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(NAPSA)—With millions of
uninsured Americans looking for
help to pay for their prescription
medicines, health care officials are
concerned by the potential health
problems faced by patients who do
not take their prescribed medi-
cines. But a national program
sponsored by America’s pharma-
ceutical research companies is
making it easier for patients with-
out health insurance to have
access to the medicine they need.

Called the Partnership for Pre-
scription Assistance (PPA), the
program’s mission is to increase
awareness of patient assistance
programs among patients who
may be having difficulties paying
for their medicines. In just two
years,  the PPA has already
helped an estimated 3.5 million
uninsured Americans—many of
whom are struggling financially.
Through its Web site and toll-free
call center, the PPA is a one-stop
point of access to more than 475
public and private patient assis-
tance programs, including more
than 180 programs directly spon-
sored by America’s pharmaceuti-
cal research companies.

The PPA brings together Amer-
ica’s pharmaceutical research
companies, doctors, other health
care providers, patient advocacy
organizations and community
groups to help qualifying patients
who lack prescription coverage get
the medicines they need through
the public or private assistance
program that’s right for them. As
a result, many get the medicine
they need for free or nearly free.

Said Mary E. Frank, president
of the American Academy of Fam-
ily Physicians, “Millions of Ameri-
cans already benefit from patient
assistance programs, but we know
that millions more who may be
eligible have not yet enrolled.” 

Frank believes that as a result
of the pharmaceutical industry’s
effort to broaden and simplify
assistance programs, physicians
will find it easier to help patients
get the medications they need.  

To help increase patient aware-
ness, PPA’s orange Help Is Here
Express buses have crisscrossed
America, visiting more than 1,200
cities in all 50 states and helping
patients find the patient assis-
tance programs right for them.
Among the organizations that
have joined America’s pharmaceu-
tical research companies in the
partnership are the American
Academy of Family Physicians,
the American Autoimmune
Related Diseases Association, the
Lupus Foundation of America, the
NAACP, the National Alliance for
Hispanic Health and the National
Medical Association.

To contact the Partnership for
Prescription Assistance, visit
www.pparx.org or call, toll-free,
(888) 4PPA-NOW (1-888-477-
2669). For more information on
America’s pharmaceutical research
companies, visit www.PhRMA.org.

Partnership For Prescription Assistance 
Is Helping Those In Need

In just two years, an effort to
assist those who lack medical
coverage get the medication they
need has helped an estimated 3.5
million people.

Escape Scrape Sorrows
(NAPSA)—Knowing how to han-

dle chafing, blisters, scrapes and
scratches can keep them from caus-
ing irritation, scarring or infection.
Here are some suggestions:

• Do Start Right. Wash hands
first, then press firmly with a clean
cloth to stop bleeding. Remove dirt
or debris, either by gently running
cool water over the area or, if nec-
essary, with tweezers. 

• Don’t Blow It. While it may
be instinctive to “blow” on a boo-
boo, this can spread germs.

• Don’t Use Alcohol. Not only
will it hurt, it can also slow healing.

• Do Help Skin Heal. Keep
the wound clean and try a protec-
tive barrier that lets skin breathe.
For example, Aquaphor Healing
Ointment creates a moist, breath-
able barrier to help protect raw,
exposed skin. It can speed healing
and minimize scarring.

You can find more tips when
you visit www.eucerinUS.com.

To prevent blisters, apply a light
ointment layer to areas that tend
to chafe to reduce friction and
knock out irritation before it starts. 

(NAPSA)—Keeping kids at the
table for family meals is challeng-
ing, but getting them to eat every-
thing on their plates can be nearly
impossible. According to Family
Fun magazine, the number-one
reason for disruptions during din-
ner is children showing dislike for
what they are being served. If
cranky moods and fussy eaters are
making mealtime unbearable, try
these fun tips:

• Let kids help choose in-
gredients and prepare the
meal. They like having a part in
planning family meals. Doing so
not only makes children more
apt to eat, but it also encourages
them to feel comfortable in the
kitchen, which makes dinner
more enjoyable.

• Arrange finger foods in
kid-friendly shapes. Children
taste with their eyes before their
mouths, and arranging foods in
festive shapes keeps their atten-
tion on the meal at hand. Mrs. T’s
Pierogies—the perfect pairing of
pasta and potatoes—is an excel-

lent food for making fun creations.
For example, create a flower by
using baked pierogies for petals,
celery sticks for stems and lettuce
for leaves, and watch a delicious
meal blossom. Make dinner even
more fun by allowing kids to de-
cide on special-occasion and sea-
sonal shapes.

• Let kids use their hands.
No matter how much time is spent
discouraging children from eating
with their hands, they are natu-
rally inclined to grab and eat. Try
serving fun finger foods, such as
pierogies, from time to time to
liven up family meals. This will
give kids something to look for-
ward to and make eating more
enjoyable for the whole family.

New foods can make kids
impulsively decide that they do
not like what is being served—
without even trying them first.
When introducing unfamiliar
foods to kids, try pairing them
with other foods you know they
enjoy that will encourage them to
clean their plates. And allow some
creativity to creep in as well—it
will make for a deliciously pleas-
ant mealtime for everyone.

