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by Joan B. Rose, Ph.D.
(NAPSA)—There are many

products available for ridding
homes of dirt and germs. How-
ever, it is often difficult to decide
which products are right for the
job. All cleaning agents are not
the same and improper use of
these products could result in
unsanitary conditions or illness.

Following is a list of the differ-
ent categories of consumer products
commonly found under the kitchen
sink. Each product is composed of
different compounds, and offers dif-
ferent degrees of cleanliness and
safety to the household. These
products are not heavily regulated.

• Soaps—Cleansing agents that
remove dirt and grime. Generally,
their purpose is to remove rather
than to kill microorganisms.

• Detergents—Cleansing sub-
stances that act similarly to soap
but are made from chemical com-
pounds rather than fats and lye.

• Cleansers—A generic term
describing detergents, powders or
other chemical agents that remove
dirt, grease or stains.

Antimicrobial agents are sub-
stances or solutions that destroy
or suppress the growth of harmful
bacteria, viruses or fungi on
objects and surfaces. Classifica-
tion of antimicrobials, based on
their chemical properties, re-
quired testing and subsequent
labeling, is regulated by the U.S.
Environmental Protection Agency,
under the Federal Insecticide,
Fungicide and Rodenticide Act
(FIFRA). Antimicrobial products
are the most powerful cleaning
products available. Examples are:

• Disinfectants—Chemical-
based products, such as chlorine
bleach, which destroy bacteria,
viruses and other microorganisms.
General disinfectants are used in
numerous cleaning products, swim-
ming pools and water purifiers.

• Sanitizers—Products that

reduce the number of living
microorganisms by significant
numbers, but do not destroy or
eliminate all of them.

• Sterilizers—Often called spo-
ricides, these products destroy all
forms of microbial life. Steriliza-
tion is performed in the hospital
with pressurized steam, liquid or
gaseous chemicals, or dry heat.

To minimize risk of illness and
promote a clean household, read
the labels of all cleaning products
before use and decide which situa-
tions require which products. For
more information, visit the follow-
ing online resources:

U.S. Centers for Disease Control
and Prevention, National Center
for Infectious Diseases: www.
cdc.gov/ncidod/op/cleaning.htm.

U.S. Environmental Protection
Agency, Office of Pesticide Pro-
grams: www.epa.gov/pesticides/
citizens/antimic.htm.

Water Quality & Health Coun-
cil, Food and Surfaces: www.water
andhealth.org/food_surface/index.
html.

• Dr. Rose is chair of the Water
Quality & Health Council and a
microbiologist at the College of
Marine Science, University of
South Florida in St. Petersburg.

Degrees Of Clean: Consumer Cleaning Products Defined

When it comes to cleaning, it’s
important to have the right prod-
uct for the job.

Maintaining Independence
(NAPSA)—As America’s senior

population continues to increase,
the old adage, “There’s no place
like home” has taken on an espe-
cially important meaning. 

Many of today’s seniors are liv-
ing at home—rather than a retire-
ment community or nursing
home—for longer than ever before.
Doctors attribute the trend to
advances in healthcare and health-
ier lifestyles.

Unfortunately, as many of
these seniors grow older, they can
become plagued by feelings of
loneliness and frustration, caused
by an increasing inability to per-
form daily tasks that let them
remain independent. In fact, as
many as one quarter, or eight mil-
lion, American seniors have some
form of disability for which they
require assistance.

As a result,  many turn to
in-home care companies. Interim®

HomeStyleSM Services, for exam-
ple, provides as much or as little
in-home care for a senior as he or
she may need. 

The caregivers work with indi-
vidual clients to develop profes-
sional, customized care plans
geared towards helping them main-
tain their health and independence.
In addition to helping seniors,
the companies can provide relief
for the estimated 12 million
Americans who spend all or part
of their days taking care of senior
loved ones.

For more information visit
www.interimhomestyleservices.com.

Today’s seniors live longer,
healthier lives than ever before.

(NAPSA)—In their quest for a
stress-free lifestyle, Americans are
increasingly demanding more for
their homes—everything from
environmentally safe paints to
temperature-controlled plumbing
devices to upholstery fabric pro-
tection that can sustain whatever
an active family can dish out.

People spend hours deciding
about the look, price, and feel of
upholstery fabric. Many times,
they don’t even think about fabric
protection as an option, yet it is
one that can affect the wear and
tear of furniture for years.

Some consumers opt for protec-
tive slipcovers. Others choose a top-
ical protection that is applied to the
fabric. However, many are embrac-
ing an entirely new approach used
by the world’s leading hotels: Cryp-
ton®, a highly engineered textile
with protection that essentially
comes from the inside out. 

Your choice will depend on
what you want the protection to
do. Selecting fabric that employs
this new technology can extend
the life of your furniture by com-
bining breathability, stain resis-
tance, water repellency, antibacte-
rial and light resistant properties.

“There is a direct correlation
between the type of protection used
and fabric wear and tear,” explains
Andy Pacuk, Senior Vice President,
Product Development, at Robert
Allen, one of the nation’s leading
designers and distributors of resi-
dential fabrics. “Fabric perfor-
mance should be as important as
design, especially for living rooms
and other high use areas of the
home.”

Robert Allen recently intro-
duced three new collections of fab-
ric incorporating Crypton, which
encapsulates every fiber and pro-
vides the highest level of perfor-
mance available today.

