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(NAPSA)—Millions of children
will head back to school this Fall
without one of the most important
of all school supplies—health
insurance. 

More than 8 million children in
the United States are uninsured—
that means one in every 10 kids
might not receive the medical care
they need, when they need it,
because they don’t have insur-
ance. In fact, uninsured children
are 10 times more likely than
insured children to miss out on
needed care. Even when unin-
sured children do get some med-
ical care, they often miss out on
vital medical screenings and pre-
ventive care or seeing a doctor
when they are sick.

To help these students start the
school year off right, the Covering
Kids & Families Back-to-School
campaign, sponsored by the Robert
Wood Johnson Foundation, is mak-
ing sure that parents, grandpar-
ents and teachers of uninsured
children know that low-cost or free
health care coverage is available.
Many uninsured children are eligi-
ble through Medicaid or the State
Children’s Health Insurance Pro-
gram (SCHIP). 

These programs cover doctor
visits, prescriptions, hospitaliza-
tions and more. That means par-
ents can put ‘getting coverage for
our kids’ at the top of their back-
to-school checklists.

“As a physician and mother, I
have seen first hand that children
who have health care coverage are
better prepared to learn in school
and better equipped to succeed in
life,” says Risa Lavizzo-Mourey,
M.D., M.B.A., president and CEO
of the Robert Wood Johnson Foun-
dation. “Uninsured children are
less likely to receive proper med-
ical care for childhood illnesses
such as sore throats, earaches and
asthma—all of which can become
very serious without treatment.
These children are the future of
our country and we need to make
sure that they get the care they
need.”

Although these programs are
in every state and the District of
Columbia, many parents may not
believe their kids are eligible.
Because these parents are work-
ing, they may think they earn too
much to qualify. Children in a
family earning up to $40,000 a
year or more may qualify for Med-
icaid and SCHIP. Eligibility is
based on family size and income. 

“Medicaid and the State Chil-
dren’s Health Insurance Program
have provided millions of children
with low-cost or free health care
coverage, but there are millions
more who are still eligible,” said
Sarah Shuptrine, national pro-
gram director of Covering Kids &
Families. “Many people still do
not know about these programs,
and parents in working families
might assume their children
would not qualify. Anyone can
help get eligible kids covered.
Grandparents can play an impor-
tant role and are encouraged to
find out about these public health
coverage programs.”

Parents should call toll-free 
1(877) KIDS-NOW to find out if
their uninsured children are eligi-
ble for low-cost or free health care
coverage. 

CAMPAIGN HELPS UNINSURED KIDS GET HEALTH CARE COVERAGE
Millions of children eligible for low-cost or free coverage

Fast Facts
• About 7 in 10 uninsured kids are eligible for
low-cost or free health care coverage, but
their parents may not realize it.

• Programs exist in every state. Children in a
family earning up to $40,000 a year or more
may qualify. Eligibility is based on family size
and income.

• Grandparents or anyone who cares about an
uninsured child should tell parents about these
programs and urge them to call for more
information.

• Parents should call toll-free 1 (877) KIDS-NOW
or visit www.insurekidsnow.gov to find out if
their children are eligible.

(NAPSA)—Once a year, fami-
lies pile into the car and head out
for a great adventure: the all-
American vacation. A popular
Midwest stop is Wisconsin Dells,
Wis., bustling with activities for
all ages. A classic “Dells” favorite
is the Tommy Bartlett Show, one
of the longest- running, live
water-ski, sky and stage shows in
the world. 

“The Tommy Bartlett Show
began in 1953, and through its
early touring groups and our
annual summer runs in Wisconsin
Dells, we have entertained millions
of visitors throughout the decades,”
said Tom Diehl, president and
co-owner of Tommy Bartlett, Inc. 

The show has launched an
all-new adventure with “Pirates
of Bartlett Bay,” a themed pro-
duction featuring a pirate cast
of water-skiing performers. The
90-minute extravaganza begins on
the water with the world-famous
Tommy Bartlett Skiers challeng-
ing fate with death-defying stunts
by boat and on water skis. With
their high-powered boats, fast-
paced trick skiing, flips, twists and
pyramids, Bartlett’s Buccaneers
show audiences who rules the high
seas. 

“We feature some of the great-
est water-skiers in the country.
They make it look easy, but it
takes a lot of practice and skill to
perform these stunts precisely,
three shows a day,” Diehl said. 

The Tommy Bartlett Show is
situated in a quiet narrow cove
on the shores of beautiful Lake
Delton. The site is a natural out-
door amphitheatre that began
with simple plank seating in the
1950s and has grown to a modern
venue with 5,000 seats, half of
which are under cover. 

While the Show has its roots in

water-skiing, it has evolved into a
multidimensional performance on
stage and high in the sky. “Pirates
of Bartlett Bay” comes ashore for
its second half, featuring a mix of
daredevil thrill acts, juggling and
comedy, along with choreographed
Entrancing Water fountains and
laser lights. 

Longtime Bartlett show favorites,
The Nerveless Nocks dazzle audi-
ences with new tricks aboard the
“Wheel of Destiny.” Forget the
safety harnesses or nets, these
brave, world-class stunt performers
balance and do tricks freestyle on
the rotating 65-foot-high double
wheel as it swings end over end.
Among the high-flying daredevils is
Cyrus Nock, who, at only 8 years
old, is one of the youngest thrill
performers in the world. 

