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(NAPSA)—A true story that
illustrates how a child safety seat
tightening device can save a child’s
life.

It was the news that every
mother dreads hearing. Karen
Kleven’s husband and 2-year-old
daughter had just been involved
in a serious car accident in Min-
den, Nevada. Their car was hit
flush on the driver’s side by an
SUV. The accident was so severe
that her husband was rushed to a
hospital. Mr. Kleven’s injuries
only raised Karen’s concern about
her daughter Joely’s condition,
because the baby was in a child
safety seat directly behind her
husband in the back. 

When the fire and rescue team
arrived on the scene they were
relieved to see the condition of the
little girl. She had a small scrape
on her head, but other than that
she was absolutely fine. “The res-
cue workers were convinced that a
seat tightening device called
Mighty-Tite saved her life,” said
Kleven. “The SUV totaled our car,
but the safety seat didn’t even
budge.”

“My sister bought me this
Mighty-Tite two years ago and we
have been using it ever since. I’m
a nurse and I was taught how to
install safety seats, but it’s a very
difficult thing to do, often taking
45 minutes to get tight. With
Mighty-Tite, the seat is very tight
and it takes only seconds to use.”

Mrs. Kleven believes that the
device saved her daughter’s life
and called the president of the
company, Brad Keller, to thank
him. “We were thrilled that Mrs.

Kleven’s daughter was unhurt.
We’ve tested Mighty-Tite in simu-
lated crash test environments and
have documented how well it
keeps the safety seat tight and in
its place.

“National studies show that
more than 63 percent of all child
safety seats are installed too
loosely. Car seats are only as safe
as they are tight. But getting
them tight creates a lot of frustra-
tion and anxiety for parents. With
Mighty-Tite, even grandparents
can quickly tighten a safety seat,”
said Keller.

Mighty-Tite was featured in
Good Housekeeping magazine, as
well as endorsements from other
parenting groups and publications
for its outstanding performance
and ease of use. In June 2002, the
British consumer product-testing
group, Baby’s Best Buy awarded
the product a perfect 10, its high-

Device Keeps Child Safety Seat Tight And In Place

Tight Means Safe—National
studies show that more than 63
percent of all child safety seats
are installed too loosely.

The Dirt On Dusty Roads
(NAPSA)—Communities have

found new ways to clean up a major
safety issue facing drivers: dusty
roads. Dusty roads cause visibility
problems for motorists and are a
nuisance for residents. Airborne
dust on unpaved roads can also lead
to higher maintenance costs. 

In fact, studies have shown an
unpaved road with no dust control
program and moderate traffic vol-
ume can lose up to 300 tons of sur-
face material per road mile in a sin-
gle year. When this aggregate is
lost, road quality deteriorates, the
road surface must be reworked,
and the material must be replaced. 

A dust control program using a
product such as LIQUIDOW

® cal-
cium chloride can reduce aggre-
gate loss by 75 to 80 percent. With
less material to replace, local gov-
ernments that practice dust con-
trol consistently report a 30 to 33
percent reduction in overall main-
tenance costs. Visibility and safety
are also improved for drivers
when dust control programs are
used. 

Calcium chloride attracts mois-
ture from its surroundings, help-
ing to keep unpaved road surfaces
damp. This reduces dust—even
during hot, dry summer months
when temperatures reach triple
digits. The material also helps
roads resist frost damage and
helps road surfaces become
stronger and more compact. 

For more information, visit
www.liquidow.com.

Cleaning up dusty roads can
help keep drivers safe.

(NAPSA)—Home is where the
heart is. And the heart of our
country’s history and culture lies
within the homes of Americans
from coast-to-coast. 

To gently clean America’s great
homes—in an effort to preserve
our country’s history—Queen of
Clean® Linda Cobb, New York
Times best-selling author and
cleaning expert, has teamed up
with the National Trust for His-
toric Preservation and the makers
of ARM & HAMMER® Baking Soda.
The partnership’s mission—exem-
plified on the Caring Clean Across
America Tour—is to heighten the
importance among Americans to
preserve and protect the history
and value of their homes.

The five-city tour begins in
Washington, D.C.—a city filled
with historic sites—where the
Clean Team will gently clean one
of the historic homes in the beau-
tiful Dupont Circle neighborhood.
The tour will continue over the
next several months, making
stops to visit and gently clean his-
toric homes in Chicago, Phoenix,
San Francisco, and Dallas.

Greg Coble, National Trust vice
president of business and finance,
said, “The National Trust is dedi-
cated to saving America’s places
and heritage. The importance of
preservation in our society is being
recognized by more Americans,
and we’re proud to partner with
ARM & HAMMER on this campaign.”

Amid the spectacular architec-
ture and antique adornments, the
journey will take them into each
room of the house where they will
also offer historic points and

unique time and money saving
cleaning tips, while the Clean
Team gently cleans it from top to
bottom.

