
2

(NAPSA)—You don’t have to
read medical journals to see
progress against breast cancer.
Just look around.

For starters, there are more
survivors. The five-year relative
survival rate for those with local-
ized breast cancer has increased
from 72 percent in the 1940s to 97
percent today, according to the
American Cancer Society (ACS). 

This good news is “most likely
the result of both earlier detection
and improved treatment,” accord-
ing to ACS—specifically, the regu-
lar use of mammography and
improvements in cancer drugs. 

Cosmetic company “pink rib-
bon” campaigns are credited with
helping raise awareness—and
hundreds of millions of dollars –
to fight breast cancer. Awareness
programs are often cited as a
major factor in early detection and
the increased survival rates seen
in the last ten years.

To date, U.S. cosmetics compa-
nies have raised an estimated
$400 million since they kicked off
pink ribbon efforts nearly 15 years
ago. This money has gone to sup-
port a wide range of activities,
including diagnosis, treatment,
scientific research and awareness
efforts.

“Unlike traditional fund-rais-
ing, where very little money has
had very little impact, the hun-
dreds of millions of dollars the
beauty industry has raised have
made a big difference in terms of
spreading the word and finding a
cure,” says Diane Blum, executive
director of Cancer Care, Inc.,
which provides free professional
support for cancer patients.

Evelyn Lauder, the Senior Vice
President of the Estée Lauder
Companies, is credited with start-
ing the pink ribbon as a world-
wide symbol of breast health. The
company offers special product
sales every October to support the
Lauder-founded Breast Cancer
Research Foundation (BCRF) in
honor of Breast Cancer Awareness
Month. To date, BCRF has raised

over $70 million for the cause. 
Volunteers have been vital to

pink ribbon campaigns. Whether
it’s the Avon Walk for Breast Can-
cer in one of six cities, the Revlon
Run/Walk for Women in New York
or Los Angeles or the more than
100 Susan G. Komen Breast Can-
cer Foundation Races for the
Cure, the makers of cosmetics and
personal care products are out
there with them. 

“By participating in pink ribbon
campaigns, participants know that
they are helping save lives, fund
the fight to find the cure, and pro-
vide access to care to someone who
might otherwise not receive it,”
said Karen Montemaro, an Avon
Leadership Representative who
was diagnosed with breast cancer
in 1998. “This is very empowering
and wearing an Avon pink ribbon
pin gives off that pride. Pink Rib-
bon programs are important to
keep hope alive for women and
men who are affected or living
with breast cancer—as I am.”

Avon walks are a part of the
larger Avon Foundation Breast
Cancer Crusade, which began in
1992 and has expanded to 50 coun-
tries. The foundation has already

awarded over $300 million to hun-
dreds of breast cancer research
and care organizations worldwide.
Projects include clinical trials and
other important studies into ways
of diagnosing, treating and preven-
tion of breast cancer. 

The beauty industry’s success
in raising awareness has not only
brought more women in for early
detection, but it has also mobi-
lized the clinical and medical field
to push for more advancement
in finding a cure. In 1998, the
REVLON UCLA Women’s Cancer
Research Program successfully
delivered the groundbreaking
research that led to the develop-
ment of Herceptin, the first non-
toxic targeted therapy to fight
against women’s cancers. Her-
ceptin is now available to women
worldwide.

Honey Henricks, 56, knows the
real impact of pink ribbon pro-
grams. “I truly believe that pro-
grams such as the REVLON
Run/Walk are making a differ-
ence. As a two-time breast cancer
survivor, I have always felt that
these events give me a little bit
more celebration of life,” said Hen-
ricks. Henricks’ team, the “CSD24
Cancerbusters” from Queens,
raised $58,000 in this year ’s
Revlon New York walk.

Companies are also reaching
out to members of Capitol Hill.
Mary Kay, for example, has
assisted the Komen Foundation
pro bono in lobbying Congress to
mandate that health insurers
cover mammograms. To date, the
Mary Kay Ash Charitable Founda-
tion has provided nearly $5 million
in grants to U.S. accredited med-
ical schools and schools of public
health to support cancer research.

“We’re thankful for the millions
of women around the world who
have participated in educational
and fundraising pink ribbon pro-
grams,” said Irene Malbin, Vice
President of the Cosmetic, Toiletry,
and Fragrance Association (CTFA).
“We are hopeful that these efforts
will lead us closer to a cure.” 

In Fighting Breast Cancer, Awareness Programs Making A Difference
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Note to the Editor: October is Breast Cancer Awareness Month.

(NAPSA)—What’s the secret to
memorable holiday entertaining?
Focus on what matters most: shar-
ing delicious foods and distinctive
wines with family and friends in a
festive setting. Donata Maggip-
into, contributor for NBC’s “Today”
show and author of several books
on entertaining, helps people to
impress their guests without the
stress—and without a major in-
vestment of time or money.

She recommends stocking your
pantry before the busy season, so
you can spend time enjoying the
holidays rather than becoming
exhausted over them. Fill your
kitchen with a variety of items,
including crackers, nuts and other
savory snacks; aromatics such as
cinnamon sticks and crystallized
ginger for adding holiday flavor
and fragrance to foods; dried fruits
to add pizzazz to a cheese plate.

“Have a selection of wine on
hand, too,” says Donata. “An
assortment of bright, fruit-for-
ward wines—that is, wines that
have been made without a lot of
oak so the fruit characteristics
really come forward—will ensure
perfect pairings for an array of
holiday foods.”

