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(NAPSA)—If you ever feel your
finances are too stretched to save
for retirement, there could be
good news for you. The Saver’s
Credit—a little-known tax credit
made available by the IRS to low-
to-middle-income workers—could
make saving for retirement more
affordable than you think. It may
reduce your federal income taxes
when you save for retirement
through a qualified retirement
plan or an individual retirement
account (IRA).
“The Saver’s Credit is a won-

derful opportunity to help people
save for retirement by potentially
saving on their tax bill,” said
Catherine Collinson, the retire-
ment trends expert for the
Transamerica Center for Retire-
ment Studies®.
Here’s how it works:
#1. Check Your Eligibility
For singles, anyone earning up

to $26,000 in 2007 or $26,500 in
2008 is eligible. For the head of a
household, the income limit is
$39,000 in 2007 and $39,750 in
2008. For those who are married
and file a joint return, the income
limit is $52,000 in 2007 and
$53,000 in 2008.
You must be 18 years or older

by December 31 and cannot be a
full-time student or be claimed as
a dependent on another person’s
tax return. If you fit within these
parameters, the Saver ’s Credit
may be for you. 
Depending on your filing status

and income level, you may qualify
for a nonrefundable credit of up to
$1,000 (or $2,000 if filing jointly)
on your federal income taxes for
that year when you contribute to a
401(k), 403(b) or 457 plan or a tra-
ditional IRA.
#2. Save for Retirement
If your employer offers a retire-

ment plan, make sure you enroll.
Or open a traditional IRA with the
financial institution of your
choice. If you are enrolled in your
employer’s retirement plan, you
may already qualify for the credit.
In general, for every dollar you

contribute to a qualified retire-
ment plan or traditional IRA, up
to the lesser of the limits permit-
ted by an employer-sponsored
plan or the IRS, you defer that
amount from your current overall
taxable income on your federal tax
returns. 
#3. File Your Tax Return

and Claim the Credit
At the end of the year, when

you prepare your federal tax
returns, you then claim your
Saver’s Credit by subtracting this
tax credit from your federal
income taxes owed.
If you use a professional tax

preparer, ask about the Saver’s
Credit, called the “Retirement
Savings Contributions Credit” on
Forms 1040, 1040A and 1040NR.
Or, if you use tax preparation
software, be sure to use Form
1040, Form 1040A or Form
1040NR to file your return. The

Saver ’s Credit is not available
with Form 1040EZ, although the
IRS has included instructions
with the EZ directing you to a
different form if you choose to
claim the credit.  
Lastly, if you prepare your tax

returns by hand, start with Form
8880, “Credit for Qualified Retire-
ment Savings Contributions,” to
determine your credit rate and
corresponding credit amount.
Then use Form 1040 or Form
1040A to file your return. Transfer
the amount of the Saver’s Credit
from Form 8880 to line 53 of Form
1040, line 33 of Form 1040A or
line 48 of Form 1040NR. Have
questions? See IRS publication
590, ask a tax professional or log
on to the IRS Web site at
www.irs.gov.
The 9th Annual Transamerica

Retirement Survey found that
only 17 percent of  ful l - t ime
American workers with an
annual household income of less
than $50,000 are aware that the
credit  exists .  Don’t  overlook
Uncle Sam’s Saver ’s Credit. It
may help you pay less in your
current federal income taxes
while saving for retirement.   
For more details on the Saver’s

Credit and online retirement
planning calculators, visit the
Transamerica Center for Retire-
ment Studies® at www.transamer
icacenter.org. The Transamerica
Center for Retirement Studies® is
a nonprofit corporation.  

Uncle Sam Wants You To Save For Retirement

About Transamerica Center for Retirement Studies 
The Transamerica Center for Retirement Studies® (“The Center”) is a nonprofit corporation and private operating foundation. The Center is

funded by contributions from Transamerica Life Insurance Company and its affiliates. It may be funded by unaffiliated third parties. For more
information about The Center, please refer to www.transamericacenter.org.

The Transamerica Center for Retirement Studies cannot give tax or legal advice. This material is presented for informational purposes
only and should not be construed as advice. Interested parties must consult and rely solely on their own independent advisers regarding their
particular situation and the concepts presented here. Although care has been taken in preparing this material, The Center disclaims any
express or implied warranty as to its accuracy and any liability with respect to it.

About the Survey
2007 Study: This 9th Annual Transamerica Retirement Survey was conducted online within the United States by Harris Interactive on

behalf of Transamerica Center for Retirement Studies between October 11 and November 21, 2007 among 2,011 full-time workers using the
Harris online panel. Potential respondents were targeted based on job title and full-time status. Respondents met the following criteria: All
U.S. residents, age 18 or older, full-time workers in for-profit, and employer size of 10 or more. Results were weighted as needed for ensuring
each quota group had a representative sample based on the number of employees at companies in each employee size range and an omnibus
phone survey was utilized to adjust for respondents’ propensity to be online versus the telephone as in the previous years’ waves. No estimates
of theoretical sampling error can be calculated; a full methodology is available.
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(NAPSA)—People choose to live
in small towns for many reasons: a
strong sense of community, lower
cost of living, privacy, close access
to nature and more. However, easy
access to quality health care isn’t
usually one of the benefits. 
Many community hospitals are

more than 30 years old—they’re
aging, isolated and dealing with
financial strain. 
The good news is that despite

their struggles, community hospi-
tals are working hard to improve
their quality of patient care—
many by improving the physical
environment with new buildings
and better facilities. A better
physical environment has benefits
to patients and staff: 
• Better quality of care, lower

expenses and positive effects on
patient safety, and staff and
physician satisfaction, according
to the 2006 Rural Hospital
Replacement Facility Study con-
ducted by Stroudwater Associates. 
• Improved patient experience.

