
(NAPSA)—Nine out of 10
homebuyers begin their search on
the Internet. Realtor.com offers
more than 4 million home list-
ings, links to local REALTORS,
home valuation and finance fea-
tures, and up-to-date information
on more than 55,000 neighbor-
hoods. It also includes videos and
virtual house tours.

**  **  **
The use of Hyatt Legal Plans’

group legal plan for mortgage-
related services has increased 50
percent from 2007 to 2008, indi-
cating that employees are increas-
ingly interested in avoiding unfa-
vorable mortgage terms and
getting assistance with mortgage
documents and payment plans
before signing on the dotted line.

**  **  **
Rust-Oleum Universal is the

first all-surface spray paint, so
you can paint plastic, vinyl,
metal, wood and more without
worrying about it chipping or
peeling. For project ideas, visit
www.paintideas.com.

**  **  **
PARADE’s HealthyStyle maga-

zine at healthystylemag.com fea-

tures advice from experts as well
as inspiration and tips from some
of America’s biggest celebrities.
Hitting the gym is important, but
the key to  feeling more like a Hol-
lywood starlet could be to turn in
when the stars come out.

**  **  **
Now there are two completely

free ways to file your federal taxes
electronically with Free File. To
find out more, go to the Internal
Revenue Service Web site,
IRS.gov, and select “Free File.”

**  **  **
To learn about selecting a

quality HVAC contractor, visit
the Coleman Heating and Air
Conditioning Web site at
www.colemanac.com. 
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(NAPSA)—If you provide assis-
tance to someone who is disabled
or needs help with day-to-day
activities, you are not alone. 
According to the National

Alliance for Caregiving, more
than 22 million households pro-
vide care for a family member,
friend or loved one.
More than 7 million older

adults currently require some
kind of long-term care, and at
least 10 million will have such
needs by 2020.
Caregivers can be any age or

gender. Thirty-nine percent of care-
givers are men and 61 percent are
women. Fifty-nine percent of care-
givers either work or have worked
while providing care. Many juggle
caregiving with work and other
family responsibilities.
Caring for the Caregiver
One of the biggest obstacles for

caregivers is losing sight of their
own physical and emotional
needs. Emotions such as guilt,
anger, regret and hopelessness—
“burnout”—can erode caregivers’
physical and emotional state if
they don’t allow time for their own
needs. It is easy for caregivers to
get lost in the many issues of care-
giving and lose sight of their own
needs, but it is important that
they understand taking care of
their own needs will help them to
be more effective in their caregiv-
ing role. Caregiving is a process,
not an event. As a caregiver, you
need to recognize that you cannot
do everything at once and that
you do not need to do it alone. It is
important for both you and your
loved one that you enlist the sup-
port of others. Don’t wait until
your responsibilities seem
 overwhelming 

Assessing Care Needs
The first step in providing

care for a family member is

assessing the degree to which
your loved one can function. A
person who is forgetful or unable
to eat, move about or use the toi-
let without help will obviously
need a higher level of care than
someone who simply requires
occasional assistance with tasks
such as bill paying.
There are community resources

that can assist you in figuring out
the kind of help your loved one
may need and locating resources
to meet those needs. 

Communication
Loved ones may resist your

efforts to assist them or make
demands on your time that you
are unable to meet. It can help to
put yourself in your loved one’s
place and try to understand the
feelings that might be causing his
or her reaction. 
As important as it is to make

those you care for feel as if they
are being heard and understood,
it’s also important to understand
and express your own feelings and
limitations.

Good communication skills
help caregivers adapt to change
by helping them obtain and share
information, ask for what they
want and stay connected to oth-
ers. Seek out others who can
assist in meeting your loved one’s
needs. You may need to enlist the
support of both informal help such
as other family or friends and
more formal services that are
available in the community. 

