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(NAPSA)—People today have
less time for everything—includ-
ing house cleaning. When they do
clean, however, they don’t want to
use harsh chemicals, according to
a recent survey. For example, the
majority of respondents, 69 per-
cent, prefer natural cleaning prod-
ucts for laundry, as long as the
products are effective at removing
stains and odors.

Cleaning products that are
effective but will not harm the
skin, children or pets are growing
in popularity, but the time avail-
able for cleaning—about half the
time spent in the 1960s—is still
limited. According to the survey,
more than a quarter of respon-
dents say they are too busy with
other activities and chores to focus
on cleaning the home. Thus, house-
cleaning often gets pushed aside.

For an orderly and clean home
this spring, Orange Glo Interna-
tional offers these quick and easy,
healthy tips for cleaning the home
that can be accomplished in less
than two hours:

1. The Bedroom: 30 minutes
Use old socks as mitts for dust-

ing difficult woodwork, and wash
small treasures with soapy water
instead of dusting, to keep them
dust-free longer. After years of use
and annual spring cleaning, bed
linens can become dingy and
worn. When washing bed linens,
add a scoop of OxiClean Multi-
Purpose Stain Remover to the
load to boost your detergent ’s
washing power, remove nasty
stains and brighten whites and
colors, without damaging the fab-
ric. Also, remember to wash the
comforter and curtains at least
twice a year to get rid of dust
mites and to remove odors.

2. The Kitchen: 30 minutes
Water spots on stainless sinks

can be removed with rubbing alco-

hol. Vacuum the front of the coils
on the refrigerator to get rid of dust
and dirt, and replace the box of
baking soda inside if older than one
month. For countertops with set-in,
greasy messes, use an orange oil-
based all-purpose cleaner and let
sit for a few minutes to lighten the
cleaning job. Orange Clean Tough-
Acting Degreaser is a good option.

3. The Bathroom: 45 minutes
First, organize your toiletries

and other items, and if near-
empty tubes and bottles clutter
the cabinets and drawers—toss
them. Once your belongings are
neat and orderly, tackle the tub
and sink. Ugly hard-water stains,
soap scum and mineral deposits
build up quickly, so spring clean-
ing is an ideal time to polish them
up. A quick, effective product such
as Kaboom Porcelain, Tile &
Grout Restorer will work in-
stantly to remove the buildup,
without allergy-causing fumes. Be
sure to rinse with water after use.

To learn more about powerful,
healthy cleaning products, or to
find more quick cleaning tips, visit
www.greatcleaners.com or call
toll-free 800-781-7529.

Spring Cleaning That Doesn’t Put A Cloud In Your Mood

Organization and good, safe
cleansers are key to keeping the
home in tiptop shape.

(NAPSA)—Canadian pairs fig-
ure skaters Jamie Salé and David
Pelletier won the hearts of fans at
the 2002 Winter Olympic Games,
and their gold-medal smiles won’t
be fading anytime soon.

Sale and Pelletier have entered
a major marketing partnership
with Crest Whitestrips and will be
promoting the product over the
next year in the U.S. and Canada.

“We are thrilled to be partner-
ing with Crest Whitestrips,” says
Salé. “One of the reasons we
selected them as our first relation-
ship after the games was because
we saw such a perfect fit.”

The pair will also serve as
ambassadors to the Crest Healthy
Smiles 2010 initiative, a 10-year
effort with the Boys & Girls Clubs
of America, aimed at improving
the state of oral health among
inner-city children.

“We grew up with Crest—it’s a
caring brand and we are excited
about the prospect of helping to
make smiles whiter and brighter,
in addition to helping improve oral
health in inner cities with its
Healthy Smiles 2010 program,”
Pelletier says. “We feel it’s impor-
tant to give back to the community
that’s been so supportive of us.”

“We’re really excited about part-
nering with Jamie and David,”
says Ayman Ismail, Global Market-
ing Director for Crest Whitestrips
and New Business Development.
“They are exactly the right pair to
demonstrate the energy, surprise

and delight seen on the ice in Salt
Lake City, and bring it to life for
U.S. and Canadian consumers.  

Crest Whitestrips recently
launched in Canada, following a
blockbuster introduction in the
U.S. Now Crest and the skaters
are exploring the possibility of a
45-city skating tour in the U.S.
and Canada that would kick off
later this year.

Crest Whitestrips is an innova-
tive tooth whitening system that
provides noticeably whiter teeth in
just 14 days. Available in drug-
stores and other outlets, at around
$40 per box, it’s never been easier
to flash a white, Olympic medal-
worthy smile. To learn more, visit
www.whitestrips.com.

Figure-Skating Sweethearts Strike White Gold

Olympic gold medalists Jamie
Salé and David Pelletier have
more than one reason to smile.

(NAPSA)—When it comes to
diabetes ,  heart  d isease  and
stroke, the statistics that link
them are alarming. 

Heart disease strikes people
with diabetes more than twice as
often as it strikes people without
diabetes. It hits them earlier in
life and it hits them harder. In
fact, as many as 65 percent of
people with diabetes die from
heart disease and stroke. 

Perhaps the most frightening
issue is the lack of awareness
about the link between diabetes
and heart disease. And there are
things that can help.

