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(NAPSA)—This season’s fash-
ion forecast looks bright. From
head-to-toe statements to daring
combinations, fashion retailers
are offering women a rainbow of
flattering colors to choose from.

Jewel tones are particularly
important and shoppers will find
a host of choices beyond tradi-
tional ruby red and sapphire blue.
Emerald greens and garnets,
aquamarine and amethyst are
enriching this season’s selection.
Colors inspired by nature such as
loden, forest and indigo are also
well represented. Colors once
reserved for warmer months, such
as turquoise and pink, have made
a successful transition, bringing a
softer edge to cold-weather wear.

This emphasis on color is
industrywide, a phenomenon that
has caught many analysts by sur-
prise. Typically, fashion trends are
established by upscale brands and
retailers and permutations of
these trends are often not avail-
able to mainstream shoppers until
a year or more later. This latest
development is a win-win situa-
tion for shoppers.

Nicole Shirley, divisional mer-
chandise manager for La Redoute,
the fastest growing women’s
apparel catalog in the USA, sees
shoppers responding positively to
this color trend. “Color is just one
of the many ways a woman can
better define her style.” 

The trend manifests itself not
only in the types of colors being
offered, but in the variety.

“La Redoute has merino-and-
cashmere-blend sweaters in eight
colors including orange, turquoise
and rose. Corduroys in seven col-
ors including raspberry and pine
green,” said Shirley. 

This season’s color craze is
emblematic of another trend in
the industry: greater attention to
detail. Mainstream retailers are
offering finer fabrics and finish-
ings at a solid value. 

Finishings are used as a common
theme to coordinate certain propri-
etary collections. La Redoute’s exclu-
sive Unité Collection, for example,
uses variations on a pansy pattern
to line coats and to decorate tops,
tees and more. All this is achieved
while still managing to keep the
retails low. 

“We have a fitted corduroy
blazer, lined in a coordinating
print with a snap front and snap
cuffs for just $34.99,” said Shirley.

La Redoute mails 22 U.S. cata-
logs a year. For more information,
you can call 1-800-246-5111 or
visit www.laredoute.com. 

Why You Should Think Color This Season

From jewel tones to colors
inspired by nature, this season
offers plenty of opportunities to
express your style.

(NAPSA)—Knowing the ins
and outs of your auto insurance
policy is no accident. But if you
don’t know the answers to common
questions, you’re not alone. Most
insured drivers do not stop to
think about their auto insurance
coverage until after an accident.

That’s the absolute worst time to
ponder your policy, according to the
Insurance Information Institute
(I.I.I.), a non-profit consumer edu-
cation organization. Following the
stress and anxiety of a car accident,
nobody wants to be befuddled, sur-
prised or angered by finding out
that a standard insurance policy
may not cover costly expenses.

As part of a national public
information campaign to help dri-
vers better understand their cover-
age, the I.I.I., in cooperation with
the Consumer Protection Associa-
tion of America, has put together a
brief quiz titled “Wiser Drivers
Wise Up” and a companion Web
site, www.wiserdrivers.com. Here’s
a sample:

1. If my insured teenager takes
my car without permission and
runs into my neighbor’s garage
door, what costs am I responsible
for? a) Vehicle repair cost; b) De-
ductible; c) Garage door repair cost.

2. If I hit a deer on the road,
what expenses do I incur? a)
Deductible; b) Vehicle repair cost;
c) Deer disposal fee.

3. What kind of coverage
would pay my vehicle repair costs
if my car is damaged in a hit-and-
run accident? a) Gap coverage; b)
Uninsured motorist coverage; c)
Property damage coverage.

4. If my car is totaled in an
accident, am I still responsible for
making payments on the balance I
owe on the car? a) Yes; b) No.

5. If I’m involved in an accident
and the other driver is at fault,
will I have to wait to get a rental
replacement car? a) Yes; b) No.

Answers
1. b. If you carry collision and

liability coverage, the damage to
your car and the garage door both
will be covered. But, you still have
to pay the deductible. Collision
coverage is generally sold with a
deductible of $250 to $1,000—the
higher your deductible, the lower
the premium.

2. a. If you have comprehen-
sive insurance, then you are only
responsible for your deductible.

3. b. You can receive full reim-
bursement if you have uninsured
motorist coverage. 

4. No, as long as gap coverage
is included in your policy.

5. No, if you have rental car
reimbursement coverage on your
own policy, you do not have to
wait for the other driver's insur-
ance company to authorize a
rental car. For only a couple dol-
lars a month, rental reimburse-
ment coverage provides a rental
car while your car is in the repair
shop after an accident. If the colli-
sion is determined to be the other
driver's fault, the cost of the
rental car could be reimbursed. 

