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(NAPSA)—A new survey shows
that while 84 percent of Ameri-
cans say they understand the dif-
ference between cleaning and dis-
infecting their homes, more people
feel it is very important to have
their home smell good than it is to
have it disinfected. 

A full 65 percent of those sur-
veyed in a telephone poll rank
having a fresh smelling home as
very important, while only 47 per-
cent say having a disinfected
home is very important. 

“It’s alarming how many people
underestimate the importance of
killing germs commonly found in
the home,” says Joseph Rubino,
director of Global Surface Care
Research & Development at Reckitt
Benckiser Inc. “While your home
may smell and feel clean, you need
to consider how germs like Rhi-
novirus, the leading cause of the
common cold, can linger for hours
on surfaces throughout your home.” 

More than half (58 percent) of
Americans surveyed were not
aware that the following could be
found in their homes right now:

• Streptococcus (Strep) ,  a  
bacteria that can cause throat
infection.

• Rhinovirus, the leading
cause of the common cold.

• Salmonella and E. coli, lead-
ing causes of food-borne illnesses.

• Rotavirus, the leading cause
of infectious diarrhea in children.

• Camplyobacter, bacteria that
can cause diarrhea, abdominal
pain, fever and vomiting.

The survey also found that one-
third (38 percent) of Americans
believe that vinegar will kill
germs in their homes. Almost one-
fifth (21 percent), believe that
baking soda will keep their homes
disinfected. Unfortunately, accord-
ing to Rubino, vinegar and baking
soda do not disinfect or kill germs.

Actually, when it comes to help-
ing protect you and your family
against the spread of germs, the

best defense is a good offense. Fol-
low these tips to keep your home
clean and fresh smelling while
helping to stop the spread of ill-
ness-causing germs. 

• Understand the importance
of disinfecting when cleaning, and
incorporate an easy-to-use disin-
fectant spray or sanitizing wipe
into your routine. While a kitchen
or bathroom may look clean and
germ-free, it may still be swarm-
ing with unseen bacteria and
viruses. 

• Wash your hands before, dur-
ing and after handling, cooking,
and serving food.

• If you have kids, you’ll want
to pay particular attention to dis-
infecting the bathroom in order to
kill germs such as Rotavirus, the
leading cause of infectious diar-
rhea in children.

• Take advantage of the fresh-
smelling scents now found in prod-
ucts that can also clean and disin-
fect. For example, the LYSOL®

Brand family of products offers a
range of appealing fragrances that
will fill rooms with fresh smells
while disinfecting and cleaning sur-
faces like sinks, countertops, floors,
toilet bowls, walls and tiles.

• Frequently wash bath mats
and shower curtains to help pre-
vent the growth and buildup of
mold and mildew. 

For more information on killing
germs and helping to prevent
their transmission, call 1-800-
99LYSOL.

Americans More Concerned 
About Odors Than Germs Taking Control Of Your Health

(NAPSA)—A recent study sug-
gests that certain types of advertis-
ing may be good for your health.
According to the study, conducted
by Prevention magazine with help
from the FDA, direct-to-consumer
advertising informs consumers
about both the benefits and risks of
advertised medicine.

“Although there is room for
improvement, giving consumers
information in a balanced way
should help them participate in
their own care and serve the pub-
lic health.”

According to Ed Slaughter,
director of market research at
Rodale, the parent company of
Prevention magazine, this type of
advertising informs Americans
about their treatment options and
may prompt discussions with doc-
tors about important issues.

“Oftentimes, these discussions
result in doctors giving general
health recommendations and not
necessarily a prescription medi-
cine,” said Slaughter.

Prevention magazine’s market
research division conducts national
surveys examining important pub-
lic health issues such as heart dis-
ease, osteoporosis and direct-to-
consumer advertising.

A Recent Survey Revealed That:

• 81 percent of Americans say direct-to-
consumer advertising informs them about 
new treatments for a condition they may 

be suffering from.
• 64 percent say DTC advertising helps 

them be more involved in deciding which 
medicine is right to take.

• 80 percent say DTC informs them about 
the benefits of the drug, while nearly 70 

percent say it informs them about the risks 
of the drug.

(NAPSA)—Increasingly, Ameri-
can families are staying at home
for vacation fun instead of putting
up with all of the hassles associ-
ated with traveling. This summer,
the trend is to stay—and play—at
home, but act like you’re on vaca-
tion. Eat out at local restaurants.
Visit local attractions. Set up a
mini-amusement park in your
own backyard. It’s a great way to
get your kids away from the TV
and computer and into healthy
outdoor fun.

Fortunately, backyard fun can
be easy with a little ingenuity and
a new line of summer toys aimed
at providing a fun, safe and
healthy way for friends and fami-
lies to interact, without breaking
the bank. Here are a few ideas to
consider:

• Separate the yard into “Wet
Play Areas” and “Dry Play Areas.”
It may be wise to have a “Quiet
Play Area” too, stocked with paper
and crayons, books, sidewalk
chalk and the like.

• Set up a table with chairs,
drinks, plastic cups and healthy
snacks—just don’t put it too close
to the “Wet Play Area.”

• Among the games in that
part of the yard can be a water
balloon toss, a moving lawn sprin-
kler and the Slip ‘N Slide Big
Splash. The 22-foot-long water
slide gets kids super-wet with the
addition of an automatic “splash-
and-dump” water tunnel that
releases a bucket of water when
the rider zooms through en route
to the splash chamber. Slip ‘N
Slide Asteroid Bowling comes with

four inflatable “asteroids.” Riders
can knock them down or slide
around these fun obstacles.

