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(NAPSA)—Though most Ameri-
cans know that life insurance is
one of the best ways for a family to
protect against misfortune, 44 per-
cent of all U.S. households (48 mil-
lion households altogether) either
do not own life insurance and
believe they should, or own life
insurance and believe they need
more, according to the experts. 
This is an eye-opener for sure,

because life insurance is designed
to help protect your family and
others that depend on you finan-
cially. Some immediate needs that
life insurance can help cover are
burial and funeral expenses, unin-
sured medical costs, current bills
and debts. Future needs that a
family will have include income
replacement, education plans,
ongoing family expenses, emer-
gency funds, mortgage/rent pay-
ments and retirement expenses. 
Here are some facts from a

recent study about what Ameri-
cans think about life insurance: 
• Fifty-six percent of married

parents believe their current life
insurance coverage is inadequate. 
• Twenty-five percent of mar-

ried parents say they haven’t
bought life insurance because no
one has contacted them. 
• Forty-five percent of mar-

ried parents would like to speak
with a professional. 
In view of those statistics it

would seem insurance companies
need to find ways to make select-
ing the best life insurance as sim-
ple a process as possible.
“At Aflac, our associates know

our products, which helps them
better educate their customers,”
said Karen Riedel, Aflac’s Second
Vice President, Director of Product
Marketing. “There are just so many

choices out there, so we consider
thoroughly educating our cus-
tomers about our life products to be
vital. By making the process sim-
pler through education, we want to
help policymakers to make the
most informed decision possible.” 
If the term “life insurance”

leaves you feeling dazed, here’s a
quick look at the four major types
of policies: 
Term insurance—The sim-

plest form of insurance. You’re cov-
ered for a specific price for a speci-
fied period. If you die during that
time, your beneficiary receives the
value of the policy. There is no
investment component. 
Whole life—Similar to term,

but the policy covers your “whole
life,” not just a set period. Premi-
ums remain level throughout the
life of the policy and the company
invests at least a portion of your
premiums. Some firms share
investment proceeds with policy-
holders in the form of a dividend.
Many companies will offer “a rela-
tively low guaranteed rate of
return,” but in reality pay at a rate
in excess of the  guarantee. 
Universal life—You decide

how much you want to put in

over and above a minimum pre-
mium. The company chooses the
investment vehicle, which is gen-
erally restricted to bonds and
mortgages. The investment and
the returns go into a cash-value
account, which you can use
against premiums or allow to
build. A variation of a universal
policy, often called universal vari-
able life, allows policyholders to
choose investment vehicles. 
Variable life—With a variable

policy there is usually a wider
selection of investment products,
including stock funds. As with a
universal policy, returns on in -
vestments can help with the cost
of premiums or build in the
account. And depending on the
type of policy, the beneficiaries
will either receive the face value
of the policy or the face value plus
all or part of the cash account. 
Aflac, known for its guaranteed-

renewable health insurance poli-
cies, offers life insurance as either
term or whole and can be paid
through payroll deduction. It’s
portable, so you can maintain cover-
age even if you change employment. 
To learn more about life insur-

ance, visit www.aflac.com. 

Almost Half Of American Households Think They Don’t Have Enough Life Insurance

Fifty-six percent of married couples with children younger than age
18 believe they need additional life insurance. 
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(NAPSA)—If you’ve ever won-
dered what a rhinoceros and a rhi-
novirus have to do with each
other, you may want to ask a
world-renowned wildlife expert. 
Jack Hanna, who has helped

preserve the rhinoceros, one of the
most endangered species on earth,
is taking part in a new campaign
to help people better understand
the common cold. 
The “Save the Rhinoceros; Not

the Rhinovirus” campaign, a part-
nership between Hanna and the
makers of a popular cold remedy,
will feature media tours, online
consumer information and a
national sweepstakes with an
African safari in Kenya’s Lewa
Wildlife Conservancy as the grand
prize. A portion of sales, a mini-
mum of $30,000, and an addi-
tional donation, up to $20,000,
based on the number of sweep-
stakes entries, will be donated to
Lewa Wildlife Conservancy
(www.lewa.org) and the Wilds rhi-
noceros conservation program
(www.thewilds.org) at the end of
the cold season. 
According to Hanna, a longtime

user of Zicam Cold Remedy, the
world rhinoceros population has
declined by 90 percent and there
are only five species of rhinoceros
left in the world. “This campaign
is an innovative example of how
responsible brands can help con-
sumers, while working to preserve
endangered wildlife such as the
rhinoceros,” said Hanna. 
The campaign evolved from

research showing many people are
unaware that over 100 different
types of rhinoviruses are among
the leading cause of the common
cold. 

