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(NAPSA)—Although medical
advances have greatly reduced the
mortality rate from childhood can-
cers, there is still more to be done.

According to the National Can-
cer Institute, out of every 100,000
children between the ages of 0 and
19, an estimated 16.4 children
will be diagnosed with cancer—
with the disease affecting more
boys than girls.  

Leukemia is the most common
childhood cancer, followed by can-
cer of the brain and other parts of
the nervous system. There are
also lesser-known pediatric can-
cers, such as retinoblastoma, an
eye-related tumor that affects
about 200 children throughout the
country each year.

“As a result of research and
advances in medical treatment,
pediatric survival rates for
retinoblastoma have grown to more
than 95 percent for this previously
fatal disease,” said Thomas A.
Olson, M.D., Clinical Director of
the Aflac Cancer Center of Chil-
dren’s Healthcare of Atlanta.
“Through the use of innovative sur-
gical techniques and chemotherapy
treatment, we have been able to
reduce the amount of radiation and
improve the vision of many pedi-
atric retinoblastoma patients.”

This remarkable progress is
the result of improved therapies
as well as hundreds of clinical tri-
als at pediatric cancer centers
worldwide. Committed to pedi-
atric research, the Aflac Cancer
Center is one of the leading pedi-
atric cancer, hematology and blood
and marrow transplantation pro-
grams in the country. It provides
clinical as well as diagnostic care

in addition to innovative treat-
ment and research options. 

Currently, Aflac is raising funds
for the research and treatment of
retinoblastoma through the sale of
its plush Vision Duck. “The Vision
Duck is an innovative way to bring
awareness to this little-known
form of childhood cancer,” said
Buffy Swinehart, Aflac’s Manager
of Philanthropy. “Over the years,
The Aflac Duck has become a phil-
anthropic symbol and we are glad
his popularity can be used toward
the research and treatment of this
disease.” One hundred percent of
the proceeds from the sale of the
talking mascot go directly toward
finding cures for eye-related can-
cers. The Vision Duck is available
at aflac.com.

Treatment for retinoblastoma
and other pediatric cancers ranges
from chemotherapy and surgery to
radiation therapy and, if treated
early, have been known to have
highly successful results. 

For more information, visit
aflac.com or choa.org.

Combating Childhood Cancers—A Promising Prognosis

Endearing iconic Aflac “spokes-
duck” is helping stamp out pedi-
atric cancer. The Vision Duck is
available at aflac.com.

(NAPSA)—Nearly 21 million
people in the United States (7 per-
cent of the population) have dia-
betes. Moreover, it is estimated
that one in three Americans born in
2000 will develop diabetes some-
time during their lifetime, making
it one of the fastest growing health-
care problems in the country. 

Diabetes is a disease of high
blood sugar. When you have dia-
betes, your blood sugar is out of
balance. Balanced blood sugar
means that your blood sugar level
is neither too high nor too low. It is
within a healthy range. The most
common form of diabetes is type 2
diabetes. Type 2 accounts for 90 to
95 percent of all diabetes cases.

Approximately half of people
diagnosed with type 2 diabetes
have not achieved adequate control
of their blood sugar levels. To take
care of your diabetes, it’s important
to keep your blood sugar level at a
healthy balance. Keeping track of
your blood sugar levels yourself is
a good thing to do. To take care of
your diabetes, your doctor may tell
you that you need to make some
lifestyle changes. You might need
to make some changes to the way
you eat, become more active, lose
some weight or take medicine
every day. 

Januvia (sitagliptin) is a once-
daily pill that helps lower blood
sugar levels in people with type 2
diabetes, along with diet and exer-

cise. If you have type 2 diabetes,
Januvia can help you lower your
blood sugar. And the way Januvia
works means that it’s not likely to
cause hypoglycemia (low blood
sugar). 

And there’s more good news:
Unlike with some other diabetes
medicines, most people who took
Januvia did not gain weight. This
is a big plus for many people with
type 2 diabetes, because keeping
at a healthy weight helps control
blood sugar. 

“As a physician, I am pleased
by the growing array of tools to
work with when caring for pa-
tients to help manage their dia-
betes. Januvia gives physicians
another option to treat patients
with type 2 diabetes,” said David
G. Robertson, M.D., Atlanta Dia-
betes Associates.

