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(NAPSA)—Here’s good news
for time-starved cooks who day
after day have to dig up a deli-
cious meal idea to feed their fam-
ily. 

Many home cooks seek out
something new to serve for dinner
that’s not only delicious, but also
fast (20 minutes) and easy to pre-
pare. The Fleischmann’s Yeast
test kitchens have developed two
tasty and simple 1-Dish meals
that will soon become your own
family’s favorites—and yours, too.

Throw away the notion that
baking with yeast takes more time
than you have. The kneading and
rising steps have been eliminated
in these recipes. 

Anyone can do it. Combine
the batter ingredients right in
the dish you bake it in. Top with
chicken or beef together with a
prepared sauce or gravy plus
vegetables and place in a cold
oven. The dough rises as the
oven heats up. Bake for only 30
minutes and you have a piping
hot dinner.

1-Dish Chicken & 
Broccoli Alfredo

Serves: 6
Prep time: 20 minutes 
Bake time: 30 minutes

11⁄2 cups all-purpose flour
2 teaspoons sugar
1⁄2 teaspoon garlic salt
2 envelopes Fleischmann’s

RapidRise Yeast
3⁄4 cup very warm water (120˚

to 130˚ F.)

3 tablespoons olive oil
Chicken Mixture

11⁄4 cups (6 ounces) cooked
chicken, diced

2 cups frozen broccoli
florets, thawed

1 cup prepared Alfredo
sauce

Topping
1 cup Italian blend

shredded cheese

MIX batter ingredients to-
gether in a pre-sprayed 8x8-
inch baking dish. Let rest 10
minutes. Combine chicken
mixture ingredients.

TOP batter evenly with
chicken mixture. Sprinkle
with cheese. 

BAKE by placing in a COLD
oven. Set temperature to 350˚
F. and bake for 30 minutes,
until baked through.

1-Dish Beef & Mushroom 
Pot Pie

Serves: 6
Prep time: 20 minutes
Bake time: 30 minutes

Batter
Mazola Pure™ Cooking
Spray

11⁄2 cups all-purpose flour
1⁄4 cup whole wheat flour
2 envelopes Fleischmann’s

RapidRise Yeast
2 teaspoons sugar
1⁄2 teaspoon salt
1 cup very warm water

(120˚ to 130˚ F.)

1⁄4 cup corn oil 
Beef Filling

2 tablespoons butter or
margarine

1 package (8 ounces) sliced
fresh mushrooms

1⁄2 cup chopped red and
green bell peppers

1 tablespoon dry sherry
(optional)

1 package mushroom gravy
mix

1 cup water
2 cups (8 ounces) cooked

roast beef, chopped into
bite-sized pieces

2 teaspoons parsley flakes

MIX batter ingredients
together in a pre-sprayed 8x8-
inch baking dish; set aside. Melt
butter in a large skillet and
sauté mushrooms and bell pep-
pers 1 to 2 minutes. Add sherry.
Stir in gravy mix and water,
heat until boiling and thickened.
Remove from heat and add beef.  

TOP batter evenly with beef
filling. Sprinkle with parsley.     

BAKE by placing in a COLD
oven; set temperature to 350˚ F.
Bake for 30 minutes, or until
baked through.

For more helpful baking tips
and more 1-Dish meal recipes,
visit the Fleischmann’s Yeast Web

Discover “Delish” Dishes With Minimal Prep Time

After a long day, you can feel good about serving this 1-Dish Beef &
Mushroom Pot Pie, which is easy, nutritious and takes 20 minutes to
prep and just 30 minutes to bake. 

(NAPSA)—What would you do
if an illness or injury left you
unable to care for yourself? The
chances of that happening might
be greater than you think.

The U.S. Department of Health
and Human Services indicates
that people 65 and over face at
least a 40 percent risk of entering
a nursing home, while the U.S.
Government Accountability Office
estimates that 40 percent of the
13 million people receiving long-
term care services are between 18
and 64.

Despite the risk, a 2005 Kaiser
Family Foundation survey shows
that only two in 10 (21 percent)
adults say they have long-term
care insurance. While cost is a
common deterrent, LIMRA Inter-
national, a market research orga-
nization, says that people who
have never shopped for policies
overestimate the cost by as much
as five to 10 times. 

“Premiums vary due to age,
health and policy type, but most
middle-income consumers can
benefit from a long-term care pol-
icy,” said Scott Perry, executive
vice president and chief operating
officer of Bankers Life and Casu-
alty Company, the 127-year-old
insurer that specializes in the
mature market. “Like other insur-
ance, the younger and healthier
you are when you buy, the less
expensive the premiums.”

