
2

(NAPSA)—To create a look you
cannot buy, many fashion-con-
scious teens and young adults are
learning to sew. Stitching savvy
creations on today’s high-tech
sewing machines is a hot new
trend.

According to Janome America,
Inc., a leading manufacturer of
home sewing machines, the past
three years have seen their most
successful sales. High-tech, com-
puterized sewing machines now
rank high on the wish lists of
iPod-owning and laptop-carrying
handcrafters.

Recent broadcast segments and
magazine articles confirm that
sewing is back in vogue. The de-
sire to make something unique,
rather than wearing cookie-cutter
designs, has sparked sewing Web
sites, sewing clubs and sewing
lounges where crafters can meet.

Being able to say that you made
it yourself has become cool. In the
past, a woman might not have
owned up to wearing a dress that
she made, but now hip young
sewists—as they like to be known—
say it with pride.

Sewing’s new popularity may
be due in part to a broader trend
of interest in home arts and can
be attributed to the success of the
television show “Project Runway.”

Today’s computerized sewing
machines, likened to computers
with needles, make the process so
much simpler. Stitches adjust size
on their own. Embroidery and felt-
ing happen almost automatically.
There’s even a cruise control. And
you can download embroidery
stitches from the Internet. Import-
ing and moving designs is so sim-
ple even a beginner can do it. 

For example, the new Memory
Craft 350E from Janome makes it

easier than ever to do profes-
sional- style embroidery at home.

A sewist can finish other tasks
on a regular sewing machine while
the 350E is embroidering. There’s
an automatic thread cutter, USB
port for importing designs, faster
microprocessor and more accurate
editing tools, so projects get done
quicker and with more precision.

The ancient art of felting has
also been made simpler. Using the
Xpression machine from Janome,
two or more layers of material are
placed under five felting needles
with special barbs along the
edges. The barbs catch the fibers
and push them down, creating an
interesting effect; it’s like painting
with fibers. 

Even those with no sewing
experience can create fabrics for
apparel or home decoration.

With tools such as these, it’s easy
to create clothes that impress and
express your creativity. 

For more information on these
and other sewing machines, visit
www.janome.com.

The Style-Savvy Turn To The Hot New Trend Of Sewing

No cookie-cutter clothes for
today’s generation of sewists.
High-tech sewing machines help
produce one-of-a-kind creative
fashions.

(NAPSA)—You don’t have to be
a pirate of the Caribbean to love a
good rum cocktail. Here are two
classic cocktails made with Puerto
Rican rum, which is characteristi-
cally light bodied and rich in
taste, texture and complexity.

The first is the Piña Colada,
Puerto Rico’s most famous rum
drink, created in San Juan in
1951 by Ramon Marrero at the
Caribe Hilton Hotel.

CLASSIC PIÑA COLADA

1 ounce cream of coconut
2 ounces pineapple juice

11⁄2 cups light or amber
Puerto Rican rum (e.g.,
Bacardi Light or Bacardi
Gold) 

1 ounce evaporated milk or
honey cream

Mix ingredients in blender
with 1 cup crushed ice. Serve
in a tall cocktail glass or goblet.

For a twist, try a Banana
Colada: One small banana, 2
ounces milk, and 11⁄2 cups Cap-
tain Morgan Parrot Bay.

The second rum recipe is the
Mojito, which has become one of the
most popular rum drinks in America
today. Here is a recipe from Cafe
Atlantico in Washington, D.C.:

TRADITIONAL MOJITO

2 ounces light Puerto Rican
rum (e.g., Don Q Cristal)

4 lime wedges
8-10 mint leaves (no stems)

1 tablespoon sugar
Splash of soda water

1 stick sugarcane

In a highball glass, muddle
sugar, limes and mint. Add
rum, soda, and crushed ice.
Cover with another glass and
shake well. Garnish with a
sugarcane stick.

What distinguishes Puerto
Rican rum from all others is that,
by law, all Puerto Rican rums
must be aged a minimum of one
year in charred, white American
oak barrels. This produces a
smoother, finer-tasting rum. The
lighter rums are more delicate,
which provides for a great mixer.
The darker, more aged rums drink
like a fine aperitif. The difference
is in their taste and smoothness.

Celebrating An Artist’s Work
(NAPSA)—Seeing beauty in

everyday objects—even salt and
pepper shakers— could gain you a
place at a famous artist’s table.

Wharton Esherick was a
painter, furniture maker and wood
sculptor cited by the national art
and design community as the
“Dean of American Craftsmen.” 

The studio home he designed is
itself considered a work of art, and
open to the public. Now called the
Wharton Esherick Museum, the
house sits atop Valley Forge Moun-
tain and is largely considered his
finest work. Each item inside—
from the salad bowls to the spiral
staircase—was made by Esherick.
Furniture makers such as Wendell
Castle and Sam Maloof credit Esh-
erick with inspiring them.

Today, an annual competition
encourages artisans, craftspeople
and hobbyists: The Wharton Esher-
ick Museum Thematic Woodwork-
ing Competition and Exhibition.
This year’s theme challenges par-
ticipants to create a salt and/or
pepper mill in a way reminiscent of
Esherick’s designs. 