In studies, side effects were
usually mild and similar to side

effects in patients taking a placebo
(pill without medicine). The most
common side effects were upper
respiratory tract infection, stuffy
or runny nose and sore throat, and
headache. Januvia has not been
studied with medicines known to
cause low blood sugar, such as sul-
fonylureas or insulin. Ask your
doctor if you are taking a sulfonyl-
urea or other medicine that can
cause low blood sugar.

Taking Januvia can be a
healthy step toward getting blood
sugar levels into balance. If you
have type 2 diabetes, talk to your
doctor to find out if Januvia is
right for you.

Important Information
Januvia is not for patients with

type 1 diabetes or for patients
with diabetic ketoacidosis (in-
creased ketones in the blood or
urine). If you have kidney prob-
lems, your doctor may prescribe
lower doses of Januvia.

Your doctor may perform blood
tests on you from time to time to
measure how well your kidneys are
working, because kidney problems
may change the amount of Januvia
you need. Along with Januvia, fol-
low your doctor’s recommendations
for eating healthy, leading an
active lifestyle and losing weight.

For more information on
Januvia and type 2 diabetes, 
talk to your doctor and visit
www.Januvia.com. 

Type 2 Diabetes: A Matter Of Control

Note to Editors: Additional Important Safety Information: Januvia is indicated, as an adjunct to diet and exercise, to improve glycemic con-
trol in patients with type 2 diabetes mellitus. Januvia is also indicated to improve glycemic control, in combination with metformin or a TZD, in
patients with type 2 diabetes when the single agent alone plus diet and exercise do not provide adequate glycemic control. Januvia should not be
used in patients with type 1 diabetes or for the treatment of diabetic ketoacidosis, as it would not be effective in those settings. There are no con-
traindications for Januvia. In clinical trials, Januvia demonstrated an overall incidence of side effects comparable to placebo. The most common
side effects reported with Januvia (>5 percent and higher than placebo) were stuffy or runny nose and sore throat, upper respiratory infection, and
headache. The incidence of selected gastrointestinal adverse reactions in patients treated with Januvia was as follows: abdominal pain (Januvia,
2.3 percent; placebo, 2.1 percent), nausea (1.4 percent, 0.6 percent) and diarrhea (3.0 percent, 2.3 percent). Because Januvia is renally eliminated,
and to achieve plasma concentrations of Januvia similar to those patients with normal renal function, a dosage adjustment is recommended in
patients with moderate renal insufficiency and in patients with severe renal insufficiency or with end-stage renal disease (ESRD) requiring
hemodialysis or peritoneal dialysis. Safety and effectiveness of Januvia in pediatric patients have not been established. There are no adequate and
well-controlled studies in pregnant women. Januvia should be used during pregnancy only if clearly needed. Caution should be exercised when
Januvia is administered to nursing women. The recommended dose of Januvia is 100 mg once daily, with or without food, for all approved indica-
tions. No dosage adjustment is needed for patients with mild to moderate hepatic insufficiency or in patients with mild renal insufficiency (CrCl
>50 mL/min). To achieve plasma concentrations of Januvia similar to those in patients with normal renal function, lower dosages are recom-
mended in patients with moderate and severe renal insufficiency as well as in ESRD patients requiring hemodialysis. For patients with moderate
renal insufficiency (CrCl >30 to <50 mL/min), the dose of JANUVIA is 50 mg once daily. For those with severe renal insufficiency (CrCl <30
mL/min) or with ESRD requiring dialysis, the dose of Januvia is 25 mg once daily. Because there is a need for dosage adjustment based on renal
function, assessment of renal function is recommended prior to initiation of Januvia and periodically thereafter. 

(NAPSA)—There’s good news for
small businesses that would like to
make a big splash using direct mail
marketing, but are afraid it’s only
for large companies. 

Research shows that direct
mail is a proven way for busi-
nesses to reach consumers and
motivate them to action. It’s esti-
mated that Americans spend $528
billion annually in response to
direct mail advertising.

However, most direct mail ser-
vice providers specialize in help-
ing companies with very large
mailings. 

Fortunately, a new service
offering from FedEx Kinko’s is tai-
lored to meet the direct mail
needs of smaller businesses.
According to Brian Philips, the
company’s executive vice presi-
dent and chief operating officer,
“We are bridging the gap by pro-
viding the same services for
smaller quantities, enabling small
and medium-size businesses to
have access to the same market-
ing tools as large corporations.” 

