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(NAPSA)—Playing online
games requires more than just a
little game know-how and the
competitive will to win. To make
the most of your online game
experience, you’ll find that com-
munication skills and good sports-
manship are often more important
than playing the game well.

Thankfully, most online gamers
are friendly and fun-loving. How-
ever, there may be times when
questionable behavior pops up,
and it’s important to know how to
handle yourself. Ms. Netiquette™,
the online manners expert at
Pogo.com™, offers weekly tips on
online game etiquette. Below is
her list of do’s and don’ts for play-
ing online. 

• DO choose a screen name
that is appropriate. If you choose
a risqué or offensive handle, it’s
just a matter of time before some-
one reports you. And if you play
on a site that provides ranks, rat-
ings, badges, stamps or some
other types of goodies, you could
lose all of that.

• DON’T assume you know
how to play the game before try-
ing it out. Most game sites offer a
“How to Play” guide, which will
give detailed instructions about
each game. 

• DO set the expectation. If
you want to play a friendly game,
tell people in the chat room that
you are starting a “friendly” game.
If you want to play a super-com-
petitive game, then say so. 

• DON’T stoop to the level of
an abuser. As tempting as it may
be to defend yourself or others,
refrain. Most sites offer a “mute”
or “block chat” feature that pre-
vents you from seeing the chat of
chosen individuals.

• DO report abuse when you see
players breaking the site’s rules.
You may be the only one who does.

• DON’T be a poor sport. It’s
only a game and sometimes you
win, sometimes you lose. If you
lose, then do it with dignity. Don’t
accuse your opponent of cheating
or just being lucky.

• DO be friendly in the chat
room. A simple “Hello all” or “Hi
everyone” will immediately let
people know that you’re a friendly
person. This will make it easier
for you to find game partners and
to make friends. 

Pogo.com is the online enter-
tainment destination where people
dedicate time to relax, have fun
and connect with others. Pogo.com
attracts more than 14 million play-
ers a month and provides a variety
of free, online puzzle, word, casino,
classic card and board games.
There’s also a subscription-based
version, Club Pogo™, offering pre-
mium services such as exclusive
games, ad-free gameplay, enhanced
prizes and more. To learn more,
visit www.pogo.com.

Ms. Netiquette’s Do’s And Don’ts For Playing Online

A popular online gaming site
reminds players to mind their
manners when they play games.

(NAPSA)—Donna Wexler of
Catskill, N.Y., used to go to a local
H&R Block office to have her
taxes prepared. After waiting in
line and making two separate
trips to complete her return, she
decided enough was enough. 

“I realized I was just paying
them to enter my information into
a computer,” Wexler said. “I fig-
ured I could do that myself.”

Wexler isn’t alone. Every year,
taxpayers make the switch from
retail tax places such as H&R
Block to do-it-yourself tax soft-
ware and online tax-preparation
Web sites. In fact, last year more
than 36 million people used their
home computer to do their own
taxes, making tax software and
online tax-preparation Web sites
the fastest-growing choice of
United States taxpayers. 

One of the many reasons tax-
payers are switching from retail
tax places is the rising cost. The
average net fee per client served
at the leading tax place increased
by nearly 6 percent last year, top-
ping $155. In fact, the price could
be much higher depending on the
complexity of the tax return and
the additional tax forms needed to
file. 

Susan Moore from Jack-
sonville, Fla., got tired of paying
too much.

“I used private tax services and
H&R Block but became disillu-
sioned by the high cost of these
services,” said Moore.  “I was look-
ing to save money and ensure my
taxes were done correctly, so I
switched to TurboTax.”

By switching to tax software
such as TurboTax, consumers
could pay a lot less to prepare
their taxes.

TurboTax tax-preparation prod-
ucts are trusted by millions of
Americans year after year. Last
year, more federal returns were pre-
pared using TurboTax than at all
H&R Block stores, based on U.S.
sales, survey and industry data. 

Tax software such as TurboTax
walks taxpayers through their
return, asks simple questions and
puts the correct information on
IRS-approved forms. TurboTax
even offers audit support. And
once taxpayers have finished
preparing their taxes, they can
file electronically. If they’re
expecting a refund, with e-file,
they can receive it in as little as
seven to 10 days instead of four to
six weeks if they file by mail. 

Tax software makes it easy for
people to easily and accurately
complete their own taxes, when
and where they want, without the
hassle of appointments or waiting
in line. 

To make the switch, go to
www.turbotax.com for more infor-
mation on do-it-yourself options. 

Make The Switch: You Can Do Your Own Taxes

(NAPSA)—Toilet terror. It
strikes nearly 175,000 Americans
emotionally and financially every
day. For the second consecutive
year, SCOTT® Tissue is bringing
consumers a solution—the
SCOTT® Clog Clinic.

What is toilet terror? “Toilet
terror is the fear of embarrass-
ment when you clog a toilet,”
explains Peggy Ward, chief of toi-
let security for the SCOTT® Clog
Clinic. “When a clog occurs, it not
only unnerves you, it requires a
great deal of emotional strength to
clear the pipes and, in some cases,
requires professional attention.” 

The Clog Clinic is an authority
in the fields of flush-ability and
septic safety. Simply, it seeks to
take the fear out of flushing. Ward
has been a member of the Clog
Clinic for nearly a decade and has
spent countless hours studying
ways to prevent toilet terror. The
Clinic’s researchers have tested
dissolvability since 1996. To en-
sure sewer and septic safety, the
Clinic tests how well tissue moves
through plumbing systems and
how quickly it breaks up during a
flush. Through these tests, the
Clog Clinic found SCOTT® Tissue
breaks up four times faster than
the leading brand. And using the
right toilet paper can help avoid
toilet clogs.

