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(NAPSA)—Work is being done
to raise awareness about a disease
that will affect the lives of 32,000
Americans this year.

Every 17 minutes another Amer-
ican will succumb to the disease,
which has a 99 percent mortality
rate. Experts say pancreatic cancer
is one of the deadliest forms of can-
cer—and there is no known cure.

With no early detection method,
diagnosis of pancreatic cancer is
extremely difficult because early
symptoms are rare and may resem-
ble other health problems. Pancreatic
cancer is often referred to as a
“silent” disease. But for those who
have experienced the pain of the dis-
ease, silence on understanding it is
not an option. 

Currently, only 1 percent of the
National Cancer Institute’s (NCI)
annual budget is devoted to
researching pancreatic cancer. The
NCI itself acknowledges—and sta-
tistics show—that there has been
a minimal decrease in overall inci-
dence or mortality rates for pan-
creatic cancer in the last 30 years.

Funds for pancreatic cancer
research have increased in recent
years due to the advocacy efforts
of the Pancreatic Cancer Action
Network (PanCAN), but more
resources must be devoted to
understanding this disease if any
progress is to be made. 

Though the five-year survival
rate for pancreatic cancer is a
striking 4 percent, the lowest
among all forms of cancer, there
are some treatment options that
can delay its progression or con-
trol the disease. Based on the
stage of the cancer, patients may

undergo surgery, radiation ther-
apy, chemotherapy or a combina-
tion of these treatments. There
are only two FDA-approved stan-
dard of care chemotherapy drugs
for pancreatic cancer.

Risk factors for pancreatic can-
cer include smoking, long-stand-
ing diabetes, chronic pancreatitis
and certain hereditary conditions. 

While there are few warning
signs, the conditions known to pre-
cede pancreatic cancer include jaun-
dice (yellowing of the skin and
whites of the eyes), abdominal and/or
back pain, unexplained weight loss,
loss of appetite and fatigue. 

Those who have experienced
any of these symptoms or risk fac-
tors should visit their doctor as
soon as possible.

PanCAN is an organization
that gives patients knowledge to
make informed decisions concern-
ing their treatment and works to
build awareness of pancreatic can-
cer in hopes of finding a cure.
Visit www.pancan.org for more
information.

Speaking Up About A Silent Disease

While there is no known cure for
pancreatic cancer, there are treat-
ment options that can delay its
progression and control it.

(NAPSA)—The origins of per-
sonal cleanliness date back to pre-
historic times. In biblical times,
ashes, limestone and oil were
mixed together, making the first
recorded soap. In 3000 B.C., the
Sumerians stumbled onto a
method of creating a diluted soap
solution with potash and fat. But
the earliest indication of soap use
are Babylonian clay cylinders con-
taining a soap-like substance.

The next advance occurred
when Roman women washing
clothes in the Tiber River found
they washed cleaner in a part of
the river that had become full of
lye. They invented actual soap,
separated from the solution the
Sumerians had discovered. Roman
ruins at Pompeii included a soap
factory, with completed bars of
laundry soap.

Later, in the seventh century,
long before the Dark Ages, soap
making was an established—and
secretive—craft in Europe. Soap-
maker guilds closely guarded their
trade secrets from competitors,
due, most likely, to its inherent
profitability.

By the time Colonial America
came of age, tallow and soap mak-
ers—such as the family of Ben-
jamin Franklin—prompted the
beginning of American commercial
soap making. Some of the coun-
try’s best-known manufacturers
began around this time, such as
the legendary Caswell-Massey,
founded in 1752.

To this day, America’s original
purveyors of personal care prod-
ucts continue its commitment to
quality and its dedication to the
cherished consumer by creating
items with:

• The finest perfume-grade oils
for scented products

• The purest ingredients,
including natural botanicals that
deliver true benefits

• A practice of no animal test-
ing since the company’s founding

• A practice  of  providing
environmentally responsible
packaging.

Believed to be the fourth-oldest
company in America, Caswell-
Massey creates soaps for both
women and men. The new Olive
Oil and Orange Blossom collection
features handmade vegetable
soaps in the shape of olives and
that come with their own porce-
lain dish. Their Shea Butter col-
lection contains more pure shea
butter than any others on the
market, according to the company.

The company’s  fragrances
and beauty items are available
at their boutiques nationwide or
at www.caswellmassey.com. To
request a catalogue, call 1-800-
326-0500.

The Pleasantly Scented Story Of Soap

Luxurious soaps, such as the col-
lection shown above, can deliver an
amazing hydrating and cleansing
experience.

(NAPSA)—Beginning Jan. 1,
2006, Medicare beneficiaries will
add prescription drug coverage to
their list of optional benefits.  With
the new choices available, people
might need additional guidance
when it comes to selecting a plan
that best fits their needs.

Beneficiaries can sign up for the
Medicare prescription drug pro-
gram (PDP) in one of two ways:

• People with a traditional
Medicare plan or Medicare sup-
plement plan can join a stand-
alone Medicare PDP. 

• Beneficiaries can join a
Medicare PDP automatically as
part of a Medicare Advantage plan.

“These changes mark the
biggest transformation Medicare
has undergone in its 50-year his-
tory. While it is very exciting, we
know it can also be confusing for
beneficiaries,” said Dr. Scott
Latimer, market president of
senior products at Humana for
North and Central Florida, one of
the nation’s leading private sector
Medicare insurers. “We know from
our 20 years of experience in
Medicare that the more people
understand their benefit options,
the better they will choose and
use their benefits.” 