With FedEx Kinko’sSM Direct
Mail Services, customers no
longer have to work with multiple
vendors to produce a mailing, nor
do they have to spend time stuff-
ing envelopes, folding brochures
and applying postage. 

The menu of available services
includes design, production, pro-
fessional finishing, address
cleansing and verification and
mail processing. 

The company provides all in
one place the services needed for
developing successful direct mail
campaigns, and its experienced
team members will help cus-
tomers plan, create, print and
mail their direct mail pieces from

beginning to end—whether it’s
100 or 15,000 pieces. 

In addition, staff members
can also help customers deter-
mine i f  they are el igible for
postal discounts for qualifying
mailings of 200 or more pieces.
Formats include postcards, let-
ters, brochures or newsletters. 

According to Amber Higuera of
New Millennial Homes, a home
builder and realtor company
based in Kansas City, Mo., the
variety and convenience is a major
benefit. 

“In our business, timing is
everything. We send out three to
four mailings a week to potential
home buyers and sellers. FedEx
Kinko’s Direct Mail Services saves
us time and ensures a quick turn-
around,” said Higuera.

Customers may visit any of the
company’s office and print centers
in the U.S. for assistance. They
can also use the online tool at
fedexkinkosdirectmail.aas.com. 

To learn more, visit fedex
kinkos.com. 

Direct Mail Can Be Tailored For Small Firms

The proof of the effectiveness of
direct mail advertising is in the
buying. It’s estimated Americans
spend over $500 billion annually
in response to direct mail.

(NAPSA)—To help battle drug-
resistant bacteria, PolyMedix Inc.
is working with synthetic small
molecules that mimic the activity
of antimicrobial proteins that
have a natural ability to prevent
bacteria from developing resis-
tance. To learn more, visit the
Web site at www.polymedix.com.

**  **  **
For information on organ

transplant and kidney donation,
visit the National Kidney Founda-
tion at www.kidney.org. The most
important thing is to talk to your
doctor about ways you can take
care of yourself. Don’t be afraid to
discuss kidney health and organ
donation with your doctor.

**  **  **
Getting more involved with

your health care can help reduce
the likelihood of medical mis-
takes—a phenomenon that
accounts for an estimated 44,000
to 98,000 deaths each year. Visit
www.AHRQ.gov/questionsare
theanswer for tips on getting
involved with your health care.

**  **  **
A new line of decorative tile

backsplashes comes pre-assem-
bled and ready to hang, going
from the box to the wall in 10 min-
utes. Made by Broan, the Ready-
to-Hang Decorative Tile Back-
splashes are made to fit the most
popular appliance and range hood
sizes. Learn more at broan.com.

**  **  **  
A dietary supplement from key

team members behind Beano® and
Lactaid®, called FlexNow™ Joint
Formula, uses shea nut triter-
penes to reduce joint inflamma-
tion. It was accepted by the FDA
as meeting all safety require-
ments under the Dietary Supple-
ment Health and Education Act.
Visit FlexNow.us or call 1-877-
778-1212.

**  **  **
If a black eye, pain or visual

problem occurs after a blow dur-
ing sports, contact your Eye M.D.
or seek emergency medical help
immediately. To find an Eye M.D.
nearby, visit the American Acad-
emy of Ophthalmology’s Web site
at www.aao.org.

**  **  **
A family of four flushes the toi-

let—on average—7,592 times per
year? A dripping tap wastes three
and a half gallons of water per
day? To learn more, visit
www.amwater.com. 

**  **  **
According to Amy Cafazzo,

Marshalls style expert, this
spring is all about fun, flirty
dresses and patterns. “Look for
dresses in all shapes and styles,
nautical looks, short shorts and
peep-toe pumps. For a fun, fresh
look, get fashions with polka dots,
black-and-white patterns or
white-on-white ensembles.”

***
Never explain—your friends do
not need it and your enemies
will not believe you anyway.

—Elbert Hubbard 
***

***
If you make it plain you like peo-
ple, it’s hard for them to resist
liking you back.

—Lois McMaster Bujold
***

***
Never refuse any advance of
friendship, for if nine out of ten
bring you nothing, one alone
may repay you.

—Madame de Tencin
***

***
You are a king by your own
fireside, as much as any
monarch in his throne. 

—Miguel de Cervantes 
***




