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(NAPSA)—When it comes to
today’s biggest design trends,
things are getting a lot more
detailed. These days, homeowners
are adding color and texture to
their homes to enhance the curb
appeal. Here are a few detail-dri-
ven trends:

Focus On Color 
One of the most exciting trends

in the home industry today is the
focus on color. Homes are not only
being clad in more dramatic colors,
but are topped with roofs that add
visual appeal in contrasting or
harmonizing color combinations.

Character Counts 
Homeowners are increasingly

using a variety of siding and soffit
styles, colors, accessories and trim
to add texture and character to
their homes. Today, it’s much eas-
ier to select siding that is consis-
tent with existing designs and fits
into the environment and the
home. And there’s a wealth of
durable, low-maintenance trim to
dress up windows, doors and
accentuate the lines of your home.

For example, Restoration Mill-
work™ Exterior Trim, by Certain-
Teed Corporation, comes in 15 ver-
satile shapes, including crown
mould, backband and base cap.
The vinyl product creates a
smooth profile surface and, unlike
wood, is low-maintenance, never
needs painting and won’t rot. So
now homeowners can have interior
design details like crown moulding
on the exterior of their home too.

Better Quality Siding 
More homeowners see their

home as a long-term investment,

so they’re more inclined to seek
higher performance siding as a
way to protect that investment.
While lower quality siding may
initially seem like a good deal
because it’s cheaper to install, it
will not hold up as well over the
years as high-quality siding. Sid-
ing that’s designed to withstand
the elements may be a little more
expensive to install, but it often
requires less maintenance and
cost down the road.

There are a lot of fun products
out there that are bringing back
texture and color. Making your
home look like a million dollars is
now easier than ever, and you
don’t have to go over budget or
spend a lot of time on mainte-
nance to achieve that look.

For more information, visit
www.certainteed.com.

Design Details Drive Today’s Top Home Trends

Today’s homes benefit from the
latest materials, using them to
create low-maintenance details
and color.

(NAPSA)—Herbs have been
used for thousands of years by
people across the globe to
improve health. To get personal-
ized advice about herbs that may
help round out your regimen,
visit the “Ask an Expert” section
at NatureMade.com. 

**  **  **
Students these days want to

personalize and coordinate right
down to the paper clip. Staples
has all the answers for making
school shopping easier. Teens can
also visit www.rockyour
locker.com, where more than
1,500 prizes will be awarded
daily.

**  **  **
The NBC Universal-produced

daytime drama “Passions” has
found a new home on DirecTV
channel 101, where the show will
continue for a ninth season. To
learn more, call (866) 788-0003 or
visit www.directv.com/passions.

**  **  **
Most popular-priced metal

grills need replacing every three
to four years; choosing a Big
Green Egg ceramic cooker can
result in fewer metal barbecue
grills going into the waste

stream. Learn more at www.big
greenegg.com. 

**  **  **
The new face of skin protection

may be blue. Blue Lizard Face
SPF30+ achieves a high SPF and
uses free-radical-quenching
antioxidants to reduce signs of
premature aging and Z-Cote Max
to block dangerous UVB and UVA
rays.

**  **  **
A new program in PBS KIDS

SPROUT’s afternoon lineup called
“The Let’s Go Show” encourages
children to ask questions and
learn about the world around
them. It features interactive play
and activities that children and
parents can enjoy together. Visit
SproutOnline.com. 

(NAPSA)—Experts at the Na-
tional Weather Service are pro-
jecting a 75 percent chance that
the Atlantic hurricane season will
be above normal this year. When
such devastating natural disas-
ters strike, volunteers are often
able to help communities weather
the storm.

“Whether it involves preparing
homes to withstand hurricanes,
cleaning up after flooding or re-
building destroyed homes,” ex-
plains Jonathan Gibbs, director of
1-800-Volunteer.org, a service of
the Points of Light Foundation,
“volunteers can help victims
recover from a disaster.”

Gibbs is quick to point out,
however, that untrained volun-
teers often show up at disaster
areas unprepared, potentially cre-
ating a “disaster within a disas-
ter.” Lacking direction and practi-
cal knowledge of the situation,
these good-intentioned individuals
may actually hinder the recovery
effort and put an additional strain
on the limited resources available
to aid the victims.

Fortunately, the Internet has
come to the rescue. The Points of
Light Foundation created a Web
site to serve as a national initia-
tive to preregister, affiliate and
inform volunteers who would like
to assist in times of disaster—
enabling organizations within the
disaster area to locate and match
skilled volunteers with local
needs.

HelpinDisaster.org is part of an
online, community-based volun-
teer network, 1-800-Volunteer.org,
which the Foundation built for
volunteer centers to manage. The
system is used in 38 states by
more than 175 volunteer centers

and nearly 30,000 organizations,
and provides access to nearly
200,000 registered volunteers.

As an example of the system’s
efficacy, during the 2005 hurri-
cane season, organizations and
volunteer centers in the Gulf
states were able to manage the
huge number of volunteers who
wanted to help by using the Web
site and a toll-free phone number.
Volunteer centers were able to
drive interested volunteers to the
Web to register, freeing up local
phone lines.