Deadline for submission is July
1. An exhibition of entries will be
held from September 9 through
December 31. The Wharton Esher-
ick Museum is located in south-
eastern Pennsylvania 20 miles
west of downtown Philadelphia.
For more information, visit
www.valleyforge.org or call (610)
644-5822 for museum information.

Yo Ho Ho And A Couple Of Favorite Rum Recipes

Puerto Rico’s most famous rum
drink is the Piña Colada.

(NAPSA)—More than half of
Americans say they would be
unable to pay their bills or meet
their expenses if they became dis-
abled and could not work for a
year or longer, according to a con-
sumer survey conducted by the
National Association of Insurance
Commissioners (NAIC). 

Disability insurance—which
pays a portion of your previous
salary should you become disabled
due to injury or a serious illness
and therefore unable to work—
can help ease the financial pain.

Understand The Basics 
There are two main types of

disability insurance:
• Short-term disability insur-

ance coverage replaces a portion of
the policyholder’s salary for a short
period—typically from three to six
months, following a disability.

• Long-term disability insur-
ance coverage typically begins
after the policyholder is unable to
work for at least six months. The
coverage period varies depending
on the policy you select.

The NAIC, a voluntary organiza-
tion of state insurance regulatory
officials, provides information on
disability and other insurance on its
consumer education Web site,
Insure U (www.InsureUonline.org).

F o l l o w i n g  a r e  s o m e
c o n s i d e r a t i o n s :  

• Determine how much money
you’ll need to cover your critical
expenses and the number of years
you’ll need your coverage. Keep in
mind that disability insurance
typically covers about 60 percent
of your previous income.

• Having a pre-existing health
condition, coupled with your age,
can affect whether you’ll qualify
for long-term disability insurance
and at what cost.

• Most long-term disability
insurance stipulates a waiting

period, such as 90 days, 180 days
or one year, before benefits are
paid. The longer the waiting
period, the lower the premium. 

• If possible, get a “noncancel-
able” policy, which guarantees that
your coverage can’t be cancelled or
your premiums increased.

Disability Insurance Tips 
For Each Life Stage

• Young singles should remem-
ber that even if they have no
dependents, if they become dis-
abled and can’t work, it could put
a financial burden on their fami-
lies. Also, younger, healthier indi-
viduals typically pay lower dis-
ability premiums that can be
locked in with a noncancelable
policy. 

• Young families that generally
have many expenses and rely on
both spouses’ incomes should con-
sider purchasing long-term dis-
ability insurance for both. 

• Established families are
likely trying to put away a portion
of their income to pay for their
kids’ college tuition and their own
retirement, and may want to con-
sider disability insurance. 

• Empty nesters/seniors who
are still employed may want to
keep their disability insurance in
force until they turn 65 or retire.

For more information, visit 
Insure U at www.InsureUonline.org.

What Consumers Should Know 
About Disability Insurance

(NAPSA)—Whenever you
decide to do your “spring clean-
ing,” be it April, May or October,
you may want to put your vehicle
on the list of things that could use
some sprucing up. 

According to a report published
by the Transportation Research
Board, Americans are continuing
to spend more time commuting to
and from work—almost a 50 per-
cent increase in the last decade.
With an increasing number of
commuters spending upwards of
60 minutes traveling in their cars
each day, it is important for dri-
vers to make their ride as comfort-
able and enjoyable as possible. 

As the amount of time that peo-
ple spend in their cars increases,
Auto Expressions®, a leading
brand of innovative automotive
accessories and air care products,
continues to develop new products
to provide drivers with a more
comfortable commute. 

“With the extended time spent
in their vehicles, drivers are look-
ing to add elements of comfort and
personalized appearance to their
daily drive,” says John Garrity,
director of marketing for Auto
Expressions. 

One ongoing challenge is the
emergence of mysterious odors
that can easily develop in vehi-
cles. According to a consumer sur-
vey conducted by the Interna-
tional Carwash Association, an
estimated 37 million cars actually
smell because of interior garbage
or neglect. 

A common error that owners

tend to make when attempting to
eliminate the odor is to simply
mask the stench with an ordi-
nary air freshener.  Recent
advancements in air-care tech-
nology have enabled drivers to
definitively overcome these odif-
erous challenges. 

One solution is the new Odor
Out®, which contains an advanced
patented technology called
NuAire™, proven to neutralize
odors effectively. Instead of mask-
ing odors, the product neutralizes
foul smells at their source, while
also providing continuous odor
maintenance. In addition, it pro-
vides a fresh and odor-free envi-
ronment for drivers without the
use of overbearing fragrances. 

The Odor Out line is available
in the automotive aisles of many
major retailers and automotive
stores. For more information on
combating odors in your vehicle,
visit www.auto-expressions.net. 

Comfortable Car Makes For A Content Commuter 

Instead of masking automotive
odors, a new air freshener gets
to the source of bad smells. 

***
Gravity cannot be held respon-
sible for people falling in love.

—Albert Einstein
***

***
When you sit with a nice girl for
two hours, it seems like two min-
utes. When you sit on a hot stove
for two minutes, it seems like
two hours, that’s relativity.

—Albert Einstein
***

***
Common sense is the collection
of prejudices acquired by age
eighteen.

—Albert Einstein
***

***
Do not protect yourself by a
fence, but rather by your
friends.

—Czech Proverb
***




