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France And Italy By Rail
(NAPSA)—A new, bargain-

priced rail pass for Europe’s two
most popular tourist countries—
France and Italy—is available for
the first time exclusively from
Rail Europe.

Go anywhere between Paris and
Rome for an extremely affordable
price and take in the great art-
works of Monet and Michelangelo,
DaVinci and Daumier. Cities like
Paris, Avignon and Nice in France
and Rome, Venice and Florence in
Italy are within convenient travel
range since your scope of travel in
both countries is unlimited.

The new combo France ’n Italy
Pass is good for four days of rail
travel anytime during a two-
month period. It is priced at $279
1st class, $239 2nd class. Up to six
additional rail days can be added
at $28 and $25 per day.

When two or more travel
together, a Saverpass version
costs $239 1st class and $209 2nd
class, and a 2nd class Youthpass
(under 26 years) is also available.
You can travel anytime—consecu-
tively or a few days in between.
Children from four to eleven pay
half the adult fare (under four is
free).

For booking the France ’n Italy
Pass contact your travel agent or
Rail Europe at 1-888-382-7245,
online at www.raileurope.com.

(NAPSA)—According to research
by Yankelovich, Americans are look-
ing for a more connected lifestyle—
they want to be part of something
bigger than themselves.

Many apartment dwellers are
accomplishing this by seeking the
comfort of their neighbors, gather-
ing in once-empty clubhouses for
organized social activities, rang-
ing from wine tastings to doggie
birthday parties, and promoting
goodwill within their communities
by volunteering time, effort and
talent to raise money for worth-
while causes.

In order to further build a
sense of community and enhance
the quality of life for residents, a
number of apartment managers
are approaching their work with a
new perspective. 

For example, Chris Stacy, man-
ager of Brookside apartments in
Tustin, California, believes it is
her job to do more than rent
apartments. In addition to her
daily duties of marketing apart-
ments and tracking maintenance
requests, she has a giant calendar
filled with activities for the 1,200
people who call Brookside home.
These activities range from arts
and craft sessions for parents and
children to back-to-school events
and ice cream socials. 

For Stacy and the hundreds of
managers at AIMCO apartment
communities across the country,
it’s about responding to the needs
of residents who want to feel like
they are connected to each other
and their communities. 

At several properties in Mary-
land, community bonding is an
opportunity to help those neigh-
bors who need a hand. Employees
across the region band together
every year at their summer picnic

to raise funds for the company’s
Share and Care Program. Over
the past nine years they have dis-
tributed items such as coats, toys
and food gift certificates to more
than 1,000 families in need.

At Elm Creek Apartments in
Chicago, residents donated furni-
ture and clothing for a community-
wide yard sale which raised $500
for the victims of September 11.

In addition to planning commu-
nity activities, many apartment
managers, like Jan Winters at Elm
Creek Apartments, are doing spe-
cial things for residents, to remind
them that they are an integral part
of a caring community, such as
tying birthday balloons to a resi-
dent ’s door or sending them
anniversary cards. 

“Apartment residents haven’t
always gotten the credit they
deserve as full participants in their
communities,” said Winters. “As
apartment community managers
we take pride, and have lots of fun,
in dispelling that misperception.”

To learn more, visit the Web
site at www.aimco.com.

Apartment Managers, Residents Putting Community First

Residents and managers are
working to turn their apartment
buildings into communities.

by Kathy Peel, 
Family Management Expert 

and Author
(NAPSA)—Running a house-

hold means there is always some-
thing to do. The trick is figuring
out the most efficient way to
tackle the have to’s—like cleaning
and managing household busi-
ness—so there’s more time for the
want to’s —like having fun as a
family or reading a book. 

One thing I do is look for easy-
to-use cleaning products that
reduce the steps to achieve the
result. For example, research
shows that on everyone’s worst
chore list, mopping is more
dreaded than cleaning the bath-
room. A mop with built-in cleaner,
such as Clorox ReadyMop™ can
help. No need for a bucket or for
rinsing, and floors are clean and
dry in half the time. You can han-
dle other tasks more efficiently if
you put yourself in a “clean state
of mind.” Here are three simple
strategies to help you get started.

Work Smarter, Not Harder
• Think gravity. Clean from

top to bottom; ceilings first, then
walls and countertops, floors last. 

• Keep an all-in-one mop like
ReadyMop™ on hand to clean up
spills when they happen—it’s eas-
iest when the spills are fresh. 

• Next time you take out the
garbage, store a few extra trash
bags under the bag in use. When
it’s full, another is standing by. 

• Develop a repertoire of easy
meals and keep the ingredients on
hand. Whenever possible, cook a
double portion of dinner for the
freezer. 

• Fill your sink with warm
water and dish soap while cook-
ing. Soak pots, pans, and utensils
while you ’re eating for easier
clean-up later.
Create Family SOPs (standard

operating procedures)
• Have a specific place where

jackets, hats, backpacks, and
briefcases should be put. 