Get Kids To Clean Their Plates With 
Fun, Creative Mealtime Tips

A beautiful  butterf ly can be
made by using pierogies for
wings, a carrot for the body and
cabbage for the antennas.

Create a flower by using baked
pierogies for petals,  celery
sticks for stems and lettuce for
leaves, and watch a delicious
meal blossom.

(NAPSA)—The increasing
fusion of cultures in the U.S. is
reflected in a number of recent
trends, particularly the “Latiniza-
tion” of the United States.

For example, according to an
online survey by Kelton Research,
51 percent of those polled report
that salsa has replaced ketchup as
their condiment of choice, and 63
percent of those 21 to 34 say they
would rather snack on a tortilla
chip than a potato chip.

The survey also found that
when Americans eat what was
described as “ethnic food,” they
choose Mexican cuisine most often
(36 percent), followed by Italian,
Asian and other types of food. 

When it comes to alcohol bever-
ages, nearly half—47 percent—of
those surveyed who are 21 and
older said they like the idea of
beer served in the Mexican style
of adding lime or salt or have
already tried it. 

American companies have
caught on to the transculturalism
trend and are launching products
that embrace both Hispanic and
American cultures. For example,
Miller Brewing Company recently
launched a new chelada-style
light beer called Miller Chill, fus-
ing the best of two cultures—light
beer from America and the che-
lada style from Mexico.

Miller Chill is an American
take on the classic Mexican
chelada recipe and it is said to be
the only light beer brewed with a
hint of lime and a pinch of salt. 

“Miller’s decision to launch a
chelada-style beer reflects the
fact that Latin culture is having
a significant influence on the
attitudes and behaviors of gen-
eral market consumers,” said
transculturalism expert Claude
Grunitzky. As author of “Trans-
culturalism: How the World Is
Coming Together” and chairman
and editor in chief of TRACE
magazine, Grunitzky provides
support for transcultural styles
and ideas on a global level. 

“Miller Chill is just one exam-
ple of the fast-growing Latiniza-
tion of American culture, a trend
evident in everything from food to
music to media.”

To learn more, visit the Web
site www.millerchill.com.

Consumers Are Warming To Latin Flavors

New products such as Miller Chill
(shown above) seek to capitalize
on Americans’ increasing tastes
for Latin flavors.

(NAPSA)—Health insurance is
a necessary cost in today’s world,
but are you really getting what
you pay for?

Workers’ health insurance pre-
miums have risen a total of 84 per-
cent since 2000—but wages have
increased just 20 percent, accord-
ing to a report in The Boston
Globe. For many workers—espe-
cially younger, healthier ones who
rarely visit the doctor—those num-
bers simply don’t add up. 

Instead, many have turned to
Health Savings Accounts, or HSAs,
which are matched with high-
deductible, low-cost health insur-
ance plans. Used together, they can
provide substantial savings com-
pared to the cost of many employer-
provided plans—and quality of cov-
erage does not need to be sacrificed.
Here’s how it works:

About HSAs
HSAs let consumers pay for

qualified medical expenses with
pretax dollars set aside in a spe-
cial savings account. The accounts
are similar to IRAs and 401(k)s in
that they reduce a worker’s tax-
able income, and in that unused
HSA moneys can be applied to
retirement. However, HSAs also
provide the benefit of only paying
for the health care that you use,
rather than paying one general,
higher premium for health bene-
fits that you may or may not
require.

High-Deductible Insurance
In order to utilize an HSA, you

must get an HSA-eligible health
insurance plan. You can visit Web
sites such as www.ehealthinsur
ance.com to shop for plans and
then open up an HSA. 

An HSA-eligible health insur-
ance plan must meet the following
criteria:

• An annual deductible of at
least $1,100 for individuals and at
least $2,200 for families

• The sum of the annual de-
ductible and the other annual out-
of-pocket expenses required to be
paid under the plan (other than
premiums) must not exceed
$5,500 for individuals and $11,000
for families.

Healthy Gains
A final benefit of HSAs is that

they may be invested to accrue
interest or gains on a tax-free basis
and no penalties are assessed
when money is withdrawn for
qualified medical expenses. That
means people can choose exactly
how much they want to set aside
for health care (although maxi-
mum tax-free contributions do
apply), helping them better man-
age their income and expenses.

For more information, visit
www.ehealthinsurance.com.

Cutting Health Insurance Costs

Health savings accounts paired
with low-cost insurance can be
an affordable way to safely
insure a family.

***
Genius is the ability to act
rightly without precedent—the
power to do the right thing the
first time.

—Elbert Hubbard
***

***
Genius begins great works;
labor alone finishes them.

—Joseph Joubert
***

***
Genius is an infinite capacity
for taking life by the scruff of
the neck.

—Christopher Quill
***

***
When Nature has work to be
done, she creates a genius to do
it. 

—Ralph Waldo Emerson
***

***
Common sense is only a modi-
fication of talent. Genius is an
exaltatin of it. The difference is
therefore in degree, not nature.

— Edward G. Bulwer-Lytton 
***




