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(NAPSA)—As one of the longest-
running youth volunteer initiatives
in America, Trick-or-Treat for
UNICEF has a deep-rooted history
of empowering children.
For 60 years, Trick-or-Treat for

UNICEF has served as The Origi-
nal Kids Helping Kids® campaign,
providing America’s children with
an effective way to make a differ-
ence in the lives of the world’s
children.

THEN: Children across the
nation were inspired to collect
coins for UNICEF to aid kids
recovering from World War II. Cos-
tumed and committed, they took to
the streets in neighborhoods and
they spread word of their mission.
Through the small change they
raised door to door, they were
going to make a big difference for
children everywhere, providing
food, medicine, education and
necessities that kids need to thrive.

NOW: Since then, Trick-or-
Treat for UNICEF has raised
nearly $160 million for UNICEF’s
lifesaving programs worldwide.
The time-honored campaign pio-
neered service learning by educat-
ing young people about their peers
in developing countries all around
the world and engaging them in
hands-on activities to raise aware-
ness and much-needed funds.
Kids and families can pick up

their iconic orange collection
boxes at the Guest Services desks
in Toys“R”Us® and Babies“R”Us®
stores nationwide from September
15 through October 30, 2010,
while supplies last. Toys“R”Us,
Inc. is also the National Sponsor
of the 60th Anniversary of Trick-
or-Trick for UNICEF. 

While carrying the orange collec-
tion box door to door is the tradi-
tional way to contribute to Trick-or-
Treat for UNICEF, supporters can
also host Halloween parties, bake
sales or make a $5 donation by text -
ing the word “TOT” to UNICEF
(864233) on their mobile phone. 
A new Trick-or-Treat for

UNICEF iPhone application will
be available this fall. The mobile
app will include fun and educa-
tional tools to allow parents and
kids alike to participate in the
campaign no matter where they
are, enabling them to spread the
word and help to fundraise for
children all over the world.
The campaign owes its success

over the years not only to the chil-
dren, parents and educators who
have taken part but also to
UNICEF spokespeople, companies
and organizations that serve as
partners.
UNICEF Ambassador Selena

Gomez—star of the summer block-
buster “Ramona and Beezus,” as
well as Disney’s Emmy Award–
winning “Wizards of Waverly
Place”— will return this year as
Trick-or-Treat for UNICEF
spokesperson.
HGTV will once again serve as

the national media sponsor of the
campaign, highlighting it in a
prime-time television special
“Halloween Block Party” on Sat-
urday, October 16 at 8 p.m. EST.
The U.S. Fund for UNICEF has

had the longtime support of Key
Club International and Coinstar,
Inc. as well as new supporters
Playbill and The Broadway League.
For more information, visit

www.trickortreatforunicef.org.

Trick-or-Treat For UNICEF Celebrates 60 Years
Of Kids Helping Kids 

Trick-or-Treat for UNICEF has raised millions of dollars for lifesaving
programs around the world.

Avoiding A Digital Divide
(NAPSA)—A new government

plan to speed up Internet access
could do so at the expense of rural
areas that already face challenges. 

Experts worry that the National
Broadband Plan, a mandate cur-
rently being considered by policy-
makers as a way to bring broad-
band to every home, would create a
digital divide, setting speed goals
for rural areas that are 25 times
slower than urban areas. 

Such a divide would curtail
rural educational opportunities
such as distance learning and
threaten consumer welfare by lim-
iting rural telemedicine initiatives.

The plan could also sharply
increase consumer rates and limit
the use of Internet services such as
job seeking, paying taxes and shop-
ping, which could further economi-
cally disadvantage rural areas.

“The people who live in rural
America need services—schools,
libraries, hospitals,” said Shirley
Bloomfield, CEO of the National
Telecommunications Cooperative
Association (NTCA). “Shouldn’t all
Americans have access to the
same broadband connections?”

For more information, visit
www.ntca.org. 

Communication is an essential
part of keeping America’s com-
munities connected.

(NAPSA)—The next time you
review your family finances, it
may pay to take your insurance
into account. That’s because,
beyond medical and dental cover-
age, there are a number of forms
of insurance that can help protect
some of your family’s assets and
lifestyle. 

Protect Your Income
Consider: How would your fam-

ily get by if you were seriously ill
or injured and couldn’t work? Dis-
ability insurance—sometimes
called income protection insur-
ance—can help replace lost in come
if you’re unable to work due to an
illness or injury. Many employers
offer disability income insurance
but, according to the Council for
Disability Awareness, approxi-
mately 100 million U.S. workers
are without it. A disability policy
can provide cash benefits to mini-
mize financial risk while you’re
recovering from a disabling injury
or illness. Coverage is available at
different levels, but the best poli-
cies will generally cover accidents
and illnesses, pay for partial or
recurring disabilities and offer an
inflation-adjustment feature.