Zicam Cold Remedy is clini-
cally proven to shorten the dura-
tion of the cold and lessen the
severity of cold symptoms if used
within the first 24 to 48 hours.
Also, the rhinoceros, with its large
horn and strong presence, is a
visual reminder of how tough the
common cold can be. 
Hanna hopes that through this

campaign, people will learn about
taking care of themselves, espe-
cially how to get over a cold faster,
while taking care of wildlife. 
“My career and my passion

have always been about wildlife
conservation,” said Hanna. “I
have a special place in my heart
for the rhinoceros. In the wild,
the adult black or white rhino
has no true natural predators
and, despite its size and antago-
nistic reputation, it is extremely
easy to poach.” 
He hopes the program will get

more people involved in learning
about wildlife preservation. 
For more information about the

campaign, visit www.zicam.com.   

Save The Rhinoceros, Not The Rhinovirus

Renowned world wildlife expert
Jack Hanna is taking part in a
program that will help the endan-
gered rhinoceros.
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(NAPSA)—Even with top busi-
ness schools rejecting over 85 per-
cent of applicants, you can suc-
ceed in the admissions processs,
says Stacy Blackman, co-author of
“The MBA Application Roadmap,”
which is an essential guide to help
you navigate the admissions
process. Learn more at www.
 mbaroadmap.com.

**  **  **
An estimated 9 mil l ion

Americans have their identities
stolen each year, according to the
Federal Trade Commission. You
may not be aware of the many
online scams that thieves use to
obtain your personal information.
Visit www.comcast.net/security for
fraud-fighting tips from Comcast.

**  **  **
According to the Specialty

Steel Industry of North America,
concerned Americans are writing
their legislators about the issues
of imported steel  and unfair
competition. Write your senators
at www.senate.gov and your rep-
resentative at www.house.gov.
For more information,  visit
www.ssina.com.

**  **  **
According to a new study by

NIVEA, nearly a third (32 percent)
of Americans have practiced kiss-
ing on a pillow or their own hand

to perfect their kissing technique.
**  **  **

Studies have shown that using
“green” features in a building,
such as natural daylighting, can
actually improve productivity
and reduce absenteeism. Accord-
ing to Terry Miller, chief execu-
tive officer, HNTB Architecture
Inc., sustainability has become
an economically sound business
practice.

**  **  **
To keep government agencies

humming, the General Services
Administration (GSA) has to sup-
port and supply all kinds of infor-
mation technology (IT) services.
To learn about occupations in this
field, visit www.gsa.gov/jobs.

**  **  **
To learn about the 633 biotech-

nology medicines now in late

stages of development, visit
www.PhRMA.org. For information
on biotechnology and how medi-
cines are developed, visit
www.innovation.org. If you or
someone you know is uninsured
and needs help paying for a pre-
scription medicine, visit the Part-
nership for Prescription Assis-
tance at www.PPARx.com. 

**  **  **
An insulation/air-barrier sys-

tem such as the kind created by
Icynene can save up to 50 percent
in energy costs. For more money-
and energy-saving tips, visit
www.InsulationSmart.com.

**  **  **
Fully synthetic motor oils such

as the Mobil 1 family of lubricants
—the world’s leading synthetic
motor oils—provide drivers with
the highest level of performance.
With more consistency in the size
and shape of the molecules, syn-
thetic oils can better withstand
extreme conditions.

**  **  **
You can make tasty Salmon

Croquettes in LouAna vegetable
or canola oil for a family of four
for less than $10, and they may
wonder if you’ve been taking chef
classes on the side. Visit
www.louana.com for recipes and
cooking tips.

(NAPSA)—Whatever the time
of year or state of the weather,
there are steps you can take to
keep your landscape lush and
your cash in your pocket. Here are
some practical tips to help you
when temperatures cool:
1. Be rain smart. Adjust your

irrigation system when the sea-
sons and weather change. You can
even install a shutoff device that
automatically detects rain or snow. 
2. Watch the clock. Avoid

watering between 11 a.m. and 7
p.m. to prevent evaporation. 
3. Divide by zones. Different

plants need different amounts of
water. Divide your yard and land-
scape areas into separate irrigation
zones so grass can be watered sep-
arately and more frequently than
ground covers, shrubs and trees.
Sprinklers and drip irrigation sys-
tems can be incorporated to
achieve more efficient use of water.
4. Water only things that

grow. If you have an underground
sprinkler system, make sure the
sprinkler heads are adjusted prop-
erly to avoid watering sidewalks
and driveways. 
5. Do routine inspections.

Periodically check your sprinklers
to make sure everything is work-
ing properly. A clogged head or a
torn line can wreak havoc on your
landscape and water bill.
6. Mow low. Drop your mow -

er’s height to 11⁄2 inches to stimu-
late new crown growth. 
7. Don’t drown. The greatest

waste of water comes from apply-
ing too much, too often—much of
the water is never absorbed.
Instead of watering for one long
session, advise the experts at Rain
Bird, a world leader in irrigation,
use the “cycle and soak” method for
sprinkler irrigation. Water in three
four-minute cycles set about an
hour apart to let water seep deeper
into the ground and reduce runoff. 
8. Learn more. You can find

further tips and important irriga-
tion information online at www.
rainbird.com.

How To Be All-Weather Water Wise 

A shutoff device for your irriga-
tion system that automatically
detects rain or snow can help
you save water and money.




