findings of a new national poll
from Junior Achievement and
Deloitte—a study that has drawn
considerable attention.
“The survey results do prompt

concerns about teens’ future work-
place behavior and forecast seri-
ous challenges to businesses
around how they will need to pre-
pare and train these future lead-
ers,” says David W. Miller, Ph.D.,
director of the Princeton Univer-
sity Faith & Work Initiative and
professor of business ethics at
Princeton University.

Finding Solutions
Fortunately, many teens may

soon get some of the ethical train-
ing they need through a program
called “JA Business Ethics™.” Cre-
ated by Junior Achievement and
Deloitte, the program is part of a
$2 million initiative to provide

tools to teens to help them become
better ethically prepared.
The program provides hands-

on classroom activities and real-
life applications designed to foster
ethical decision making as stu-
dents prepare to enter the work-
force. Participants examine how
their beliefs align with major
ethics theories and learn the bene-
fits and advantages of having a
code of ethics.
Additionally, Junior Achieve-

ment—the world’s largest organiza-
tion dedicated to educating young
people about work readiness, entre-
preneurship and financial liter-
acy—recently updated its original
“Excellence through Ethics” pro-
gram. It is available online at
www.ja.org/ethics free of charge and
provides age-appropriate lessons for
students in grades 4 to 12.
For more information on either

program or the organization, visit
www.ja.org.

Teaching Teens Ethics

A national program teaches busi-
ness ethics to teens.

(NAPSA)—During a tough
economy, shoppers need to seek
smarter ways to update their
wardrobes—without going over
their budgets.
This explains why off-price

retailers such as T.J.Maxx and
Marshalls are a great alternative
to department and specialty
stores. Nowhere else can you find
amazing values on first-quality,
designer merchandise every day.
How are off-price retailers able to
offer brand names at amazing
prices? Here are the top five rea-
sons why these two stores are the
smarter way to shop this spring:
1. Buying Power—Their mer-

chandise strategy can be summed
up in two words—opportunistic
buying. While other retailers buy
merchandise several times a year,
their buyers travel to market over
40 weeks a year, sourcing from
10,000 vendors in 60 countries.
These wide and frequent market
trips allow them to buy closer to
need and be smarter about trends.
Also, because they are making
deals closer to need, they are in a
good position to negotiate a better
price with vendors and pass those
savings along to their customers.
2. Unbelievable Savings—

Today more than ever, their buyers
can negotiate even better prices
with vendors due to many factors:
department stores planning their
inventories much lower, overbuy-
ing and then canceling orders, or
designers overproducing. All these
things allow T.J.Maxx and Mar-
shalls to deliver the same mer-
chandise sold in department
stores, at the same time, at much
lower prices to their customers.
3. Product Quality—At T.J.

Maxx and Marshalls, values
extend to the important partner-
ships they have with their ven-
dors. The vast majority of their
merchandise is sourced directly
from top designers and manufac-
turers. Over 95 percent of mer-
chandise at T.J Maxx and Mar-

shalls is the same first-quality
items that you would find at a
department or specialty store at
the same time.
4. Fresh Merchandise—While

department stores only receive new
merchandise seasonally, T.J Maxx
and Marshalls stores receive more
than 10,000 new items each week.
When you shop at the stores, you’re
bound to find a new, differentiated
selection of merchandise with every
shopping experience.
5. No Sale, Ever—Their repu-

tation has been built on offering
their customers an ever-changing
selection of brand-name family
apparel at great values every day.
They know customers are bom-
barded with “sales” and savings
messages all the time. They try to
keep it simple for them by offering
great values every day. There is
no need to wait for a sale or clip
coupons.
So when thinking of where to

shop for new key wardrobe pieces,
keep in mind that over 10,000 new
items are delivered each week to
every T.J. Maxx and Marshalls.
For more information, visit

tjmaxx.com and marshallsonline.
com.

Smart Shoppers Going Off-Price This Season

Off-price retailers make updating
your wardrobe possible this
spring season.

Another Generation At Risk
(NAPSA)—What was once just

a worry for those who worked with
asbestos has now become a concern
for their spouses and children.
Mesothelioma, a cancer that

affects the lining of internal
organs, is a risk for anyone with a
family member who worked with
asbestos. That means a hug from
dad after he got home from work
or a wife washing her husband’s
work clothes can be enough expo-
sure to cause health problems—
and it can take up to 40 years for
symptoms to show up.

Symptoms include lung prob-
lems such as dry cough and short-
ness of breath; stomach problems
such as nausea, loss of appetite
and bloating; and heart problems
causing chest pain.
Regardless of how you were

exposed, you should get advice
from professionals with experi-
ence with mesothelioma so you get
the compensation you need for
ongoing treatment.
For more information, visit

www.secondarysickness.info or
call (888) 255-2956.

