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(NAPSA)—2002 marks the cen-
tennial anniversary of 4-H, an
organization originally founded to
educate rural youth about farming.
Today, 4-H boasts 50 million
alumni worldwide and a presence
in every county in America, offering
more than 1,000 programs ranging
from robotics and biotechnology to
skateboarding and agriculture.

“When 4-H was founded 100
years ago, the U.S. economy was
largely agriculture-based as were
many of our programs,”  said
Donald T. Floyd, Jr., president
and CEO of the National 4-H
Council. “Yet, just as our nation’s
economy—and the interests of
America ’s youth—have grown
more diverse, so, too, have our
programs.”

As 4-H expanded the scope of
its programs over the years, the
organization also expanded its
geographic reach. Today, 35 per-
cent of 4-H’s 6.8 million members
reside in the nation’s cities and
suburban areas, whereas only one
in ten members lives on America’s
farms. In addition, 30 percent of
4-H youth represent minority popu-
lations, which is the fastest-grow-
ing segment of its membership.

The fact that 4-H delivers a
variety of programs to diverse com-
munities negates the popular per-
ception that 4-H is only for rural
youth. “Many Americans still asso-
ciate us with state fairs, cows and
apple pies,” remarked Floyd.
“While agricultural programs are
still a vital part of 4-H, they don’t
provide a complete picture and are
only several pieces of a very large
puzzle.”

4-H Roots
In 1902, 4-H was established to

provide better agricultural educa-
tion for youth. Founded through
collective efforts of several individ-
uals, 4-H clubs sprung up around
America, with parents serving as
volunteer leaders, and educators
providing appropriate educational
materials. From the beginning, 4-H

approached youth education
through learning by doing.

The organization ’s first em-
blem—a three-leaf clover embla-
zoned with H’s for head, heart and
hands—was designed by O. H.
Benson, an Iowa teacher, who
established a federal-state-county
program for 4-H through coopera-
tive agreements. The fourth clover
leaf, representing health, was
added several years later. The
Smith-Lever Act of 1914 formally
establ ished the Cooperative
Extension Service and provided
public support for extension pro-
grams and 4-H. 

4-H in Times of War
4-H has a long history of sup-

porting emergency and war
efforts. During World War I, 
4-H’ers contributed through food
production, conservation, canning
and other wartime efforts. By the
beginning of World War II, 4-H
established seven national war
goals. Three goals focused on
increasing food production, and
the remaining four helped youth
define their citizenship responsi-
bilities in times of war.

Today, as America wages war
against terrorism, 4-H continues
to play a role. In New York City,

4-H provided counselors for chil-
dren, initiated a “Teddy Bears
That Care” drive and arranged for
students and college recruiters to
meet at the local Cooperative
Extension Office in New York City
when area high schools were
closed.

“It was amazing to watch the
outpouring of support from 4-H’ers
across the country,” said Cathann
Kress, assistant director of 4-H at
Cornell University. “We’ve received
donations from 4-H programs
nationwide, and with these funds
we are going to be able to provide
support programs for New York
and Washington, D.C. youth.”

4-H Today
While 4-H programming has

changed, its longstanding goal of
b r i n g i n g  y o u t h  a n d  a d u l t s
together for the benefit of their
communities has never been
stronger.  

4-H is commemorating its cen-
tennial by identifying the needs of
youth and communities nation-
wide and developing a youth-led
action plan to address these
needs. Through a series of Local,
State and National Conversations,
youth, adults, community and
civic leaders are uniting through-
out America to discuss ways to
improve their communities. The
findings and recommendations of
the Conversations will be the
basis for an action plan that will
be delivered to President Bush,
members of Congress, governors
and others in April.

An outgrowth of the Conversa-
tions is the Power of YOUth
Pledge campaign, a nationwide
drive to encourage youth and
adults to volunteer their time in
service to their local communities.
Almost two million hours have
been pledged to date.

You can pledge to help your com-
munity at www.4hcentennial.org.
For more information on 4-H, con-
tact your county Cooperative
Extension Service.

100 Years and 50 Million Alumni Later, 4-H Changes With The Times

4-H’s goal of bringing youth
and adults together for the bene-
fit of their communities has
never been stronger.

Fertilizer Isn’t Always
What Lawns Need

(NAPSA)—Most homeowners
know that fertilizer can improve
the appearance of their lawns. But
surprisingly, fertilizer isn’t always
the best thing for a lawn. 

That’s because fertilizers can
increase the acidity of soil. A
healthy lawn should have a pH of
6.5 to 6.9, or close to neutral. If the
soil is already too acidic—due to
natural soil conditions, acid rain or
glass clippings—fertilizer can actu-
ally make matters worse, through
a process called nitrification.

An effective way to neutralize
acid in the soil is the application
of lawn lime. This natural sub-
stance also adds calcium and mag-
nesium, which are essential for
healthy root growth. Lime helps
lawns resist insects, fungus and
drought damage. Lawn lime is
often applied in the spring, but it
offers long-term benefits and can
be used in any season.

Lawn lime is available from
brand names such as YardRight,
Correct and Easy Spread. It comes
in three basic forms: pulverized
for gardens, granular for lawns,
and fast-acting, dust-free lime-
stone pellets. Lawn lime products
are available at most lawn and
garden centers, home centers
and hardware stores. For more
information call 1-800-526-1753.