While a blocked toilet is a risk
at any time, the possibility in-
creases during high-traffic bath-
room times, such as halftime of
football games, especially the Big
Game, Black Friday and during
the holidays. 

The Clog Clinic offers this
advice to help forestall a clog: 

• Flush Power. To strengthen
the power of your toilet’s flush,
use a small mirror to check the
series of holes that sit under the
rim of the bowl to check if they’re
blocked with mineral deposits or

grime. Poke each hole clean with a
length of wire clothing hanger.
Flush the toilet to remove loos-
ened deposits. 

• Know your roll. A bath tis-
sue such as SCOTT® 1000, Rapid
Dissolve or Extra Soft dissolves
four times faster than the leading
toilet paper brand—clearing your
pipes quicker. A toilet paper that
dissolves quickly offers a common-
sense solution to prevent clogging. 

• Are you at risk? People
with septic systems, older homes,
bad flushing habits and low-flow
toilets are at a higher clogging
risk than others. 

• A toilet is not a wastebas-
ket. Keep a wastebasket in the
bathroom for the disposal of cot-
ton swabs, dental floss, disposable
diapers, feminine products, etc. 

• Accidents may happen. Do
not leave small objects on the back
of your toilet that have the poten-
tial to fall in and cause a clog. 

Visit www.ScottClogClinic.com
for further commonsense tips and
advice.

To Avoid “Toilet Terror,” Visit The Clog Clinic

Clog Clinic measures how fast
toilet paper breaks up in water.

Dry Eye, Dry Mouth
And Diet

(NAPSA)—There’s good news
for the estimated 15 million Amer-
icans who have the condition
known as dry eye, as well as for
those who have dry mouth.

It’s well known that omega-3
essential fatty acids offer a wide
range of health benefits including
reducing the risk of sudden death
from heart disease and stroke.
Now a new study has shown that a
unique omega-3 supplement,

T h e r a T e a r s
Nutrit ion,  is
helpful in reliev-
ing symptoms of
dry eye and dry
mouth.  While
most omega-3
s u p p l e m e n t s
contain either

flaxseed oil or fish oil, TheraTears
Nutrition contains a blend of both

flaxseed oil and fish oil that work
together synergistically to improve
tear and salivary function.
Flaxseed oil has been shown to
thicken the oil layer of the tear
film, reducing evaporation and
preserving tear moisture, while
the two oils together improve tear
and salivary function. 

Said Jeffery P. Gilbard, MD,
“The benefit  of  TheraTears
Nutrition is more dry eye com-
fort and more dry mouth com-
fort all day long.”

To learn more, visit the Web
site at www.theratears.com.

Research indicates that a unique
omega-3 supplement can relieve
symptoms of dry eye and dry
mouth. 

Symptoms of Dry Eye Include:
• Sandy, gritty irritation
• Burning

(NAPSA)—The cooler months
are a good time to clean mowing
equipment and inspect it care-
fully. Remember to tighten all
nuts and bolts and check belts, fil-
ters and safety shields. For more
information on lawn mower stor-
age and maintenance, visit
www.johndeere.com.

**  **  **
Even some “healthy” foods can

fuel inflammation, which acceler-
ates the aging process and
increases your risk of many dis-
eases. The IF ( Information Fac-
tor) Rating system reveals the
hidden effects of foods and helps
you create a healing, anti-inflam-
matory diet. To learn more about
inflammation and your health,
visit www.inflammationfreediet.
com or look for The Inflammation
Free Diet Plan wherever you buy
books.

“A big thumbs up for overall
health and weight loss.” O Maga-
zine (August 2006).

**  **  **
To learn about a heating oil

program that plans to distribute
100 million gallons of heating oil
at 40 percent discount in 18
states, visit www.citgo.com. 

**  **  **
For stubborn odor and stains

from animal accidents, consider
hiring qualified professionals for
deep extraction cleaning and
specialty stain removal. To find
an Institute of Inspection, Clean-
ing and Restoration Certifica-
tion-certified firm, visit www.cer-
tifiedcleaners.org or call (800)
835-4624.

**  **  **
Some three million low- and

limited-income Americans are
eligible for subsidies to help
them pay for Medicare’s prescrip-
tion drug coverage. To apply for a
subsidy over the phone or online,
call (800) 772-1213 or visit
www.socialsecurity.gov.

**  **  **
For the first time, Chocolat

Frey AG is exporting Switzer-
land’s number one chocolate
brand in 11 gourmet flavors for a
unique personal indulgence. To
find a Target location that carries
this sensational Swiss chocolate,
visit www.chocolat-frey.com.

**  **  **
Researchers at the University

of Pittsburgh’s Center for Healthy
Aging have compiled 10 Keys to
Healthy Aging: 1) Prevent bone
loss, 2) Control blood pressure, 3)
Be active, 4) Regulate blood
sugar, 5) Stop smoking, 6) Social-
ize, 7) Get cancer screening, 8) Be
immunized, 9) Lower cholesterol,
and 10) Combat depression. To
learn more, visit www.cdc.gov/prc.

In 1986, a team of eight in Eng-
land, using commercial machinery,
created a sweater in less than 2 1⁄2
hours after shearing the sheep.

An Irish cow, Big Bertha, lived to
the record age of 48 before her
death in 1993. In addition, she gave
birth to a record 39 calves.

***
What is more mortifying than
to feel you’ve missed the Plum
for want of courage to shake the
Tree?

—Logan Pearsall Smith
***




