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(NAPSA)—Recent research re-
vealed some intriguing statistics
about women’s wages, pensions
and retirement benefits. 

According to an informational
card called FACTS ABOUT Women
Wages, Pensions and Retirement
Benefits, these lag behind those of
men.

Important information on the
card includes: 

• In 2000, women earned 73
cents for every dollar men earned.
A typical 25-year-old college edu-
cated woman will lose $523,000 in
earnings over her lifetime due to
the wage gap. 

• Two-thirds of the 7.2 million
elderly women who live alone
have incomes below $15,000. 

• In 2000, women over 65 were
nearly twice as likely as men over
65 to live in poverty. 

• Social Security is the sole
source of income for 25 percent of
older women.

The card is part of a series of
pocket-sized, quick-read fact cards
being sent to public and private
sector decision-makers as part of
an educational campaign created
by the Heinz Family Philan-
thropies and sponsored by Mellon
Financial Corporation.

“This is the next installment in
a series of FACTS ABOUT cards,”
said Heinz Family Philanthropies
Chairwoman Teresa Heinz. “We
will distribute cards on a variety
of topics ranging from women and
pensions and health care, to edu-
cation and the environment. The
only way good decisions on critical
issues can be made is if our lead-
ers are fully informed and the
FACTS ABOUT series aims to
provide some of that crucial infor-
mation in an easy to use format.
The content of each card is pre-
pared by the Heinz Family Phi-
lantropies, in conjunction with

national experts across the U.S.,
and Mellon is paying for the pro-
duction-related costs of the
FACTS ABOUT Women card.”

“One issue we want to help
emphasize is the wage, pension
and retirement imbalance so many
women in this country face,”
explained Rose M. Cotton, Mellon
senior vice president and director
of Corporate Affairs. “We must look
at ways of leveling the playing field
so that women are respected and
compensated for their participation
in the workforce with a sensitivity
that they often have a responsibil-
ity in the home as well. We should
be flexible in our need to address
their migration into and out of
the job market and not penalize
them for taking care of family
responsibilities.”

“Women are making greater
contributions to the workforce
than at any point in our history,”
added Jeffrey Lewis, Executive
Director of the Heinz Family Phi-
lanthropies, “and decision-makers
in the public and private sectors
need to create a mechanism that
protects and promotes the contin-
uation of that trend. When you
consider the contributions that
women make it is shameful that
the United States has no national
retirement policy. The lack of one
compounds the financial in-
equities that plague women today
and well into the future.”

The initial FACTS ABOUT card
dealt with prescription drug cover-
age for seniors, a subject chosen
because it was of particular inter-
est to the late United States Sena-
tor John Heinz, R-Pa. This second
FACTS ABOUT card addresses
another issue that was of great con-
cern to the Senator. Senator Heinz
had long championed reforming
pension rules that unnecessarily
discriminated against women and

advocated women’s rights both to
earn and receive pension money on
par with men.

The Heinz Family Philan-
thropies (HFP) are a group of
foundations and funds associated
with the Heinz family. HFP
shares a tradition of thoughtful
and enterprising philanthropy
that dates back to Henry J. Heinz,
the founder of the company that
bears his name. H.J. Heinz once
described his mission as “to do a
common thing uncommonly well.”
The various HFPs have always
taken this mission to heart. Its
foundations are uniquely posi-
tioned to advance the search for
solutions to the compelling chal-
lenges of our times, and its goal is
to do this thoughtfully and well.

Mellon Financial Corporation
is a global financial services com-
pany. Headquartered in Pitts-
burgh, Mellon is one of the
world’s leading providers of
financial services for institutions,
corporations and affluent individ-
uals, providing institutional asset
management, mutual funds, pri-
vate wealth management, asset
servicing, human resources ser-
vices and treasury services. Mel-
lon has approximately $3 trillion
in assets under management,
administration or custody, includ-
ing more than $610 billion under
management. Its asset manage-
ment companies include The
Dreyfus Corporation and U.K.-
based Newton Investment Man-
agement Limited. News and
other information about Mellon is
available at www.mellon.com.

For additional information on
FACTS ABOUT, contact Jeffrey
Lewis, Executive Director of The
Heinz Family Philanthropies at
jlewis@heinz.org or at 1201 Penn-
sylvania Ave. N.W., Suite 619,
Washington, D.C. 20004.

Women’s Worth (NAPSA)—When parents talk
to and affirm the value of their
children, young people are more
likely to develop positive, healthy
attitudes about themselves. 

This is also true when the sub-
ject is sex. Research shows that
positive communication between
parents and their children can
help young people establish indi-
vidual values and make healthy
decisions.

According to Barbara Huber-
man, RNMEd., Director of Educa-
tion and Outreach for Advocates
for Youth, parents who act on the
belief that young people have the
right to accurate sexuality infor-
mation are parents whose teens
will delay the initiation of inti-
macy and use contraceptives
when they choose to become sexu-
ally active.

Initiating these conversations
may be difficult for some parents
because they did not grow up in
an environment where the subject
was discussed. 

Some parents may be afraid
they do not know the right
answers or feel confused about the
proper amount of information to
offer. To help, here are 10 tips
from the experts at Advocates for
Youth:

1. First, encourage communica-
tion by reassuring kids that they
can talk to you about anything.

2. Take advantage of teachable
moments. A friend’s pregnancy,
news article, or a TV show can
help start a conversation.

3. Listen more than you talk.
Think about what you’re being
asked. Confirm with your child
that what you heard is in fact
what he or she meant to ask.  

4. Don’t jump to conclusions.
The fact that a teen asks about
sex does not mean they are having
or thinking about having sex.

