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by Kathleen Nagle, Chief of the
Deposit Insurance Section, Federal

Deposit Insurance Corporation,
Washington

(NAPSA)—For the first time in
more than 25 years, Congress has
raised the limit on federal deposit
insurance coverage, which pro-
tects against loss if a banking
institution fails. However, the
higher insurance limit only
applies to certain kinds of retire-
ment accounts that people may
have at banks and savings associ-
ations insured by the Federal
Deposit Insurance Corporation
(FDIC) and at credit unions
insured by the National Credit
Union Administration (NCUA). 

The FDIC wants bank cus-
tomers to know what’s new and
what hasn’t changed. 

1. Certain retirement ac-
counts at federally insured
banks and savings associations
soon will be insured up to
$250,000, up from $100,000 pre-
viously. The higher insurance cov-
erage applies primarily to tradi-
tional and Roth IRAs (Individual
Retirement Accounts). Also in-
cluded are self-directed Keogh
accounts, “457 Plan” accounts for
state government employees, and
employer-sponsored “defined con-
tribution plan” accounts that are
self-directed, which are primarily
401(k) accounts. In general, self-
directed means the consumer
chooses how and where the money
is deposited. 

Under the FDIC’s new rules,
which take effect on April 1, 2006,
all deposits at a single banking
institution that are held in this
broad category of retirement
accounts are added together and

the total is insured up to $250,000,
separately from any other deposit
accounts you may have at the
same institution. 

With FDIC coverage for retire-
ment accounts raised to $250,000,
more Americans who rely on bank-
ing institutions for safety and easy
access will know that more of their
money for retirement will be com-
pletely protected if their financial
institution were to fail. There’s also
the added convenience for people
who, previously, might have gone
to more than one institution to get
full coverage of retirement deposits
of more than $100,000.

2. Other deposit accounts
are still insured up to at least
$100,000. However, as before,
there are ways to qualify for
more than the basic coverage
at one insured institution.

For example, four distinct cate-
gories of accounts—checking and
savings accounts in your name
alone that are not retirement
accounts; checking and savings
accounts held jointly with other

people; business accounts; and
employer-sponsored pension or
profit-sharing plans—each qualify
for separate insurance coverage of
$100,000 (as much as $400,000
combined). 

In addition, trust accounts may
qualify for separate insurance cov-
erage of $100,000 per beneficiary
(not per depositor) if certain con-
ditions are met. And remember,
under the new rules, your self-
directed retirement accounts at
the same institution are insured
by the FDIC to $250,000 sepa-
rately from any other accounts
you may have there. This can be
confusing, so to learn more about
how to qualify for additional
insurance coverage contact the
FDIC as listed below. 

3. The insurance limits
could rise in the future, but
not until 2011, if at all. The
new law establishes a method for
authorizing an increase in the
insurance limits on all deposit
accounts (including retirement
accounts) every five years start-
ing in 2011 and based, in part,
on inflation. Otherwise, your
accounts will  continue to be
insured just as described. 

For More Information: Start
by going to the FDIC Web site at
www.fdic.gov to find consumer
resources, including the brochure
“Insuring Your Deposits” and the
Electronic Deposit Insurance Esti-
mator (EDIE), an interactive tool
allowing you to get a summary of
your FDIC coverage. Or call toll-
free 1-877-ASK-FDIC (1-877-275-
3342) Monday through Friday,
8:00 a.m. to 8:00 p.m., Eastern
Time. For the hearing-impaired,
call 1-800-925-4618. 

What to Know About Increased FDIC Insurance for Retirement Accounts

(NAPSA)—Homeowners can
restore garage floors with products
such as QUIKRETE’S Epoxy Garage
Floor Coating Kit. The all-in-one,
easy-to-use kit beautifies and pro-
tects concrete garage floors from hot
tires, gasoline, oil, scuffs and wear
and tear with a coating twice as
strong as concrete. For more infor-
mation, visit www.quikrete.com.

**  **  **
Knowing in advance the soft-

ware each company owns can help
companies ensure that the busi-
ness they are buying or merging
with has a clear title to the tech-
nologies being used. In addition,
companies can assess that the
technologies are scalable and will
provide growth opportunities in
the long run.Insight on best prac-
tices is available from Gartner Inc.
at http://www.gartner.com/it/
products/research/asset_129498_2
395.jsp and from the IT Infra-
structure Library at http://www.
itil.co.uk. Microsoft Corp. offers
tips, free tools and a list of
resources at http://www.micro
soft.com/sam. 

**  **  **
If a company offers you the

chance to try its goods or services
for free, there are a number of ques-
tions you should ask. The National
Consumers League provides infor-

mation to help consumers judge a
trial offer before saying “yes” to it.
For more information, visit
www.nclnet.org or order NCL’s new
brochure by sending a self-
addressed stamped envelope to
NCL, 1701 K Street, NW, Suite
1200, Washington, D.C. 20006.