To learn more about automo-
bile insurance coverage—and to
avoid surprises—check out www.
wiserdrivers.com/ins-basics.php or
www.iii.org/individuals/auto.

Answers To Avoid Auto Accident Anxiety

(NAPSA)—If you’re hard-
pressed to find time to help with
homework, you’re not alone. A
recent survey conducted by Harris
Interactive Inc. and commissioned
by Microsoft Corp. showed that 75
percent of parents of kids ages 5 to
18 spend a half hour or less helping
kids with homework, with about
half (46 percent) spending 15 min-
utes or less, so parents really need
to make the most of the time they
do have.

Judsen Culbreth, former editor
in chief of Parent & Child and
Working Mother magazines, offers
the following tips to parents who
want to ensure their kids’ school
success. 

Back Off and Back Up
It’s important to remember

that homework is the child's job.
Your job isn’t to spend the whole
evening sitting over your young-
ster’s shoulder—it’s to provide a
quiet place, undistracted time,
and the resources to help him find
his own answers.

Use the Right Tools 
and Resources 

The best thing parents can do is
show their children the tools that
will help them get the work done
themselves. One tool I’ve found
particularly useful is the new
Instant Answers feature on MSN
Search. You simply type in a ques-
tion, and at the click of a mouse
you get an answer along with a link
to the Microsoft Encarta online
encyclopedia entry on that subject.

Get Organized
To help kids stay organized,

parents should download a desktop
search toolbar. MSN offers its own
free desktop search toolbar that
enables you to find documents,
files and e-mails on your personal
computer, in much the same way

that a search engine scours the
Internet. So if your child can’t find
that report she wrote last year on
the Civil War, just type “Civil War”
into the box and it’ll show you
where it is on your computer.
Relate Homework to a Child's

Real Interests and the 
Real World

Once children see that there’s
an application for their studies,
they’ll find the subject matter
more interesting and compelling.
Ask your kids questions such as,
“Did you know that quarterbacks
have to be good at geometry?” or
“Help me figure out whether I
should buy this big can of corn or
these three smaller ones.”

Ask Questions That 
Demonstrate Your Interest,

and Applaud Progress 
Instead of nagging your kids

about doing their homework, ask,
“What's the most unusual thing
you learned about the Romans
today?” And give credit where
credit is due by saying things such
as, “I see you got a B on your
math test. I know fractions are
hard for you, so your studying last
night really paid off.” 

For more information, go

How Parents Can Help

Online and PC tools can help
children search for answers and
get organized.

The survey was conducted online by Harris Interactive among a nation-
wide sample of 447 U.S. adults 18 years of age or older who are parents
or legal guardians of children ages 5 to 18.

(NAPSA)—Most parents know
that kids can get behind in key
academic skills over the summer,
but students can also lose learn-
ing momentum over the long holi-
day vacation. Educational soft-
ware can help young students
maintain and improve their read-
ing, math, spelling and other
skills during the holiday break
and in the first weeks back in
class. 

The Learning Company, now
celebrating its 25th anniversary of
publishing critically acclaimed
best-selling educational software,
has developed a series of Learning
Systems that can help kids have
fun while they keep up on essen-
tial skills. The Learning Company
Learning Systems each include
two CD-ROMs, flash cards and
reward stickers. The Learning
Systems are available for grades
Preschool through 4th Grade, and
for subjects including Reading,
Typing, Geography and History.

The Arthur 1st Grade Learning
System includes Arthur’s 1st Grade
CD-ROM, Arthur’s Math Games
CD-ROM, Subtraction Flash Cards
and motivating reward. The Car-
men Sandiego Geography Learning
System includes Where in the

World is Carmen Sandiego CD-
ROM, Where in the USA is Carmen
Sandiego CD-ROM, State and
Nation Flag Flash Cards and
Reward Stickers. They are avail-
able at most retail outlets or by vis-
iting www.learningcompany.com.

Send Your Kids Back To School—
Again—With Skills Intact

BRUSHING UP ON FUN AND LEARN-
ING—School breaks are the per-
fect time to brush up on skills.

In 1994, Charles Walker played
306 simultaneous games of
checkers at Dollywood in Ten-
nessee—winning 300, losing one
and drawing five.

A young fish is called a
fingerling.

On June 6, 1994—the 50th
anniversary of D-Day—the Penta-
gon received a record 1,502,415
phone calls.

The first permanent European
settlement of Canada was
headed by explorer Samuel de
Champlain in Nova Scotia in
1605.

The triathlon—1.5-kilometer
swim, 40-kilometer bike ride and
10-kilometer run—became an
Olympic event beginning with the
2000 games in Sydney.

Delaware’s state insect is the
ladybug.