“During Hurricanes Katrina
and Rita, more than 5,000 volun-
teers were activated and con-
tacted using the HelpinDisaster.
org technology and volunteer net-
work,” Gibbs says. “As the aware-
ness of the system has grown,
more and more volunteers are reg-
istering and getting involved in
preparation activities today.” 

Volunteers can call 1-800-VOL-
UNTEER or go to www.Helpin
Disaster.org to identify volunteer
opportunities in their community.
Volunteer managers can use the
system to post, manage and track
volunteer projects—including
preparing and organizing volun-
teers during emergency or disas-
ter situations.

Identifying Volunteers Before The Next Disaster

Volunteers now have a place to
sign up to help—before assis-
tance is needed.

(NAPSA)—How does this year’s
National Spelling Bee champion
spell success? S-E-A-F-O-O-D.
Champion speller Evan O’Dorney
has a unique pre-competition rit-
ual—he enjoys eating a tuna fish
sandwich. He told reporters he
believes fish is “brain food” that helps
him excel in academics. 

Recent studies show that
O’Dorney may be on to something,
as researchers now say seafood
has a number of nutritional bene-
fits, particularly for children and
pregnant women. 

Still, most kids—and most
adults—don’t eat enough seafood.
Recently, the Universities of
Delaware and Rhode Island
reported that only 20 percent of
Americans meet the U.S. Dietary
Guidelines recommendation of
two servings of fish or seafood per
week. 

Child-Friendly Nutrition 
So how can you get children to

eat more seafood? Try tuna sand-
wiches made from canned tuna.
Rich in healthy omega-3 fatty
acids and other nutrients linked
to brain and heart health, tuna
sandwiches are something you can
make with your children and have
a little fun by mixing in different
ingredients each time such as cel-
ery, onion, mayonnaise, milk and
cheese.
Packing A Nutritional Punch 

In a study published in the
Journal of the American Medical
Association, doctors at Harvard
University found that eating
seafood twice a week may reduce
the risk of death from heart
attacks by 36 percent and the
overall rate of death by 17 per-
cent. A British study published in
the prestigious journal The Lancet
goes even further. In a study of
11,000 mothers, researchers found
that those who ate seafood more
than three or four times a week
during pregnancy had children
who were more developmentally
advanced and showed better ver-
bal communication, motor coordi-
nation and social skills. The study
reports that advice to limit
seafood consumption can reduce
the intake of nutrients necessary
for optimum neurological develop-
ment for children, which echoes
reports that lower omega-3 fatty

acid intakes in pregnancy predict
lower verbal IQ levels.

Seafood Made Easy 
All this scientific evidence sug-

gests that it is essential to include
seafood in a balanced diet through-
out your life—especially during
pregnancy and in childhood. 

There’s something for every
taste and budget. Experts say
canned tuna is a simple way to
meet nutritional guidelines for
seafood. It’s tasty, packed with
lean protein and, compared to
some seafood, is easy to prepare.

For more information, visit
www.tunafoundation.org. 

Getting Hooked On Seafood
Tuna Triangles

Incredibly light and delicious triangle biscuits 
filled with tuna, celery, and onion mix, 
sprinkled with celery seed and topped with a 
creamy cheese spread. Perfect party appetizer! 
Baked to perfection! 
 6 oz. Canned tuna in water, drained 
 1/2 cup Celery, finely chopped 
 1/4 cup Onion, finely chopped 
 3 tablespoons Mayonnaise OR salad
  dressing 
 2 cups Bisquick 
 1/2 cup Milk 
 2 tablespoons Margarine OR butter, sauté
  celery
 8 oz. Processed cheese spread 
1. Heat oven to 400 degrees. 
2. Mix tuna, celery, onion and mayo. 
3. Mix Bisquick and milk until soft dough 
forms; beat vigorously 30 seconds. 
4. Turn onto surface well dusted with flour; 
roll in Bisquick gently, to coat. 
5. Knead 10 times. 
6. Roll dough into rectangle, 18 x 12 inches; 
cut into 6 squares. 
7. Spread tuna mixture over triangular half 
of each square. 
8. Fold dough over tuna mixture, folding a 
triangle. 
9. Press edges with fork to seal. 
10. Place on ungreased cookie sheet. 
11. Brush tops of triangles with margarine; 
sprinkle with celery seed. 
12. Bake until golden brown, 15-18 minutes. 
13. Heat cheese spread as directed on jar; 
serve with triangles.

Tuna fish sandwiches are a fun
and easy way to get youngsters
to eat more seafood. 

***
The harder you work, the 
luckier you get.

—Gary Player 
***

***
The fun you get from golf is in
direct ratio to the effort you
don’t put into it.

—Bob Allen
***

***
Golf is good walk spoiled.

—Mark Twain
***

***
Indeed, the highest pleasure of
golf may be that on the fairways
and far from all the pressures
of commerce and rationality, we
can feel immortal for a few
hours.

—Colman McCarthy
***

***
I’d give up golf if I didn’t have
so many sweaters.

—Bob Hope
***

On June 6, 1994—the 50th
anniversary of D-Day—the Pen-
tagon received a record,
1,502,415 phone calls.

The first railroad tunnel was
built in 1831. It was just over 900
feet long and connected Holli-
daysburg, Pa. with Johnstown,
Pa.

Running a toothpick through a
clove of garlic before you add it
to soup or stew will make it eas-
ier to find before serving.




