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(NAPSA)—Root for the under-
zebra with “Racing Stripes,” the
new family-friendly comedy-
drama now available on DVD and
VHS. 

This heartwarming tale of a
baby zebra who dreams of becom-
ing a racehorse uses a combina-
tion of live action and computer
animation. The story unfolds on a
farm in Kentucky, where “Stripes”
is raised by a former horse trainer
and his teenage daughter. Deter-
mined to win a prestigious race,
the zebra must follow his heart
and learn what it means to be a
champion. He is helped by his
barnyard friends, who believe in
him even if he doesn’t look much
like a racehorse. 

The barnyard ballyhoo features
the all-star voice cast of Frankie
Muniz, Dustin Hoffman, Joe Pan-
toliano, Whoopi Goldberg, Jeff
Foxworthy, David Spade, Steve
Harvey and Snoop Dogg, while the
human cast is led by Hayden
Panettiere, Bruce Greenwood and
Wendie Malick.

Jeffrey Lyons from NBC-TV
calls “Racing Stripes” “good family
fun,” while iVillage promises “a
breezy caper that will entertain
children without testing their par-
ents’ patience.”

The DVD, from Warner Home
Video, offers three “making of”
featurettes, additional scenes,
interactive comic books, a gag reel
and “Buzz & Scuzz’s Flying Fiasco
Game.” In addition to enjoying the
film at home, children can try this
word search, filled with characters
and key words from “Racing
Stripes.” Words are found horizon-
tally, vertically and diagonally,
but always in a straight line.

A Look At The Racing Scene In Black And White

(NAPSA)—In France, they call
it “orange peel,” in America, “cot-
tage cheese.” And on babies, it’s
simply adorable. But by any other
name, cellulite—and its many
forms of treatment—is big busi-
ness and highly controversial.
Why? Because an antidote for the
unsightly bumps and unevenness
it imparts on the skin, especially
on buttocks, hips and thighs,
remains elusive despite the sur-
plus of products out there. That
might be about to change, but in
the meantime, what is the back-
story on that dimpled-demon? 

Cellulite is a non-medical term
to describe waffle-textured fat on
the buttocks and thighs. Unfairly,
it’s predominantly women who fall
victim. It can appear on girls as
young as 14 and tends to increase
with age. Cellulite can also show
up in postnatal women and those
taking birth control pills—the sys-
tem can’t get rid of the high flow
of estrogen in the body. Men, it
seems, luck out: the structure of
their cell network helps reduce
the chances of its development.

L u c k i l y,  t h e r e  a r e  s o m e
solutions.

Massage—Theoretically it’s
possible that some of the fat pock-
ets in cellulite may rupture by
massage and result in a reduction
of its pitted appearance. Studies
have shown that deep massage can
help improve the appearance of
cellulite, but it is highly dependent
upon the skill of the masseuse. 

Endermologie is a machine-
assisted massage system, which
uses suction rollers to intensely
massage the fat cells, breaking
them down, boosting circulation
and carrying fat out of the system.
Endermologie does not remove cel-
lulite but reduces its appearance.
This treatment is not cheap and
requires at least ten treatments fol-

lowed by twice-yearly maintenance.
Products have come a long

way. Nivea Body offers a good one
for firming and reshaping the skin.
Reshaping Treatment works by
replenishing coenzyme Q10 in the
skin, which helps the body remain
firm and toned. It also relies on an
active soy protein extract, which
supports the natural regeneration
of collagen. The product absorbs
quickly and, when used in conjunc-
tion with a healthy, active lifestyle,
will impart noticeable results. 

Lymphatic Drainage Mas-
sage helps boost the functions of
the lymphatic system, encouraging
the removal and filtering of waste,
toxins and excess fluids from cells.
If lymph circulation is poor, the
lymph fluid solidifies, creating
thickened fibers that blend with
septa (fibers of collagen that run
through fat cells). This process can
create thick strands that push
harder on fat, bulging it upwards
to impart a dimpled texture.

Eliminating sugar from the
diet can help reduce cellulite
because sugar causes collagen to
harden, making the septa pull down
on the skin and the fat more visible.

Smoothing Out The Rough Spots

Many women are discovering
there may be an antidote to the
unsightly bumps of cellulite.

by Bruce Johnson
(NAPSA)—Reality TV seems to

have hit home for a growing num-
ber of Americans, with shows that
focus on fixing up houses being
among the most popular. 

Noting the home
makeover reality
TV trend, a survey
queried consumers
about their current
digs. A whopping 85
percent said they
have done or plan to
do a home improve-

ment project in the next 12
months. Of those who were very
satisfied with their home, 82 per-
cent still have done or plan to do
a project this year. 