**  **  **
For the past 29 years, celebri-

ties from film, television, music
and sports have taken the wheel
of a revved-up Toyota sports coupe
while racing through the streets
of Long Beach, California as part
of the Toyota Pro/Celebrity Race.
Over 370 fan favorites such as
Cameron Diaz, George Lucas,
Ashley Judd, Lil’ Kim, Sean Astin,
Edwin “Buzz” Aldrin, Gene Hack-
man, Clint Eastwood, Woody Har-
relson, Karl Malone, Kelsey
Grammer, Jay Leno, Matt
LeBlanc, Queen Latifah, Joe Mon-

tana, Patrick Dempsey, John
Elway and dozens of others have
tested their skills racing through
10 laps of heart-pounding turns at
over 100 mph—all for the benefit
of children’s charities.

**  **  **
The watch known as The Origi-

nal—a reinforced, rejuvenated
and enhanced version of the origi-
nal Rado DiaStar—has an oval
face and clean lines, for a young
and stylish look in a hard metal
casing. Plus, the watch recently
received the prestigious red dot
product design award for out-
standing design quality from the
German Design Centre. To learn
more, visit www.rado.com or call
1-800-283-7236.

**  **  **
A national contest rewards ser-

vice-oriented young people for being
angels in their communities. The
Angel Soft Angels in Action Awards
program, now in its seventh year,
aims to recognize children who
perform exemplary acts of commu-
nity service. One outstanding child
or teen will be awarded $15,000 for
“Program of the Year” in 2006,
with a dozen other youngsters
receiving cash and additional
prizes. To nominate someone you
know to be an Angel in Action, log
on to www.angelsoft.com.

(NAPSA)—Working inside an
office cubicle may be hazardous to
your workplace happiness. As a
matter of fact, if you aren’t satis-
fied with the physical workspace
at your current job, you have lots
of company. A recent study found
that nearly three-quarters (73
percent) of respondents felt the
same way.

That’s something many busi-
nesses are taking note of. With
more people spending more time
in their office, the visual appeal
and physical comfort of their work
environment are becoming
increasingly important.

How important?
It’s been shown that properly

designed workspaces can increase
employee productivity, creativity
and collaboration. To make that
happen, one Connecticut-based
company built an 85,000-square-
foot, high-tech, open office com-
plete with chairs and movable
desk configurations on wheels, no
cubicles and a rotating collection
of art from local artists.

Open Door-less Policy
Employees at that firm,

Vertrue Incorporated, can still
find privacy for meetings or phone
calls in separate “quiet rooms.”
However, their computers are con-
nected to an “Electric Eel,” a set of
springing cable cords that extend
from the ceiling and provide the
voltage to power each mobile
workstation. This allows them to
roll up next to their colleagues for
impromptu meetings.

And that open “door-less” policy
extends all the way up to CEO

Gary Johnson. “It’s part of our com-
mitment to making this a happier,
more fun place to work,” he said. 

Convincing Your Boss
So how do you get your em-

ployer to make changes? And
should you aim for the same lacta-
tion room for nursing mothers,
high-tech café featuring flat-
screen TVs, and “comfort room”
for ill employees that Vertrue
opted for?

Experts say you should consider
the following tips:

• Conduct research on the
Internet on other companies 
that have created open-office
environments.

• Ask your boss or human
resources representative for a pri-
vate meeting to discuss these ideas. 

• Create and distribute an
employee survey, asking others for
their suggestions on which changes
in the office might make them hap-
pier on the job.

Remember, the space you work
in can affect the pace you work at.

Hate Your Workspace? Convincing Your Boss To
Change It Could Benefit Everyone

One firm’s devotion to its new
open-office layout extends from
its employees on up to Vertrue
CEO Gary Johnson (center).

(NAPSA)—It need not take any
longer to prepare a satisfying,
healthful and tasty meal from
scratch than it does to order a
pizza. One of the easiest and yet
most effective ways to have family
time is to sit down for dinner
together every night. Find recipes
and tips at www.clabbergirl.com.

**  **  **
Wild American Shrimp have

become a popular option for
health-conscious consumers. A typ-
ical 4-ounce portion has just 112
calories when served steamed,
boiled, grilled or baked and pro-
vides 23 grams of protein—47 per-
cent of the daily value for protein.
For more information, visit

www.wildamericanshrimp.com.
**  **  **

Unlike traditional corn, Super-
sweet corn from Florida has more
natural sugars and stays sweet
longer. You can find recipes and tips
at www.freshsupersweetcorn.com. 

Three Ivy League stadiums have been NFL home fields. The
Philadelphia Eagles played at the University of Pennsylvania’s
Franklin Field from 1958 to 1970, the Boston Patriots at Harvard in
1970, and the New York Giants at Yale Bowl in 1973 and 1974.




