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Digital Storybooks
(NAPSA)—Experts agree that

reading is one of the most funda-
mental and important skills chil-
dren need to learn. And thanks to
today’s digital technology, young-
sters will now be inspired to read
with a fun new way to enjoy clas-
sic stories.

Moving Picture Books is a line
of digital, high-quality children’s
book favorites. The titles—includ-
ing such favorites as “I Know an
Old Lady Who Swallowed a Fly”
and “On Top of Spaghetti”—are
available on DVD or as an applica-

tion for the iPhone and as a down-
load from www.movingpicture
books.com.

In either format, readers see
fully animated stories and hear
voices of children and adults nar-
rate the story. Each book is pack-
aged with English and Spanish
narration-only versions in addi-
tion to the read-along versions
with text. The text versions high-
light the words as they are read.
Children are treated to the sur-
prise of movement and sounds as
the stories come to life.

To learn more or download
ta etis beW eht tisiv ,skoob yrots

www.movingpicturebooks.com.

A new line of storybooks merges
digital technology with classic
tales to inspire children to read.

Flood Safety Tips
In addition to added insurance, here are 
some simple steps you can take to 
increase safety. 
•Develop a family emergency plan. 

Plan and practice a flood evacuation route 
with your family. Ask relatives to be an 
emergency family contact, and create an 
emergency safety kit.

•Purchase or maintain a battery-
operated radio for use during storms. 

•Determine your flood risk by entering 
your address at www.floodsmart.gov. 

•Continue regular upkeep of your 
home. Check your sump pump monthly, 
clear debris from gutters, anchor any   
fuel tanks, and raise your electrical 
components above your home’s projected 
flood elevation.

•Keep a copy of important papers and 
an inventory of possessions (film, photos, 
videos) in a waterproof container or safe- 
deposit box in a secure place or off 
premises.

(NAPSA)—Any time of year
can be the right time to protect
yourself, your family and your
home from the damage a flood can
cause. If you live in a high-risk
area, it’s a good idea to start by
exploring safeguards and addi-
tional insurance. 
According to a 2008 survey by

the Insurance Information Insti-
tute, only 17 percent of Ameri-
cans purchased flood insurance.
On average, it can take up to 30
days for  any f lood pol icy to
become effective, so considering
this additional policy should
be something every homeowner
does prior to the summer
months. 
“Claims related to water are

among the leading property dam-
age losses in personal insurance,”
said Jim Kane, HUB Interna-
tional Personal Insurance.
The federal government offers

federally backed flood insurance
under the National Flood Insur-
ance Program (NFIP), making
flood insurance an affordable pol-
icy—with flexible building and
contents coverage options—in
areas of varying risk. 
Claims for flood insurance

may be made any time there is
flood damage to a covered struc-
ture, structural component, utili-
ties, or contents covered by con-
tents coverage.
It is important to work with the

right insurance professional to
assess specific needs and the right
policy choice based on location, lim-
its and several other factors. 
To learn more, visit www.hub

international.com.

Protecting Your Property Against Flood Damage

(NAPSA)—Cutting costs and
saving money on paper and ink
supplies may be simpler for many
small and home-based businesses
that heed these smart printing
tips:
• Think before you print.

Whether at home or at work,
just take a moment to think and
print smarter. Review all docu-
ments from the computer and
only print final versions when
necessary. Share soft copies of
documents when possible. Also,
reduce your margins in text doc-
uments to get more content on
each page—so you’ll have fewer
pages to print. 
• Print on both sides of

the paper. Check to see if your
printer offers a duplex or two-
sided printing option. This auto-
matically cuts the amount of
paper being used and therefore
your cost of paper supplies is
reduced by as much as 50
 percent. 

• Print most documents in
black ink only and save color
ink for when it’s necessary.
Doing so will save you from having
to refill more-costly color cartridges.
For an easy way to make sure you
“print black only,” you can download
a free toolbar that works with any
printer at www.Lexmark.com. 
The toolbar also lets you elimi-

nate Web ads when printing from
the Internet, which can help you
print significantly less. By using
this option, you automatically
print fewer pages and avoid print-
ing colorful ads. 
• Join a rewards program.

Rewards programs compensate you
for recycling used cartridges. For
example, with Lexmark inkjets, you
get a free cartridge for every five you
return for recycling and for every
five you buy from the printer manu-
facturer. Check the Web site for cur-
rent offers. Or go through your local
retailer or office supply store to find
the best rewards program. 

Small Improvements Can Equal Big Benefits 

With a little forethought, you may be able to save big when it comes to
printing documents for your small or home business.

(NAPSA)—Resourceful people
all over the world are finding
ways to make art accessible and a
part of their everyday lives.
Flash drives and cell phones

were among the first electronics to
explode with personalization. For
years, teenagers in Japan have
been adorning their cell phones in
rhinestone patterns and charms,
turning each text message into a
form of self-expression. 
Today, Dell’s Design Studio has

taken the personalizing of con-
sumer electronics to the next level.
People who select the Dell Studio
15 or 17 laptops can choose to

adorn them with unique works
from international artists like
Deanne Cheuk, Maya Hayuk,
Jason Holley, Tristan Eaton and
urban artist Mike Ming. Now, the
laptop is a fashion accessory that
can express your personal style.
Recently, Dell expanded the online
studio to include more than 200 dif-
ferent designs, patterns and colors. 
If art awakens the soul, there’s

never been a better time to
indulge your artistic cravings.
Dell and others recognize this
draw and are making art avail-
able to everyone, truly allowing
new forms of self-expression.

Accessible Art

Beautiful, striking designs by a variety of professional artists can be
a part of your laptop. For example, your computer can feature
“Cathedral,” a stunning piece by painter Robert Hargrave, left, or
famed artist Deanne Cheuk’s “Pyramid in Fall,” right. 

(NAPSA)—Developed by the
Consumer Electronics Associa-
tion, the CEA Connections Guide
makes it easy for everyone—from
the tech savvy to the technically
challenged—by helping con-
sumers determine how to connect
various A/V components. To learn
more, visit www.CEA Con nec
 tionsGuide.com.

**  **  **
trAloola.com is an online art

fair featuring hundreds of artists
and craftspeople selling fine art,
along with handbags, jewelry,
handmade soap, candles, clothing,
furniture and more. 

***
The high prize of life, the crowning fortune of man, is to be born
with a bias to some pursuit which finds him in employment and
happiness. 

—Ralph Waldo Emerson 
***

***
The legitimate object of government is to do for a community of
people whatever they need to have done, but cannot do at all in
their separate and individual capacities. 

—Abraham Lincoln 
***

***
Poverty is uncomfortable, as I can testify: but nine times out of
10 the best thing that can happen to a young man is to be tossed
overboard and compelled to sink or swim for himself. 

—James A. Garfield 
***

Jimmy Carter was the first president to walk the inaugural parade
route from the Capitol Building to the White House. 




