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(NAPSA)—No matter what
kind of heating, ventilation and
air-conditioning (HVAC) system a
home uses, homeowners can save
money and increase comfort by
selecting the right equipment
with up-to-date technology.

Heating and air-conditioning
systems use more energy and
drain more energy dollars than
any other system in a home. Typi-
cally, 44 percent of the average
utility bill goes for heating and
cooling. 

Heat pumps provide the most
efficient form of electric heating in
moderate climates. In cooler
months, they extract heat from
outdoor air, pumping it indoors
and circulating it throughout the
house. In warmer months, the
process is reversed and the unit
takes heat from inside the house
and pumps it outdoors. 

The basic components of a heat
pump are:

• An outdoor heat pump unit;
• A matching indoor air han-

dler or gas (natural or propane) or
oil furnace with coil;

• Ductwork that transfers the
heated or cooled air throughout
the home.

A standard heat pump can cut
energy bills dramatically, winter
or summer. Even greater savings
can be realized with high-effi-
ciency heat pumps, such as the
York Affinity 8T or 3S Series units
that offer exclusive, hot heat
pump technology. 

Hot heat pump technology pro-
duces discharge temperatures, on
average, 10 degrees warmer than
that of standard heat pumps. The
result is greater comfort, less
dependence on supplemental
heating and lower energy costs.

Hot heat pump technology can
also keep a home in the comfort
zone consistently and efficiently,
with better circulation and fewer
hot or cold spots. The innovative
compressor and control technolo-
gies combine to eliminate initial
cold drafts when the system
starts.

When matched with the appro-
priate Affinity furnace or air han-
dler, heat pumps with hot heat
pump technology become part of a
total home comfort system that
improves the quality and comfort of
indoor air and doubles the efficiency
of older, standard heat pumps. 

Available with Seasonal Ener-
gy Efficiency Ratio (SEER) ratings
of 13 through 18 (for cooling effi-
ciency), and Heating Seasonal
Performance Factor (HSPF) rat-
ings of 8.6 to 9.4 (for heating effi-
ciency), such heat pumps can help
homeowners cut utility bills dra-
matically all year long.

For more information, visit
www.yorkupg.com/affinity or call
(800) 910-YORK.

An Idea Homeowners Can Warm Up To

The latest technology in heat
pumps offers greater comfort
and can help homeowners cut
utility bills all year long.

(NAPSA)—Whether you’re col-
lege bound or already in school,
experts say it’s important to study
up on ways to avoid debt.

According to reports in USA
Today, the average college senior
graduated with $19,000 in debt in
2006. 

“Students can help ensure col-
lege access and affordability with
the best academic preparation
possible, extensive research of
financial aid resources, saving for
college as much as possible and as
early as possible, and smart use of
state and federal student aid pro-
grams,” says Joe Belew, president
of the Consumer Bankers Associa-
tion (CBA). He offers these tips:

1. Make The Grade—Success-
ful academic preparation for col-
lege is one way to control college
costs. That’s because students with
strong academic records who have
fully met the prerequisites for col-
lege admission will be rewarded
with wider options on where to go
to college. In addition, students
can avoid the cost of remedial
coursework and many can also
earn advanced placement credits
while in high school. Most impor-
tantly, well-prepared students
graduate on time.

2. Know Your Options—Stu-
dents and their families should
educate themselves about the stu-
dent aid programs offered by their
states, their institutions and the
federal government. These pro-
grams include savings programs,
grants, scholarships, work-study
opportunities and, of course, stu-
dent loans. 

3. Dig Deeper—Students
should talk to the financial aid
administrator at the school they

are attending or hope to attend and
supplement this research with the
plentiful resources available on the
Web. A good site to visit is
www.CollegeBoundAid.com. Many
banks have sections on their Web
sites that provide Internet-savvy
students with loan calculators and
financial planning advice, as well
as information on the many prod-
ucts available to help finance
higher education.

Belew also advises students to
shop wisely in looking at student
loan options and only to consider
a student loan if it is needed
after using scholarships and sim-
ilar resources. In particular, CBA
urges students to exhaust their
eligibility for federal student
loans before considering a private
student loan.

Controlling College Debt

Shopping wisely for a student
loan is just one of a number of
smart ways to keep college debt
to a minimum.

(NAPSA)—When shopping for
a mortgage to buy a home or refi-
nance an existing loan, you may
see or hear ads with offers of low
rates or payments.

While some of the offers can
seem tempting, some are terribly
flawed: They don’t disclose the
true terms of the deal as the law
requires. 

The Federal Trade Commis-
sion, the nation’s consumer pro-
tection agency, wants you to know
the buzzwords that should trigger
follow-up questions, as well as
information to insist on.

What the Ads Say
A Low “Fixed” Rate: Ads that

tout a “fixed” rate may not tell you
how long it will be “fixed.” The
rate may be fixed for an introduc-
tory period only, and that can be
as short as 30 days.

Very Low Rates: Are the ads
talking about a “payment” rate or
the interest rate? The interest
rate is the rate used to calculate
the amount of interest you will
owe the lender each month. The
payment rate is the rate used to
calculate the amount of the pay-
ment you are obligated to make
each month. Some offers advertise
a low payment rate without
telling you that it applies only
during an introductory period. If
the payment rate is less than the
interest rate, you won’t cover the
interest due. This is called “nega-
tive amortization.” It means that
your loan balance is actually
increasing and the lender is
adding the unpaid interest to the
balance you owe.

