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(NAPSA)—For more than 200
years the American flag has cele-
brated the nation’s independence
and served as an inspiration to mil-
lions. Even before the flag was offi-
cially adopted by the Continental
Congress on June 14, 1777, it rep-
resented the freedom and patrio-
tism that Americans still proudly
display to this day on everything
from pins to tees to beach towels.  

To learn more about the nation’s
strongest symbol and the history
behind the stars and stripes, here
are some star-spangled facts that
are sure to put you on the road to
becoming a true vexillologist (an
expert on the history of flags!):

•Red stands for valor, zeal and
fervency

•White signifies hope, innocence
and purity 

•Blue means loyalty, sincerity,
justice and truth

•The white stars set in a blue
field represent a constellation

•Over time, the U.S. flag has
incorporated various designs includ-
ing a pine tree and a rattlesnake

The flag design has been
updated 27 times since its adoption
and has long been a source of inspi-
ration. In recent years, one of the
most popular tee shirts honoring
the Stars and Stripes is the Old
Navy Flag Tee. Since 1994, Old
Navy has saluted the flag by intro-
ducing a new flag tee design each
and every year. This year, to cele-
brate the 10th birthday of the tee,
Old Navy invites kids across Amer-
ica to join in the age-old tradition of
commemorating the flag with its
Yankee “Doodle” Flag Tee Contest.

Old Navy is asking kids to
design a special-edition 2004 Flag
Tee for a chance to win a $25,000
U.S. Savings Bond. 

In support of this contest, the
brand will make a combined dona-

tion of $100,000 to benefit P.S. Arts
and Americans for the Arts—two
important organizations committed
to restoring arts education to our
public schools at a time when cre-
ative expression is more important
than ever.  

Kids ages 16 and under can pick
up contest details and entry forms
at their local Old Navy store from
June 12 to July 4, 2003. The dead-
line for design submissions is
November 6, 2003.  

Customers can call 1-800-574-
6400 for information. Parents and
teachers can also log on to old
navy.com/community to find out
about how they can get their child
or students involved and download
an entry form. 

So, whether you’re gearing up
for Independence Day celebrations
or just plain proud to show off the
red, white, and blue any time of the
year, Old Navy’s Famous $5 Tees
and Tanks are the perfect tribute to
Old Glory. And this year is no
exception, Americans can continue
celebrating the famous design of
the flag and wear their indepen-
dence proudly!

Show Off The Stars And Stripes This Patriotic Season

Wearing your patriotism on
your sleeve.

(NAPSA)—For many busi-
nesses, Y2K’s threat of high-tech
disaster became “Why, who cares?”
However, many of the computers
businesses purchased to prepare
for the threat of a millennial melt
down are entering their fourth and
fifth years of life. 

As a result, many businesses
are finding that this now aging
technology is leaving them vulner-
able to increased security threats
and IT repair costs. While many
companies focus on increasing net-
work security, research indicates
they may be leaving themselves
exposed to both security and finan-
cial losses through outdated indi-
vidual PCs and software.

As a result, many businesses are
looking for cost-effective ways to
upgrade effectiveness and increase
security. For example, HP (NYSE:
HPQ) has introduced a suite of soft-
ware solutions and secure new
products as part of its PC Upgrade
Program for businesses. 

The program is intended to
help customers stay ahead of
security risks and reduces IT costs
by helping companies address
many of the issues associated with
upgrading to new technology. The
technology, solutions and services
are designed to allow customers to
better protect their data and con-
trol access to their network and
enhance communications security.

The upgrade program starts
with an assessment of current IT
costs. The assessment uses a free
Web-based tool called the TCO
Snapshot. This is said to provide
quick identification of cost reduc-
tion opportunities, evaluation of

current technology deployment
and user requirements. 

For an additional charge, a
Rapid Assessment Service is also
offered. This starts with a two-day
in-house assessment with the
client’s IT staff. 

For companies ready to replace
their aging hardware, the pro-
gram offers several bundles of
hardware, software and services
ranging in cost from $689 to $909. 

These bundles include a busi-
ness desktop, migration and
deployment services, including
program management, installa-
tion, set-up, trade-in, and disposal. 

HP also offers customers a
Proof of Concept Service, which
provides a 5-day onsite demon-
stration of HP migration tools, as
well as an analysis of the cus-
tomer’s networked environment. 

More information about HP, its
services and its products is avail-
able at www.hp.com/go/pcupgrade.

Dealing With The High-Tech Legacy Of Y2K

Many businesses are looking
for cost-effective ways to up-
grade their individual computers
while increasing security.

(NAPSA)—If you’re thinking
about improving your home, you
may want to start at the top. Your
roof not only keeps the rain out, it
can add to your home’s value. Nail-
ing that thought a bit more simply,
experts point out that a new roof is
one of the best ways to keep you
dry while adding to your home’s
curb appeal and marketability.

Homeowners are usually sur-
prised when real estate agents tell
them that 40 percent of their
home’s curb appeal actually comes
from the roof. A Web site has even
been created to help homeowners
see how shingle colors and designs
can affect the appearance of their
homes. 

