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(NAPSA)—America’s love affair
with soft drinks dates back to the
late 1700s. At the time, it was
believed that mineral waters bub-
bling up from natural springs
could cure everything from arthri-
tis to indigestion. It was discov-
ered the bubbles fizzing in these
waters were simple carbon diox-
ide. Soon afterwards, scientists
perfected a way of producing man-
made carbonated water.

With this invention, pharma-
cists began experimenting with
the bubbly water to determine
what types of healthful concoc-
tions they could develop. They
combined the water with a multi-
tude of ingredients from birch
bark to dandelions. And while no
miracle cures were developed,
some very interesting flavors and
tastes were discovered, including
root beer, ginger ale and sarsa-
parilla. These popular flavors
combined with carbonated water
led to the invention of today’s
favorite sodas.

“Today’s best known soft drinks
have been around for quite a
while and are fondly etched in our
culture and memories,” said John
Sicher, editor and publisher of
Beverage Digest. “These prod-
ucts—and the music and imagery
that are part of their heritage—
have been warming our hearts
and quenching our thirsts for
decades or longer.”

Over the next two years, sev-
eral of America’s favorite brands
will be celebrating milestone birth-
days—including Sunkist Orange
Soda, which turns a robust 25
years old in 2003, and granddaddy
Canada Dry Ginger Ale, which
hits the big 100 in 2004.

Are you up to snuff when it

comes to the history of your
favorite soft drinks? Test your
knowledge with this Fizz Quiz:

1. What grapefruit-flavored
soft drink did Herb Bishop
create during the Great De-
pression? a. Crush; b. Squirt; c.
Sunkist; d. Stewart’s.

2. What soft drink brand
was onboard the Gemini 9
space flight? The astronauts
used it to mix their dry foods.
a. Canada Dry; b. 7 UP; c. Hawai-
ian Punch; d. IBC Root Beer.

3. What soft drink was cre-
ated by the General Cinema
Corporation in 1978? a. Welch’s;
b. Dr Pepper; c. Canada Dry; d.
Sunkist Orange Soda.

4. W h a t  d i d  H a w a i i a n
P u n c h ’s  b e l o v e d  m a s c o t
Punchy do in 1992? a. He served
as a goodwill ambassador to the
United Nations; b. Punchy had an
unsuccessful bid for President; c.
He joined the circus to become a
lion tamer; d. Punchy set up a
Hawaiian Punch theme park in

his native Hawaii.
5. Launched in 1958, what

was the first diet soft drink? a.
Diet 7 UP; b. Diet RC Cola; c. Diet
Rite; d. Diet A&W Root Beer.

Answers
1. b. Squirt was the grapefruit-

flavored soda created in 1938 at
the height of the Great Depression.
Squirt, which is celebrating its
65th birthday in 2003, got its name
because inventor Herb Bishop
thought his drink “squirted” into
your mouth, just like a freshly
squeezed grapefruit.

2. a. Canada Dry was used
aboard the Gemini 9 flight.
Canada Dry Ginger Ale has been
loved by consumers for almost a
century. During Prohibition, law
enforcement officers were so
impressed with Canada Dry’s pop-
ularity that they analyzed it for
alcoholic content.

3. d. Sunkist Orange Soda was
created in 1978 in the U.S. As a rel-
atively young soft drink—Sunkist
turns 25 this year—it shares its
name with a variety of other
Sunkist products. The Sunkist
trademark is wholly owned by
Sunkist Growers, the oldest and
largest fresh citrus cooperative.

4. b. Punchy ran an unsuccess-
ful campaign for president in 1992
as part of the brand’s marketing
campaign. Although Hawaiian
Punch has been around for more
than 60 years, the popular Punchy
mascot did not make his debut
until 1961.

5. c. Diet Rite was launched in
1958 by the Royal Crown Com-
pany as the first diet soft drink.
Going into its 45th year, Diet Rite
continues to offer health-conscious
consumers an alternative soft
drink choice.

All That Fizz: Test Your Knowledge Of Your Favorite Soft Drinks

A Canada Dry Ginger Ale
advertisement from the 1940s.

(NAPSA)—More men are see-
ing their doctor about a condition
that affects not only their inti-
mate relationships but their self-
confidence. In 1985, less than
eight physician office visits per
1,000 were for erectile dysfunction
(ED), commonly known as impo-
tence. Today, that rate has nearly
tripled to well over 11,000 office
visits dedicated to the discussion
of ED. More treatment options
may be one reason for the increase
in doctor visits.

Now there is another reason to
see your doctor. Significant evi-
dence shows that erectile dysfunc-
tion can be a symptom of cardio-
vascular illness and can act as an
early declaration to the progres-
sion of disease. Doctors believe
that the proactive management of
ED in the cardiovascular patient
provides an ideal and effective
opportunity to address other car-
diovascular risk factors and
improve treatment outcomes. 

Erectile dysfunction (ED),
which affects 30 million men, is
defined as the inability to achieve
or maintain a firm erection. ED
can be frustrating and depressive,
especially if well-publicized treat-
ments such as Viagra have failed.

In addition to being associated
with heart disease, ED is consid-
ered a marker symptom for undi-
agnosed diabetes. 

