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(NAPSA)—Increasingly, when
it comes to selecting a telephone
service, consumers are making
the call.

They are doing this by taking
advantage of a growing number of
ways available to communicate,
from “plain old telephone service”
to wireless phones to phone ser-
vice from cable companies. 

It’s even possible to use an
Internet connection to make phone
calls. You can send e-mails to peo-
ple anywhere in the world, and
surf the Net wirelessly. Having so
many choices is great, but it can be
confusing. 

The nonprofit National Con-
sumers League (NCL) says it’s
important to learn about your
communications options and shop
around for the services that are
right for you.

For example, consumers can
choose from hundreds of long-dis-
tance companies and in most places
there are many choices for local
service, too. Wireless phones are
also popular ways to make local
and long-distance calls. In fact,
some people are only using wireless
phones. Before you cut the cord,
though, test the wireless service to
be sure it works from your home
and keep the battery charged so
you can make calls in emergencies.

Another choice is VoIP—phone
service over the Internet. You
don’t need a computer, but you do
need to connect your phone to
high-speed Internet service. 

VoIP plans usually offer unlim-
ited calling anywhere in the U.S.
for a flat monthly fee. While there
are many benefits with VoIP,
there are some considerations: It

doesn’t work if the power is out,
and you may not be able to reach
911 emergency services, though
VoIP companies are working to
solve that problem.

High-speed Internet service is
becoming more widely available
and has clear advantages over
dial-up service. It’s faster and
allows you to make and receive
calls while you’re online. In either
case, you need good virus protec-
tion and other security measures
to keep your computer safe. 

Some companies offer service
bundles that include phone, Inter-
net, wireless and/or pay TV. These
may be good deals, depending on
your needs, but make sure you’re
not paying for things you don’t
want or need. Check services and
prices from different companies
and be certain you’re comparing
“apples to apples.” 

NCL offers tips about choosing
and using communications ser-
vices at www.nclnet.org. 

Finding The Phone Service That’s Right For You

Some companies offer service
bundles that include phone, Inter-
net, wireless and/or pay TV.

(NAPSA)—If you’re like many
bikers, you’ve been looking for-
ward to the day you can again hit
the road aboard your dream
machine. 

Well, that day will probably be
here before you know it and now’s
the time to make sure your insur-
ance policy is as ready to roll as
you and your bike are. Your
motorcycle is a significant invest-
ment and you owe it to yourself to
be properly covered. So here are a
few expert tips to help you make
sure your motorcycle insurance
coverage is as strong as your pas-
sion for the road.

First, verify your coverage
is still in force. It may seem
obvious, but you’ll want to start
off by making sure your insurance
policy is still in force by verifying
its expiration date. Be aware that
some companies have a winter
months layaway period during
which some coverages are re-
stricted. Check with your insur-
ance company to see if you cur-
rently have any type of limited
coverage.

Update your policy. Update
your insurance company with any
changes such as additional riders
or a new garaging address. A
quick call to your independent
agent or insurance company will
ensure coverage that reflects your
current needs.

Make sure custom parts
and equipment are covered.
Parts such as chrome plating, a
new paint job, saddlebags or spe-
cial rims usually increase the
value of your motorcycle. If you’ve
added any custom parts or equip-
ment recently, you’ll want to make
sure they’re covered too. 

Consider dropping cover-
age you really don’t need. If
you own an older bike, you may
want to check its value so you’re
not paying for coverage that’s not
cost beneficial. It’s generally rec-

ommended that you consider
dropping collision coverage when
the collision premium equals ten
percent of the bike’s market value.
Understand that by doing so, you
will not be covered for damages to
your bike if it overturns or collides
with another object. 

Look for discounts. You
should also check to see if you
qualify for any discounts your
insurance company may offer.
Remember that prices can vary
from company to company so shop
around for insurance. Another tip
to help you save: if you purchase
comprehensive and collision cover-
age, consider raising your de-
ductibles, which will lower the cost
of your physical damage coverage.

Choose a company that spe-
cializes in motorcycle insur-
ance. For example, Drive Motor-
cycle Insurance is underwritten by
Progressive—America’s #1 motor-
cycle insurer—and offered through
independent insurance agents and
brokers across the country. Drive
agents and brokers understand
your needs and offer specialized
coverage that’s designed for motor-
cycle owners and their machines.
To find an agent or broker, go to
driveinsurance.com.

Insuring Your Motorcycle:
Six Tips To Rev Up Your Riding Season

A good insurance policy can help
you be an easy rider all motorcy-
cle season.

(NAPSA)—To make the most of
your e-mail marketing, you’ll want
to do it efficiently and effectively,
using the right tools the right way.
A free 46-page guide is now avail-
able that helps first-timers and
experienced e-mail marketers
develop and execute an effective e-
mail campaign with customers.
Titled How to Start Email Mar-
keting in 10 Easy Steps, the how-
to guide can be downloaded from
www.filemaker.com/emk.