How It Works
Just visit www.gaf.com and

click on the Smart Choice icon.
There you will find four options:
Roof Selector Key Danger Signals,
Weather Stopper Systems and
Smart Choice Warranties.

• Roof Selector—This section
provides a wide selection of home
styles so that you can find one
that looks similar to yours. Then
select colors for the home and
trim. By viewing the home with
various roof shingle designs and
colors, you can get a better sense
of the curb appeal that you can
create. 

• Key Danger Signals—This
helps you to spot roofing problems
before they can turn into damag-

ing leaks. For example, it explains
how a faulty roofing system can
cause your energy bills to go up or
even blistering of your internal or
external paint.

• Weather Stopper Sys-
tem—This section explains why a
good roof job is more than just
banging up some shingles. It helps
you understand the primary ele-
ments of a properly designed roof-
ing system. 

• Warranties—The Smart
Choice Warranty section explains
the different options you might
select to protect your new roofing
investment. 

To learn more about your roof-
ing options, visit www.gaf.com or
call 1-888-LEAKSOS.

Adding Value To Your Home? Start At The Top

RAISE HIGH THE ROOF
BEAMS—40 percent of your
home’s curb appeal comes from
the roof.

(NAPSA)—When it comes to
health and social issues, more and
more people are getting their infor-
mation from television—not just
news programs, but dramatic hits
like “E.R.” and “CSI” as well.

With this in mind, the televi-
sion industry has responded, by
working to make sure its fictional
programs have more fact-based
portrayals of such issues as drug
abuse, addiction and treatment;
gun violence and firearm safety;
terrorism and homeland security;
mental health and illness; and
sexual risk-taking and HIV/AIDS.

One way the networks accom-
plish these goals is with the help
of First Draft, a technical assis-
tance hotline developed by the
Entertainment Industries Coun-
cil, Inc. (EIC) to help writers,
directors, producers and other
entertainment creators accurately
depict health and social issues.

The program has been helping
numerous productions create true-
to-life, accurate portrayals of
pressing issues that affect society
as a whole. And when film and
television present accurate, sci-
ence-based information, the view-
ing public ends up learning about
important health concerns.

Many of the TV shows which
accurately depict drug, alcohol
and tobacco use and addiction are
recognized annually through
EIC’s PRISM Awards. Take
PRISM Award winning “E.R.” for
instance. What other source of
medical information reaches so
many millions of people on a
weekly basis? Meanwhile, smok-
ers everywhere were able to relate

to the frustrations and setbacks
faced by Carrie Bradshaw, the
character played by Sarah Jessica
Parker on the PRISM Award-win-
ning “Sex and the City.”

“Hopefully,” says Parker, “[Car-
rie’s] struggle with this habit has
illuminated the problem, and
maybe even inspired others to look
at their own nicotine addictions.”

Just as First Draft requests
come from a wide variety of gen-
res and shows, the information
requested also runs the gamut.
For instance, one of the first
calls to come in to EIC was for
information on the intoxicating
effects of licking toads. As far-
fetched as that sounds, it was
just another example of a pro-
gram’s creators wanting to pre-
sent accurate information to
their viewers.

To learn more about EIC, the
PRISM Awards and First Draft,
visit the Web site at www.eic
online.org.

Accurate Depictions Of Health And Social Issues

Hit television show “CSI” (cast
photo above) educates audiences
through accurate depictions.

(NAPSA)—Time is the number
one barrier to exercise, followed
closely by convenience. So says
Mark Mastrov, founder and CEO
of 24 Hour Fitness, who recog-
nized time as a barrier to fitness
back in 1983. At one of Mastrov’s
first clubs, workout-ready mem-
bers began arriving at 4:30 a.m.—
30 minutes before the club offi-
cially opened—the only time they
could fit fitness into their lives.
Acknowledging an exercise rou-
tine did not always match a 9-to-5
day, Mastrov hired an after-hours
clerk and kept his health club
open 24 hours a day. 24 Hour Fit-
ness has more than 300 clubs
across the country. To find a club
or for tips on integrating fitness
into your life, visit the Web site at
www.24HourFitness.com or call
1-800-204-2400.

It is recommended that people
see their dentist or hygienist
every six months for a cleaning.
Now, thanks to the latest tooth-
paste development, consumers no
longer have to wait six months for
that professional clean feeling.
Nearly half of all dentists recom-
mend their patients brush with
baking soda or a baking soda
toothpaste for healthy teeth and
gums. An example is Arm &
Hammer Complete Care, which is
formulated with ultra-refined,
dental-grade baking soda—a
proven teeth-whitening agent—
plus zinc to help neutralize and
eliminate odor for long-lasting
breath protection. To learn more,
visit  www.myoralcare.com.  

***
Keeping your clothes well
pressed will keep you from look-
ing hard pressed.

—Coleman Cox
***

***
When the best things are not
possible, the best may be made
of those that are.

—Richard Hooker
***

***
The human body was designed
to walk, run or stop; it wasn’t
built for coasting.

—Cullen Hightower
***




