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(NAPSA)—A recent poll offers
new insights into the way Ca th -
olic voters differ from the rest of
the voting public—and also exam-
ines the way Catholics who prac-
tice their faith regularly differ
from those who do not.

The Marist Col-
lege Institute for
Public Opinion Poll
conducted for the
Knights of Colum-
bus found that in
some areas, Catholic
voters’ views are
similar to those of
the general popula-
tion on issues like

government funding for the poor,
am nesty for illegal immigrants,
global warming and the belief
that the economy is the nation’s
No. 1 problem.
Seventy percent of all regis-

tered voters and 70 percent of all
registered practicing Catholics say
they would vote for a candidate
who believes marriage should only
be between a man and a woman.
Catholics and non-Catholics

agree that America needs a moral
makeover. Seventy-one percent of
all U.S. residents and 73 percent of
U.S. Catholics believe that “the
country’s moral compass right now
points in the wrong direction.”
But in other areas, Catholic vot-

ers differ from the electorate as a
whole. They are less likely to vote
for a candidate who favors the
death penalty and more likely to
favor a candidate who is commit-
ted to success in the war in Iraq.
Some of the most dramatic dif-

ferences are found within the com-
munity of Catholic voters. Fifty-

nine percent of practicing Ca  th -
olics are pro-life, while 65 percent
of nonpracticing Cath olics are pro-
choice. Nonpracticing Catholics
are far more likely to be pro-
choice than the population at
large (65 percent vs. 50 percent).
Only 30 percent of U.S. residents
favor same-sex marriage while 46
percent of nonpracticing Catholics
do. Seventy-five percent of practic-
ing Catholics oppose same-sex
marriage. 
Parental notification if a daugh-

ter under 18 is planning to have an
abortion is supported by 77 percent
of U.S. residents and by 84 percent
of practicing Catholics.
Full details of the poll results

can be found at www.kofc.org.

Poll Provides Look At Catholic Voters
Majority Of Practicing Catholics

Are Pro-Life
Views On Abortion
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59% of practicing Catholics identify 
themselves as pro-life compared to 65% of 
nonpracticing Catholics who consider 
themselves to be pro-choice.

65%
59%

Pro-life Pro-choice

When asked to identify them-
selves as either pro-life or pro-
choice, Catholics, as a whole,
divide.

Carl
Anderson

The Card Of Champions
(NAPSA)—Sure, memorabilia

from some of the NBA’s top stars
can be pricey, but that doesn’t
mean you have to drop a lot of
cash to make a sports fan happy.
“There just weren’t many

affordable options out there until
now,” says Darren Lee of Print
Fair, a digital print specialist that
just teamed up with the NBA and
Getty Images to offer a line of very
cool, customized greeting cards
suitable for various occasions.

At www.nba.com/greetingcards,
you can choose from any team and
any glossy action photo—Boston
Celtics’ Paul Pierce dunking in The
Finals, say, or Denver Nuggets’
Allen Iverson in mid-finger roll—
and then select messages for both
the inside and outside of the card.
Plus, the finished product is

printed and mailed in a special
NBA envelope within 24 hours.
And yes, there are plenty of shots
of players like KG, Kobe, Shaq
and more to choose from, too.

You can custom-make your own
NBA-themed greeting card.

(NAPSA)—For most people, the
comfort of home is an unparal-
leled feeling. So it’s understand-
able why many people choose to
stay in their own homes as long as
possible, even when facing the
challenges associated with aging. 
However, the effect of providing

care for a family member can be a
strain physically, emotionally and
financially. In a survey of people
who purchased long-term care
insurance from one major insur-
ance company, 41 percent said they
did so because they didn’t want to
be a burden on their family.
“Many of the baby boomer gen-

eration have seen their parents or
other family members deal with
long-term care issues and have
even had to act as a caregiver for
an aging parent themselves,” said
James Blackledge, senior vice
president and product line officer
at Mutual of Omaha. “This gener-
ation is determined to not place
the same burden on their own
children.”
A common misconception about

long-term care insurance is that it
only provides coverage for nursing
home care. However, many long-
term care insurance policies offer
coverage for necessary home mod-
ifications, home health aids as
well as homemaker services that
can help lessen the effect on fam-
ily members.
Even with savings, the idea of

self-funding long-term care is
unrealistic for most Americans.
With the average annual cost of
nursing home care, assisted living

and home health care rising, said
Blackledge, the cost of just two or
three years of long-term care can
wipe out the average American’s
retirement savings.
“Long-term care insurance pro-

tects your assets so you don’t have
to watch your life savings whittled
away by the cost of your care,”
Blackledge said. “And long-term
care insurance has evolved over
the past few years to be more
affordable than ever.”
Because you never know when

you’re going to need long-term
care, experts advise selecting a
company that is experienced in
long-term care insurance and
financially sound to ensure it will
be around to provide you with cov-
erage far into the future. 
For more information on long-

term care insurance, please visit
mutualofomaha.com. 

