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(NAPSA)—For many people,
the dream of a Caribbean vacation
is filled with images of sunshine,
endless beaches and exotic drinks
with paper umbrellas. Yet there’s
something missing from this snap-
shot of an island getaway: kids.
That is, while laying out by the

ocean and soaking up tropical
bliss may be the “unwind” that
travelers crave, children tend to
have a different idea of what
makes for a fun vacation—and sit-
ting still generally isn’t it.
For that reason, a growing

number of families are seeking
out destinations that appeal to all
age groups, providing each demo-
graphic with pastimes they
enjoy—for a trip that covers all
the bases, allowing everyone to
return home happy and relaxed.
For example, family is the first

priority at one of the top all-
inclusive resorts in Antigua—
located in the Leeward Islands in
the eastern Caribbean. While
there is much to do together as a
group, children ages 3 and up can
enjoy a full schedule of super-
vised activities, so they can find
age-appropriate playmates, giv-
ing Mom and Dad a little time for
themselves.
The Jolly Beach Resort & Spa

offers numerous entertainment
options for kids, including:
• The new Jolly Teenz Club, a

terrific place for 13- to 16-year-
olds to meet and socialize. The
space is fully decked out with two
36” flat-screen televisions, video
game systems, a stereo system, a
DVD player and arcade-style
games. At night, the club trans-
forms into the Dream Room, a
dynamite setting for get-togeth-
ers, including Pizza and a Movie
Night and Disco Night.

• The Jolly Kidz Club. A well-
equipped playground is just a
starter with everything from hula
hoop contests, dodgeball and aqua
aerobics to Caribbean Story Time.
• Kidz Soiree. A formal dinner

where the restaurant manager,
wait staff and chef instruct the
kids on proper etiquette—from
understanding the menu, to which
utensils to use when, and why and
how to behave in a formal dining
experience. Kids are expected to
make a reservation and to dress
smartly for dinner. Plus, no par-
ents are allowed.
• Palms Wellness Centre Spa.

Children and teens will enjoy
choosing their own favorite ways
to rejuvenate from the Palms
Pampering for Kids treatment
menu.
The Jolly Beach Resort & Spa is

Antigua’s largest hotel with 464
rooms. The 40-acre property boasts
a mile-long white-sand beach,
lovely tropical gardens and a sig-
nature 8,000-sq.-ft. Fantasy Pool.
Nearby, the resort community of
Jolly Harbour offers golf and a
casino as well as additional shop-
ping and dining. To learn more,
visit www.jollybeachresort.com.

Travel Tailored For TheYounger Generation

A popular Caribbean resort caters
to the younger set, with plenty of
kid- and teen-friendly activities.

(NAPSA)—Big changes are
coming to your TV. But they have
nothing to do with the new fall
season. These changes involve the
transition to digital broadcasting
on February 17, 2009.
For millions of Americans—

those whose TVs are already
hooked up to cable or satellite or
those who have TVs with built-in
digital tuners—the transition
should be seamless. But if you get
your programming on an analog
TV through a rooftop antenna or
“rabbit ears,” you will have to take
action to keep your TV sets work-
ing after the transition. You can:
• connect your analog TV to a

converter box that will get digital
reception;
• connect your analog TV to a

paid service like cable or satellite;
or
• buy a TV with a built-in dig-

ital tuner.
Through a program run by the

National Telecommunications and
Information Administration, part
of the U.S. Department of Com-
merce, every household can get
two coupons—each worth $40—to
help defray the cost of the con-
verter boxes. Most of the boxes
cost between $50 and $70; you can
order the coupons online at
www.dtv2009.gov or by phone at
1-888-DTV-2009.
Government coupons for con-

verter boxes are available on a “use
it or lose it” basis for 90 days after
they are mailed to you: If you don’t
use your coupons within 90 days,
you cannot get replacement
coupons. You can apply one coupon
toward the purchase of each con-
verter box so you’ll need two
coupons only if you need two con-
verter boxes. It’s illegal to sell the
coupons, but you can give them to
a family member or friend.
With many consumers in the

market for converter boxes, sub-
scription services or digital televi-
sions, the Federal Trade Commis-
sion, the nation’s consumer
protection agency, has some shop-

ping tips to make sure you con-
tinue to get your favorite TV pro-
grams come February 2009:
1. Never pay for a coupon for

a digital converter box. The
coupons are free from the federal
government.
2. Don’t give your Social Secu-

rity number or other sensitive
financial information when you
order—or redeem—your coupon.
3. If you return a converter box

you bought using a coupon, you
can’t get the value of the coupon
back in cash.
4. Installing a converter box is

easy, but if you decide to hire
someone to install it, get the price
in writing before you agree to the
job.
5. Ignore any offer for a “free”

converter box, especially if it
requires you to pay for shipping or
a warranty. The companies that
are making these offers are not
certified by the government, and
their converter boxes are not eligi-
ble for the coupon program.
If you decide to buy a new TV

with a built-in digital tuner (also
called a digital receiver), you
won’t have to order a coupon or
buy and install a converter box—
unless you want to keep your old
analog TV on hand.
For more information about

coupons and converter boxes, visit
www.dtv2009.gov.

Television Is Going Digital: GetThe Picture

Listen up: If you get your pro-
gramming on an analog televi-
sion through “rabbit ears,” you
will need a converter box before
February 17, 2009.