To help dispel confusion, people
with Medicare will receive a
“Medicare and You” handbook in
the mail from the Centers for
Medicare & Medicaid Services

that will describe the Medicare
plans available in their area.
Beneficiaries can then compare
Medicare PDP options and pre-
pare to select a plan best suited to
their health and budget needs. 

Beneficiaries should be aware
of how these choices could impact
their existing Medicare health
coverage. For example, those with
Medicare Advantage plans will
automatically receive drug cover-
age benefits and may lose existing
Medicare Advantage medical ben-
efits if they enroll in a stand-alone
PDP.

Medicare beneficiaries will also
need to evaluate Medicare and
private insurer PDPs to gauge
whether the plans will cover the
drugs and services they require in
the areas in which they live, and at
a price they can afford. Though all
PDPs will meet the minimum bene-
fits of Medicare’s standard plan,

some private plans may offer more
extensive benefits with more expen-
sive monthly premiums. Addition-
ally, the list of drugs that will be
covered will vary plan by plan. 

To learn more information

about the Medicare PDP, call 1-
800-MEDICARE or contact your
local State Health Insurance Pro-
gram. Information is also avail-
able at www.medicare.gov or
www.humana.com. Beneficiaries
who qualify for extra help paying
for a Medicare PDP benefit should
contact the Social Security Admin-
istration by visiting www.ssa.gov
or calling 1-800-772-1213.

Selecting A Medicare Prescription Drug Coverage Plan 

Dates to Remember:

October-November 2005—Medicare participants
receive “Medicare & You” handbook information
about available plans, begin to compare plans
and prepare to select the best plan to meet
their needs

Nov. 15, 2005-Dec. 31, 2005—Open enrollment
for Medicare Part D PDPs; coverage begins
Jan. 1, 2006

Jan. 1, 2006-May 15, 2006—Continued open
enrollment for Medicare PDPs; coverage begins
the first day of the month following enrollment

Jan. 1, 2006-June 1, 2005—Those already
enrolled in PDPs may change plans to fit their
needs

(NAPSA)—Shandy. Radler.
Clara. If these terms aren’t famil-
iar to you, you are not alone. While
mixing juice or liqueur with lagers
or ales is a concept that has been
around for centuries overseas,
“beertails” are just now hitting the
mainstream in the United States. 

Traveling through the clubs of
Miami, Los Angeles and New York
City, beertails are now finding
their way into neighborhood bars
in the heartland as well. 

“Today, many people are look-
ing for drinks that feature a
variety of flavors and mixtures
to suit changing tastes and
occasions,” said Pat McGauley,
vice president, Innovation/New
Products, Anheuser-Busch, Inc.
“We think this new trend is being
driven by those who are open to
experimenting with traditional
beverages, like beer, in new ways.”

From ginger ale and orange
juice to nutmeg and cinnamon, it
is easy to create exciting new
drinks using frosty brews.
Whether entertaining friends and
family at home or celebrating with
a night on the town at a local
watering hole, these recipes will
be sure to please. 

Ginger Beer

Ingredients: 
1 12-oz. Budweiser
2 oz. ginger ale
1 Tbsp. simple syrup (equal

parts sugar and water
heated over the stove or in
the microwave)

1⁄4 tsp. ground ginger (or 1⁄2
minced)
Dash of bartender’s bitters
Pinch of cinnamon and
nutmeg

Directions: 
Mix ginger ale, syrup,

spices, and bartender’s bitters
together in a cocktail shaker.
Add 6 to 8 oz. of beer slowly

down the side of the shaker.
Add ice and shake. Strain and
pour into a hurricane glass
with ice. Add remaining beer.
Garnish with an apple slice or
cinnamon sticks. 

Orangutang

Ingredients: 
1 12-oz. Bud Light

21⁄2 oz. orange juice
1⁄2 oz. simple syrup

Few drops of grenadine

Directions:
Mix the light beer, orange

juice and simple syrup in a
shaker. Gently stir to mix.
Pour over ice into two glasses
—champagne flutes work best.
Float a few drops of grenadine
in the center of the glass. Gar-
nish with a slice of orange and
a raspberry, and a sprig of
mint. 

For more beertail  recipes,
v i s i t  www.BudLight . c om or
www.Budweiser.com. 

A Play On Favorites:
Hot New Trend Mixes It Up With Beer

Ginger Beer

(NAPSA)—Linda Morton of
Katy, Texas, captured the 26th
National Beef Cook-Off and a
$50,000 grand prize for her Blazin’
Colorado Beef Steaks recipe. The
dish features nontraditional flavor
pairings with fiery ingredients
such as green chilies and chipotle
peppers combined with tangy cit-
rus. The recipe reflects the trend
toward ethnic influences in Ameri-
can cooking. To learn more about
preparing beef, past winning
recipes and the Cook-Off, visit
www.beefcookoff.org.

Chances are, this time of year
brings visions of elegant parties
dancing in your head—and many
of those parties will feature one of
the season’s most dazzling and
delicious desserts: Brownie Swirl
Cheesecake made with Ghirardelli
Double Chocolate Brownie Mix.
For more recipes and tips, visit
www.continentalmills.com.