If you think you have been ex-
posed to asbestos fibers directly
or indirectly, your first responsi-
bility is to your health.

(NAPSA)—Each year, more
than 3 million visitors come to
Wisconsin Dells for thrills and
spills in “The Waterpark Capital
of the World.” For more informa-
tion and free travel-planning
guides, including the 2009 Wiscon-
sin Spring/Summer Event Guide,
visit travelwisconsin.com or call
(800) 432-TRIP/8747.

**  **  **
Stressed, tired parents in need

of help can contact Boys Town
through its national hotline at
(800) 448-3000 and find a calm
voice, problem-solving advice and
a connection to resources in the
community. Additionally, parent
ing.org offers books and age-
appropriate resources such as
Common Sense Parenting. 

**  **  **
For food safety information, call

the USDA Meat and Poultry Hot-
line at 1-(888) MP Hotline, or 1-
(888) 674-6854. You can also type
a question into “Ask Karen” at
www.AskKaren.gov or visit
www.fsis.usda.gov.

**  **  **
There is brand new CT technol-

ogy that is able to diagnose stroke
symptoms faster than ever before.
Typically, stroke is diagnosed with
a variety of tests over multiple

days. The Toshiba Aquilion® ONE
dynamic volume CT system is able
to image stroke symptoms in a
matter of minutes.

**  **  **
To reduce wrinkles and correct

damage caused by sun and dry-
ness, moisturize daily with creams
containing antioxidants such as
ALL-Q plus, which is in Gold Bond
Ultimate Restoring Skin Therapy
Lotion. Learn more at the Ameri-
can Academy of Dermatology Web
site, www.aad.org.

**  **  **
FINISH Quantum dishwashing

detergent delivers brilliant clean-
ing and amazing shine, especially
when you upgrade to newer dish-
washer models, such as the
KitchenAid Superba EQ Series.
For more information, visit
www.FinishDishwashing.com. 

(NAPSA)—Taking ulcerative
colitis (UC) medications such as
once-daily Apriso and working
with a doctor may help patients
manage their UC symptoms more
successfully, says Dr. Russell
Cohen, a gastroenterologist from
the University of Chicago. Learn
more at www.salix.com.

**  **  **
“Seniors need to know there are

programs and strategies available
to help them save on drug costs,”
said William Fleming, PharmD.,
vice president of Humana Phar-
macy Solutions (HPS), the phar-
macy arm of Humana. For infor-
mation about these programs, visit
www.benefitscheckup.org/humana.

by Ceci Carmichael
(NAPSA)—Times are tough

these days and many of life’s
little indulgences, such as eat-
ing out, are taking a backseat
to necessities. However, cook-
ing at home doesn’t have to be
a drag. 
There are simple things you

can do to bring restaurant luxury
and technology into your own
kitchen. 

Chop Like A Pro
Every chef needs

a reliable arsenal of
cooking tools and
one of the most
important is a good
knife. Quality
knives can be a real
investment, so make
them last and maxi-

mize their effectiveness by using
an electric sharpener regularly.
New high-tech models are easy to
use and inexpensive. They’ll have
you slicing and chopping like a
pro for less than the price of a
dinner out. 
Invest In Small Gadgets
Restaurant food often tastes

better because of the little touches
that chefs add, such as freshly
grated cheese and garnishes.
Though originally designed for
woodworking, new microplane
gadgets cost less than $10 and let
you grate everything from lemon
rinds to Parmesan cheese to add
flavor and finesse to dishes for
friends and family. 

Use What Works
There is no place for filmy or

spotty dishes at a restaurant—or
your home! Use FINISH dishwash-
ing detergent, which is the No. 1
brand, recommended by more
dishwasher brands. FINISH Quan-
tum gives you perfect dishes you
deserve the first time, every time
you wash. This new product deliv-
ers brilliant cleaning and amazing
shine; just drop it in the detergent
cup and go. Add JET-DRY TURBO
DRY to your dishwasher’s rinse aid
dispenser for cabinet-dry dishes
when you open the dishwasher,
with no need to towel dry.
Have The Right Appliances 
Chefs don’t mess around when it

comes to major appliances. They
know that the best appliances will
last for years and save you money.
Take the professional approach by
upgrading to one of the newest pre-
mium dishwasher models, such as
the KitchenAid Superba EQ Series.
This ENERGY STAR-qualified dish-
washer saves nearly 5,000 gallons
of water per year and uses less
than half as much energy as scrub-
bing dishes by hand.
By following these simple

steps, you can bring restaurant
luxury into your own kitchen
without breaking the bank.
For more information, visit

www.FinishDishwashing.com.
Ceci Carmichael is a chef and

lifestyle expert and former host of
Food Network’s “Calling All
Cooks” and “Good Food Fast.”
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