Protect Your Credit
A recent study by Harvard Uni-

versity researchers found that 50
percent of all bankruptcy filings
were partly due to medical ex -
penses. Supplemental insurance
plans can be used to help cover
some out-of-pocket medical
expenses such as de ductibles and
co-pays. Supplemental policies
generally pay cash benefits
directly to the policyholder.
Because the benefits are based on
a qualifying occurrence—such as
an accident or hospitalization—
they’re payable regardless of other
insurance coverage and can be
used as the policyholder chooses.

Protect Your Family
A sudden death can inflict

more than emotional grief. Lost
income as well as final expenses

can add financial distress to an
already difficult and painful situa-
tion. Life insurance—available in
many forms and benefit levels—
can help ease the financial burden
of an unexpected loss. Not only
can life insurance provide a finan-
cial cushion to help make up for
lost income, a small supplemental
life insurance policy (with benefits
of $10,000 to $25,000) can be rela-
tively inexpensive and benefits
provided can be used to help cover
immediate expenses such as
funeral costs. 
Using your insurance to help

protect not just your health but
also your finances can help you
make the most of your coverage. 

Get Assistance
Everyone’s situation is differ-

ent, so it’s important to look at
your specific needs. Combined
Insurance offers a free, download-
able needs assessment to help you
evaluate your situation. Go to
combinedinsurance.com/myneeds
or call (877) 566-8760 for a free
copy of the questionnaire.

Making The Most Of Your Insurance

Using your insurance to help pro-
tect not just your health but also
your finances can help you make
the most of your coverage. 

(NAPSA)—Farmers who plant
the latest soybean technology are
reporting strong plant perfor -
mance throughout the growing
season that may translate into
higher yields at harvest. 
Many cite visible differences

when comparing their Asgrow®

brand Genuity® Roundup Ready 2
Yield® soybeans to first-genera-
tion soybean technology, includ-
ing stronger emergence and early
season vigor. New Acceleron®

Seed Treatment Products offered
with these soybeans help provide
a strong starting advantage.
By midseason, impressive

reports have been received from the
field about full canopy development,
strong root mass and healthy pod
development. “I’m very happy with
witnessing the obvious advantages
of this technology, as I saw taller
plant height, a stronger stem and
more sophisticated root system,”
said Midwest farmer Brian Dehn.

“Those beans came up and
looked better from the beginning
than any of my other varieties,”
said Southern farmer Rocky
Evans. “They grew out faster and
have looked great all season.
They’re a dark green, lush color
and I’m anxious to see how they
will turn out this season.”
A key benefit for farmers is

more beans per pod, which trans-
lates to more bushels per acre and
higher yield opportunity. Not only
are many farmers reporting more
three- and four-bean pods in their

fields, but many are even finding
five-bean pods, which were practi-
cally unheard of prior to the
newer soybean technology. 
Last season, in fact, farmers in

eight states discovered five-bean
pods and more growers will be on
the hunt for them this harvest sea-
son. Those who find them will
become members of Team 5-Bean
with the opportunity to win free
Asgrow Genuity® Roundup Ready 2
Yield seed for the 2011 planting
season.
For more information, visit

www.asgrowanddekalb.com/5bean.
Always read and follow grain
marketing and stewardship
requirements and pesticide
label directions.

Farmers See Strong Season-Long Performance
With Latest Soybean Products

Asgrow soybean plants with the
latest technology (right) showing
strong early growth compared to a
leading competitor soybean brand
(left) grown in the same field. 

***
Fear of corrupting the mind of the younger generation is the lofti-
est form of cowardice.

—Holbrook Jackson
***

***
Did you every hear anyone say, “That work had better be banned
because I might read it and it might be very damaging to me?”

—Joseph Henry Jackson
***

***
Books and ideas are the most
effective weapons against intol-
erance and ignorance.

—Lyndon Baines Johnson
***

***
Censorship, like charity, should
begin at home; but unlike char-
ity, it should end there.

—Claire Booth Luce
***

***
Where they have burned books,
they will end in burning human
beings.

—Heinrich Heine
***

Women who wink at men are
known as nictitating women. 

The oldest map known is a clay tablet found in Iraq. Made about
2300 B.C., it probably shows a man’s estate in a valley.

More pencils are made in the U.S. than in any other country.