• Keep a lost-and-found basket
in the front closet. Family mem-
bers can stash things they find

lying around the house. Everyone
knows this is the first place to
look when something is lost.

• Create one place—such as a
hook by the back door or a basket
on the kitchen counter—where
you always keep car keys.  

• Schedule routine toy pick-up
times for kids—before lunch,
before dinner, and a half hour
before bed.

• Agree to a house rule: Every-
one puts his or her dishes in the
dishwasher.

Practice Double-Timing
• Never walk through the

house empty-handed. Pick up
something and put it away if it
belongs in the direction you’re
going. 

• Make TV time count. Assem-
ble a basket filled with little
chores—buttons to be sewn on,
short notes to be written—to
accomplish while watching your
favorite shows. Family members
can fold clothes, brush the pet, or
polish shoes.

• When you’re on hold on the
phone, clean out your purse, dust
the closest piece of furniture, or
purge your coupon file of expired
offers. 

• Make a grocery list while
cooking dinner. You ’re in the
kitchen anyway so it ’s easy to
check on staples. 

• Use disposable disinfecting
wipes to clean and kill germs on
appliances, countertops, and 
cabinets. 

You can’t make housework go
away, but you can make it easier. 

A Clean State of Mind Helps Manage Household Tasks

(NAPSA)—It pays to plan well
and do research when you re-
model or refurbish your home.
The time and money you spend
should go into quality changes
that reflect durability and design.
This means that the construction
be precise and sound and the
appliances and fixtures be made
to last. With these goals in sight,
you can rest assured your home
will be comfortable, easy to main-
tain, and more valuable when you
sell it. 

One way to know that your
new bathroom and kitchen fix-
tures are the best is to install ones
that are powder coated. This inno-
vative finishing process is tough
against corrosion and is applied
by the manufacturer to many
metal, ceramic and wood products.
Choosing powder coated hardware
and appliances for your kitchen
and bath will protect against chip-
ping, scratching and moisture
deterioration. 

Everything in the kitchen and
bath is exposed to hard wear and
tear. Many homeowners are hap-
pily discovering that better
hardware, fixture and appliance
manufacturers rely on powder
coating to give them an edge.
Since the finish comes in a rain-
bow of colors, designers will cele-
brate not having to abandon

style for function. 
So whether renovators are

looking for new windows, faucets,
shower door, convection oven, ceil-
ing fan or a/c vents, powder coat-
ing should be on their list of
essential product characteris-
tics...especially if they want the
changes they make to stay eye-
catching for years.

For more information about
renovating and redecorating with
powder coated products, down-
load the Consumer Buying Guide
for Home and Garden from
www.powdercoating.org.

Getting Stylish Results Without Taking a Bath

Bathroom fixtures with a pow-
der coated finish look beautiful
and last a long time.
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(NAPSA)—A new screening
tool may help people detect the
early signs of Alzheimer ’s dis-
ease—over the phone.

Alzheimer’s is a progressive and
degenerative disease of the brain
and the most common form of
dementia. In fact, almost four mil-
lion Americans have Alzheimer ’s
disease.

Early detection of Alzheimer ’s
stands out as the most critical
issue. A new tool called the Min-
nesota Cognitive Acuity Screen
(MCAS) provides a much-needed
bridge between expensive medical
evaluations and the so-called
“watchful waiting” option. Indi-
viduals can be screened for the
disease from the privacy of their
home, via a telephone interview.

The MCAS is conducted over
the telephone by a registered
nurse, trained to screen for cogni-
tive problems. Designed and vali-
dated by a team of scientists over
a two-year period, the MCAS has

been proven to identify mild and
moderate dementia over 98 per-
cent of the time. Participants are
advised to discuss the results with
their physician.

“The MCAS is an excellent first
course of action when loved ones
experience memory problems,” says
Dean Knudson, M.D., geriatric psy-
chiatrist and medical director at
Nation ’s CareLink. Knudson
helped develop the screening tool in
an attempt to alleviate or identify
concerns held by individuals and
their loved ones. 

According to Knudson, there is
no reason to delay diagnosis and
treatment. “Early detection of
Alzheimer ’s and dementia means
greater opportunity to assess med-
ication, long-term care options and
other choices,” he says.

For more information about the
Minnesota Cognitive Acuity Screen,
contact the MCAS Center at 866-
884-6100 or visit www.cognitive
screening.com.

Telephone Call May Detect Alzheimer’s

The average worker bee pro-
duces one and a half teaspoons
of honey in a lifetime.

***
The way to love anything is to
realize that it may be lost.

—G.K. Chesterton
***

***
Discovery consists of seeing
what everybody has seen and
thinking what nobody has
thought.

—Albert Szent-Györgyi
von Nagyrapolt

***