Planning for long-term care is
encouraged while in your early
50s. As you research, remember
to:  

Determine long-term care
costs. The long-term care tools
found at The Federal Long Term
Care Insurance Program’s site
(http://www.ltcfeds.com/index.html)
can help you determine costs in
your area. 

Read about long-term care
coverage. Consult resources such

as the “Guide to Long-Term Care
Insurance,” published by Amer-
ica’s Health Insurance Plans
(AHIP). Download the brochure at
www.ahip.org.

Explore what’s available.
Compare several insurers’ poli-
cies. Choose a well-established
company with solid financials.
Long-term care can be challenging
and emotional, so you might want
help from agents experienced in
serving the mature market. 

Determine what you can
afford. According to the Life and
Health Insurance Foundation for
Education (LIFE), a good rule of
thumb is to spend no more than 7
percent of your gross income on
long-term care premiums. Con-
sider spousal discounts and how
different elimination periods, daily
benefits and maximum benefits
affect premium cost.

Involve your children. A
2004 survey sponsored by Bankers
Life and Casualty Company found
that adult children overestimate
their parents’ planning, while
older adults think they have the
proper policies but are confused as
to what they actually cover. Sixty
percent of seniors mistakenly
believe Medicare will cover long-
term care costs. These disconnects
can put unexpected financial bur-
dens on both generations.

Nursing home help, frequently
used long-term care terms and
helpful senior resources can be
found at www.bankers.com.

Planning For Long-Term Care

(NAPSA)—Both Breast Cancer
Awareness Month and Domestic
Violence Awareness Month occur
in October every year. To under-
stand these issues, remember the
number three: every three min-
utes, there is a new diagnosis of
breast cancer in the U.S., and
around the world, one woman in
three is the victim of abuse. 

Many caring companies raise
funds in October and year-round,
to help change these statistics but
wise consumers want to be sure
their money is being used appro-
priately, so follow these simple
guidelines:

• If you purchase a fundraising
product, be sure you know how
much of the price is donated to the
cause. Credible fundraisers dis-
close this information and Better
Business Bureau guidelines state
the donation amount must be
available to consumers. For exam-
ple, the new Avon Breast Cancer
Crusade Charm Bracelet is priced
at $5.00, and $4.00 is donated to
breast cancer research and access
to care, while the company’s
Speak Out Against Domestic Vio-
lence Candle is $6.50, with $4.42
donated to domestic violence edu-
cation and prevention programs.
In Avon’s case, all proceeds above
the cost of the items are do-
nated—the company makes no
profit.

• It costs money to raise money,
but if you take part in fundraising
events, whether produced locally or
by a national organization, check
to see if it meets or exceeds Better
Business Bureau guidelines of at
least 65 percent donated to the

cause. The Avon Walk for Breast
Cancer series is a project of the
Avon Foundation, which returns
about 77 percent to the causes it
supports.

• If you support fundraising
programs, it is important to know
who ultimately receives the money.
This should be available on a Web
site, in literature or by contacting
the fundraiser. For example, visit
www.avonfoundation.org for a list
of the hundreds of Avon Founda-
tion grant recipients, ranging from
major national research institu-
tions to local grassroots organiza-
tions in all 50 states.

For more information on Better
Business Bureau charity guide-
lines, visit www.give.org. For infor-
mation on the Foundation, visit
www.avonfoundation.org and to
purchase fundraising products all
year long, contact an Avon Sales
Representative or visit the Web
site.

Tips For Effective Charity Giving

The Avon Crusade Charm Bracelet
returns $4.00 of the $5.00 price to
the breast cancer cause.

(NAPSA)—Prostate cancer is
the second-most-common cancer
(after skin cancer) and the third-
leading cause of cancer death for
men. Approximately 234,460 new
cases of prostate cancer will be
diagnosed in the United States
this year. A new urine test in
development will look for specific
genetic changes associated with
cancer in the cells of the prostate. 

**  **  **
The CellSearch™ blood test,

developed by Immunicon Corpora-
tion, is the first test for counting
circulating tumor cells in patients
with advanced breast cancer. A
CTC count of five or more is pre-
dictive of shorter progression-free
survival and overall survival and
gives doctors information sooner
than CT scans. For more informa-
tion, visit www.immunicon.com or
www.veridex.com.

A “Dutch striking” is when a
clock chimes every hour on the
half-hour, but with a different
tone from when it chimes on the
hour. Got that?

Extra work done by circus per-
sonnel for extra pay is called
“cherry pie.”

***
Many ideas grow better when
transplanted into another mind
than in the one where they
sprang up. 

—Oliver Wendell Holmes, Jr. 
***