Planning
Exploring your options and

planning ahead will reduce your
anxiety about becoming a care-
giver. There are a number of
resources both on a local and
national level that can assist. 
You can find resources through

the Eldercare Locator, a free pub-
lic service from the U.S. Adminis-
tration on Aging, online at
www.eldercare.gov or by phone at
(800) 677-1116. Organizations
such as the Alzheimer’s Associa-
tion or the American Cancer Soci-
ety can assist if your family mem-
ber has a particular illness. Senior
centers, hospital discharge plan-
ners and your local Area Agency
on Aging can help find services in
your loved one’s community. Many
government and private resources
are available online. 

Learn More
Helpful information can also be

found in a free booklet called
“Resources for Caregivers” from
the MetLife Mature Market Insti-
tute and the National Alliance for
Caregiving in cooperation with
the National Association of Area
Agencies on Aging. 
For a copy, you can call (203)

221-6580, e-mail maturemarket
institute@metlife.com, visit www.
maturemarketinstitute.com or
write MetLife Mature Market
Institute, 57 Greens Farms Road,
Westport, CT 06880.

Helpful Resources For Caregivers

Exploring your options and plan-
ning ahead will reduce your anxi-
ety about becoming a caregiver.
There are a number of resources
both on a local and national level
that can assist. 

(NAPSA)—In today’s uncertain
economic climate, the last thing
anybody wants to do is take on
more debt. Unfortunately, many
necessities (and all luxuries) come
with a price tag. And in order to
replace a bed, refrigerator or TV,
should there be a need, most peo-
ple are likely to put it on plastic—
which can lead to mounting credit
card bills.
Fortunately, there are ways to

get the things your family needs
without having to pay the hefty
finance charges that come with
using credit cards. For example,
the rent-to-own industry was
started in the 1960s to serve a
growing need for access to house-
hold appliances, furniture and
electronics for just this reason—to
eliminate the risk of debt or the
need for credit.
Today, there are approximately

8,500 rent-to-own stores in all 50
states, serving upward of 3 mil-
lion households each year. For
consumers unwilling or unable to
take on additional debt, these
businesses provide opportunity
without long-term obligations.
Additional benefits include:
• Families get what they need

without the risk of debt. Plus,
delivery, setup, service and repair
are included so there are no costly
surprises. The flexibility to end
the transaction, without charge,
together with the ability to rein-
state without losing the benefit of
payments already made, makes
rent-to-own a sensible way for
families on a budget to manage
their needs.
• Service and repair include a

loaner product if a repair cannot
be made in the customer’s home.
• The early-purchase option

allows rent-to-own customers to
opt for ownership when it fits in
their budget.
• Weekly, biweekly and monthly

payment options allow customers
to pay on a schedule that fits their
needs.
• Payment history is only re -

ported at the customer’s request.
Customers can use good payment
history to build credit, but won’t
be harmed by a poor payment his-
tory that may result from tempo-
rary financial setbacks.
And while, at first glance, prices

at rent-to-own establishments may
appear higher than at traditional
retail stores, the trade-off is that
those prices include costs for deliv-
ery, setup, service, repairs and
extended warranty. At the same
time, there is no interest charged
to consumers, no credit checks are
involved and customers can return
the merchandise at any time.
To learn more about rent-to-

own, visit www.creditfreelife.com.

Getting The Things You Need, Without The Debt

Rent-to-own stores let consumers
get the things they need and
want—and pay for them over time.

***
Don’t look back. Something might be gaining on you. 

—Satchel Paige
***

***
Honesty is the cornerstone of all success, without which confi-
dence and ability to perform shall cease to exist.

—Mary Kay Ash   
***

***
One important key to success is self-confidence. An important key
to self-confidence is preparation.

—Arthur Ashe   
***

Bees, as in “bees and honey,” is Cockney rhyming slang for
money.

(NAPSA)—Whether you’re trav-
el ing cross-state or across the
country to compete in soccer,
baseball, softball or football
leagues, etc., event booking sites
like e-Events (www.hilton family e -
events.com), through the Hilton
Family of Hotels, offer customers
an all-inclusive online planning
and booking tool.

**  **  **
Indoor and outdoor allergy

sufferers can log on to www.
 XYZAL.com to register for the My
Xperts™ program. They will
receive customized e-newsletters
to support them in managing
their nasal allergy symptoms.




