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(NAPSA)—Don’t get fooled when
you want to get covered. Faced with
tight budgets and rising medical
costs, many Americans are looking
for affordable health insurance. But
consumers who opt for so-called
“medical discount plans” may not
get the protection they think they’re
paying for.
A survey conducted by the

Coalition Against Insurance
Fraud found that 57 percent of
state fraud bureaus reported a
higher incidence of health insur-
ance fraud in 2009 compared to
the year before. The increase was
attributed in part to the rise of
medical discount plans.
These products often promise

discounts on medical services or
prescription drugs if you use their
very limited network of providers.
Others may restrict coverage so
severely that participants are left
exposed to crippling medical costs
after an accident or illness. 
The best way to protect yourself

when shopping for coverage is to
purchase your health plan through a
reputable licensed agent such as
eHealthInsurance.com; here are
 several warning signs to look out for:

Too good to be true: Beware
of any health insurance program
that promotes itself with claims
like “no medical underwriting
required” or “anyone can qualify.”
In most states, an individual or
family health plan will still re -
quire some form of medical under-
writing until health reform is fully
implemented in 2014.

Personal information: Be -
ware of high-pressure marketers
that require you to provide per-
sonal contact information or med-
ical history details before offering
you information about the prod-
ucts they’re selling. 

Coverage limits: Beware of
any product that places strict
limits on payouts either on a per-
year basis or for specific treat-
ments or conditions. Some dis-
count health plans may limit
lifetime payouts to $20,000 or
less.  A major medical health
insurance plan, by contrast, will
usually limit lifetime payouts to
no less than $2 million. Starting
in September 2010, health
reform requires that all  new
major medical health insurance
plans have no lifetime limit at
all.

Unknown brands: Beware of
brand names that are unfamiliar
to you. Look up the company
online and read customer reviews.
Check with the Better Business
Bureau or look up the company’s
A.M. Best rating to learn about a
specific insurer’s reputation and
reliability.
To learn more about your

health insurance options and get
quotes from brand-name health
insurance companies in your area,
visit www.ehealthinsurance.com.

Beware Of Health Insurance Fraud

The best way to protect yourself
when shopping for health insur-
ance coverage is to purchase
your plan through a reputable
licensed agent.

(NAPSA)—If you’ve been
thinking—or even just dream-
ing—about getting a new house,
recent research in the real estate
market may have some intriguing
results for you. 
First, Fannie Mae found that

two-thirds of Americans (65 per-
cent) are still bullish on home
ownership, preferring to own a
home despite the challenging eco-
nomic environment and the hous-
ing downturn. 
Next, there’s the research con-

ducted by MarketTools, Inc. for
CENTURY 21® First-Time Home
Buyer and Seller Survey. It cap-
tured and compared the opinions
of prospective home buyers and
sellers who either purchased or
sold their first home within the
past year or are planning to buy
or sell their first home within the
next year. The majority of survey
respondents had moved or
intended to move more than 10
miles but less than 50 miles from
their previous location, indicating
current market conditions may be
a catalyst for buying or selling
homes, as opposed to a desire to
dramatically change geographic
location or relocate for a job.
“Buying a home, whether it’s

your first of subsequent purchase,
is the single greatest financial
decision that most people will
make in their lifetime,” said Rick
Davidson, president and chief
executive officer, Century 21 Real
Estate LLC. “Research helps show
that today’s market presents a
generational opportunity for home
buyers and current home owners
looking to leverage their market
position.”
Current Market Conditions
More than 80 percent of first-

time home buyers and sellers feel
the current housing market is

more affordable today than at this
time last year. This is despite the
fact that 40 percent of all respon-
dents are more worried about the
economy now compared to this
time last year. Federal tax credits
and solid mortgage rates had a
positive impact on driving people
to take action.