Because many hospitals are expe-
riencing a growing number of out-
patient visits, new facilities are
being designed to make these vis-
its more convenient for patients,
doctors and staff. 
• More flexible hospitals with

fewer beds, more exam rooms, bet-
ter diagnostic facilities and equip-
ment, and larger waiting rooms.
Patients can spend less time in
the hospital and are more com-
fortable while they are there. 

• Expanded specialty services
like cardiology or orthopedics, so
that patients can receive the spe-
cialty care they need without dri-
ving to the city, and the revenue
generated from these services will
stay within their communities. 
As hospitals replace aging facil-

ities, they’re improving design
and layout in a variety of ways.
Facilities might have less ground
to cover between patient rooms
and surgery, which decreases the
chance of infection. 
And new building systems—

heating, ventilation and air-condi-
tioning, for example, from compa-
nies like Trane—help provide bet-
ter control and quality of indoor air,
and increased energy efficiency.
To learn whether your commu-

nity hospital is a candidate for a
fa cility upgrade and about the
available financing, go to
www.trane.com/commercial.

Improving Quality Of Patient Care 
At U.S. Community Hospitals

New replacement hospitals are
designed to accommodate the
latest medical technology.

(NAPSA)—Your credit behavior
can have a major effect on your
home and auto insurance. 
Increasingly, insurance compa-

nies are weighing credit histo-
ries—including late bill payments
and debt balances—when assess-
ing a consumer application or
renewal and setting the associ-
ated premium. That’s because
there’s a proven connection be -
tween how you’ve managed your
finances over the years and how
likely you are to file an insurance
claim. In much the same way that
lenders look over your credit
scores for a loan, many insurers
now review your Property and
Auto “Insurance Scores” to help
determine your insurability and
the premiums you’ll pay. Yet most
people don’t realize this prac-
tice is commonplace. 
“We surveyed consumers across

the country and found that only
22 percent think late bill pay-
ments can contribute to increased
insurance premiums and only 16
percent think credit card balances
are a factor,” says Lucy Duni of
TransUnion’s TrueCredit.com,
which provides consumers with
access to their Property and Auto
Insurance Scores as well as a host
of other credit management tools.
“The bottom line is, your credit
health is likely going to factor into
how insurers view you as an
applicant and how much you’re
going to end up paying for insur-
ance coverage every month.”
So what can you do to “insure”

that you’re in a good position next
time your policy comes up or you
need to reinsure? Quite a bit, as it

turns out. In addition to being a
safe driver and homeowner and
filing claims only when necessary,
follow these tips to help make
sure insurers view you in the most
positive light next time around:
• Pay all your bills on time

every month, even if you can only
make the minimum amount due
from time to time.
• Keep the balances on your

credit cards at 35 percent or less
of the limit on each card.
• Apply for credit in modera-

tion during the year to avoid mul-
tiple creditor “inquiries” on your
credit files.
• Think twice before closing

old credit cards on which you’ve
paid in a timely manner over the
years.
• Get more details and options

for checking both your insurance
and credit scores by visiting
www.truecredit.com/insurance.

Know The Score When It Comes To Insurance

How much you pay for auto
insurance may depend on timely
payment of your credit card bills.

(NAPSA)—The next time you
think you have no time to cook,
consider fast yet nutritious dishes
that combine frozen and precut
vegetables with flavorful Jarls-
berg cheese. You can find recipes
online at www.norseland.com.

**  **  **
For delicious ideas on celebrat-

ing birthdays and other occasions,
visit www.wilton.com.

**  **  **
Fruits & Veggies—More Mat-

ters is a national public health ini-
tiative created to encourage Ameri-
cans to eat more fruits and
vege tables. For Get Smart! tips, as
well as recipes, visit the Fruits &
Veggies—More Matters Web site at
www.fruitsandveggiesmorematters.
org.

(NAPSA)—You can help the
environment and the economy—
especially your own—by going over
to the green side when you do your
cleaning. Here are a few hints from
HGTV’s “Designed to Sell”:
• Cleaning can have meaning.

It’s good to know that not only can
your cleaning routine reduce aller-
gens in the air, it can help you
reduce stress by helping you give
each of your possessions a place of
its own.
• It’s a cool idea to clean re -

frigerator coils regularly to avoid
dust buildup for more efficient
ventilation.
• Change filters in air-condi-

tioning vents frequently.
• To restore the beauty of your

outdoor surroundings, power
wash all hard surfaces.
• When decluttering your

garage or patio,  instead of
throwing lots of things away,
find new purposes for them, such
as using old flowerpots for stor-
age containers.
• Take a look at your trees. If

you don’t see anything growing on
a branch or limb, chances are it’s
dead and could snap off during a
storm and hit your house or a
family member. The same goes for
broken branches. Cut them off or

have a tree surgeon perform the
task.
• Compost yard waste and use

the decomposed matter as mulch
when you plant.
• Reduce waste at outdoor bar-

becues by using washable dish-
ware rather than disposable items.

Free Booklet
You can learn more from “Get

Into the Spring of Things,” a free
brochure created by the experts at
Sam’s Club with tips from designer
Taniya Nayak of HGTV’s “Designed
to Sell.’” Get further information
about living green online at
www.samsclub.com/spring and
www.hgtv.com.

Your Home Can Be Clean And Green

You can feel good and your home
can look great when you get rid
of dirt and clutter in an Earth-
friendly manner.