Other young performers include
the sons of T.J. Howell, 8-year-old
Hunter and 5-year-old Carson.
Howell mixes in a bit of light-
hearted humor with his skillful
juggling, from bowling balls to
ping-pong balls, and his expert
unicycle riding. Not to be outdone
by their dad, the boys perform
unicycle tricks and get away with
the biggest treasures of all—big

laughs and big applause.
Rounding out the stage acts is

comedian Geechy Guy, who holds
the Guinness World Record for the
most jokes told in one hour—676
to be exact. Some may consider
Geechy an early pioneer of reality
TV. He got his start in the comedy
business via the popular “Star
Search” television competition,
which ran during the 1990s, has
appeared on “The Tonight Show
with Jay Leno” and is a regular
radio guest on “The Bob and Tom
Show.” He brings laughter to the
Bartlett stage with his goofy
style and short quips that have
earned him the title as the new
“King-of-the-One-Liners.” 

The Tommy Bartlett Show
performs three shows daily at
1:00, 4:30 and 8:30 p.m., Memorial
Day weekend through Labor Day
(1 :00  p .m.  shows  beg in  las t
Saturday in June). Rain or shine,
the show will go on. Since its
inception,  the show has per-
formed more than 15,800 times,
a testament to its rich history of
providing good, wholesome family
entertainment. To learn more
about the Tommy Bartlett Show,
visit tommybartlett.com or call

Water-Skiing Pirates, Daredevils Highlight Tommy Bartlett Show

The Tommy Bartlett Show in Wisconsin Dells, Wis., showcases a mix
of water-ski, sky and stage acts. The new “Pirates of Bartlett Bay”
features water-skiing pirates and The Nerveless Nocks on the “Wheel
of Destiny.” 

(NAPSA)—All year long, fami-
lies enjoy heading outside to spend
time together—barbecues, camp-
ing trips, football games and more.

Families look forward to this
special time spent enjoying the
great outdoors, but moms know
that these festivities often bring
with them a heap of grass-and-
dirt-stained laundry to tackle.
According to a study conducted by
Unilever, moms claim that stains
are their number one laundry
problem, with 54 percent saying
they find grass stains very diffi-
cult to remove.*

However, there’s good news for
moms who love that their families
are outside, active and having fun,
but dread the laundry-room fight
to remove the stains from their
families’ outdoor wear. There’s a
new laundry solution that pro-
vides exceptional cleaning.

Wisk Dual Action is a three-
times concentrated detergent with
stain-dissolving power, specially
formulated to double as a pre-
treater for stubborn stains.** When
used as both a pretreater and
detergent, it is tougher on grass
stains than the leading detergent
and pretreater combined.*** Tough
and compact, a 32-oz. bottle cleans
up to 32 loads of laundry—the
same amount as a 100-oz. bottle of
traditional detergent. 

“We believe that you should go
out and have fun, even if you get
dirty in the process,” says Howard
Kaiserman, Laundry RTC Direc-
tor, Unilever. “We’ve developed
Wisk Dual Action—a concentrated
formula that is both an effective
pretreater and a great whole wash
detergent. One small capful gets
your whole wash clean without
having to buy an extra pretreater
product.”

Now, no matter what the occa-
sion, moms can encourage their
families to go ahead and get dirty,
knowing Wisk Dual Action will
handle the tough stains and help
keep the family outdoor fun worry-
free. The detergent is available at
local grocery and mass retail stores.

Good, Clean Fun All Year Long

A proven stain fighter allows fam-
ilies to enjoy good, clean fun—
even if they get dirty in the
process.

* Unilever Stain Diary 2003-2004
** vs. 100-oz. bottle of regular detergent
*** on 100% cotton in warm water

(NAPSA)—A grill with the lid
closed can cook almost any
dessert you’d normally bake or
broil, suggests Jamie Purviance,
author of Weber’s Real Grilling.
Essentially, it works like an out-
door oven. For recipes and grilling
tips, visit www.weber.com.

**  **  **
Hot weather combined with

eating outdoors can be a breeding
ground for food-borne illness. New
research finds cranberries may
offer a unique line of defense
against food poisoning. To find
information or cranberry recipes,
visit www.oceanspray.com. 

(NAPSA)—Just as a necktie
establishes the style of a man’s
suit, trimwork often makes the
most definitive statement about
the style of a home. Simply put,
very often the trim in a room
speaks volumes.

Very often those trimmings are
constructed from medium-density
fiberboard (MDF) because archi-
tects are finding this material has
the inherent ability to outperform
lumber in every important aspect.
MDF, as its name implies, is made
from wood and agricultural fibers.
This means it has a much denser
makeup and smoother surface. 

Another advantage MDF has
over lumber is that it offers larger
maximum piece dimensions. This
means that lengths of up to 16
feet are available with full thick-
ness. There are no knots or splits
to deal with and no warping. It is
also lighter to work with (20 per-
cent lighter) and a lot easier to
caulk. What’s more, because trim
is something that buyers look for
in a new home, the advantages of
MDF are something contractors
and builders are very much aware
of.

In addition to trim, MDF is
popular for use in cabinets and
often takes center stage in home
theatres. High-end speaker cabi-
nets, for example, are 100 percent
MDF constructions because it is
dense, rigid and acoustically inert.
A properly designed MDF speaker

cabinet will focus the maximum
“acoustic energy” at the listener,
while keeping vibration transmis-
sion to a minimum.

According to the Composite
Panel Association, while MDF
moulding is widely available pre-
primed, it can easily be stained or
laminated with printed foils and
veneers. Also, it installs just like
finger-jointed lumber, with the
same tools. 

Besides its beauty, of particular
interest to homeowners is that
moulding made of medium-
density fiberboard costs about
one-third the price of traditional
solid or finger-jointed wood.

To learn more about moulding,
visit www.pbmdf.com.

For You: A Room With All The Trimmings

GREAT MOULDING MAKES GREAT
ROOMS—trimming made from
medium-density fiberboard out-
performs lumber. 




