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(NAPSA)—It’s summertime
and the livin’ is easy—except
when summer storms roll in. As
the country moves into summer
storm season, homeowners assess
the safety of their homes—inside
and out—and determine what
measures to take.

As homeowners can attest,
power outages are one of the most
common and costly effects of sum-
mer storms. Each year, storm-
related power outages affect more
than 20 million U.S. homes
(according to Esource.com). In
2001, summer storms and their
accompanying power outages
caused more than $700 million of
damage.  

For example, a sump pump
without power can lead to a
flooded basement. In 2000, the
average claim paid for basement
flood damage under the National
Flood Insurance Program was
$15,000. Power outages also can
shut down furnaces, well pumps,
electronics, security systems and
air conditioning, as well as spoil
food stored in the refrigerator and
freezer.

Due, in part, to increased power
outages and reliance on comput-
ers, standby power generator sales
have doubled in the last five years.
According to Briggs & Stratton,
which manufactures small engines
for outdoor power equipment and
generators, each year more and
more home and small business
owners are decreasing and pre-
venting the costs, inconvenience
and headaches associated with
power outages by utilizing standby
generators.

“Standby generators help
homeowners prevent costly dam-
ages that often accompany power

outages,” says Pat Simpson,
HGTV host and Briggs & Stratton
spokesperson. “A generator can
pay for itself through just one
major storm by protecting a
household from outage-related
damages.”

Generating Relief
A generator can power lights,

refrigerators, furnaces, well pumps,
televisions, radios, and other
devices needed during an emer-
gency. It also can keep a home-
based business fully functional
until utility power is restored.

“They’re really a tangible form
of ‘insurance’ for homeowners,”
Simpson says. “Generators will
also be valuable a few months
from now, when colder weather
causes furnace shutdowns.”

Standby generators fall into
two major categories: portable and
permanent. Portable generators
are smaller, gasoline-fueled, man-
ually started models that can
power necessary household items.
The wattage range of these units
runs from 4,000 to 10,000 watts.
An important accessory for
portable units is a Manual Power
Transfer System, which eliminates
the need for extension cords and

makes transferring standby power
to a home fast, safe and easy.

Permanent standby units can
sense a power disruption and
automatically start even if no one
is home, then shut off automati-
cally when the power is restored.
These units connect directly to the
home’s natural gas supply or a
propane fuel supply and range
from 5,000 to 20,000 watts.

Three Important Tips
Here are three tips Simpson

gives for selecting the right
standby generator to meet indi-
vidual needs: 

1. Determine the type of gener-
ator: The first thing to consider is
budget. A portable generator will
cost $500 to $1,000. Permanent
standby systems will run $5,000
to $10,000 installed, but provide a
level of performance and conve-
nience that is critical for some
owners. 

2. Determine wattage require-
ments: Size your unit for the
items you’ll need during an out-
age: air conditioner, refrigerator,
freezer, lights, TV, computer, well
and sump pumps, and others.
Approximately 5,000 to 7,500
watts is enough to power the
essentials in an average home. 

3. Choose your features: Some
generator manufacturers include
features such as larger fuel tanks
for longer run-time and automatic
voltage regulation to protect sen-
sitive electronic equipment. A
familiar engine brand may be the
most important consideration in
choosing a generator. 

For more information about
selecting and operating a standby
generator visit www.briggsand
stratton.com/generators or call
866-GEN-SETS.

Generators Help Homeowners Battle The Elements

Summer storms cause several
hundred million dollars in damage
to property and forests annually.

(NAPSA)—Dear Auto Andy—
Recently when shopping for a

used car, we answered a classified
ad for a car that seemed to meet
all our criteria. My husband met
the seller at a local school parking
lot to see the car. He said he was
selling it for a friend who got a job
in another state. It was a recent
model year that looked to be in
good condition with low mileage—
so we bought it, for $9,000.

Almost immediately we began
having problems with it. We ran a
vehicle history report only to learn
that the car was previously sal-
vaged. We’ve tried to call the
seller, but his line is “no longer in
service,” and we have no other
way to reach him. We thought we
were getting a great deal, but it
looks like we got taken instead! Is
there anything we can do?

W.S., Seattle, WA

Dear W.S.—
You got scammed! And sadly,

without reliable contact informa-
tion, there’s not much you can do.
So, to protect yourself next time,
read on.

Unfortunately, you were vic-
tims of what industry experts say
is a growing problem—curbston-
ing. Law enforcement officials
estimate that the majority of cars
offered in classified ads or at the
curb are sold by scam artists,
known as curbstoners. These are
unlicensed dealers who pose as
private sellers and frequently sell
vehicles which reputable dealers
won’t touch because of hidden
problems that affect the vehicle’s
safety and value.

Here’s how it works. Curbston-
ers comb salvage yards for cars
that can be cleaned up to “look
good as new.” They paint over weld
marks, polish chrome and roll back
odometers, and—voilà!—like-new
cars to sell. Next they advertise in
the classifieds or put the cars in a
highly trafficked parking lot with
“for sale” signs in the windows.
When an unsuspecting shopper
calls to inquire about the car, the
curbstoner says it’s been “in his

grandmother’s garage” or that he’s
selling it “for a buddy in the mili-
tary overseas.” There, W.S., is the
dirty scam of curbstoning.

