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(NAPSA)—As the housing mar-
ket increasingly shows signs of
normalizing and as record num-
bers of real estate agents enter
the market, choosing the right
agent is more important than
ever, experts say. In fact, even the
National Association of Realtors
points out that 74 percent of sell-
ers and 64 percent of buyers
choose the first agent they meet—
which isn’t necessarily a good
thing. 

“Now, more than ever, choosing
the right real estate agent will
largely determine whether the
buying or selling process will go
smoothly or not,” said Lane Bar-
nett, president and CEO of GMAC
Real Estate franchise operations.
“The key to avoiding frustration—
and wasting time and money—is
doing a little research up front in
order to select the agent with spe-
cific experience to best meet your
needs.” 

To help consumers avoid the
headache of choosing the wrong
agent, GMAC Real Estate offers
the following timely tips for select-
ing the right agent:

1. Avoid the temptation to let
family members or friends “give it a
go.” Yes, it would be nice to help a
loved one or friend get a foot in the
door and a commission, but you’re
dealing with possibly the largest
transaction you’ll ever make. 

2. Avoid part-time agents;
those who practice real estate in

their spare time. Real estate
transactions are time-consuming,
complex endeavors. You need
agents wholly committed to your
transaction and their careers and
who do it often enough to know
what they’re doing.

3. Find agents who specialize
in your neighborhood and your
specific home value range. Inter-
view agents with specific experi-
ence that matches your needs and
make sure to ask whether they
have a comprehensive customer
satisfaction plan in place. 

Ask them what their customer
satisfaction rating is and whether
they will put into writing—up
front—what they will do for you.
For example, GMAC Real Estate
encourages all of its real estate
agents to offer customers its Pre-
mier Service® program. This
unique customer satisfaction pro-
gram outlines what agents will do

for their clients and even allows
customers to honestly rate an
agent’s performance through a
customer satisfaction survey con-
ducted and tabulated by an inde-
pendent third party. 

4. Ask agents for a comparative
market analysis. You need to be
sure the agent you choose does his
or her homework and fully under-
stands the nuances of your market. 

5. Ask each agent you inter-
view to share a “list price versus
sales price” percentage vs. the
market average; ask each to also
disclose a listing’s average “days
on the market” versus the market
average.

6. How your home is marketed
will, of course, play a key role in
its sale. So carefully compare the
proposed marketing plans for your
property/home that each agent
presents to you. And be sure to
pay extra attention to how your
property will be promoted online.

7. Ask agents for references
from their last three clients. If
they hesitate, then maybe they’ve
said a lot without saying a word.

8. Finally, in addition to choos-
ing the agent who offers the kind
of experience you need to help you
buy or sell a home, check the per-
sonality “click factor”—so that the
agent you select is someone you’ll
enjoy working with.

GMAC Real Estate offers more
home buying and selling advice
online at www.gmacrealestate.com.

Finding The Right Real Estate Agent Is More Important Than Ever;
An Eight-Point Checklist Of Do’s And Don’ts

Jazz Bowls
(NAPSA)—A man who captured

the spirit of the Jazz Age in a deco-
rative bowl has been described as
America’s DaVinci. Yet few people
know his work.

That man is Viktor Schrecken-
gost, who in 1931 created the Jazz
Bowl. He crafted the bowl at the
request of Eleanor Roosevelt to cel-

ebrate her husband’s re-election as
governor of New York. Drawing on
his trips to Manhattan, Schrecken-
gost etched into the bowl soaring
buildings and jazz motifs, ocean lin-
ers and café scenes, an instant hit
with the First Lady of New York!

To celebrate his 100th year,
and the 75th anniversary of the
Jazz Bowl’s creation, the Viktor
Schreckengost Studios is offering
a handcrafted, limited-edition
Jazz Bowl, faithful in every way to
his original masterpiece. Schreck-
engost personally oversaw much
of the production himself, which
re-created his original techniques
and iconography.

For more information, visit
http://www.viktorschreckengost.com/
jazzseries.html.

The “funny blue light in New York
in 1931” captured by Schrecken-
gost on his original creation has
been faithfully reproduced for this
Centennial Edition Jazz Bowl.

Smoke A Turkey Fast
(NAPSA)—This holiday season,

there’s a simple and healthy way
to cook and smoke a turkey. The
Orion Cooker, an outdoor charcoal
convection cooker, combines three
cooking processes simultane-
ously—convection, steam and
smoke. 

Its innovative design and cook-
ing method produces moist, tender
meat. A 20-pound turkey cooks in
just two hours and 15 minutes.
Turkeys in other outdoor smokers
take about nine hours and about
four hours in a traditional oven. 

The cooker doesn’t use cooking
oils, so it’s more healthful and
safer than a turkey fryer. 

The convection process is cre-
ated by two charcoal rings—one
above and the other below an all-
enclosed meat chamber. If you
want, flavored wood chips like
hickory or mesquite can be added
inside the cooking chamber.

The cooker is available at The
Home Depot, Bass Pro Shops,
Academy Sports and selected
home and garden centers. 

For more information, log on to
www.orioncooker.com or call (866)
891-3663. 