“ARM & HAMMER Baking Soda
can be used to clean many things
in the home, from stovetops and
countertops to floors and drains,
giving homeowners a safe and
effective solution for almost all of
their cleaning needs,” says Cobb.
“It is a pure, inexpensive, multi-
purpose product that cleans and
deodorizes without scratching.” 

“We are thrilled to be partner-
ing with the National Trust and
hope that our campaign results in
increased efforts among Ameri-
cans to preserve our history—pri-
marily through careful cleaning of
their homes and communities,”
said Melissa Martin, ARM & HAM-
MER Baking Soda brand manager
at Church & Dwight.

For more information about the
Caring Clean Across America
campaign, visit the National
Trust’s Web site at www.national
trust.org, or ARM & HAMMER’s Web
site at www.armhammer.com.

Gently Cleaning America’s Great Homes

A gentle cleaning will help
uncover some of the history in
America’s great homes.

(NAPSA)—Faster, Farther,
Stronger: Not only did the ath-
letes at the recent 2002 Salt
Lake City Winter Olympics put
in some grueling time, so did the
medical staff that helped them.

The medical personnel at the
Olympic Polyclinic treated al-
most 1,900 coaches and athletes,
including performing nearly 400
radiology exams, during the
month-long 2002 Winter Games.

Kodak, a proud sponsor of the
Olympic Games for over 100
years, donated a Kodak Direct-
View DR 9000 system, Kodak
DirectView diagnostic worksta-
tions,  a Kodak 3600 desktop
medical imager, and other med-
ical imaging equipment to the
Olympic Polyclinic to facilitate
quick and accurate diagnoses of
athletes’ injuries. DirectView DR
systems produce digital x-rays in
only ten seconds, making images
available to radiologists and
diagnosticians for immediate

viewing and analysis. The Poly-
clinic’s Kodak DirectView PACS
EXL system automatically stored
the images and routed them to
DirectView diagnostic worksta-
tions. Medical personnel also
used a Kodak desktop medical
imager to print out the images
so athletes could share them
with their regular physician
upon returning home.

The Polyclinic staff included
medical professionals from hos-
pitals and universities through-
out the country who generously
donated their time and energy
to help make the operation a
success. These visiting radiolo-
gists, technologists, and nurses
were selected because of their
experience in radiology, muscu-
loskeletal radiology, and sports
medicine. Their expertise, cou-
pled with state-of-the-art equip-
ment, allowed athletes and their
trainers to get back to their
skates, sleds and skis.

Doctors See And Heal Better Than Before

Fast isn’t just for athletes at the Olympics these days. The imaging
equipment used at the Olympic Polyclinic during the games allowed
medical professionals to quickly and accurately diagnose injuries.

(NAPSA)—Many drivers may
save time, money and trouble
when it’s time to buy tires if they
first take a ride along the infor-
mation superhighway.

A new computer program tells
exactly which tires have the quali-
ties of durability and handling most
suitable for drivers depending on
their cars, driving style and envi-
ronment. You can virtually kick all
the tires you want from your home
or office computer before having to
make up your mind.

Standard testing technologies
were used to evaluate tread life,
wet traction, hydroplaning, noise,
snow/ice traction, off-road (mud)
traction, and handling.

You can check all the tires
you’re considering by accessing
Tire Advisor through the AOL ser-
vice as well as America Online
interactive brands Netscape, Com-
puServe and AOL.com or by enter-
ing the AOL Keyword: Tire Advi-
sor. Select Car Care from the
Autos Channel, clicking on the
Tires tab and then clicking on the
Tire Advisor logo.

After you enter Tire Advisor,
the screens ask you to enter your
vehicle’s year, make, model and
options. You’re then asked ques-
tions about your driving habits
and priorities. Based on your
answers, you get a list of the tires

that best meet your needs, includ-
ing test results to help you judge
which tires are best for you and
your car. What makes Tire Advi-
sor unique is that results are com-
pared across 11 brands.

The brands that sponsor the
Tire Advisor program are Michelin,
BFGoodrich and Uniroyal, but
other prominent brands are cov-
ered in the program, including
Bridgestone, Cooper, Firestone,
Goodyear, Pirelli, Yokohama and
several other, smaller brands.

Tire Advisor can give you price
lists for authorized Michelin,
BFGoodrich and Uniroyal dealers
in a 20-mile radius of your
address. Participating dealers are
committed to providing price
quotes within 24 hours. 

To learn more, call 800-691-
4002, or visit www.tireadvisor.com.

Selecting Tires While Sitting Down

When it’s time for new tires,
many savvy drivers stop first at
the computer to find out which
tires best meet their needs.

***
One must pass through the cir-
cumference of time before arriv-
ing in the center of opportunity.

—Baltasar Gracian
***

Only one person in two billion
will live to be 116 or older.