You mentioned running a vehi-
cle history report, but after the
purchase. The people at Carfax
Vehicle History Service have been
working to educate and protect
consumers from these rip-off
artists. I found these tips from
Carfax, I think you’ll find them
useful:

• Look at the seller’s license
and the car’s title. If the names on
the two documents don’t match,
don’t buy the car. Selling it for a
friend or family member should
send up red flags.

• Curbstoners won’t meet you
at their homes; if you are meeting
in a parking lot, be wary.

• Ask for a detailed vehicle his-
tory that will reveal hidden prob-
lems in a car’s past like a salvage
history, odometer fraud or flood
damage. Or, ask for the VIN and
run the history on Carfax.com.

• Take the car to a trusted
mechanic for a pre-purchase
inspection.

• Check the phone number. If
the same phone number appears
in multiple ads, the seller is prob-
ably curbstoning.

Remember, if it seems too good
to be true, it probably is! Walk
away—there’s always another car
and another deal.

—Andy

Can Classified Ads Be Bad?

Don’t let yourself be scammed.
When a used-car deal seems too
good to be true, it probably is.

(NAPSA)—Teaching kids valu-
able lessons doesn’t happen
overnight. The best way to guide
them can be by example and daily
practice. Good nutrition begins
exactly the same way. Making
sure kids are healthy—and stay
healthy throughout life—means
building a simple, but steady,
foundation for their nutrition
habits. Like learning the alpha-
bet, basic nutrition guidelines
shape a child’s outlook on good
food choices. 

One of the easiest ways to
make sure kids are getting proper
nutrition is by starting each
morning with a healthy breakfast.
As the first meal, a good breakfast
helps set the tone for the rest of
the day...as well as a lifetime.
Plus, breakfast eaters tend to per-
form better at school and in
sports, snack less throughout the
day and get sick less often.    

Finding time in the morning
for breakfast can be a challenge,
but the morning meal doesn’t
have to be complicated or time
consuming to be healthy and deli-
cious. A well-rounded breakfast
should include whole grains, pro-
tein and fruit. That equation can
be achieved with a variety of sim-
ple choices. Just a bowl of cereal

with a glass of 100 percent orange
juice can supply the right combi-
nation of nutrients and energy to
jumpstart the day. A glass of 100
percent orange juice fills kids (and
parents) with important nutrients
like vitamin C, potassium and
folate, while also delivering at
least one daily fruit serving.  

Good nutrition is about the
basics, and getting the best start
with a healthy breakfast can be as
easy as A, B, C.

A—AWAKE. Wake up your
body with a healthy breakfast.
After eight hours of sleep, the
body’s supply of energy (glucose)
is very low. Eating shortly after
you’re awake gives your body a
jumpstart with fresh energy and
necessary nutrients to help you
perform throughout the day.

B—BREAKFAST. Don’t skip a
healthy breakfast, even when
you’re busy. Experts often tout
breakfast as the most important
meal of the day. Besides refueling
the body to get through the day,
studies show eating breakfast has
tremendous health benefits.  

C—CHOOSE CAREFULLY.
Find foods that pack a powerful
punch of energy, vitamins and
nutrients to make sure each meal
counts. Especially when you’re on
the go, selecting convenient, yet
healthy, options like 100 percent
orange juice can help you quickly
get the best start to the day with
the nutrients you need.

Remember, the secret to good
nutrition is getting an early
start—early in the day and early
in life. Like learning the ABCs,
good nutrition lessons will give
kids the basic blocks they need to
make informed decisions about
healthy eating for years to come.  

ABCs Of Good Nutrition

OF NUTRITION

(NAPSA)—In cooperation with
the U.S. Consumer Product
Safety Commission, SC Johnson,
of Racine, Wisc., is voluntarily
recalling about 2.5 million Glade®

Extra Outlet Scented Oil Air
Fresheners. These Extra Outlet
PlugIns® may have been misas-
sembled during manufacture,
which could pose a risk of fire.
Consumers should immediately
unplug the air fresheners and
contact SC Johnson at (800) 571-
0920 between 8 a.m. and 6 p.m.
CT Monday through Sunday, or
any time online via the Web site
at www.scjohnson.com, for free,
full-value replacement coupons or
a refund.

Renting a car can be confusing
and expensive if you don’t know
the terms and how fees are calcu-
lated. Charges that can raise an
advertised rate may include
mileage fees. Knowing how far
you will drive may allow you to
select the company that offers the
most favorable mileage terms. For
more information, call the Federal

Trade Commission at 1-877-FTC-
HELP and ask for the publication
Renting a Car. The FTC works for
the consumer to prevent fraudu-
lent, deceptive and unfair busi-
ness practices in the marketplace
and to provide information to help
consumers spot, stop and avoid
them. For more information, call
toll-free 1-877-FTC-HELP or visit
www.ftc.gov.