T h e  A m e r i c a n  D i a b e t e s
Association and the American
College of Cardiology are leading
an effort to help educate people on
this critically important topic. Make
the Link! is a three-year initiative
focused on reducing deaths associ-
ated with diabetes, heart disease
and stroke. The initiative will
encourage people with diabetes and
their healthcare providers to work
together to manage diabetes more
comprehensively, to reduce risk fac-
tors that could lead to heart dis-
ease and stroke, and to remind peo-
ple that diabetes management goes
beyond controlling just blood sugar.

One way for people with dia-
betes to reduce their risk for
heart disease and stroke is to
know their diabetes ABCs. A is
for A1C, short for the hemoglobin
A1C test, which measures blood
glucose over the past 3 months, B
is for blood pressure, and C is for
cholesterol. Target ranges are:

•A1C less than 7 percent. 
•Blood Pressure less than

130/80 mmHg. 
•Cholesterol-LDL (“bad”) less

than 100 mg/dl. 
But there are many ways to

help break this link. Even small
changes can lower the risks. Here
are some suggestions:

•Keep blood glucose, cholesterol,
and blood pressure numbers as close
to normal as possible.

•Get help to quit smoking.
•Be active most days.
•Eat low-fat meals that are

high in fruits and vegetables, and
whole grain foods.

•Ask a healthcare provider
about taking aspirin and other
medications that can help reduce

the chances of having a heart
attack or stroke.

•Work closely with a health-
care provider to determine the
best approach for treating dia-
betes and reducing the risk for
heart disease and stroke.

Many tools are available to
help you make and break the
link...it could save your life. To
find out more information, log
onto www.diabetes.org/makethe
link or call 1-800-DIABETES (1-
800-342-2383).

The American Diabetes Associ-
ation is the nation ’s leading 
voluntary health organization
supporting diabetes research,
information and advocacy for the
16 million Americans with the
disease. Founded in 1940, the
ADA has offices in every region of
the country, providing services to
hundreds of communities. The
mission of the American Diabetes
Association is to prevent and cure
diabetes and to improve the lives
of all people affected by diabetes. 

The American College of Cardi-
ology, a 27,000-member nonprofit,
professional medical society and
teaching institution, is dedicated to
fostering optimal cardiovascular
care and disease prevention
through professional education,
promotion of research, leadership
in the development of standards
and guidelines, and the formula-
tion of healthcare policy.

The Make the Link! Initiative is
made possible by generous support
from the following corporate part-
ners: AstraZeneca LP, Bayer Cor-
poration, Bristol-Myers Squibb
Company, Eli Lilly and Company,
GlaxoSmithKline, Merck & Co., Inc.
and Merck/Schering-Plough Pharma-
ceuticals, Monarch Pharmaceuticals
and Wyeth-Ayerst Laboratories,
Novartis Pharmaceuticals Corpo-
ration, and Pfizer Inc. 

Making the Link between Diabetes and Heart Disease

People with diabetes should
pay particular attention to their
heart-health.

(NAPSA)—In October, the
Church World Service undertook
a $6.3 million program of provid-
ing emergency food and shelter for
17,000 Afghan families—119,000
people—in central and northern
Afghanistan and in Pakistan
where at least two million are
refugees. To learn more about
CSW work, call 1-800-297-1516 or
visit www.churchworldservice.org.

Looking for a less expensive
Internet connection may save you
money. Some people save a bundle
switching to a service such as
Kmart ’s BlueLight Unlimited
Internet Service, which has been
described as the lowest-cost
unlimited service in the country.
In many cases this type of service
can also mean more local access
numbers and fewer busy signals.
Call toll-free 1-866-24-KMART or
visit www.blue light.com for more
information.

Careful management is the
best way to keep your credit in
good standing—and this in turn
can produce a variety of benefits,
such as lower interest rates on
loans. Smart consumers are the
ones who learn more about man-
aging their money, who establish
and build a good credit history,
and avoid hidden traps that can
easily pull a person into a deep
hole of debt. More knowledge
about your financial reputation
also leads to improved financial
health—and that’s worth a lot.
For tips on how to improve your
credit profile or to obtain your
credit report and score, visit the
TransUnion Web site at:
www.transunion.com or call 1-
800-888-4213.

(NAPSA)—The term IPO usu-
ally refers to an Initial Public
Offering—the process by which a
company issues stock for the first
time. The new kind of IPO refers
to an Initial Player Offering—the
debut of trading cards of profes-
sional athletes that can be traded
via a Web site. Unlike other
cards that are sold in packs, the
cards called etopps are sold indi-
vidually. To learn more, visit the
Web site at www.etopps.com.

Answering consumers’ call for
the latest telecommunication
products and services has become
quite a competitive business—
giving customers more ways to
stay in touch than ever. One com-
pany that offers consumers spe-
cial assistance is Verizon. When a
prospective customer calls, he or
she gets what the company refers
to as “consultative selling.” The
responding representative will
ask various questions about the
household, including family size,
work-at-home practices, family
and individual interests and con-
cerns in general, current technol-

ogy use and so on. You can regis-
ter, shop, and buy online at
www.verizon.com. 

According to Diversified Invest-
ment Advisors, by increasing the
amount American workers have
available to save as well as the
amount they can save through
employer-sponsored retirement
plans and IRAs, the Economic
Savings Growth and Tax Relief
Reconciliation Act of 2001 lets
them take full advantage of
investment opportunities today
that make saving for retirement
easier. Information about retire-
ment saving is available by visit-
ing www.divinvest.com. 

The monkey wrench gets its
name from its inventor, Charles
Moncke.

Elizabeth Bragg received the
first engineering degree awarded
to an American woman in 1876.