Medical Breakthrough
(NAPSA)—In the U.S., more

than 650,000 patients each year
have heart procedures called
angioplasties to unblock coronary
arteries. One of the most widely
used technologies for this proce-
dure is a variant of the balloon
catheter developed by Thomas J.
Fogarty, M.D., in conjunction with
Edwards Lifesciences, almost 50
years ago. It is quite simple; it con-
sists of a hollow tube with a tiny
balloon at the tip that is inserted
and then inflated to open the ves-

sel.
How this technology was devel-

oped is a fascinating story of how a
young man with a vision would
save countless lives. As a teenager,
Dr. Fogarty worked as a hospital
scrub technician, observing invasive
and painful surgeries requiring
multiple incisions. Fogarty knew he
could do better. He used spare parts
from the hospital to attach a surgi-
cal glove fingertip to a catheter
using a fly-tying technique learned
from fly-fishing.
Years later during his residency,

a mentor put him in touch with a
startup medical technology com-
pany that made his vision a reality.
“When developing medical technol-
ogy, zip, zilch, nada can be done
without the help of industry,” said
Fogarty. “In no other field is indus-
try and physician collaboration
more critical.”
The Fogarty catheter has en-

abled 20 million patients to receive
less-invasive surgeries and a
reduced chance of limb amputation
or death.
For more about how physicians

and medical technology companies
develop innovations together, visit
www.progressyoucansee.org.

(NAPSA)—According to Yale
Medical Group, about 45 percent of
unintentional injuries occur in or
around the home. But Debra Holtz-
man, an acclaimed safety expert
and author of the best-selling book
“The Safe Baby: A Do-It-Yourself
Guide to Home Safety,” says you
don’t have to be a statistic.
“Simple steps can help keep

families safe,” says Holtzman,
who’s appeared on the “Today”
show, “Dateline NBC” and Martha
Stewart Living Radio. “The key is
to plan ahead and be prepared for
emergencies.”
While some of her tips may be

familiar—multipurpose fire extin-
guishers, for example, should be
on hand in the kitchen, basement
and workshop area—others help
protect against household hazards
that aren’t as obvious but are just
as dangerous.

Healthy Idea
If you haven’t done so already,

assemble a first-aid kit. Essentials
include latex gloves, antiseptic
wipes and bandages like you’ll find
in the Nexcare Variety Pack. The
pack includes a selection of breath-
able, durable bandages for differ-
ent activities and with a diamond-
shaped, 360-degree adhesive seal
that keeps out dirt and germs.
Another useful Holtzman sugges-
tion: Everyone in the family should
take a first-aid and CPR class.

Smart Phones
Yes, people are cutting back,

but one thing you shouldn’t skimp
on is a regular hardwired phone
that plugs into a phone jack—as
opposed to relying exclusively on a
cell phone or portable one. Hard-
wired phones get their power from
the phone company and—unlike

the others—often work during
power outages. You might also
post a list of emergency numbers,
including out-of-town friends and
relatives, since it’s often easier to
connect with a long-distance num-
ber outside the emergency area
than a local number within it.

Caution In The Kitchen
Just like your favorite dish, a

safe kitchen requires the right
ingredients and steps. Store
knives and other sharp utensils in
drawers or cabinets secured with
safety latches to keep hands from
accidentally landing on a blade.
Keep your fresh fruit and veggies
free from disease-causing bacteria
by washing them thoroughly even
when the package says the pro-
duce has already been rinsed.
Keep Nexcare Waterproof Clear
bandages near the kitchen sink.
These ultrathin waterproof ban-
dages keep water out and stay on
when washing produce, dishes
and hands.
For more information, visit

www.nexcare.com.

SafeguardingYour Family AndYour Home

Being prepared for emergencies
can help keep you and your fam-
ily from becoming a statistic.
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(NAPSA)—Understanding the
differences among types of insur-
ance agents can make a big differ-
ence to your bottom line. The type
of agent you choose will determine
the choices you’re offered. There
are two basic kinds of agents:
• Captive agents. Captive

agents represent one insurance
company. As part of their business
agreement, they offer only that
company’s products.
• Independent agents and

brokers. Independent agents
offer products from different com-
panies. Often, they can offer more
choices and savings because they
can review multiple options to
find the right mix of companies,
policies and rates for you.
If you decide that you want the

in-person, personalized counsel
and local service an independent
insurance agent offers you, here
are a few things you’ll want to dis-
cuss with him or her:
• Have an aging vehicle?

You don’t always need the same
level of physical damage coverage
on older cars. If you drive an older
car, an independent agent or bro-
ker can advise you on what level
of coverage makes the most sense.
Raising the deductible on older
cars could save you money each
year, too.
• Own another type of vehi-

cle that needs coverage, too? If
you have a motorcycle, boat, RV,

ATV or snowmobile, ask your
agent about a multipolicy discount.
• Had any changes in your

life lately? It’s not just your car’s
year, make and model that deter-
mine auto insurance rates. If
you’ve recently moved, gotten
married or had a birthday, you
may be eligible for discounts.
• Have a need for more

than one policy? It’s not neces-
sary to put all of your policies
with one company. A real advan-
tage that an independent agent
offers you is the ability to pick
“best of class” companies for
homeowners, car insurance, etc.
and place your business with each
so you can receive specialized
products and service.
To learn more, talk to an inde-

pendent insurance agent. You can
find an agent at www.progres
siveagent.com.

DeclareYour Independence***
A seed hidden in the heart of an
apple is an orchard invisible.

—Welsh Proverb
***

***
God has cared for these trees,
saved them from drought, dis-
ease, avalanches and a thou-
sand tempests and floods. But
he cannot save them from fools.

—John Muir
***

***
I like trees because they seem
more resigned to the way they
have to live than other things
do.

—Willa Cather
***

***
Trees are your best antiques.

—Alexander Smith
***