Very Low Payment Amounts:
Ads quoting a very low payment
amount may be an interest-only
(I/O) loan, where you pay only the
amount of interest accrued each
month. Eventually, you will have to
pay off the principal—or you may
end up owing a lump sum due at
the end of the loan.

Loan Amount $300,000—Pay
Only $900 Per Month!: Ads with

“teaser” short-term rates or pay-
ments such as these don’t often
disclose that a rate or payment is
for a very short introductory
period.

Important Notice From
Your Mortgage Company: Mail-
ers that have information about
your mortgage may not be from
your lender at all. Before respond-
ing to any offer, review it carefully
to make sure you know who you’re
dealing with.

What the Ads Don’t Say
To make an informed decision

about a mortgage offer, ask the
lender:

• What is the Annual Percent-
age Rate? The APR is the total
cost of the credit expressed as a
yearly interest rate.

• When and how can my rate
and payments change?

• What will my monthly pay-
ment be? Can it increase?

• Does the monthly payment
include an escrow amount to pay
for my property taxes and home-
owners insurance?

• What is the term of the loan
(for example, 15 years? 30 years?)?

• Will I have to pay prepay-
ment penalties to refinance and
pay off the loan early?

To learn more, visit
ftc.gov/credit and click on Mort-
gages/Real Estate. For free con-
sumer information, visit ftc.gov or
call, toll free, 1-877-FTC HELP (1-
877-382-4357).

Deceptive Mortgage Ads: What They Leave Out

Beware of ads that promise very
low mortgage payments.

New Family Games
Appeal To All Ages
(NAPSA)—Each holiday season

brings a slew of new board and
card games hoping to become the
next breakout hit. And these days
there are more top-notch family
games than ever to choose from.

“The quality of games today far
exceeds those from when we were
kids,” says Mark Simmons, former
executive director of the Game
Manufacturers ’ Association.
“They’re also designed so adults
and kids can play together and be
equally entertained.”

One such game that has gar-
nered a good deal of attention
from players of all ages is Ruckus
Card Game, winner of seven toy
industry awards, including ‘Dr.
Toy’s 10 Best Games.’

“Our entire family had been
playing Ruckus, with the excep-
tion of my teenage grandson, who
we can never tear away from his
video games,” says Karen Baxter
of Richmond, Va. “Well, he finally
sat down to play with us one night
after seeing all the fun we were
having. Now he loves the game
and actually talks to us!” 

Part of Ruckus’ appeal stems
from the quirky graphics players
match up in order to form sets
(Monkey in a bottle, Pig in the
Attic, etc.). Players quickly place
sets face up on the table, where
they’re worth points but can be
stolen repeatedly by other players.
The non-stop action will have
players laughing out loud.

The game’s popularity is cred-
ited to its speed, simplicity, and the
fact that younger players can com-
pete evenly with older players. For
a list of toy stores selling Ruckus,
visit www.funstreetgames.com or
call (800) 901-9820.

Games that appeal to all ages will
keep the entire family entertained
for hours.

(NAPSA)—Ohio families can
open a CollegeAdvantage 529 sav-
ings plan with as little as $15.
Created to help meet the cost of
going to college, savers pay no
taxes on growth or for qualified
withdrawals and can deduct up to
$2,000 from Ohio income tax.
Visit www.collegeadvantage.com
or call (800) AFFORD-IT.

**  **  **
Microsoft Office Live (http://

www.officelive.com)—a service
that helps small businesses take,
promote and manage their busi-
nesses online—offers a simple, do-
it-yourself tool called adManager
beta for creating keyword adver-
tising campaigns. 

**  **  **
You don’t have to be self-

employed to be self-insured.
eHealthInsurance executive Bruce
Telkamp says a growing number
of workers now purchase their
health insurance individually,
rather than buying into more
expensive employer-sponsored
plans. Some save hundreds a year.
Visit www.ehealthinsurance.com.

**  **  **
The AARP Foundation estab-

lished the Women’s Scholarship
Program to help women 40 years
old and older overcome financial
and employment barriers. By
providing much-needed financial
resources, this initiative can
facilitate their entry into educa-
tion and training opportunities
they might not otherwise be able

to afford.
**  **  **

Financial professionals at
Primerica have created a guide
that shows you how to take con-
trol of your financial life. To get a
copy of “How Money Works,”
write to Primerica, 3120 Breckin-
ridge Blvd., Duluth, GA 30099,
ATTN: Corporate Relations, or
call (770) 564-6329. Visit www.
primerica.com.

**  **  **
If you are having trouble pay-

ing for prescription drugs and you
have Medicare, there is extra help
available and you may be eligible.
To learn more about the Medicare
prescription drug plans and when
you can join, call 1-800-
MEDICARE (1-800-633-4227) or
visit www.medicare.gov. 

**  **  **
Doctors have ways to protect

women from cervical cancer and
other diseases caused by a com-
mon virus called the human
papillomavirus, or HPV. Please
visit www.gardasil.com for more
information, including prescribing
information and patient product
information.

**  **  **
Future Business Leaders of

America-Phi Beta Lambda brings
business and education together
in a positive working relationship
through innovative leadership
and career development pro-
grams. To learn more, visit
www.fbla-pbl.org.

***
Even if it’s a little thing, do
something for those who have
need of help, something for
which you get no pay but the
privilege of doing it.

—Albert Schweitzer
***

***
You can never expect too much
of yourself in the matter of giv-
ing yourself to others.

—Theodore C. Speers
***

***
There is no greater loan than a
sympathetic ear.

—Frank Tyger
***

***
You give but little when you give
of your possessions. It is when
you give of yourself that you
truly give.

—Kahlil Gibran
***