The most popular white wine is
Chardonnay and the most popular
red is Merlot, so you will be safe
having those two staples, but use
the holidays as an opportunity to
experiment with other varietals.
Choose a wine that is fruit-for-
ward, such as those from Miras-
sou Winery, which pair nicely with
a variety of foods. The key to suc-
cess is offering a wide array of
wine and cheese that will make
your party memorable.

Here are a few cheese and wine
pairing suggestions to get you
started:

• Baked Brie with nuts is deli-
cious with Chardonnay. The com-
bination of creamy melted cheese
will be enhanced with the crisp
fruit flavors of the wine.

• Ivory-yellow Swiss cheeses
such as Gruyère, with nutty, full-
bodied flavor, will be comple-
mented with a smooth Pinot Noir.

• Fresh mozzarella (bocconcini
or buffalo mozzarella) is lovely
with Merlot. The wine makes the
cheese seem richer.

• Sauvignon Blanc pairs well
with chèvre (goat cheese). The
high acid content in the wine
matches perfectly with the pun-
gent acidity of the cheese.

• A good aged cheddar is the
perfect match for Cabernet Sauvi-
gnon. Blue cheese also pairs well
with this “king” of wine. 

Create three to four festive
plates with a variety of cheeses,
spiced nuts, fruit,  bread and
crackers, and place throughout
your entertaining area. 

For additional wine and cheese
pairing and preparation tips, visit
www.mirassou.com.

’Tis The Season To Entertain: How To Impress Without The Stress

A wide selection of wine and
cheese is a favorite for holiday
get-togethers.

(NAPSA)—Teachers, parents and
community members nationwide see
education as a top priority. Many are
now working together to make sure
their voices are heard by voters,
elected officials and the media to
make schools even better. 

“There has never been a more
critical time for people to get
involved with the issues that
impact our public schools,” said
Reg Weaver, president of the
National Education Association.
“There are some significant con-
cerns in our communities on
issues such as early childhood
education, high school graduation
rates, the conditions of school
facilities, adequate and equitable
funding, closing the achievement
gap and the impact of the so-
called No Child Left Behind Act.”

Weaver says it’s important for
people to elevate issues that affect
America’s children and public edu-
cation to the forefront of current
policy debate. That’s why the
National Education Association,
MoveOn.org, Campaign for Amer-
ica’s Future, ACORN, NAACP
Voters Fund, and U.S. Hispanic
Leadership Institute have joined
forces as the National Mobiliza-
tion for Great Public Schools. 

The nonpartisan National
Mobilization initiative is designed
to help get Americans talking
about the successes and chal-
lenges facing public schools—and
the need for citizen action to make
education a greater priority at
every level of government. 

“This is not just about narrow
reforms and the lack of resources
for education. We believe we must

make education a higher priority
from the community level to the
federal government if we are to
provide every child access to a
high-quality education,” said
Robert Borosage, co-director of
Campaign for America’s Future. 

“Schools across the country are
attempting to teach kids without
textbooks, cutting programs from
the arts to physical education and
doing it all in decades-old facili-
ties that are badly in need of
repair,” added Maude Hurd, na-
tional president of Association of
Community Organizations for
Reform Now (ACORN). 

To learn how you can become a
part of the National Mobilization
for Great Public Schools, visit
www.greatpublicschools.org.

Mobilizing To Help Public Schools

A new movement may help make
America’s public schools even
better.

***
When a man begins to under-
stand himself he begins to live.
When he begins to live he begins
to understand his fellow men.

—Norvin G. McGranahan
***

***
To give real service you must
add something which cannot be
bought or measured with
money, and that is sincerity and
integrity.

—Donald A. Adams

(NAPSA)—Q. Like most house-
holds, we get an occasional clog
in drains and traps from food
residue, grease, soap and so
forth. Typical drain opening
products are strong chemicals.
They do the job, but I don’t like
keeping them around the house,
especially since we have young
children. Are there any gentler
alternatives?

A. When it comes to home
drain care, a little natural preven-
tion is smarter and safer than
dealing with an emergency clog.
There are gentle, bacteria-based
drain cleaners available that
break down organic residues natu-
rally to keep home drains and
traps clear, clean and odor-free.
They’re designed to be used regu-
larly as preventive maintenance,
so clogs don’t get a chance to form.

Roebic Laboratories offers a
number of strong-yet-safe addi-
tives, including:

• K-67 Granular Bacterial
Drain and Trap Cleaner—A blend
of highly active bacterial cultures
designed to liquefy and digest pro-
teins, starches, fats, grease and cer-
tain cellulose in drains, sinks and
grease traps. Simply premix with
water and pour down the drain.

• Liquid Drain & Trap Clean-
er—Contains millions of live bac-
teria, stabilized enzymes, biode-
gradable surfactant and a clean
fresh scent that will remove layers
of buildup that cause slow drains.

• K-87 Soap Digester—Con-
tains a select blend of active bac-
teria to digest soap in drywells,
septic systems and cesspools. It
attacks and dissolves detergent
residue, especially the heavy
deposits from dishwasher and
washing machine wastewater.

Periodic use of these products,
as directed, will prevent clogs
from getting started so you can
avoid emergencies and emer-
gency-type chemicals. Roebic
products can be found at hard-
ware stores and home centers.

To learn more about putting
beneficial bacteria to work in your
home, send a stamped, self-
addressed envelope to Plumb
Smart, c/o Roebic Laboratories,
P.O. Box 927, Orange, CT 06477
or you can visit the Web site at
www.roebic.com.

Ask The Plumbing “Doctor”
Best Bet: Natural, Preventive Maintenance

Rather than caustic chemicals,
natural bacteria is a safer option
for keeping drains clear.