Re-establishing Balance
A full market recovery takes

time and current conditions con-
tinue to favor buyers. While buy-
ers are excited about the opportu-
nities in the current market,
sellers note their main concern is
losing money on the sale of their
home and receiving offers near
their asking price.
When will the balance between

housing need and inventory
return? The real estate industry
typically considers six months of
inventory to represent a balanced
market. According to the National
Association of Realtors, the num-
ber of homes for sale currently
represents approximately eight
months of inventory and remains

11.6 percent below the record of
4.58 million homes for sale. First-
time home buyers anticipate home
prices will soon begin to rise and,
in fact, about half of first-time
buyers expect an increase by this
time next year, thereby re-estab-
lishing better market equilibrium.
Let an Expert Help Guide You
Whether you’re considering

buying or selling a home, you may
be interested to learn that 60 per-
cent of first-time home buyers do
not feel they have a good handle on
the real estate process. Given both
the complexity and the opportunity
of today’s real estate market, 85
percent of both first-time buyers
and sellers feel that using a real
estate professional is important.
Allowing an experienced profes-
sional to help guide you can lead
you to the home that’s right for
you, at a price you can afford. 

Learn More
You can find further facts and

tips online at www.century21.
com/buyingadvice and by calling
(866) 732-6139.

For Many, The Right Time For Real Estate Is Now

The real estate market is recovering and providing a powerful oppor-
tunity to act, studies show. Many prospective homeowners are taking
advantage of today’s positive price points and low interest rates.

(NAPSA)—Eating chocolate in
small amounts daily may lower
the risk for heart attack and
stroke. “Low-carb chocolate with
no added sugar and zero trans fat,
such as Simply Lite, can provide
the taste of fine chocolate with
health “benefits,” says registered
 dietitian Debra Drago. “As always,
moderation is key.” Learn more at
www.simplylite.com.

**  **  **
Health-conscious bakers can

substitute California avocado for
many traditional baking ingredi-
ents, such as butter or shortening.
By substituting avocado, the
nutritional value of the baked
good is increased with the fruit’s
contribution of nearly 20 vita-
mins, minerals and phytonutri-
ents, along with “good fats” (poly-
and monounsaturated fats). For

delicious avocado recipes, visit
CaliforniaAvocado.com. 

**  **  **
Creating a refreshing treat can

be fast and fun if you keep on
hand a few staples such as Com-
stock or Wilderness pie filling,
which can be a sweet part of just
about any meal.

(NAPSA)— There are practi-
cal steps you can take to keep
your teens safe when they hit the
road. These include putting
together an emergency kit with
flares, flashlight, extra oil and
other items. To learn about Royal
Purple products, visit www.royal
 purple.com.

**  **  **
A toolkit containing informa-

tion on topics such as tax incen-
tives, ride-sharing and vanpools,
green transportation and support-
ing employees with disabilities is
available from the Community
Transportation Association of
America (CTAA). To learn more,
visit CTAA.org.

**  **  **
From the moment they start

playing “Vacation Isle: Beach
Party,” gamers are surrounded by
exciting beach activities the game
offers. Players can enter that surf

contest they always wanted to
win, see how far they can launch
themselves on the water-ski ramp
and test their agility by learning
to fire dance. It’s a vacation isle
where every day is a beach party.
For more information, visit
www.vacationislegame.com.

**  **  **
White wines—not reds, as

many believe—pair with the
widest variety of cheeses. White
wines from the Alsace region of

France have a reputation for
being among the most “cheese
friendly” of all. For specific pair-
ing ideas, including Alsace Pinot
Blanc with Gouda, visit www.
 JustAddFood.com. 

**  **  **
When it comes to selecting

materials for a deck, many home-
owners are turning to composite
deck materials made from plastic
and wood fiber—such as Ever-
Grain from TAMKO Building
Products—because the decking is
low maintenance in that it
requires no staining or painting,
just periodic cleaning. To learn
more, visit www.tamko.com.

**  **  **
Fresh & Go’s Travel Tooth-

brush has 30 uses of toothpaste in
the handle with a snap-on cap.
The toothbrushes are sold at Wal-
greens. For more information,
visit www.freshangousa.com.