5. Answer questions simply and
directly. Give factual, honest,
short and simple answers.

6. Respect your child’s views.
Share your thoughts and values
and help your child express theirs.

7. Reassure young people that
they are normal—as are their
questions and thoughts. 

8. Teach your children ways to
make good decisions about sex
and coach them on how to get out
of risky situations.

9. Admit when you don’t know
the answer to a question. Suggest
the two of you find the answer
together on the Internet or in the
library.

10. Discuss that at times your
teen may feel more comfortable
talking with someone other than
you. Together, think of other
trusted adults with whom they
can talk.

You can learn more online at
www.advocatesforyouth.org.

Ten Tips For Talking About The Facts Of Life

Talking to teens about sexual-
ity may help them make respon-
sible decisions.

✁
Note to Editors: October is Let’s Talk Month.

(NAPSA)—Want to make your
next paint job look better and last
longer? Do what professional
painters do: Use one coat of tinted
primer and one coat of paint
instead of two coats of paint.
Here’s why:

• Primers are much richer in
resin than ordinary paint, which
gives them the ability to provide a
better base for the second coat. If
you tint your primer toward the
color of your finish coat, you get
all the benefits of priming, with-
out adding an extra step. Note:
High-quality primer-sealers, like
ZINSSER’s Bulls Eye 1-2-3 (for
light and pastel colors) and Bulls
Eye 1-2-3 Deep Tint (for medium
and dark colors) are specially for-
mulated for tinting.

• Primers hide dark or un-
wanted colors far better than fin-
ish paint and prevent them from
showing through or changing the
color of the topcoat. By using a
tinted primer you can get a more
uniform color than you can
achieve by just using ordinary
paint.

• Quality primer-sealers are
great at sealing porous surfaces,
so you'll actually use less paint,
saving you time and money. 

• Most stains—crayon and
marker, lipstick, nicotine, food
and beverage and others—will
bleed right through ordinary
paint. Stain-killing primers seal
in stains and prevent them from
ruining the paint job.

• High-quality primers like
ZINSSER’s Bulls Eye 1-2-3 and
Bulls Eye 1-2-3 Deep Tint offer
great adhesion, so you can paint

on glossy, hard-to-paint surfaces
like paneling, cabinets, semigloss
paint and vinyl siding without
sanding. You just can’t paint over
glossy surfaces with a topcoat!

• Because primers are specifi-
cally formulated to prevent com-
mon paint problems, like crack-
ing, peeling and blistering, they’ll
make any painted surface more
durable, washable—and, last
much longer!

• Tinting a primer like Bulls
Eye 1-2-3 or Bulls Eye 1-2-3 Deep
Tint is easy! Just ask your paint
store or home center clerk to add
the same colorant they use to mix
your finish coat and you’re on
your way to a better paint job.

For more helpful “tips” to make
your next painting or home
improvement project faster and
easier, visit www.zinsser.com. Or,
call ZINSSER at 732-469-8100.

Make Your Next Paint Job Look Better And Last Longer

Your next paint job will look
better and last longer if you use a
coat of tinted primer and one
coat of paint.

(NAPSA)—A preliminary study
reported by Johns Hopkins Med-
ical Center said that rodents are a
leading cause of asthma in inner
city children and have also been
linked to aggravating allergy
symptoms. If you suffer from aller-
gies and asthma, contact the
Asthma and Allergy Foundation of
America for information on how to
manage these diseases in children
and adults. The Foundation’s mis-
sion is to help families with asthma
and allergies live full, active lives
through education, advocacy and
research. Call 800-7-ASTHMA or
log onto www.aafa.org. For infor-
mation on how to eliminate rodent
infestations, call d-CON Rodenti-
cides at 800-395-3266 for a free
brochure.  

A new health awareness ini-
tiative championed by a team of
renowned doctors, health and
wellness professionals, premier
research institutions, advocacy
groups and Hall-of-Fame quar-
terback and Super Bowl MVP Joe
Namath is helping equip millions
of Americans with the tools they
need to tackle osteoarthritis
(OA). The Arthritis Huddle is
sponsored by Boehringer Ingel-
heim Pharmaceuticals, Inc.,
makers of MOBIC (meloxicam)
and Abbott Laboratories. MOBIC
is a prescription nonsteroidal
anti-inflammatory drug used for
the relief of the signs and symp-

toms of OA. Doctors, patients and
others interested in the manage-
ment of OA can access the Arthri-
tis Huddle by visiting www.arthri
tishuddle.com, or call 1-866-OA-
HUDDLE.

According to the Scleroderma
Foundation, scleroderma affects
about 300,000 people in the U.S.,
about 80 percent of whom are
women. While scleroderma is
Greek for “hard skin”—a symptom
most commonly associated with
the disease—it is a chronic
autoimmune disease in which the
body attacks itself including inter-
nal organs, by overproducing col-
lagen. There is no cure for sclero-
derma but medication can treat
the symptoms. For more informa-
tion, contact the Scleroderma
Foundation at 1-800-722-HOPE or
visit www.scleroderma.org.

Atlantic Health System’s Chil-
dren’s Medical Center in New
Jersey at http://childrens med-
icalcenter.atlantichealth. org.
PKD Foundation at www.pkd
cure.org.
The National DMDA at
www.ndmda.org. 
The ASPCA Animal Poison Con-
trol Center at www.apcc.
aspca.org.
Herceptin at www.herceptin.
com. 
Toshiba’s EXCELART MRI system
at www.medical.toshiba.com.
FamilyCare Benefit from John
Hancock at www.johnhancock.
com. 
Kraft Kitchens frozen dessert
recipes  at www.kraftfoods.com.
Ragú Express at www.RaguEx
press.com.

Check Out
These Web Sites:

***
Happiness does not consist in
pastimes and amusements but
in virtuous activities.

—Aristotle
***