The survey was conducted by
an independent market research
firm for the Minwax® Company.
Other results include:

• The Reality Of Style—
While luxury kitchens and baths
and new appliances were on their
wish lists if they were chosen for a
reality TV home makeover, a com-
plete style makeover was the
choice of almost one out of three
respondents who claimed their
home was ideal. 

• Do It Yourselfers—Seventy
percent of people planning to
improve their homes this year will
do it without professional help.
Almost half will do the work with a
spouse, partner, friend or relative.
Another 20 percent will go solo. 

• Home Finances—Fifty-six
percent of respondents said one of
the main reasons for improving
their home was to increase the
market value. Still, bringing their
home up-to-date, making it more
efficient, comfortable or stylish
ranked among the top priorities. 

• Home Sweet Home—Fifty-
three percent of respondents
described their home as cozy and

comfortable. Only five percent
said it was sleek and ultra-mod-
ern. Twelve percent said they had
bright and cheery homes. 

• Meet The Neighbors—
Martha Stewart was among the
top three celebrities respondents
said would make the best next-
door neighbor—along with Ty
Pennington of “Extreme Makeover
Home Edition” and Ray Romano
of “Everybody Loves Raymond.”

• Getting Ideas—Homeowners
who are looking for ideas to person-
alize their home may want to check
out Wood Beautiful®, a free, 36-page
color magazine from the Minwax
Company. The publication inspires
and guides do-it-yourselfers of all
skill levels with innovative yet
achievable wood-finishing and
home-improvement projects. The
idea-filled magazine can be
obtained by visiting minwax.com.

• Bruce Johnson is a noted
author, craftsman and expert on
wood finishing and antiques
restoration.

Home Improvement Gets Reality Check

Free magazine offers innovative
ideas on giving your home a
stylish face-lift.

Bruce Johnson

(NAPSA)—Homeowners who
get hot under the collar from high
energy bills are paying more
attention to the efficiency level of
the air conditioner they buy.

One company, Coleman®, has
responded to consumer demands
with its Echelon™ series. This
product family of central air con-
ditioners, heat pumps and fur-
naces features 12, 13 and 15+
SEER levels. 

SEER stands for the appli-
ance’s Seasonal Energy Efficiency
Ratio. The higher the SEER level,
the higher the energy efficiency.

The outdoor units also host a
variety of consumer-driven fea-
tures, including hail protection, a
rustproof composite pan, low
sound and vibration and the
exclusive WhisperDrive™ two-
stage compressor—all packaged
inside a sleek, contemporary,
titanium-hued cabinet.

Of interest to consumers, who
like the outdoors, is the fact that
Americans have trusted the Cole-
man® brand for more than 100
years. Generations have relied on
the company’s reputation for
rugged and dependable camping
equipment to keep them comfort-
able in the great outdoors. Today,
homeowners are relying on that
same reputation to keep them
comfortable indoors, too.

Surprised?  
Actually, Coleman® began

designing home heating and cool-
ing equipment in the late 1920s.
Today, there is a full line of

energy-efficient home comfort sys-
tems that continue the Coleman®

tradition of quality and reliability.
This year, Coleman® Heating

and Air Conditioning offers the
Echelon series. These distinctive,
new residential heating and cool-
ing products are designed to match
consumer brand expectations.
(In a survey of more than 150
major national brands, consumers
ranked Coleman® as number one in
“High Quality” and number three
as a “Leader in Their Field.”)

Studies show that today’s home-
owners not only shop for heating
and air-conditioning equipment
with a contemporary design. They
also want equipment that promises
quiet, efficient and environmen-
tally friendly operation. 

To learn more, visit www.cole
manac.com/echelon/consumer.asp.

Choosing A High-Performance Air Conditioner

GOT YOUR NUMBER?—The higher
the SEER number on your air con-
ditioner, the more energy efficient.

(NAPSA)—If you or a loved
one experience such symptoms as
high blood pressure; constant or
intermittent pain in the back,
side or stomach; blood in the
urine; kidney stones; frequent
urinary tract infections; and
fatigue, or have a family history
of kidney problems, heart prob-
lems, or strokes, you may be deal-
ing with polycystic kidney dis-
ease. Visit the PKD Foundation
at www.pkdcure.org or call (800)
PKD-CURE.

When grocery shopping, advise
the experts at eDiets.com, you can
usually find the freshest foods—
produce, meat, dairy—around the
outside aisles of the store.