What consumers want
Robert Allen saw the need for a

comprehensive collection of high
performance, hardwearing fabrics
for the home, without sacrificing
luxurious feel or compromising
style. “We developed decorative
stripes, geometric and floral

patterns, and organized them into
the neutral, light and dark
palettes that consumers prefer.
These fabrics provide the best
overall protection for family life,”
said Mr. Pacuk.

Research by Furniture/Today,
a furniture industry publication,
indicated that half of the con-
sumers surveyed said they
shopped for upholstery that hides
stains and doesn’t quickly show
signs of wear. More than a third
said they were looking for fabric
that could be easily cleaned.

Here are some important ques-
tions to keep in mind when buying
upholstery fabric:

• What are my choices for fab-
ric performance?

• Who designs the fabric?
What is the brand name?

• Does the protection/perfor-
mance of the fabric extend the life
of the furniture?

• Does the protection sacrifice
luxurious feel or compromise style?

So when a salesperson writes
up a sales receipt and tells you
that the fabric price includes per-
formance features, ask questions
and choose what’s engineered into
the fabric as carefully as the color
and pattern you see.

For more information, tips and
creative fabric ideas, call 1-800-
240-8189 or visit the Web site at
www.robertallendesign.com.

Stress-Free Lifestyles Top Decorating Decisions 

High-tech upholstery can be
used to help extend the life of a
piece of furniture.

(NAPSA)—Increasingly, home
is where the fun is. Staying in can
be just as enjoyable—and a lot
more affordable—than going out,
a growing number of Americans
are discovering. One reason may
be new home entertainment tech-
nology that lets you create great
CDs, home videos and digital
photo albums right on your per-
sonal computer.

Three new products from Sony
turn PCs into easy-to-use editing
devices for preserving analog
music recordings, making digital
home videos or digital photo
albums that you can share with
friends.

• Transfer audio from various
sources to a PC and clean up
pops, hissing and other unwanted
noise with Sony ’s EZ Audio™

Transfer & Restoration Kit. The
easy-to-navigate software lets you
edit and customize music or voice
recordings before transferring
them to a recordable CD (CD-R)
Audio disc.

• The EZ Editor Digital 8
Home Editing Kit is a complete
solution for PC-based editing of
Digital 8 camcorder tapes. You can
transform home movies by cutting
out the “boring” parts, adding
music, titles and transition
effects, even voice-over narration.
The “solution-in-a-box” includes
everything you need to bring
these features to the typical Win-
dows system-based PC. Once you

have the video on your PC you can
send it via e-mail, post it on a Web
site, record finished movies back
onto a provided D8 tape or even
copy it onto a VHS tape for view-
ing on your TV. 

• You can create a “virtual”
photo album that can be easily
burned to a CD and sent to loved
ones with The EZ Memories™

Photo Editing Kit. It’s handy for
preserving digital image memo-
ries of all kinds—such as scanning
treasured family photographs or
your child’s school artwork—or
simply downloading from a digital
camera. By adding music, family
and friends can both watch and
listen as they “flip” through the
pages.

To learn more, go to www.
MediabySony.com or call 1-800-
222-SONY.

Make Music, Home Movies And Pictures On Your PC

Send favorite photos and
home movies to family and
friends nationwide. New com-
puter tools make it easy.

(NAPSA)—Researchers have
uncovered a number of intriguing
trends this holiday season.

For one thing, more Americans
than ever are expected to do their
holiday shopping online this year.

• New studies suggest online
retail spending in North America
from October to December will
increase 30 percent over last year
to $11.86 billion.

• People who may not be trav-
eling as much this holiday season
are likely to turn to the ease of
online shopping.

Secondly, shoppers are increas-
ingly looking for help in identify-
ing reputable businesses online.

Specific resources to look for on
retailers’ Web sites include: 

1. A physical address; a return
policy; and information on product
availability, and shipping time-
frame;

2. A privacy policy that reveals
whether personal information will
be collected from you and how it
will be used; 

3. A third party symbol, such
as the BBBOnLine Reliability and
Privacy seal, that indicates the
company adheres to strict guide-
lines assuring sound business and
privacy protection practices.

The non-profit Better Business
Bureau brings 90 years of experience

to the Internet marketplace.
Always check with the BBB

before making a purchasing deci-
sion. Or visit the BBBOnLine Safe
Shopping Portal at www.bbb
online.org for a searchable data-
base of thousands of Internet
retailers that have met BBB
OnLine standards.

Many A Mouse Will Be Stirring This Season

As more Americans shop on-
line, they seek sites featuring the
guarantees of trusted groups.

Waverly wallpaper at www.
waverly.com and www.village
home.com.
Kendall Motor Oil at www.
kendallmotoroil.com.
Evenflo Easy Comfort Plus™

Stroller at www.evenflo.com.
Butterball Turkey Talk-Line™ at
www.butterball.com.
Partners Against Pain at www.
partnersagainstpain.com.
The Crohn’s & Colitis Founda-
tion of America at www.ccfa.org.
Simonton Windows at www.
simonton.com.
Civil War Minutes at www.Civil
WarMinutes.com.
The Iams Company at www.
iams.com.

Check Out
These Web Sites:

Christmas trees remove dust
and pollen from the air.