• In the “Dry Play Area,” you
can challenge the neighborhood
with the Wham-O Backyard Ob-
stacle Course. A fun way to en-
courage healthy competition
among kids, it comes with an
inflatable ball, a Frisbee Classic
disc, two hurdles, five flexible
tubes, five marker cones, a start
and finish line and a stopwatch to
time your friends. Create your
own fun obstacle course and let
the healthy competition begin just
outside your back door.

• Have a flying disc competi-
tion. The Pro Classic Frisbee,
Wham-O’s soaring disc, celebrates
45 years of high-flying fun. It’s
available in three new colors and
designs.

You can learn more by visiting
www.wham-o.com or calling 1-
888-942-6650.

To Stay—And Play—At Home

A vacation in your own back-
yard can be more fun with a little
advance planning.

(NAPSA)—It’s no secret that
exercise can work wonders for
your physique—but what about
your feet, which bear the brunt of
impact during a workout? Much of
what we do in the name of fitness
can detract from foot health.

Studies show that 75 percent of
Americans will experience foot
health problems at some point in
their lives. Yet most Americans
believe that foot pain is normal,
and do little to stop or prevent it.

The American Podiatric Med-
ical Association (APMA) estimates
that our feet carry us at least
75,000 miles by age 50, and yet a
recent survey shows that 70 per-
cent of Americans have never vis-
ited a podiatrist to ensure optimal
foot health. Foot care is especially
important for athletes, whose rig-
orous physical lifestyle can wreak
havoc on their feet.

“Americans engage in a variety
of sports and fitness activities
that, although beneficial to overall
health, accelerate wear and tear
on the feet and ankles,” explains
Dr. Robin Ross, association mem-
ber. “Fortunately, the foot and
ankle are well-designed to handle
this stress and support the body
for a lifetime, but certain condi-
tions, if undetected and untreated,
can seriously sideline even the
most fit individual. With proper
detection, intervention and care,
most problems can be lessened
and even prevented.”

How to get healthy feet without
sacrificing workouts? Follow these
guidelines to get your feet in shape:

• If the shoe fits: Ensuring
that shoes fit properly goes a long
way toward preventing many com-
mon foot problems.

• Combatting athlete’s foot:
Wash feet daily with soap and

water, and dry them completely—
using a hair dryer between toes if
a towel doesn’t fit. Change shoes
regularly and keep feet dry in
fresh cotton socks.

• Conquering odor: Rub
cornstarch or roll-on antiperspi-
rant directly on the soles of the
feet, and spray Lysol into shoes.

• Preventing blisters, corns
and calluses: Calluses grow
quickly on dry, dead skin, so be
sure to use lotion and a pumice
stone regularly. It’s also a good
idea to wear supportive shoes
with a wide toe box and low heel.

“Most Americans have their car
tires checked each year, so why
not their feet?” asks Dr. Ross.

A doctor of podiatric medicine
can address all of these condi-
tions, as well as make an impor-
tant contribution to an athlete’s
total health—and play a role in a
fitness program.

For a list of podiatrists in your
area, and for more foot health
information, visit the Web site at
www.apma.org or call 1-800-
FOOTCARE.

Getting Your Feet In Shape

Regular podiatric exams should
be part of any workout regimen.

(NAPSA)—Robert Urich, known
for his tough guy roles on Vega$
and Spenser: For Hire is fighting a
new bad guy these days—high cho-
lesterol, a condition that can lead
to heart disease, the number one
killer in the U.S.

470,000 men and women will die
from heart attacks this year, the
American Heart Association
reports. At risk: the 100 million
Americans who have high LDL or
“bad” cholesterol—including Urich,
who’s made some heart healthy
lifestyle changes. Urich uses Take
Control®, a cholesterol-lowering
spread clinically proven to signifi-
cantly lower LDL cholesterol; it
may reduce the risk of heart disease
when eaten twice a day with meals
as part of a diet low in saturated fat
and cholesterol. “By adding Take
Control spread to my diet I was able
to lower my bad cholesterol by 12
percent in only two weeks,” says
Urich. On average, Take Control
lowers LDL levels by 10 percent.

Urich consulted with nutrition-
ist Ruth Carey, R.D., L.D., who
offers additional cholesterol-low-
ering tips: Replace foods high in
saturated fat and cholesterol with
foods high in mono or polyunsatu-
rated fat (i.e., replace fatty meats
with skinless chicken breast); eat

a variety of fruits and vegetables;
eat two servings of omega 3 fatty
fish (i.e., salmon or tuna) per
week; eat at least three servings
of whole grains daily; consume
nuts, foods with soy protein and
oatmeal.

“This has been a tough fight,”
says Urich. “I ’m not worried,
though, because I’m conquering
this challenge and staying healthy
with diet and exercise—and I’ve
seen great results so far.” To learn
more about Take Control, and how
you can cook cholesterol-lowering
meals, as well as for information
about cholesterol and heart dis-
ease, visit www.takecontrol.com.

Lower Cholesterol: Robert Urich Tells How

Robert Urich: now fighting
cholesterol.

The American Society for Der-
matologic Surgery at www.about
skinsurgery.com.
The Caring for Every Child’s
Mental Health Campaign at
www.mentalhealth.org/child. 
DuPont Corian at www.corian.
com. 
The Centers for Medicare &
Medicaid Services at www.cms.
hhs.gov/hipaa1.
Priority Club Rewards at
www.priorityclub.com.
SkinCeuticals at www.skinceu
ticals.com.
Amanda ’s Angel Alliance at
www.amandadunbar.com.
The National Association of
Enrolled Agents at www.naea.
org.
World Vision gift catalog at
www.worldvisiongifts.org.
American Bible Society at
www.americanbible.org. 

Check Out
These Web Sites:

The corn in corned beef dates
back to a time when “corns” or
kernels of coarse salt were used
to cure beef. No corn was actu-
ally involved in the process.