According to the Erectile Dys-
function Institute (EDi), a confi-
dential information resource and
support network of experienced
doctors and nurses, ED is treat-
able at any age and nearly every
man who has ED can be helped.
In addition to Viagra, treatment
options include shots, pumps and
a urethral suppository. Still, all of
those treatments require planning

before they take effect, which can
reduce romantic spontaneity.
Many men—more than 20,000 a
year—seek a more spontaneous
and permanent solution: penile
implant.

A penile implant not only treats
ED, it resolves it. With a satisfac-
tion score of upwards of 96 percent,
patients find that a typical penile
implant procedure can take less
than one hour under general anes-
thesia, and patients can return
home the same or next day.

Is an implant right for you?
Your health and your partner ’s
support play an important role as
to the treatment path of this
important option. The best advice
is to speak with a urologist who is
experienced in treating ED.

To learn more about ED and
innovative treatments, visit the
EDi Web site at www.cure-ed.org
or call toll free 1-866-294-7504 
t o  s p e a k  t o  a n  E D i  n u r s e  
confidentially.

A Condition Affecting Men May Be A Marker For Heart Disease

Erectile dysfunction is treat-
able at any age and nearly every
man who has ED can be helped.

(NAPSA)—If you can’t prove
that giving flowers is the way to
make people smile, a recent study
provides the scientific evidence.

A recent 10-month study ex-
plored the link between flowers
and life satisfaction. The study
examined 147 women’s behavioral
and emotional reactions to receiv-
ing flowers. 

“Common sense tells us that
flowers make us happy,” said Dr.
Haviland-Jones, professor of psy-
chology and project director,
Human Development Lab at Rut-
gers, The State University of New
Jersey. “Now, science shows that
not only do flowers make us hap-
pier than we know, they have a
strong positive effect on our emo-
tional well-being.”

The results of the Emotional
Impact of Flowers Study reveals
that flowers are a natural and
healthful arbitrator of moods:

• Flowers have an immediate
impact on happiness. All partici-
pants expressed “true” or “excited”
smiles upon receiving flowers,
demonstrating extraordinary
delight and gratitude.

• Flowers have a long-term
positive effect on moods. Specifi-
cally, the women reported feeling
less depressed, anxious and agi-
tated after receiving flowers and
demonstrated a higher sense of
enjoyment and life satisfaction.

• Flowers make intimate con-
nections. The presence of flowers
led to increased contact with fam-
ily and friends.

The whole idea of making
someone smile by giving them
flowers has even inspired an
annual event. Established five
years ago by Teleflora, Make
Someone Smile Week encourages
people to make someone in their
life smile by sending them flowers
during the week of July 13th. 

Last year, during that week,
Teleflora launched an outreach
program, whereby member-
florists delivered “Be Happy”
arrangements to nursing homes,
hospitals, home-bound people and
veteran homes. Be Happy mugs
were donated to the florists who
gave of their free time, resources
and creativity to bring smiles and
joy to those ill or less fortunate.
Thousands of bouquets were deliv-
ered, generating tons of smiles
around the country. 

Flowers Linked With Satisfaction And Smiles

Here’s something to smile
about. Last year, florists deliv-
ered 10,000 bouquets to make
people smile.

(NAPSA)—If you’re tired of
mopping with dirty mop water, you
aren’t alone. According to a recent
survey, one of the biggest cleaning
gripes among Americans is that
mop water turns dirty before the
job is even halfway done. For those
dedicated to their buckets and
mops, there was little hope of
achieving mopping bliss, until now.

Fortunately, an improved floor
cleaner pulls dirt to the bottom
of the mop bucket so the dirt
does not spread back onto the
floor.

The first product innovation in
the dilutable floor cleaner cate-
gory in more than a decade, “Don’t
Mop With Dirty Water Again!”
Pine-Sol cleaner uses patented
technology to keep mop water
from becoming clouded with float-
ing dirt.

“A recent survey conducted by
Clorox found that 58 percent of
respondents are frustrated with
their current dilutable floor
cleaner—and blame the dirty mop
water for spoiling their efforts to
make floors sparkle,” said Phil
DeWester, Clorox marketing man-
ager. “This improvement addresses
consumers’ irritation with mop
water that turns cloudy after just a
few dunks of the mop.”

The new formula uses a solid-
liquid separation technology that
agglomerates dirt particles and
pulls them to the bottom of the
bucket. No other dilutable floor
cleaner has such technology.

The new “Don’t Mop With Dirty
Water Again!” Pine-Sol has an
average turbidity of 10, a measure
not far from tap water, researchers

report. Turbidity is the measure—
on a scale of 1-200—of the amount
of suspended solids in a liquid.
Other leading dilutable floor
cleaners like Mr. Clean have an
average turbidity of 100 using the
same testing procedure. This is
the equivalent of mopping your
floor with something that looks
like Metamucil. The new formula
is available in Lemon Fresh, Rain
Clean, Meadow Fresh and Orange
Energy scents in 28, 48 and 64 oz.
packages.

For more information, visit
www.pine-sol.com.

Americans Not Moping Over Mopping

A new floor cleaner can keep
dirt in the bucket and off your
floors.

***
Never be haughty to the hum-
ble; never be humble to the
haughty.

—Jefferson Davis
***

***
Govern a great nation as you
would cook a small fish; don’t
overdo it.

—Lao-tze
***

***
Life happens at the level of
events not of words. Trust move-
ment.

—Alfred Adler
***

***
A wise man will make more
opportunities than he finds.

—Francis Bacon
***