Innovative design produces
moist, tender food in a fraction of
the time.

(NAPSA)—Relationship ex-
perts agree that compromise is
the key to a happy marriage. But
when it comes to cleaning the
home, compromise can be a little
tricky. In fact, among newlywed
couples, housework can be one of
the major sources of discontent in
the first year of marriage.  

For many couples, avoiding “chore
wars” can be a chore in and of itself.
Laura Dellutri, cleaning expert and
author of “Speed Cleaning 101,” has
been working closely with couples
experiencing “chore wars” and has
the following tips to help newlyweds
everywhere learn the art of clean-
ing compromise: 

• Establish domestic order, not
disorder. Or, “Honey, we need to
talk...about housecleaning.” It’s
not easy for two people—raised in
different homes with different
cleaning expectations—to compro-
mise on how clean (or dirty) they
should keep things. Dishes in the
sink may drive him crazy, and
they really don’t bother you sit-
ting a full day. Determine what
domestic chores are important on
a daily and weekly basis. 

• Create a chore list and divide
equally. Start off the list with the
things you both hate to clean;
hopefully, you can divide up the
chores so you both feel balanced
out and not stuck with the chores
you hate. Here’s where compro-
mise comes into play. 

• Conquer criticalness and dis-
respect. Don’t put down your
spouse even if he or she does mess
up. It can breed quarrels and have
the offended spouse thinking,
“Why should I clean? She/he never
likes the job I do anyway!” 

• Get the state-of-the-art gad-
gets. Few people want to clean the
old-fashioned way; you don’t have
to get on your hands and knees to
clean the way your mother did it.
She didn’t have the luxury of tools
like the Swiffer WetJet®, an all-in-
one power mop that gives your
floor an even better clean than
traditional methods. And since
most men love tools with power,
buttons or gadgetry, consider this:
Cleaning products like the Swiffer
WetJet give your floor a real clean
in less time, so you don’t have to
miss any of the Sunday football
games. 

• Don’t nag your spouse. Nag-
ging has never gotten any spouse
anything but a deaf ear. Try to
respect your spouse’s schedule if it
differs from yours. Ideally, a Sat-
urday morning of chores for both
parties may work, but if your
spouse isn’t doing his/her share,
then it’s time to sit down and talk
about alternative solutions. 

Honey, We Need To Talk...About Housecleaning 

An all-in-one power mop can be a
convenient, high-tech tool for
settling the “chore wars.”

(NAPSA)—Retirement is a time
to finally focus on yourself. But
when it comes to making decisions
about possible long-term care
needs, many people find the impact
on their family weighs heavily. 

A recent survey conducted by
Mutual of Omaha showed that
more than 41 percent of those sur-
veyed purchased long-term care
insurance because they didn’t want
to be a burden on their family.

“Many of the baby boomer gen-
eration have seen their parents or
other family members deal with
long-term care issues and have
even had to act as a caregiver for
an aging parent themselves,” said
James Blackledge, senior vice
president and product line officer
at Mutual of Omaha. “This gener-
ation is determined to not place
the same burden on their own
children.”

Most people prefer to remain
in the comfort of their own home
as long as possible. Long-term
care insurance helps them do
that. Many policies cover neces-
sary home modifications, home
health aids as well as home-
maker services. 

With life expectancies climbing,
the likelihood of needing some
sort of long-term care services
increases as well. With the aver-
age annual cost of nursing home
care at $75,000 and rising, said
Blackledge, the cost of just two or
three years in a nursing home can
wipe out the average American’s
retirement savings.

Blackledge said another reason
people find value in long-term
care insurance is that it protects
their savings and leaves them
with something to pass on to their
heirs.

Medicare does not cover the
custodial costs associated with
most long-term care services and

with Medicaid, you must first use
all of the financial assets that you
worked so hard to accumulate. 

“Long-term care insurance pro-
tects your assets so you don’t have
to watch your life savings whittle
away. It provides coverage for all
types of services whether at home,
in an assisted living facility or a
nursing home,” Blackledge said.

Long-term care insurance has
evolved over the past few years to
be more affordable than ever. It’s
common for companies to offer a
variety of preferred rates and dis-
counts for good health, spouses or
partners and members of certain
associations. Some long-term care
insurance policies offer tax advan-
tages that allow you to deduct eli-
gible premium amounts as med-
ical expenses. In addition, the
benefits paid by long-term care
insurance policies are tax-free. 

Because you never know when
you’re going to need long-term
care, experts say individuals
should look for a financially sound
company that is experienced in
long-term care insurance—so you
know that they will be around to
provide coverage far into the
future.

For more information on long-
term care insurance, visit mutual
ofomaha.com. 

For True Financial Security,
Protect Yourself And Your Family

***
If pregnancy were a book they
would cut the last two chapters.  

—Nora Ephron
***

***
Life is tough enough without
having someone kick you from
the inside.

—Rita Rudner
***

***
By far the most common crav-
ing of pregnant women is not
to be pregnant.

—Phyllis Diller 
***

***
Babies are always more trouble
than you thought—and more
wonderful.

—Charles Osgood
***

***
Families with babies and fami-
lies without babies are sorry for
each other.

—Ed Howe
***