Fertilizing an acid lawn can be
a waste of money.

Gentle, Natural Cleanser
(NAPSA)—One of the best

ways to minimize the chore of
spring cleaning is to eliminate
unnecessary busywork, such as
figuring out which cleansers are
needed for each part of the pro-
ject. That ’s why all-in-one
cleansers are such a popular

choice.
Look for a naturally gentle

soap that can be used in every
room of the house—on kitchen
countertops, bathroom sinks and
tubs, living room furniture and
wood floors. A good all-purpose
cleaner contains no harsh chemi-
cals, making it safe on most sur-
faces. In addition, it cleans with-
out leaving any residue.

A good one to try is Murphy Oil
Soap. It has been used for 100
years to care for wood and other
surfaces in the home. Today, it
remains a popular, all-purpose
cleanser with a scent that says
“home.” It is also used (and recom-
mended) by Merry Maids, a lead-
ing home cleaning service.

Murphy’s is available in the
original formula, a spray for coun-
tertops, fixtures and furniture,
and a “squirt and mop” bottle
that’s great for quickly cleaning
wood floors.

To learn more, visit the Web
site at www.murphyoilsoap.com.

A naturally gentle, all-purpose
soap can be a great way to sim-
plify spring cleaning.

(NAPSA)—There are more
than a million species of insects.
Most are beneficial. Some bugs,
however, can damage your home
and impact your family’s health.

Consider these facts:
• Roaches can cause asthma or

allergies.
• Wood-destroying insects (ter-

mites and carpenter ants) cause
nearly $2.5 billion of structural
damage per year.

• F l e a  b i t e s  c a n  c a u s e
dermatitis.

• Ants can infest stored food.
• Most spiders are harmless,

but according to the Centers for
Disease Control and
Prevention, nearly
10,000 spider bites
are reported yearly.
About 20 percent

come from brown recluse spi-
ders—one of six poisonous spiders
in the U.S. A wound can grow to
10 inches in diameter and take
months to heal. 

The best way to control pests is
to prevent them from entering
your home. This is accomplished
by removing the elements pests
need to survive:

• Fix leaky plumbing and don’t
let water accumulate anywhere in
or around your home.

• Store food in sealed glass or
plastic containers.

• Keep the kitchen free of
cooking grease.

• Caulk cracks and crevices to
control pest access.

• Bathe pets reg-
ularly so they don’t
carry fleas and ticks
into your home.

For years, the
ingredients Durs-
ban® and diazinon
have been popular
chemicals for getting rid of
insects. Now Dursban® is no
longer available and diazinon is
being phased out—consumers are
looking for alternatives. 

“One effective chemical to con-
trol pests is cyfluthrin,” said
Bayer Advanced™ Field Develop-
ment Manager Bruce Steward,
Ph.D. “It’s highly effective against
a wide range of home pests.”

Bayer Advanced Home® Pest
Control contains cyfluthrin. It
kills ants, roaches, termites, fleas,
spiders and a broad range of other
insects for up to nine months
indoors. That’s longer than any
other do-it-yourself home pest
control product on the market.
Spray it into cracks and crevices,
and other places insects hide
indoors. Outdoors, just spray a
three to four foot-wide band along-
side the foundation of your home,
as well as around windows and
doors. Bayer Advanced Home®

Pest Control creates a barrier to
keep bugs out.

To learn more about caring for
your lawn, garden and home and
about discounts on products, visit
www.bayeradvanced.com or call 
1-877-BAYERAG.

How To Keep Insects From Bugging You

(NAPSA)—Books can help give
new and expectant parents some
in-depth—and often calming—
answers to a number of common
questions. For example, Kids
Health Guide For Parents: Preg-
nancy to Age 5 (Contemporary
Books, $19.95) is over 800 pages of
medically sound information par-
ents can use to better understand
and help their young children. The
book’s authors, Steven A. Dow-
shen, M.D. and Neil Izenberg,
M.D. are chief medical editor and
editor in chief, respectively, of the
popular KidsHealth.org Web site
and are board-certified pediatri-
cians. For more information, visit
www.KidsHealth.org.

A recent survey finds Ameri-
cans are turning to the familiar
tastes of comfort food to please
their palates during the colder
months. Survey results confirm
that seasonal factors and a
stressful environment increase
the likelihood that Americans
will consume comfort food. In
fact, seven out of 10 people sur-
veyed chose winter as the peak
season for comfort food. Further-

more, studies suggest that com-
fort food satisfies certain emo-
tional cravings and is a common
way to cope with stress. Foods
such as Mom’s meatloaf, a big
bowl of mashed potatoes, a bucket
of KFC fried chicken or a slice of
homemade apple pie are comfort
food because they give you a good
feeling, remind you of good times
in the past and may even remind
you of your mom’s cooking.

The Vision Council of America
at www.checkyearly.com.
Prevent Child Abuse America at
www.preventchildabuse.org.
Sylvan Learning Centers at
www.educate.com.
Orlando vacations at orlan
doinfo.com. 
ProSport Gel Action™ at www.
prosportgel.com.
Duck brand Perfect Release.
products at www.duckproducts.
com.  

Check Out
These Web Sites:

The word honeymoon may
have originated with an ancient
custom that said that a newly
married couple had to drink a
potion containing honey on each
of the first thirty days—a moon—
of their marriage.