**  **  **
Coffee drinkers with sensitive

stomachs may want to check out
brews such as Gentle Java, a new
coffee designed specifically for the
one out of five coffee drinkers who
say coffee upsets their stomachs.
To order, or for more information,
visit www.gentlejava.com or call
(501) 225-5579.

**  **  **
Covenant House, the largest,

privately funded child welfare
agency in the Americas, provides
shelter to an average of 1,700
homeless young people each night
of the year. For more information,
visit www.covenanthouse.org. 

**  **  **
As a dense, rigid, acoustically

inert construction material,
medium density fiberboard (MDF)
has no peers when it comes to cre-
ating speaker cabinets capable of
delivering high-fidelity, high-

volume audio. To learn more, visit
the Composite Panel Association
Web site at www.pbmdf.com. 

**  **  **
Using a Canon EOS 20D digital

camera body with a 100-400EF
lens (f 4.5-5.6) in an airplane as a
scientific tool, wolf biologists Doug
Smith and Dan Stahler have docu-
mented the behavior of Yellow-
stone Park packs. 

**  **  **
Good news for the economy, as

well as job seekers, is that aero-
space sales have hit record highs
this year. The outlook for next year
is also solid, calling for 8.2 percent
growth to $184 million in sales.
Aerospace employment also contin-
ued its climb, adding 30,900 jobs in
2005 to reach 623,900. Since 2004,
aerospace accounted for one of
every three manufacturing jobs
added nationwide. To learn more,
visit www.aia-aerospace.org.

(NAPSA)—Once revolutionary,
digital cameras have become a fact
of everyday life. 

While digital photography has
many benefits, consumers need to
be aware of the risks facing their
images. Because hard drives and
digital media can be damaged
and fi le formats can become
obsolete, making photographic
prints with the highest-quality
inkjet printing technology is the
best way to share and preserve
memories. 

But can an inkjet print last as
long as traditional lab prints?
With some basic understanding
regarding print longevity, today’s
photos, printed on affordable
home printers, can last 100 years
or more—far longer than tradi-
tional color lab prints, which is
important since nearly three out
of four people want their photos to
last forever, according to a recent
PictureMate Family Memories
Survey, conducted by Harris
Interactive.  

Today, inkjet prints can be
made on a wide variety of papers
with dye- or pigment-based inks.
Although both can provide excel-
lent quality, dye-based inks
achieve lower levels of longevity
on different kinds of paper while
pigment-based inks offer greater
resistance to light, ozone and
water on a variety of papers.

So with the goal of keeping
those treasured photos for years
to come, remember the following
points:

1. Ink & Paper Make A Big
Difference

Major printer manufacturers
design ink and paper to work as a
system to deliver the highest pos-
sible print quality and, in some
cases, the best possible print
longevity. The Epson Stylus C88,
for example, retailing for about
$79, uses Epson DURABrite Ultra
pigment inks and produces prints
that can last more than 100 years
when framed under glass.

Consumers looking to save
money by purchasing ink car-
tridges and/or paper from third
parties, including store brands
and even traditional film manu-
facturers, should beware. Their
prints may not have the same
image quality or longevity as the
printer manufacturer’s system of
ink and paper.

Buyers should also be skeptical
of any one-size-fits-all, universal
compatibility claims for nonbrand
ink and paper.  

2. Too Much Light
There is no greater danger for a

photo than direct exposure to light.

However, when it comes to light,
photos printed by inkjet printers
can fare much better than tradi-
tional lab prints.

It’s important to understand a
printer’s capability to provide pro-
tection against fading that best
meets your needs.  

If you don’t know how your
printer stacks up, or are consider-
ing buying a new printer and want
an independent comparative
longevity rating, you can visit
Wilhelm Imaging Research at
www.wilhelm-research.com.  

3. Even Photos Hate Air
Pollution

Gaseous pollutants, especially
ozone, can directly affect how
long an inkjet print lasts. The
best and simplest way to protect
any photo from gaseous pollut-
ants, including smoke and cook-
ing fumes, is to keep displayed
photos behind glass in a frame,
or in photo albums, and choose a
printer that uses a pigment-
based ink, which has greater
resistance to ozone.       

4. Keep ’Em Cool & Dry
Lastly, high temperature and

humidity levels can negatively
affect the longevity of photos.
This goes for large prints dis-
played openly, as well as snap-
shots stored in shoeboxes in the
back of a closet. Fortunately,
home printers that use pigment-
based inks when used with the
right papers offer great resis-
tance to humidity and tempera-
ture extremes.

So How Long Will Your Digital Prints Last?

There are four points to focus on
so your photo memories won’t
fade.

***
A cat is a puzzle for which there
is no solution.

—Hazel Nicholson
***

***
We have to do the best we can.
This is our sacred human
responsibility.

—Albert Einstein 
***

***
I cannot think of any need in
childhood as strong as the need
for a father’s protection.

—Sigmund Freud
***

What creature can fly straight
up like a helicopter? Hmmm...a
hummingbird.