Long-Term Care Insurance Can Help You
Savor The Comforts Of Home

You can be more comfortable as
time goes by knowing you’ve
planned for long-term care.

(NAPSA)—There’s no need to
break the bank to look fabulous.
Expert beauty tips can help you pay
less for pampering regimens with-
out sacrificing quality. 
Beauty expert Sonia Kashuk

answers some questions with
advice that may help you navigate
the cosmetic aisles and pinpoint
wallet-friendly beauty alternatives:
Q:My skin care regimen is

burning a hole in my wallet,
but will sacrificing luxury
lotions lead to wrinkles and
clogged pores?
A: No. Great skin care doesn’t

have to cost a fortune or take a lot
of time. The simpler the regimen,
the more likely you’ll follow it and
see results. Choose products that
multitask from my Sonia Kashuk
Beauty collection, available exclu-
sively at Target stores nationwide.
For example, cleansers can also
hydrate, moisturizers can also
provide sunscreen and vitamins
can also brighten any complexion.
Q: How can I update my eye

shadows?
A: Stick to neutrals and experi-

ment with one or two seasonal col-
ors. Start with universally flatter-
ing brown, peach or taupe color. If
you need assistance matching col-
ors, try eye shadow duos. Remem-
ber, expensive color palettes are
no better than affordable ones. 
Q: Does it make sense to

buy a new makeup bag more
than once a year?
A: It’s a good idea to replace

your cosmetics bag every six
months, which will force you to
throw out old makeup.
Q: How can I create a glam

look without wasting cash?
A: Try my How To Create a

Smokey Eye cosmetic palette to
create a smokey sultry look. It

comes with everything you need
in one compact, including instruc-
tions, so there is no need to over-
buy products.
Q:What key makeup tools

would be a wise investment?
A: Three tools can help you

look flawless. First, the affordable
Sonia Kashuk Blending Sponge
can get hard-to-reach areas,
allowing you to blend, smudge and
pat your way to makeup perfec-
tion. Wash these daily and they
can be used again and again. The
second must-have tool is an eye-
lash curler. Whether you wear
mascara or not, always use an eye-
lash curler to open your eyes. 
Lastly, always have a set of

brushes on hand. Sonia Kashuk
Tools are luxurious and completely
affordable. For a free applicator,
use your pinky to pat and dab
foundation, apply cream eye
shadow, slightly smudge eyeliner
or correct lipstick lines. 

How To Pay Less To Look Fabulous

The best way to save on your
beauty regimen is to use multi-
tasking products, says beauty
expert Sonia Kashuk.

(NAPSA)—The building ex -
citement surrounding the holi-
day season can be a great time
to revel in the traditional sights,
sounds and smells, but it also
means less time to tackle that
holiday to-do list. One of the
most important yet time-con-
suming tasks of all is writing
those heartwarming holiday
cards to dozens of family mem-
bers and friends. 
While sending holiday cards

helps connect millions of people
in the spirit of the season, it
can also be a stressful under-
taking. Fortunately, it’s possible
to keep this year’s card-writing
stress to a minimum by creating
thoughtful, personalized mes-
sages while saving time and a
few dollars.
Find A Card That Mirrors 
Your Personal Style

Consumers no longer have to
battle busy holiday card sections
or other shoppers for the right to
the best selection. A wide variety
of holiday cards is readily avail-
able online, and many can be per-
sonalized with family photos.
These personal images are as
much a reflection of the sender’s
sentiments as the message inside,
so choose wisely.
For those with modern tastes,

choose a card such as those
designed by American artist Jon
Flaming for FedEx Office at
www.fedex.com/gifts, or for more
traditional style, opt for a classic
winter setting.

Have Your Message 
Preprinted To Save Time
Finding the ideal holiday card

design is the simple part. Crafting
that meaningful message is where
the real work begins. However, this
process won’t be so tedious if the
card is preprinted with a unique
note. FedEx Office, for example,
allows customers to have their own
messages printed inside every card
it offers, even online. This personal
touch allows senders to convey
their feelings while eliminating the
time it takes to craft a lengthy,
handwritten note.
With these simple ideas, holi-

day cards will continue to keep
family and friends close during
the winter season but with signifi-
cantly less stress.

Holiday Card Stress? Not This Year

Preprinted holiday cards can now
be customized with photos and a
personalized message.

***
It’s okay to be fat. So you’re fat.
Just be fat and shut up about
it. 

—Roseanne Barr
***

***
I feel about airplanes the way I
feel about diets. It seems to me
that they are wonderful things
for other people to go on. 

—Jean Kerr
***

***
The one way to get thin is to
reestablish a purpose in life. 

—Cyril Connolly
***

***
Avoid any diet that discourages
the use of hot fudge. 

—Don Kardong
***




